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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWS  PAPERING 


“The  job  of  the  newspaper  is  to 
comfort  the  afflicted  and  afflict  the 
comfortable.”  -  n  n _ 


F.  P.  Dunne 
American  Journalist 


mn  Jfreinfi^ro  Chroniclf 


A  great  newspaper  is  more  than  paper  dolls 
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Doesn’t  your 
readership  d< 
quality  progrj 
information? 

Sure  they  do.  And  Compulog 
has  the  accuracy  and  flexibility 
to  help  you  give  them  the  best. 

Compulog  offers  .  .  . 

•  Rolling  Logs- 

Descript,  Non  Descript,  Partial  Descript 

•  Grid  Logs- 

Many  different  sizes  and  formats. 

•  Computerized  Cpdates- 

Available  at  No  Additional  Cost. 

•  Movies,  Sports,  and  Special  Guides. 

•  Feature  Package- camera  ready. 

•  Cable  Systems- 

With  demands  created  by  the  introduction  of 
cable  systems  in  your  area  Additional  Stations 
will  be  added  at  No  Additional  Cost. 


in/  CoDDiiipiiiD®^  ScBirvn®®®  limes  o 

(The  Largest  Producers  of  TV  Listings  in  the  Country) 


West  Coast 

21 0  North  Pass 
Burbank,  Calif.  91 505 
(213)  843-3323 


Nat’l.  Sales  OHIce 

1 640  New  Hwy. 
Farmingdale,  N.Y.  1 1 735 
(516)  752-9454 


East  Coast 

2  Empire  Blvd. 
Moonachie,  N.J.  07074 
(201 )  440-8400 


8:00  O  Paper  Chase 

A  paraplegic  student  manag 
ingratiate  himself  with  the 
group,  despite  his  personal  f 
ship  with  Professor  Kingsfield 
they  sense  a  hidden  motive  f 
overtures.  (Repeat;  60  mins.) 
O  Major  League  Baseball  Al 
Game 

Leading  players  from  the  Amt 
and  National  Leagues  will  face 
other  in  this  annual  classic,  whit 
be  telecast  live  this  year 

All  of  Fonzie’s  good  friends  inc 
Laverne,  Shirley,  Lenny,  Squigg 

mthe  Cunninghams,  gather  to  pa) 
last  respects  to  the  fallen  Cass 
Conclusion;  Repeat) 

O  Movie  -(Comedy)  **H 
“Gumshoe”  1972  Albert  Fi 
Billie  Whitelaw.  A  small-time  E 
vaudevillian  who  has  seen  too 
Bogart  films  decides  to  play  a  p 
eye.  (2  hrs.) 

CD  Make  Me  Laugh 
CD  9D  Skyline 
8:30  O  Merv  Griffin 

Quests:  Betty  White,  Ruth  G< 
Garson  Kanin,  Lonnie  Shorr, 
Ward,  Johnny  Dark,  Gwen  Dav 
O  Laverne  And  Shirley 
Laverne  and  Shirley  must  try  to 
Squiggy  from  himself  when  he 
madly  in  love  with  a  beautiful  gii 
is  taking  him  for  all  she  car 
Repeat) 

CD  You  Don’t  Say 
CD  (S)  Dick  Cavett  Show 
Guest:  Author  Leon  Edel,  Part 
9:00  O  Tuesday  Night  Movie 

‘Don't  Look  Now’  1974  Stars: 
Christie,  Donald  Sutherland.  / 
cheologist  working  on  restoi 
projects  and  his  wife  travel  tc 
after  the  death  of  their  dau< 
Depressed  and  distraught,  the  v 
befriended  by  two  sisters,  o 
whom  has  a  psychic  gift  that  fill: 
lives  with  premonitions  of  fi 
tragedy.  (2  hrs.) 

O  Three’s  Company 
Jack's  in  a  panic  when  a  ' 
pregnant  woman  arrives  at  the  I 
and  names  him  as  the  f 
Repeat) 

CD  Tic  Tac  Dough 
CD  91)  Nova 

'Einstein'  Film  portrait  abou 
conflicts,  ironies  and  historical  f 
that  shaped  the  life  and  thou( 
Albert  Einstein.  (60  mins.) 

9:30  O  Taxi 

The  sexy  voice  on  the  ansv 
service  triggers  Alex’s  rorr 
instincts,  and  her  alluring  m 
prompts  him  to  arrange  a  dinne 
that  turns  into  one  big  sur 
(Repeat) 

CD  To  Tall  The  Truth 
10:00  O  CD  News 

O  13  Queans  Blvd. 

When  an  old  flame  shows  i 
Felicia's  doorstep  with  roman 
his  mind,  Felicia  is  tempted  to  ei 
on  an  affair  behind  husband  Stc 
back. 

O  Latin  New  York 
CD  H)  Working  With  Elnstal 
10:30  O  Where’s  Poppa? 

A  bachelor  plots  to  eliminat 
obnoxious  old  mother,  only  ti 
that  his  screwball  schemes 
more  laughter  than  fear  into  tf 
lady's  heart.  Stars:  Steven  I 
Elsa  Lanchester. 

O  Life  Of  Riley 
O  Ne«LYorl(i  New  York 


MURPHY 


SCHULTZ 


WHITMAN 


That  should  be  obvious.  Even  to  a  child.  The  First  Amendment  doesn’t  belong  to  any  one  special 
group.  Its  rights  and  privileges  are  guaranteed  to  every  citizen  from  birth. 

However,  newspapers  do  have  a  fundamental  responsibility  under  the  First  Amendment.  A 
responsibility  to  inform.  That  means  to  give  all  sides  of  an  issue  and  consistently  be  fair  and  accurate 
It  is  a  heavy  responsibility.  And  one  which  every  Harte-Hanks  newspaper  is  dedicated  to  uphold. 
Not  only  for  its  readers  today,  but  for  those  in  the  future  as  well. 

Harte-HanIcs 

IIR^W  CoMMUNICATiONS,  InC. 

Becoming  Community  Information  Centers 

P.O.  Box  269.  S<n  Antonio,  Texjis  78291 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Newspapers 

choose 

Landon 

(for  Circulation,  too) 

For  many  newspapers,  large  and  small,  circulation 
was  the  underlying  problem  of  the  1970s.  Landon 
Associates  has  a  professional  answer:  Bill  Merritt.  He 
has  the  experience,  the  breadth  of  knowledge,  and  the 
tact  needed  to  help  solve  your  circulation  problems  as 
we  enter  the  '80s.  He'll  work  with  your  people  to 
locate  and  straighten  out  trouble  areas,  reorganize  and 
simplify  assignments,  root  out  unnecessary  costs,  help 
you  get  ready  for  computerization  —  everything  it 
takes  to  put  your  circulation  operation  on  the  growth 
track  again. 

From  small-town  newsboy  in  Colorado  to  circulation 
director  in  Los  Angeles  and  Washington,  D.  C.,  Bill 
Merritt's  experience  covers  newspapers  from  4,000  to 
600,000  circulation  at  every  job  level.  He  has  the 
professionalism  you  need. 

"Bill  surprised  us," 
states  Matthew  F. 

Carney,  General  Man¬ 
ager,  Register  &  Bee, 
Danville,  Va.  "Even 
though  he  came  from 
a  larger  newspaper  — 
the  Washington  Star  — 
he  readily  adapted  to 
the  needs  of  our  small 
newspaper.  Based  on 
Bill's  thorough  analysis, 

3  programs,  (1.  District 
Manager,  2.  Carrier 
Incentive,  3.  Single  Sales) 
were  quickly  initiated 
with  checks  and  balances 
and  record-keeping  that 
enables  us  to  continu¬ 
ally  measure  their  results.  His  follow-up  recommen¬ 
dations  have  made  all  three  programs  successful." 

Write  for  your  copy  of  "Howto  Turn  Circulation 
Problems  into  Growth  Opportunities,"  or  call 
Owen  Landon,  President,  for  details. 


MAY 

2-3 — ^Virginia  Press  Association,  Richmond,  Va. 

2- 3 — Old  Dominion  Ad  Conference,  Hyatt  House,  Richmond,  Va. 

3- 4 — North  Carolina  Press  Association,  Jane  S.  McKimmon  Extension 

Educational  Center,  North  Carolina  State  University,  Raleigh,  N.C. 

4- 7— International  Newspaper  Promotion  Association,  Waldorf-Astoria, 

New  York. 

4-16 — Gannett  Newspaper  Foundation  Circulation  Management  De¬ 
velopment  Seminar,  Hilton  Inn  on  the  Campus,  Rochester,  Kl.Y. 

5- 7 — International  Press  Institute  29th  General  Assembly,  Palazzo  dei 

Congress!,  Florence,  Italy. 

9-10 — Hoosier  State  Press  Association,  Hyatt  Regency,  Indianapolis,  Ind. 
9-10 — ^Advertising  Executives  Association  of  Ohio  Daily  Newspapers, 
Kings  Island  Inn,  Kings  Mills,  Ohio. 

11-12— Mid-Atlantic  Circulation  Managers’  Association,  Howard 
Johnson's,  North  Myrtle  Beach,  S.C. 

13- 16 — Suburban  Newspapers  of  America,  Royal  Sonesta,  New  Orleans, 

La. 

14- 17 — American  Association  of  Advertising  Agencies,  The  Greenbrier, 

White  Sulphur  Springs,  W.  Va. 

15— World  Press  Institute  Forum,  Macalester  College,  St.  Paul,  Min¬ 
nesota. 

15- 16 — Allied  Publishers',  Valley  River  Inn,  Eugene,  Ore. 

15- 16 — Florida  Newspaper  Advertising  Executives  Sales  Conference, 

Sheraton  Miracle  Mile  Inn,  Panama  City  Beach,  Fla. 

16- 21— N.Y.  State  Circulation  Management  Association,  Marriott  Inn, 

Syracuse,  N.Y. 

18-21 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Doral 
Country  Club  and  Hotel,  Miami,  Fla. 

25-28— International  Federation  of  Newspaper  Publishers  (FIEJ),  Tel  Aviv, 
Israel. 

30-June  1 — National  Society  of  Columnists  workshop.  The  Greenbrier, 
White  Sulphur  Springs,  W.  Va. 


JUNE 

3-6-^P  Sports  Editors,  Washington,  D.C. 

5-7 — New  York  State  Dailies  Advertising  Managers  Bureau,  Grand  Is¬ 
land  Holiday  Inn,  Grand  Island,  N.Y. 

5- 7 — Wisconsin  Newspaper  Association,  Telemark. 

6- 7 — Investigative  Reporters  &  Editors  National  Conference,  Kansas 

City  Hilton  Airport  Plaza  Inn,  Kansas  City,  Mo. 

7-11 — America  Advertising  Federation,  Fairmont  Hotel,  Dallas,  Tex. 
7-11 — ANPA/RI  Production  Management  Conference,  Atlanta,  Ga. 

11- 15 — National  Association  of  Advertising  Publishers,  Opryland  Hotel, 

Nashville,  Tenn. 

12- 13 — National  News  Council,  1  Lincoln  Plaza,  N.Y. 

12-14 — Canadian  Managing  Editors  Conference,  Winnipeg. 

15-18— Newspaper  Personnel  Relations  Association,  Royal  Orleans  Hotel, 
New  Orleans. 

23-24 — The  Newspaper  Guild,  Hotel  Toronto,  Toronto. 

29-July  2 — International  Circulation  Managers  Association,  Crown  Center 
Hotel,  Kansas  City,  Mo. 

29-July  3 — National  Press  Photographers  Association,  Genesee  Plaza 
Holiday  Inn,  Rochester,  N.Y. 


JULY 

13-16— International  Newspaper  Advertising  Executives,  Sheraton  Bos¬ 
ton,  Boston. 


Matthew  F.  Carney, 
General  Manager 


LANDON  ASSOCIATES,  INC.  |B 

750  Third  Avenue,  New  York  City  10017 

(212)  867-1112  H|| 
A  Newspaper  Marketing  Company 
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variety  and  depth 
essential  to 
a  multi-edition 
newspaper 


Alan  Moyer 
Managing  Editor 
The  Phoenix  Gazette 


The  Trend  Continues. 

In  adding  (JPl  Newspicture  service,  The  Phoenix  Gazette  has 
added  an  important  new  dimension  to  its  coverage  of  the 
news — one  that  better  meets  the  changing  needs  of  the 
publication  and  its  readers.  As  Alan  Moyer  writes: 

“Pictures  became  even  more  important  to  the  Gazette  when 
we  added  a  morning  street  edition  to  our  regular  home- delivered 
afternoon  paper.  We  get  the  variety  and  depth  essential  to  a 
multi-edition  newspaper  by  having  GPI  Newspictures  among  our 
services.  It  has  played  a  part  in  putting  the  Gazette’s  circulation 
well  ahead  of  a  year  ago.” 

Thank  you,  Alan.  We  certainly  hope  the  , 

trend  continues  for  you,  too. 

ClPl  Mewspictures. 

Another  important  service  from^^^  p 


If  you’re  planning  to 
exhibit  your  newspaper 
products  at  ANPA/RI 
in  Atlanta  in  June  .  .  . 

(and  even  if  you’re  not) 

you’ll  sell  more  with 
advertising  in  E&P 
timed  for  the  show 

E&P  offers  these  two  tailor-made 
opportunities  to  tell  your  sales  story 
to  newspapers  that  are  ready  to  buy! 


•  JUNE  7  ANPA/RI  Production 

Management  Conference 
Issue 

.  .  .  distributed  from  E&P’s 
exhibit  at  the  ANPA/RI 
Conference,  June  7-12. 
Deadline:  May  29 


•  JUNE  14  ANPA/RI  Production 
Management  Post* 
Conference  Issue 

with  coverage  of  sessions, 
speeches  and  activities  at  the 
Conference  in  Atlanta. 
Deadline:  June  5 


MAKE  YOUR  SPACE  RESERVATIONS  NOW 

.  .  .  your  regular  E&P  contract  rates  apply, 
of  course,  or  single-time  rates:  Page  $1475; 
half-page  $870;  third-page,  $620,  sixth-page,  $390. 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 
Call  (212)  750-7050 


Newsbriefs 


Seminar  on  ad  incentives 

New  England  Newspapers  Advertising  Bureau,  Inc.  held 
a  management  seminar  in  Boston  on  May  9th,  on  incentive/ 
Commission  plans  for  advertising  sales  staffs. 

The  morning  session  consisted  of  concurrent 
presentations  by  James  J.  McKeamey,  Jr., 
vicepresident/marketing,  Kansas  City  StarlTimes,  who  will 
lead  a  discussion  on  Display  Incentives  and  Commission; 
and  Raymond  A.  Jansen,  classified  advertising  manager, 
NEWSDAY,  Long  Island,  who  led  a  program  on  inside 
classified  incentives  and  commissions.  Both  men  are 
regarded  as  among  the  leading  authorities  in  the  newspaper 
business  on  this  subject. 

The  afternoon  panel  discussions  and  case  histories 
featured  New  England  newspapers  with  working  incentive 
and  commission  plans. 

J.  Herman  Pouliot,  publisher,  Nashua  (N.H.)  Telegraph, 
and  NENAB  president,  said  in  commenting  on  the  seminar, 
“Motivating  advertising  sales  representatives  is  a 
continuing  concern  in  our  business.  We  have  discovered, 
through  many  calls  to  the  NENAB  central  office,  that 
numerous  papers  are  seeking  help  and  ideas  about 
incentives  and  commissions.  Many  papers  are  not  entirely 
satisfied  with  the  plan  they’ve  got  and  they’re  interested  in 
learning  about  someone  else’s  that  may  be  working  better. 
That’s  why  we  believe  an  exchange  of  ideas  and  a  thorough 
discussion  of  this  important  subject  will  be  worthwhile.  We 
think  this  seminar  will  be  one  of  the  more  important 
programs  NENAB  will  sponsor  this  year.’’ 


S/pp/e  ioses  privacy  suit 

Oliver  Sipple,  who  is  credited  with  preventing  the 
assassination  of  President  Gerald  Ford  in  1975,  lost  a  5-year 
court  battle  April  23,  when  a  San  Francisco  judge  dismissed 
his  invasion  of  privacy  suit  against  7  newspapers  that 
reported  he  was  a  homosexual. 

The  $15  million  suit  was  filed  against  the  San  Francisco 
Chronicle,  Los  Angeles  Times,  Chicago  Sun-Times,  San 
Antonio  Express,  Denver  Post,  Indianapolis  Star,  and  Des 
Moines  Register. 

Superior  Court  Judge  Ira  Brown  ruled  against  Sipple  who 
argued  that  because  of  the  news  stories  his  brothers  and 
sisters  learned  for  the  first  time  of  his  homosexual 
orientation  and  consequently  abandoned  him. 


IT  WASN'T  Boubon  Street,  but  over  400  advertising  and 
marketing  people  enjoyed  the  12th  Annual  New  Orleans 
Times-Picayune  and  States-ltem  Shrimp  and  Beer  Party 
held  in  Atlanta  on  March  24.  The  event  is  sponsored  by 
Newhouse  Newspapers. 
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Another 
Flint  Firsi 


lulk  delivery  of  web  offset 
color  inks  to  newspapers 


When  the  Detroit  Free  Press  opened  its 
new  $50  million  plant  recently,  their  web  offset 
presses  started  rolling  with  Flint  Inks— bulk- 
stored  in  five  colors  and  bulk-delivered.  The 
new  system  designed  by  Flint  Ink,  includes  five 
2,500-gallon  tanks  and  three  10,000  gallon  tanks 
for  black,  and  a  specially  constructed,  five- 
compartment  insulated  stainless-steel  tanker  to 
deliver  the  bulk-offset  colors.  It  marks  a  first  in 
the  industry  and  a  big  stride  forward  in  the  paper’s 
57-year  history  of  news  ink  bulk  handling,  all 
of  it  with  the  Flint  Ink  Corporation.  Advantages 
of  the  system  include  regular  deliveries,  the 


convenience  of  having  a  regular  supply  of  ink 
available,  elimination  of  handling  and  storage 
requirements,  and  cost  economies  in  price  per 
pound  of  ink. 

Flint  Ink’s  contribution  to  this  ultra-modern 
plant,  along  with  its  half-century  relationship  with 
the  Detroit  Free  Press,  are 
typical  of  Flint’s  growth 
through  better  quality, 
better  service  and  advanced  I 
technology.  Can  your  I 

printing  be  done  faster  and 
better?  Ask  Flint. 


Corporate  Headquarters:  25111  Glendale  Avenue,  Detroit,  Michigan  48239 


Editor  &  Publisher 

THE  FOURTH  ESTATE  ’ 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1 91 2-1 959 


Guest  editorial 

It  is  right  and  appropriate  and  proper  that  we  should 
gather  here  in  New  York  to  celebrate  the  50th  anniversary 
of  the  International  Newspaper  Promotion  Association, 
which  started  out  as  the  National  Newspaper  Promotion 
Association, 

It  is  not  right  if  we  convene  here  feeling  that  the  chal¬ 
lenges  which  faced  the  NNPA  and  INPA  during  five  decades 
have  been  met.  It  is  not  right  if  we  feel  that  all  is  well  with 
the  newspaper  industry  and  that  there  are  no  more  goals. 

I  think  you  will  agree  that  INPA  has  made  a  mighty 
scratch  in  the  surface  of  the  problem  of  promoting  the  news¬ 
paper  product,  but  that  we  have  miles  to^o  and  years  to 
spend  before  the  industry  we  serve  will  be  in  the  position  it 
rightly  deserves. 

There  are  two  basic  areas  of  the  newspaper  business  that 
demand  the  full  attention  of  promotion  managers: 

•  The  promotion  of  a  product  that  meets  the  needs  and 
commands  the  attention  of  every  segment  of  the  population. 

•  The  development  of  a  sound  image  for  the  newspaper. 

During  this  decade,  promotion  people  will  have  to  con¬ 
tinue  an  even  more  aggressive  program  of  providing  better 
research,  new  marketing  strategies  and  improved  circula¬ 
tion  and  advertising  growth  if  we  hope  to  hold  back  competi¬ 
tion. 

INPA  needs  to  position  itself  as  the  one  newspaper  or¬ 
ganization  best  equipped  to  promote  the  newspaper  story — 
from  the  standpoint  of  the  publisher,  the  editor,  the  adver¬ 
tising  director,  the  circulation  manager,  the  marketing 
executive,  the  researcher  and  the  public  relations  director. 

(Excerpts  from  the  ke)rnote  address  by  Donald  B.  Towles, 
president,  International  Newspaper  Promotion  Association,  at 
the  50th  INPA  Conference,  May  5,  in  New  York.) 

Safeguard  imperiled 

On  April  17,  the  Judiciary  Committee  of  the  U.S.  House  of 
Representatives  reported  out  H.R.  3486  for  action  by  the  full 
House.  This  bill,  like  one  before  it  in  the  last  Congress,  is  de¬ 
signed  to  protect  the  press  from  unannounced  intrusions  by 
law  enforcement  officers  into  confidential  files.  But  the  bill 
does  not  stop  there.  It  includes  an  amendment,  which  ex¬ 
tends  the  “subpoena  first”  rule  to  third  parties — those  against 
whom  the  police  have  no  proof  of  criminal  involvement.  The 
net  effect  will  be  a  legislatively  protected  sanctuary  in 
which  incriminating  evidence  can  be  safely  stored  unless 
police  can  make  a  showing  beyond  that  which  has  always 
been  required  by  the  Constitution.  If  the  section  on  third 
parties  is  not  removed  by  further  amendment,  congressman 
P.  James  Sensenbrenner  Jr.,  9th  District  Wisconsin,  said 
“many  of  us  will  be  forced  to  vote  against  the  bill,  rather 
than  permit  a  bad  policy  to  become  law.”  The  exception 
should  be  limited  to  repeal  of  the  guidelines  set  forth  in 
Zurcher  v.  Stanford  Daily. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 

Publishers  Association 
6  mo.  average  net  paid  March  31.  1980—26.430 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

with  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884:  Newspaperdom  established 
March.  1892;  the  Fourth  Estate  March  1. 1894;  Editor  & 
Publisher.  June  29. 1901 :  Advertising.  January  22. 1925. 


Managing  Editor:  Jerome  H.  Walker,  Jr. 
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First  Amendment  and  its  protections 


By  Arthur  J.  Gk)Idberg 

Now  is  the  time  for  all  good  men  and 
women  to  come  to  the  aid  of  the  First 
Amendment. 

It  is  under  attack. 

The  Supreme  Court  has  recently  held 
that  journalists  over  the  objection  of  a 
defendant  may  not  be  admitted  to  pre¬ 
trial  hearings,  although  most  criminal 
cases  are  disposed  of  by  plea  bargaining, 
a  form  of  pre-trial  hearing. 

The  Court  has  also  intimated,  although 
not  yet  decided,  that  trials  themselves 
may  be  closed  on  the  ground  that  the 
right  to  a  public  trial  guaranteed  by  the 
Sixth  Amendment  to  the  Constitution  is 
a  right  enjoyed  only  by  the  accused. 

The  search  of  a  student  newspaper 
pursuant  to  a  general  warrant  has  been 
upheld,  notwithstanding  that  a  simple 
supoena  would  have  served  every  legiti¬ 
mate  governmental  interest. 

Newspaper  reporters  have  been  sen¬ 
tenced  to  jail  for  failure  to  reveal  their 
sources  despite  the  fact  that  these 
sources  were  distrustful  of  government 
and  would  only  confide  to  the  reporters 
under  a  pledge  of  confidentiality. 

Judges  are  issued  gag  orders  prevent¬ 
ing  comment  on  so-called  public  trials  on 
the  ground  that  publicity  would  under¬ 
mine  fair  trials. 

The  Court’s  opinions  on  what  is 
obscene  are  to  say  the  least  unilluminat¬ 
ing.  The  best  clarification  it  has  been 
able  to  proffer  is  that  of  Justice  Stewart: 
“I  cannot  define  it;  I  know  it  when  I  see 
it.” 

The  stricture  against  libel  laws  enun¬ 
ciated  in  New  York  Times  v.  Sullivan 
have  been  cut  back  and  libel  laws  re¬ 
vitalized  in  the  areas  of  public  conduct. 

The  non-establishment  clause  of  the 
First  Amendment  has  been  weakened 
to  permit  varying  forms  of  aid  to  paro¬ 
chial  schools. 

Notwithstanding  the  opinion  of  the 
Supreme  Court  outlawing  prayers  in  pub¬ 
lic  schools.  Congress  and  the  state  legis¬ 
latures,  with  widespread  public  support, 
are  seeking  to  circumvent  the  Supreme 
Court’s  prayer  decision. 

The  is  also  increasing  public  opposi¬ 
tion  to  peaceful  speech  and  demonstra¬ 
tions  by  unpopular  groups. 

In  light  of  this  assault  against  the  First 
Amendment,  it  is  appropriate  to  analyize 
its  meaning  and  its  importance  to  the 
functioning  of  our  democratic  society. 

The  first  Amendment,  as  its  title  indi¬ 
cates,  is  Article  I  of  the  Bill  of  Rights.  It 
provides: 


(A  speech  by  former  Supreme  Court 
Justice  Arthur  J.  Goldberg,  which  he 
gave  at  a  lecture  series  heid  in  April  at 
the  Western  Connecticut  State  Coiiege, 
Danbury,  Conn.) 


“Congress  shall  make  no  laws  respect¬ 
ing  an  establishment  of  religion,  or  pro¬ 
hibiting  the  free  exercise  thereof;  or 
abridging  tHe  freedom  of  speech,  or  of 
the  press,  or  the  right  of  people  peace¬ 
ably  to  assemble,  and  to  petition  the 
Government  for  a  redress  of  grievance.” 

You  will  note  from  this  language  that 
the  First  Amendment  is  absolute  in  its 
terms. 

Congress  shall  make  no  laws.  No 
statement  could  be  more  categoric  than 
this. 

Justice  Cardozo  referred  to  the  First 
Amendment  as  the  “preferred”  freedom 
which  lies  at  the  very  core  of  our  democ¬ 
racy. 

He  aptly  said  freedom  of  expression  is 
“the  matrix,  the  indispensible  condition 
of  nearly  every  form  of  freedom.” 

Why  then  is  the  plain  language  of  the 
Constitution  limited  or  in  some  cases 
even  disregarded? 

The  assigned  reason,  in  many  in¬ 
stances,  is  our  national  security.  Limita¬ 
tion,  in  an  undefined  way,  is  said  to  be 
necessary  for  the  common  defense. 

William  Pitt,  the  elder,  said,  “Neces¬ 
sity  is  the  plea  for  every  infringement  of 
human  freedom.  It  is  the  argument  of 
tyrants;  it  is  the  creed  of  slaves.” 

The  basic  creed  of  First  Amendment 
safeguards  was  eloquently  expressed 
long  ago  (1937)  by  Chief  Justice  Charles 
Evan  Hughes  in  these  words:  “The 
greater  the  importance  of  safeguarding 
the  community  from  incitements  to  the 
overthrow  of  our  institutions  by  force 
and  violence,  the  more  imperative  is  the 
need  to  preserve  inviolate  the  constitu¬ 
tional  rights  of  free  speech,  free  press 
and  free  assembly  in  order  to  maintain 
the  opportunity  for  free  political  discus¬ 
sion,  to  the  end  that  government  may  be 
responsive  to  the  will  of  the  people  and 
the  changes,  if  desired,  may  be  obtained 
by  peaceful  means.  Therein  lies  the  se¬ 
curity  of  the  Republic,  the  very  founda¬ 
tion  of  constitutional  government.” 


This  great  chief  Justice  also  in  the  case 
of  Near  vs.  Minnesota  said  that  prior 
restraint  of  publication  negated  the  es¬ 
sential  purpose  of  the  First  Amendment. 
Prior  restraint  in  layman’s  terms,  means 
censorship  and  censorship  is  the  direct 
antithesis  of  freedom  of  speech  and  of 
the  press. 

Trial  judges,  presumably  with  the 
sanction  of  the  Supreme  Court,  are  issu¬ 
ing  gag  orders,  preventing  reporters  from 
saying  in  the  press  or  on  television  what 
is  going  on  in  a  public  trial. 

The  alleged  justification  for  such  gag 
orders  is  that  they  are  necessary  to  en¬ 
sure  defendants  fair  trials  which  might  be 
prejudiced  by  excessive  publicity.  In 
legal  terms  judges  are  “balancing”  the 
First  Amendment  rights  to  a  free  press 
against  Sixth  Amendment  safeguards  of 
a  fair  trial.  And  the  balance  is  being 
weighed  in  favor  of  the  Sixth  Amend¬ 
ment  to  the  prejudice  of  the  First. 

I  personally  can  see  no  justification  for 
gag  orders. 

I  have  been  a  lawyer  and  a  judge  for 
more  than  50  years.  I  am  firmly  commit¬ 
ted  to  the  principle  that  anyone  accused 
of  a  crime  is  entitled  to  a  fair  trial. 

But  there  are  ways  of  ensuring  a  fair 
trial  and  guarding  against  the  influence  of 
excessive  publicity  on  juries  without  re¬ 
sorting  to  gag  orders. 

Juries  may  be  sequestered  and  denied 
access  during  the  course  of  a  trial  to 
newspapers  and  television. 

The  venue  of  a  trial  may  be  removed 
from  a  locality  which  has  been  saturated 
with  excess  publicity  to  one  which  in 
popular  parlance  couldn’t  care  less  about 
the  trial  in  question. 

And  juries  are  not  foolish  men  and 
women.  Studies  show  that  juries  are  sin¬ 
gularly  unaffected  by  publicity  in  cases 
before  them.  By  and  large  juries  reach 
their  verdicts  on  the  evidence  before 
them. 

As  I  have  said  earlier,  reporters  are 
(Continued  on  page  30) 
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LOSING  BATTLE? 

Detroit  Fights 
to  Catch  Up 
on  Small  Cars 


Bj  PATRICK  BOTLE 

TlmM  StM  WrtMr 

Alonzo  Trevillison  never  mastered 
economics,  but  he  recently  learned 
one  of  its  lessons  the  hard  way. 

Trevillison,  30,  used  to  install  heat¬ 
er  hoses  at  the  toeral  Motors  Corp. 
factory  in  South  Gate,  Calif.,  a  job  he 
had  held  since  getting  out  of  high 
school.  He  did  not  earn  enough  to  buy 
one  of  the  Cadillacs  that  rolled  down 
the  assembly  line,  but  the  pay  was 
steady  and  he  liked  the  work. 


UJS.  auto  companies  face  an  unpre¬ 
cedented  challenge  from  foreign 
manufacturers.  This  excerpted  article 
by  Patrick  Boyle,  a  writer  on  the  Los 
Angeles  Times’  Business  staff  who 
specializes  in  the  auto  industry,  rep¬ 
resents  the  first  in  a  series  examining 
why  the  U.S.  industry  has  come  into 
this  predicament,  facts  and  myths 
surrounding  foreign  cars  and  the  out¬ 
look  for  U,S.  and  foreign  producers 
for  the  years  ahead. 


Then,  a  year  ago,  events  on  the 
other  side  of  the  world  begw  to  break 
up  the  foundation  of  Trevillison’s  life' 
—and  that  of  the  entire  U.S.  auto  in¬ 
dustry. 

The  revolution  in  Iran  and  the  re¬ 
sulting  turmoil  in  international  oil 
markets  led  to  a  doubling  of  gasoline 
prices.  Despite  GM’s  best  efforts,  it 
couldn't  sell  the  big  Cadillacs  and 
Chevrolets  being  built  at  South  Gate. 
GM  closed  the  plant  last  month,  and 
now  Trevillison  spends  his  days  at 
home,  another  ca^ty  in  the  U.S. 
auto  industry’s  20-year  battle  against 
imported  cars.. . . 

But  the  problem  facing  Trevillison 
and  the  industry  is  bigger  than  a 
parking  lot  full  of  Datsuns  and  Toyo- 
tas.  It  is  a  problem  that  involves 
years  of  reluctance  on  the  part  of  U.S. 
car  manufacturers  to  switch  to  small 
cars,  and  the  astronomical  costs  now 
facing  them  as  they  ^  to  catch  up. 

It  involves  a  public  perception  that 
the  Germans  and  the  Japanese  know 
how  to  make  small  cars  and  that  the 
Americans  don’t 

What’s  more,  it  involves  the  possi¬ 
bility  that  by  the  time  the  U.S.  car 
makers  do  get  a  modem  generation  of 
small  cars  into  their  showrooms,  the 
foreign  producers  will  still  be  a  step 
ahead  of  them. 

At  the  moment,  it  appears  that  only 
General  Motors  among  the  American 
auto  makers  is  healthy  enough  to  be 
sure  of  having  the  capital  to  fully 
challei^e  this  foreign  car  invasion. 
Ford  is  borrowing  massively,  but 


some  analysts  believe  that  the  com¬ 
pany’s  money-losing  U.S.  operations 
will  not  support  a  full-scale  assault 
As  for  Chrysler,  the  question  is 
whether  it  will  survive  at  all. 

Somehow,  the  three  companies  in¬ 
tend  to  raise  a  total  of  $50  billion  over 
the  next  five  years  to  get  their  small 
cars  off  the  drawing  bomxls— roughly 
$1,000  for  every  car  they  plan  to  sell 
in  that  period.  The  task  may  be  im- 


In  the  meantime,  the  industry  that 
accounts  for  one  of  every  six  jobs  in 
America  is  in  danger  of  permanently 
losing  a  msgor  share  of  its  market  to 
foreign  producers,  as  did  the  camera 
and  television  set  industries  before  it 

The  immediate  situation  is  depress¬ 
ing.  Six  auto  factories  have  been 
closed  in  the  last  year,  and  production 
at  most  others  has  b^n  s^ed  back 
because  of  slow  sales  of  big  cars.  The 
slump— sales  of  U.S. -built  autos  fell 
11%  in  1979  —has  idled  more  than 
200,000  American  workers. 

One  of  every  four  cars  sold  in  the 
U.S.  market  in  recent  months  has 
been  an  import,  and  80%  of  those 
foreign -made  cars  came  from  Japan. 
Strong  sales  of  Japanese  autos  have 
led  to  industry  demands  for  legisla¬ 
tion  to  restrict  imports,  and  they  have 
also  spotlighted  the  fact  that  I^troit- 
built  autos  no  longer  meet  buyer  de¬ 
mands  for  fuel  efficiency. 

The  industry  hopes  that  it  will  be 
able  to  reduce  some  of  the  import 
pressure  by  this  fall  GM  introduced  a 
new  line  of  small  cars  with  front- 
wheel -drive  last  spring,  and  Ford  and 
Chrysler  will  market  models  of  simi¬ 
lar  desi^  later  this  year.  GM  will  fol¬ 
low  with  even  smaller  autos  next 
spring. 

But  the  Americans  have  been  ham¬ 
pered  in  producing  more  small  cars 
by  a  shortage  of  four-cylinder  en¬ 
gines,  the  most  fuel-efficient  size. 
The  domestic  makers  have  the  capa¬ 
city  to  build  about  2  million  four-cy¬ 
linder  engines  a  year,  roughly  the 
same  as  the  number  of  imported  cars 
expected  to  be  sold  in  the  U.S.  market 
this  year.  Capacity  will  more  than 
double  in  1981,  when  Ford,  GM  and 
Chrysler  will  all  open  new  four-cy¬ 
linder  engine  plants  and  expect  to  in¬ 
troduce  additional  small-car  models. 

If  the  new  American  cars  don’t  win 
quick  acc^tance,  the  U.S.  auto  mak¬ 
ers  will  find  themselves  falling  pro¬ 
gressively  further  behind,  analysts 
say.  For  without  good  profits  on  these 
vehicles,  for  which  the  bulk  of  the 
development  costs  have  already  been 
paid,  the  companies  will  find  it  in¬ 
creasingly  difficult  to  make  the  huge 
new  capital  expenditures  they  re¬ 
quire. 

Analyzing  the  industiy’s  plight  is  a 
tortuous  exercise  in  hindsight,  with 
fingers  pointing  in  all  directions. ... 

One  thing,  however,  is  clear.  Any 
effort  to  move  away  from  big  cars  to¬ 
ward  small  cars  ran  against  the  grain 
of  long-held  consumer  and  industry 
preferences.  Detroit’s  goal  was  to  sell 
the  biggest  and  most  profitable  car 
possible,  and  for  the  most  part,  the 
buyer  wanted  the  biggest  and  most 
luxurious  car  he  could  ^ford. 

Detroit’s  downfall  was  that  it  need¬ 
ed  three  or  four  years  of  lead  time  to 
design  and  build  a  new  model  while 
consumers  could  shift  their  prefer- 


ences  overnight .  >  •  the  industry,  in  its  addiction  to  cheap 

Industry  executives  tend  to  become  energy,  simply  ignored  a  growing 

angrily  defensive  when  accused  of  market  for  sniall  cars  while  foreign 

not  building  more  small  cars,  or  of  auto  companies  were  perfecting  their 

neglecting  the  small-car  market  by  small-car  technologies. 

®llowig  the  first  compact  models  of  “1  don’t  think  we  learned  anything 
the  1960s  to  take  on  more  weight  and  from  the  first  oil  embargo  (of  1973- 

bigger  engines  with  each  passing  74),”  said  Rdiert  (h^ni,  an  auto  in- 

dustry  specialist  with  A.  T.  Kearney 
"We  made  cars  the  market  want-  &  O).  consulting  firm.  "Americans 

ed,"  GM  Chairman  'Thomas  Murphy  quickly  forget  past  problems,  and 

said.  “Nobody  has  ever  succeeded  in  tend  to  have  a  very  optimistic  view- 

this  bu^ess  of  ours  by  trying  to  ram  pmnt.  People  see  these  things  as  just  a 

something  down  somebody’s  throat  blip  in  pa;^ng  and  don’t  realize  some 

’The  cars  we’ve  made  historically  of  the  danger  signals  there.” 

have  been  what  the  market  wanted.”  ’The  industry  began  to  move  slowly 
The  appetite  for  big  cars  was  bro-  toward  smaller  autos  after  the  oil  em- 
ken  only  for  a  brief  period  after  the  bargo,  largely  because  Congress 

19TO-74  oil  embargo.  ’The  market  pas^  a  Uw  mandating  a  fuel  econo- 

quickly  fell  back  into  its  previous  my  average  for  each  company,  begin- 

pattem  once  buyers  adjusted  to  high-  ning  with  18  miles  per  g^on  in  1978 

er,  but  stable,  gasoline  prices  around  and  increasing  to  27.5  m.p.g.  in  1^. 

65  cents  a  gallon.  • . .  The  industry  has  spent  billion  in 

Industry  executives  nowadays  the  last  five  years  shrinking  its  big 

blame  a  lot  of  their  problems  on  the  cars  and  improving  their  overall  fuel 

government’s  policy  of  holding  to-  economy  average  from  14  m.p.g.  to  20 

day’s  gasoline  prices  at  about  $1.25  a  m.p.g.  today, 
gallon,  far  below  the  prices  in  other  But  domestic  cars  getting  20  m.p.g. 
parts  of  the  world.  are  outdistanced  in  the  economy  race 

“If  the  government  had  let  prices  by  Japanese  imports  that  get  more 

rise  (to  world  levels)  back  in  1974,  than  30,  and  Orsini  fears  that  U5. 

the  industry  wouldn’t  have  gotten  companies  are  so  far  behind  that  they 

into  the  position  of  building  the  may  never  catch  up.... 

wrong  cars  for  the  last  three  or  four  He  points  out  tlat  the  current  crop 
years,”  said  Mary  Ann  Keller,  an  an-  of  smil  American  cars— GM’s  X-cars 

alyst  at  the  Wall  Street  firm  of  Paine  and  the  new  front-wheel-drive  cars 

Webber  Mitchell  Hutchins  Inc.  that  Ford  and  Chrysler  plan  to  intro- 

At  the  same  time,  industry  leaders  duce  in  the  fall— were  designed  and 

contend  that  liberal  U.S.  trade  poll-  engineered  three  years  ago,  before 

cies  have  enabled  the  Japanese  auto  the  latest  gasoline  crunch.  ’Dtus,  the 

makers  to  use  their  ample  production  economy  goals  the  automakers  had  in 

capacity  to  make  inroads  into  the  U.S.  mind  are  already  far  short  of  those 

market.  demanded  by  many  of  today’s  buyers. 

U.S.  policies  since  World  War  II  Changing  the  thinking  of  the  auto 
have  encouraged  imports  of  autos  and  executives  from  big  to  small  cars  has 

other  foreign-made  products.  ’This  taken  more  than  20  years,  and  some 

was  done  first  as  a  means  of  bolster-  industry  leaders  still  talk  wistfully  of 

ing  war-tom  foreign  economies  and  saving  the  full-sized,  six-passenger 

later  as  a  means  of  keying  competi-  sedan,  traditionally  the  sales  leader 

five  pressure  on  American  manufac-  and  the  biggest  source  of  profit  Ana- 

turers  and  of  holding  prices  down.  lysts  estimate  that  in  normal  times. 
The  U.S.  auto  companies,  with  their  (3M  makes  about  $1,000  profit  on  a  big 

worldwide  operations,  have  depended  car  and  only  about  $3(X)  on  a  small 

on  open  economic  borders  to  allow  one.  ’This  may  be  the  reason,  aside 

them  to  produce  in  one  country  and  from  perceiv^  buyer  demand,  that 

ship  to  a  neighboring  one,  so  they,  the  companies  have  been  so  reluctant 

too,  have  been  champions  of  free  to  move  aggressively  into  the  small - 

trade.  However,  the  success  of  im-  car  field  against  stiff  foreign  competi - 

ported  cars  in  the  U.S.  market  has  led  tion. ... 

to  a  more  protectionist  attitude.  The  first  U.S.  automakers  to  mar- 

“By  placing  only  a  2.9%  tariff  and  ket  a  small  car  succes^ully  were  the 

no  other  restrictions  on  automotive  American  Motors  Ctorp.  and  its  fore¬ 
imports,  the  United  States  stands  runner,  Nash  Motors  do.  George 

alone  among  countries  with  markets  Romney— chairman  of  AMC  from 

large  enough  to  attract  Japanese  im-  1954  to  1962,  later  governor  of  Michi- 

ports  in  substantial  volume,”  said  gan  and  a  cabinet  officer  in  the  Rich- 

Fred  G.  Seacrest,  a  Ford  executive  ard  M.  Nixon  Administration— recalls 

vice  president.  how  his  company’s  market  research 

Tariffs  in  European  countries  range  indicated  a  growing  market  for  small, 
from  10%  to  22%,  he  said,  and  many  economical  cars. 

Central  and  South  American  coun-  "Families  were  shifting  to  more 
tries  with  growing  auto  markets  have  than  one  car,  and  the  economics  of 

local-content  rules  that  virtually  re-  car  ownership  became  more  impor- 

quire  foreign  complies  to  manufac-  tant  as  they  owned  more  than  one 

ture  their  cars  within  those  countries.  car,”  Romney,  now  retired,  said.  "The 

Japan  has  no  direct  tariff  on  im-  president  of  GM  said  the  compact  car 

rted  autos,  but  does  levy  a  15%  to  idea  would  just  peter  out,  but  I  was 

%  tax  on  the  sales  price  of  each  car,  predicting  that  compact,  economical 

foreign  and  domestic,  and  discourages  cars  would  dominate  the  American 

imports  by  requirii^  a  number  of  me-  market.” 

chanical  modifications  to  meet  vehi-  Romney,  who  coined  the  term 
cle  regulations.  “compact  car,”  may  have  been  right 

But  these  excuses— relatively  low  about  the  size,  but  not  every  small- 
gasoline  prices,  liberal  trade  rules  and  car  buyer  was  interested  in  just  cheap 
a  general  demand  for  big  cars— do  not  transportation.  ‘This  lesson  was 

satisfy  some  critics.  ’They  think  that  learned  by  the  Big  ’Three  when  they 


introduced  their  own  compact  cars  in  company  executives  were  not  con- 
1960-the  Ford  Falcon,  C3»evrolet  vinced  that  a  sudden  change  was 

Ctorvair  and  Plymouth  Valiant  needed.  As  a  result  Ford  is  at  least  a 

Until  1960,  all  the  cars  made  by  the  year  behind  GM  in  its  effort  to  build 
three  companies  were  about  the  same  smaller  vehicles, 
size.  Each  had  low-priced  models-  Ford  cannot  afford  to  lag  further 
Chevrolet  Ford  and  Plymouth;  mid-  Its  share  of  the  UR.-bmlt  market  was 

priced  models-Pontiac-Buick-Olds-  23%  in  March,  down  from  27%  in 
mobile.  Mercury  and  Dodge  -DeSoto;  March,  1979.  ’The  company  had  an 

and  high-priced  models-Cadillac,  overall  profit  in  1979,  but  had  to  («- 

Lincoln  and  Imperial.  set  a  loss  of  more  than  $1  bdlion  in 

’The  marketing  strategy,  developed  the  North  American  auto  market  with 
by  GM’s  Alfred  Sloan  in  the  1930s,  profits  from  overseas.  ’The  company 

was  to  start  a  young  buyer  out  at  the  recently  borrowed  $400  million,  and 

low-priced  end  and  move  him  up  a  analysts  estimate  that  it  may  need 

step  at  a  time,  as  he  became  older  and  another  $1.6  billion  in  outside  funds  in 

more  affluent,  to  the  more  expensive  1980  and  1981  to  finance  its  plans  for 
models.  smaller  cars. 

When  the  U.S.  automakers  got  into  Despite  these  woes,  outside  ana- 
the  small-car  business,  their  stated  lysts  do  not  think  that  Ford  is  head- 

g(^  was  to  make  their  compacts  sub-  ing  the  way  of  Chr^er,  primarily 

stitutes  for  the  used  cars  that  first-  brause  Find  is  strong  in  Europe  and 

time  car  buyers  purchased  before  other  overseas  markets.  Ford’s  Eu- 

they  could  afford  a  new,  big  car.  Not  ropean  operations  have  long  been  the 

much  effort  was  made  to  compete  envy  of  other  world  auto  makers,  and 

with  the  imports  on  price....  analysts  believe  the  company  can 

Nonetheless,  the  import’s  share  of  survive  on  overseas  pn^ts  while  re- 

the  U.S.  market  dropped  sharply  gaining  its  strength  in  North  America, 

when  the  UR.  cars  came  on  the  mar-  As  for  Chrysler,  it  is  hard  to  find 

ket,  from  10%  in  1959  to  7.5%  in  any  financial  specialist  who  believes 

1960,  and  fell  below  5%  in  1962  be-  that  it  will  survive  the  present  indus- 

fore  beginning  to  rise  again.  try  recesrion.  It  lost  more  than  $1  Wl- 

’The  U.S.  companies  found  that,  for  lion  in  1979  and  expects  to  lose  nearly 
many  buyers,  price  was  still  equated  $400  million  in  the  quarter  that  ended 
with  stotus,  and  many  either  moved  March  31.  Chrysler  has  scaled  back 
to  bigger  cars  or  added  bigger  engines  its  future  plans  to  the  point  that,  if  it 
and  expensive  options  to  their  small  survives  1980,  it  will  becmne  primari- 
American  cars,  prompting  one  sur-  ly  a  maker  of  small  cars, 
prised  executive  to  observe  in  1962  Ironically,  Chrysler  was  the  first  of 
that  “the  American  public  wants  the  three  companies  to  introduce  a 

economy  so  bad  they  don’t  give  a  small  car,  the  Omni/Horizon,  pat- 

damn  how  much  toey  pay  for  it”  tented  after  the  successful  fiont- 
Still  the  American  companies  re-  wheel  -  drive  formula  of  Eknope. 

fused  until  recently  to  make  their  But  Chrysler  could  not  afford  to  build 

small  cars  as  plush  as  their  big  cars,  its  own  four-cylin^  engine  plant 

’There  was  no  small  Cadillac  until  and  had  to  buy  power  plants  from 

1976,  but  high-priced  and  well-  Volkswagen.  Since  the  cars  came  out 

equipped  Volvos,  Mercedes-Benzes  in  1977,  Chrysler  has  been  limited  to 

and  others  were  available  years  be-  300,000  a  year— the  number  (tf  en- 

fore  that  gines  it  can  buy. 

The  high  price  of  gasoline  finally  American  Motors  Corp.,  the  small- 
broke  the  small-to-big  American  sta-  est  of  the  UR.  auto  makers,  is  also 

tus  ladder,  and  the  $10,000  price  tag  currently  the  most  successful.  The 

on  some  fully  equipped  GM  X-cars  is  company  eliminated  its  big  car  lines 

a  sign  that  the  U.S.  companies  are  years  ago  as  a  means  of  survival,  and 

changing  their  traditional  pricing  now  makes  only  small  cars  and  Jeeps, 

strategy  to  obtain  the  prcrfits  they  re-  With  a  combination  of  this  specialty 

Quire.  business  and  a  partnership  building 

Analysts  say  the  indust^  will  need  cars  with  France’s  Regie  Nationale 

to  restore  some  of  its  traditional  profit  des  Usines  Renault,  AMC  is  expected 

if  it  is  to  finance  the  shift  to  stnaller  to  survive  and  continue  to  make  a 

autos.  hefty  profit 

GM  wants  to  spend  $38  billion  in  But  far  the  rest  (rf  the  industry, 
the  next  five  years,  most  of  it  in  Chrysler  in  particular,  the  introduc- 

North  America,  but  1979  profits  were  tkwi  (rf  new  cars  in  the  fall  cannot 

down  $600  million,  or  17%,  from  1978  come  quickly  enough.  Orysler  may 

levels.  ’Hie  company  had  a  profit  not  last  that  long,  and  Ford  and  GM 

margin  of  only  4.3%  on  sales  in  1979,  face  the  dilemma  of  restoring  their 

compared  to  an  average  return  of  shrinking  profit  margins  to  finance 

5.5%  over  the  previous  10  years,  and  small-car  tooling, 

had  to  draw  $1.3  billion  from  its  fi-  “I’ve  been  in  this  business  since  the 
nancial  reserves  to  pay  for  retocriing.  late  1940s,”  an  industry  sales  analyst 
David  Healy,  an  auto  industry  ana-  said  philosophically.  “I’ve  seen  many 

lyst  with  the  Wall  Street  firm  of  studies  and  comments  indicating  that 

Drexel  Burnham  Lambert  Inc.,  esti-  the  industry  would  never  recover 

mates  that  GM  will  need  to  draw  an-  from  whatever  its  problem  was  at  the 

other  $3.3  billion  from  its  reserves  time.  It  always  recover^  1  know  of 

over  the  next  two  years,  or  it  will  no  reason  to  pessimistic  now.” 

have  to  borrow,  something  it  has  not  But  he  added:  “I  know  of  no  reason 
done  in  five  years.  to  be  euphoric,  either.” 

Analysts  view  Ford  as  having  far 

less  resources  than  GM,  and  far  more  For  a  eomfHmmtary  copy  of  this  re- 

troubles.  Ford  did  not  rush  into  port,  whidi  is  in  Hmited  tipfiy,  please 

“downsizing”  as  quickly  as  GM  did  in  terUe  ta-  Auto  Induttry  Report,  Lot 

1974,  partly  because  it  could  not  af-  Angelet  Tunes,  Department  E,  Times 

ford  the  huge  cost  and  partly  because  Mmor  Square,  Los  AneRet.CA  90053. 
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TASTING  THE  FARE  offered  at  the  INPA  opening  night  party  are  Ed 
AAcClanahan,  retired  promotion  director  for  the  Denver  Post;  Norman  Yoffie, 
general  manager  for  the  San  Rafael  (Calif.)  Independent  Journal;  Wishard 
Brown,  publisher,  San  Rafael  IJ;  and  Basilio  Riesco,  marketing  director  for 
Tages  Anzeiger  of  Zurich,  Switzerland. 


INCOMING  INPA  OFFICERS  Greg  Ptacin,  INPA  first  vicepresident  and 
publisher  of  the  Iron  Mountain  (Mich.)  Daily  News;  Ed  Sebestyen,  INPA  second 
vicepresident  and  marketing  manager  for  the  Saskatoon  (Sask.)  Star-Phoenix; 
Joe  Coyne,  INPA  president  elect  and  promotion  operations  manager  for  the 
New  York  News;  and  Don  Towles,  INPA  president  and  vicepresident/public 
affairs  for  the  Louisville  Times  &  Courier-Journal,  gather  around  the  grand  piano 
in  the  Waldorf  Astoria  lobby,  although  none  could  play  it. 


JACK  SQUIRE,  promotion/public  affairs  director  for  Long  Island's  Newsday 
talks  shop  with  INPA  director  Mary  Ann  Tortorello,  promotion  director  for  the 
Washington  Post  and  Ken  Winter,  general  manager  for  the  Petoskey  (Mich.) 

News-Review. 
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Every  Saturday  since  1884 

tv  exec  urges 
non-competitive 
ad  promotions 

A  sales  promotion  strategy  that  at¬ 
tempts  to  establish  superiority  for  news¬ 
papers  over  television  will  not  work. 
Jack  Myers,  general  manager,  CBS 
Television  Stations  Retail  Sales,  told 
newspaper  promotion  managers  this 
week. 

Myers  said  the  successful  promotion 
campaigns  of  the  1980’s  will  be  those 
which  do  not  focus  on  the  competitive 
aspect,  but  on  the  complementary  as¬ 
pects  of  newspapers  and  tv. 

Myers  said  for  many  years  CBS  tried 
to  compete  against  newspapers  by  point¬ 
ing  out  to  the  advertisers  how  much  of  a 
broader  reach  tv  had. 

“That  effort  did  not  work  in  the  past, 
does  not  work  in  the  present,  nor  will  it 
work  in  the  future,”  Myers  told  newspa¬ 
per  promotion  managers. 

The  CBS  executive  said  he  was  paid  a 
lot  of  money  by  the  broadcast  company 
to  come  up  with  the  best  possible  way  to 
sell  tv  to  advertisers. 

“For  years,  CBS  told  ret2ulers  how  tv 
reached  98%  of  a  market  and  the  retailers 
told  them  they  were  satisfied  with  the 
audience  newspapers  were  reaching,” 
Myers  said. 

Newspapers,  he  said,  effectively 
reached  retailers  through  such  things  as 
zoned  editions. 

Myers  changed  the  CBS  strategy. 
“We  focus  not  on  why  retailers  should 
use  tv,  but  how,”  he  said.  “Our  sales 
promotion  is  totally  informational  and 
educational.” 

Myers  said  CBS  no  longer  attempts  to 
sell  advertisers  on  the  mass  audience  tv 
reaches,  but  on  a  targeted  audience  con¬ 
cept.  Specific  tv  programs  are  touted  for 
the  segment  of  the  market  that  watches. 

Michael  Levy,  publisher  of  Texas 
Monthly,  told  promotion  managers  that 
the  most  important  person  involved  in 
the  promoting  of  a  newspaper  or 
magazine  should  be  the  publisher. 

Levy  said  the  publisher  should  be  as 
visible  as  possible  and  represent  the 
magazine  whenever  he  or  she  can.  Levy 
also  said  newspaper  editors  and  writ¬ 
ers  should  also  be  highly  visible  in  the 
community. 

“It’s  easier  for  people  to  relate  to  the 
magazine  (or  newspaper)  if  the  people 
see  the  publisher  and  the  editor,”  Levy 
said.  “It’s  important  for  people  to  see 
not  just  words  on  paper,  but  the  person 
who  is  writing  it.” 

He  said  while  it  might  be  hard  for  staf- 
(Continued  on  page  12) 
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Retail  exec  raps 
newspaper  marketing 


Paul  LeBIang,  senior  vicepresident 
and  director  of  marketing  for  Saks  Fifth 
Avenue,  this  week  gave  the  newspaper 
industry  poor  marks  for  its  marketing 
skills  and  issued  a  stern  warning  that  if 
marketing  skills  are  not  improved,  news¬ 
papers  cannot  expect  to  retain  their  cur¬ 
rent  share  of  retail  advertising  business. 

LeBIang,  speaking  before  the  Interna¬ 
tional  Newspaper  Promotion  Associa¬ 
tion  annual  convention  in  New  York, 
rated  the  newspaper  industry’s  market¬ 
ing  skills  at  “a  1  or  2  on  a  scale  of  10”  in 
response  to  a  question  from  the  floor. 

“You  haven’t  segmented  your  read¬ 
ership,”  explained  LeBIang,  “you  don’t 
know  who’s  reading  what.”  He  con¬ 
tinued,  “We’re  not  looking  for  your 
100,000  or  million  readers,  we’re  looking 
for  a  thousand  or  so  who  will  come  in 
and  buy  a  $25  blouse.” 

LeBIang  then  issued  his  warning  that 
newspapers  are  “seriously  in  danger  of 
losing  the  portion  of  the  retail  business 
that  you  now  retain.”  He  said  that  over 
the  next  20  years,  newspapers’  share  of 
retail  could  well  be  eroded  by  cable  tele¬ 
text  systems.  LeBIang  specifically  men¬ 
tioned  Knight-Ridder’s  Viewtron  sys¬ 
tem,  saying  that  the  system’s  graphics 
are  “excellent”  and  pointing  to  the  fact 
that  “they  are  selling.” 

LeBIang  said  the  broad-based  demo¬ 
graphics  usually  used  by  newspapers  are 
“not  very  helpful.”  He  explained,  “We 
need  information  about  your  audience  so 
we  can  maximize  our  reach  and  fre¬ 
quency.”  He  summed  up  his  comments 
by  saying,  “I  don’t  think  you’re  (the 
newspaper  industry)  doing  a  good  job.” 

LeBIang  was  just  one  of  four  speakers 
during  the  INPA  conference  session,  en¬ 
titled  The  Marriage  of  Marketing  and 
Promotion. 

James  Walsh  Jr.,  advertising  manager 
for  Merrill,  Lynch,  Pierce,  Fenner  and 
Smith,  referring  to  the  session  title,  said, 
“I  kind  of  suspect  that  in  some  cases  it’s 
been  a  shotgun  wedding.” 

Walsh’s  comment  pointed  up  the  con¬ 
fusion  which  surrounds  the  term  “mar¬ 
keting,”  which  he  and  the  other  panelists 
attempted  to  define.  Walsh  called  mar¬ 
keting  “simply  a  method  of  selling  that 
places  emphasis  on  the  marketplace 
rather  than  on  the  product.”  He  said  two 
verbs  can  describe  the  “essence”  of 
marketing:  “to  position  and  to  per¬ 
ceive.” 

Walsh  said  the  term  has  become  “kind 
of  a  buzz  word  that  can  be  kind  of  con¬ 
fusing.”  He  claimed  that  he  regularly  en¬ 
counters  “resentment”  and  “distrust” 
for  the  concept  of  marketing  among  sales 
professionals. 

From  the  retailers  standpoint,  market- 
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ing  means  identifying  the  customers 
needs,  then  selling  to  those  needs,  ac¬ 
cording  to  LeBIang.  “Any  idiot  can  buy 
(for  a  department  store) — the  trick  is, 
will  the  public  want  to  buy  it  from  me — 
that’s  marketing,”  he  said. 

Robert  Lauterborn,  director  of  mar¬ 
keting  communications  and  corporate 
advertising  for  the  International  Paper 
Company,  said  his  company  “now  be¬ 
gins  with  the  customer,  and  then  we 
work  backwards.” 

Tom  Culligan,  executive  vicepresident 
for  the  Van  Nays  (Calif.)  Valley  News, 
said  his  maiiceting  plans  often  are  upset 
by  misunderstanding  in  sales  and  circula¬ 
tion  departments.  Culligan  said,  “The 
guy  who’s  worked  on  K  Mart  all  his  life 
is  going  to  have  difficulty  verbalizing” 
marketing  concepts  in  sales  presenta¬ 
tions.  Culligan  said  sound  marketing 
techniques  were  largely  responsible  for 
the  Valley  News  rise  from  a  4  day-per- 


17  newspaper  execs 
are  touring  Cuba 

A  group  of  17  newspaper  editors  and 
publishers  left  May  4  for  a  five  day  study 
mission  to  Cuba  under  the  auspices  of 
the  National  Newspaper  Association. 

William  C.  Rogers,  Sr.,  publisher  of 
the  Swainsboro  (Ga.)  Forest  Blade  and 
president  of  NNA,  is  head  of  the  delega¬ 
tion. 

While  in  Cuba  the  group  will  meet  with 
government,  agricultural  and  business 
officials,  media  representatives  and  will 
interview  citizens  as  they  travel  around 
the  island. 

In  addition  to  Rogers,  those  on  the  trip 
include:  Mr.  and  Mrs.  Jack  Britten,  Laf- 
romboise  Newspapers,  Centralia, 
Wash.;  Mr.  and  Mrs.  Mark  Brouwer, 
Willard  (Oh.)  Times;  Mr.  and  Mrs.  Ken¬ 
neth  R.  Byerly,  Lewiston  (MT)  News- 
Argus;  Miss  Peggyann  Hutchinson, 
Medford  (Ore.)  Mail  Tribune;  Mrs. 
Elynor  S.  King,  Carroll  County  Review, 
Clinton,  la.;  and  Mr.  Frederick  Knecht, 
The  Call,  Schuylkill  Haven,  Pa. 

Also  joining  the  study  mission  are  Mr. 
and  Mrs.  Abraham  Kofman,  Times-Star, 
Alameda,  Calif.;  Ms.  Helen  Vance 
Levenson,  Independent  Press,  New 
Providence,  N.J.;  Mr.  Richard  Light- 
foot,  Shore  Line  Times  Newspapers, 
Guilford,  Conn.;  Ms.  Nancy  Frances 
Matthews,  Tracy  (Calif.)  Press;  Duane 
A.  Rasmussen,  Forest  Lake  (Minn.) 
Times;  and  Ms.  Jane  Marlow  Willis, 
Meade  County  Messenger,  Branden¬ 
burg,  Ky. 


week  shopper  to  a  seven  day  daily  news¬ 
paper  with  a  quarter  million  daily  circula¬ 
tion,  about  half  paid. 

Culligan,  at  the  close  of  the  session, 
made  a  plea  to  his  INPA  colleagues  to 
put  pressure  on  the  Audit  Bureau  of  Cir¬ 
culations  to  “end  the  debate”  over  au¬ 
dits  of  unpaid  circulation  newspapers. 
He  said  the  ABC  has  a  “tremendous  bus¬ 
iness  responsibility”  to  audit  unpaid  cir¬ 
culation  publications. 


Promoting 

(Continued  from  page  II) 


fers  to  go  on  the  “dog  and  pony  circuit,” 
they  should  be  encouraged  to  speak  be¬ 
fore  groups,  even  if  it  is  to  describe  what 
went  into  getting  a  story. 

“1  think  the  Dallas  Times  Herald 
found  out  how  important  it  is  to  have  a 
visible  publisher,”  Levy  said  in  refer¬ 
ence  to  Lee  Guittar,  who  came  to  Dallas 
from  the  Detroit  Free  Press. 

Levy,  who  said  his  magazine  has  more 
than  1  million  readers,  said  another  im- 
pprtant  aspect  of  promotion  of  a  news¬ 
paper  or  magazine  is  the  distribution  of 
complimentary  copies  so  that  non  read¬ 
ers  can  see  the  product. 

“Many  of  ya’ll  are  turning  out  good 
products,”  he  told  promotion  managers. 
“People  should  see  it.” 

“Many  of  the  things  you  are  doing  in 
enterprise  journalism  on  the  local 
level — people  in  other  towns  would  be 
interested  in  reading,”  he  said. 

Levy  also  said,  “It’s  amazing  how 
many  people  wind  up  renewing  on  their 
own”  when  a  complimentary  subscrip¬ 
tion  expires. 

Evan  Baker,  senior  vicepresident  of 
marketing.  The  Entertainment  &  Sports 
Progranuning  Network  (ESPN),  said  the 
target  date  for  sports  programming  24 
hours  a  day  is  September  1.  He  said  4 
million  households  now  receive  ESPN, 
which  devotes  itself  to  total  sports  pro¬ 
gramming.  He  said  by  the  end  of  this 
year,  that  number  will  rise  to  6  million. 

“We  are  now  working  with  (A.C.) 
Neilsen  to  develop  a  rating  system  com¬ 
parable  to  the  networks,”  Baker  said. 
He  said  ESPN  is  currently  getting  a  siza¬ 
ble  amount  of  national  advertising — in¬ 
cluding  $1.4  million  annually  from 
Anheuser-Busch — and  that  amount  will 
continue  to  grow. 

“That’s  not  to  say  the  growth  of  cable 
tv  will  reduce  total  tv  viewing — on  the 
contrary,  we  feel  it  will  enhance  it,” 
Baker  said. 

Myers  of  CBS  feels,  however,  that 
ESPN  and  other  cable  programming,  will 
have  an  impact  on  network  tv  and  will 
steal  away  some  national  advertising  dol¬ 
lars. 

“Clearly,  we  expect  many  national 
advertisers  to  explore  these  (new  cable 
networks)  and  to  realign  their  advertising 
to  capitalize  on  them,”  Myers  said. 
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Towles  urges 
better  job 
of  promoting 

Incoming  International  Newspaper 
Promotion  Association  president  Don 
Towles  told  newspaper  promotion  direc¬ 
tors  this  week  that  while  INPA  has  made 
“a  mighty  scratch”  in  the  surface  of  the 
problem  of  promoting  the  newspaper 
product,  “we  have  miles  to  go  and  years 
to  spend  before  the  industry  we  serve 
will  be  in  the  position  it  rightly  de¬ 
serves.” 

Towles,  who  is  vicepresident  for  pub¬ 
lic  affairs  for  the  Courier-Journal  and 
Louisville  Times,  said  in  his  conven¬ 
tion  keynote  address,  “I  am  not  dis¬ 
couraged  about  the  future  of  newspa¬ 
pers.  1  strongly  believe  that  the  institu¬ 
tion  of  newspapers  is  basically  sound  and 
will  remain  a  viable  part  of  society  for 
years  to  come.  But,  we  can  do  better.” 

Towles  said  throughout  history,  “all 
too  many  newspapers  have  done  a  per¬ 
fectly  terrible  job  of  communicating  their 
story  to  their  readers  and  customers.” 

To  be  “self-proclaimed  experts  in  the 
field  of  communications,  the  newspaper 
industry  does  about  as  poor  a  job  as  any 
in  getting  their  basic  story  across,” 
Towles  told  newspaper  promoters. 

Towles  cited  two  basic  areas  of  the 
newspaper  business  that  demand  the  full 
attention  of  INPA  members:  (1)  the  pro¬ 
motion  of  a  product  that  meets  the  needs 
and  commands  the  attention  of  every 
segment  of  the  population;  and  (2)  the 
development  of  a  sound  image  for  the 
newspaper.” 

Both  have  been  “basic  missions”  of 
promotion  managers  since  newspapers 
began,  Towles  said.  “The  problem  today 
is  that  the  two  missions  keep  changing, 
and  unusual  talent  and  perceptiveness  is 
required  to  keep  up  with  the  changes,” 
he  added. 

During  the  1980’s,  Towles  said,  pro¬ 
motion  people  “will  have  to  continue  an 
even  more  aggressive  program  of  provid¬ 
ing  better  research,  new  marketing 
strategies  and  improved  circulation  and 
advertising  growth  if  we  hope  to  hold 
back  competition.” 

Towles  urged  smaller  daily  newspa¬ 
pers  and  weeklies  not  to  feel  that  promo¬ 
tion  is  “simply  too  complicated  and  too 
expensive.”  He  said  in  order  to  combat 
this  type  of  thinking,  he  intends  to  start 
an  INPA  project  under  which  a  “simple, 
half-day  promotion  seminar  will  be  of¬ 
fered  to  every  state  press  association 
that  wants  to  participate.” 

“There’s  no  reason,”  Towles  said, 
“why  the  basics  of  promotion  can’t  be 
explained  simply  to  the  members  of 
these  groups  and  that  take-home  material 
can’t  be  provided  which  will  allow  any 
small  paper  to  launch  its  own  promotion 
program.” 
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INPA  PAST  PRESIDENTS  Clarence  W.  Harding,  (right)  the  retired  promotion 
director  for  theSouth  Bend  Tribune,  and  Earl  R.  Truax,  promotion  director  for  the 
San  Antonio  Light,  remember  the  days  when  INPA  was  a  fledgling  organization. 


Julia  G.  Hill, 

Tenn.  publisher,  dies 

Julia  Gontrum  Hill,  co-founder  with 
her  husband  Alfred  G.  Hill,  of  the  Oak 
Ridge  (Tenn.)  Oak  Ridger,  and  mother  of 
Thomas  A.  Hill,  current  publisher,  and 
Mary  Frances  Hill  Holton,  of  Winter 
Park,  Fla.,  also  of  the  Oak  Ridger’s  own¬ 
ership,  died  March  23. 

Mrs.  Hill,  who  was  bom  in  Baltimore 
County,  Md.  in  1895,  was  working  as  a 
reporter  for  the  Baltimore  Sun  when  she 
was  assigned  to  cover  the  national  con¬ 
vention  of  the  Daughters  of  the  Ameri¬ 
can  Revolution  in  Washington,  D.C.* 
There  she  met  Alfred  G.  Hill,  a  reporter 
for  United  Press,  also  covering  the  DAR 
meeting.  They  were  married  two  years 
later  in  December,  1922. 

Alfred  and  Julia  Hill  embarked  on 
career  together  that  involved  the  owner¬ 
ship  and  operation  of  nearly  a  score  of 
daily  newspapers  in  states  across  the  na¬ 
tion,  extending  over  a  period  of  50  years 
and  culminating  in  their  founding  of  the 
Oak  Ridger  in  1949. 

Since  the  late  1950s  the  Ridger  has  been 
their  sole  newspaper  ownership.  Her 
husband  died  in  1971. 


Times-Picayune 
and  States-ltem 
to  merge  June  2 

The  New  Orleans  Times-Picayune,  a 
morning  daily,  and  the  New  Orleans 
States-ltem,  an  evening  paper,  both 
owned  by  Newhouse  Newspapers,  will 
merge  to  become  an  all-day  newspaper 
on  June  2. 

In  a  statement  that  appeared  in  both 
papers  on  May  5,  the  publisher  said  the 
entire  news  staffs  of  the  two  papers 
would  also  be  combined,  that  there 
would  be  “no  layoffs  of  company 
employees”  as  a  result  of  the  move. 

Ashton  Phelps  Jr.  will  be  publisher  of 
the  all-day  Times  Picayune  and  States- 
ltem.  Charles  A.  Ferguson,  editor, 
States-ltem,  was  appointed  editor  of  the 
newspaper.  He  will  succeed  Ed  Tunstall, 
who  had  been  editor  of  the  Times- 
Picayune  since  1974.  Tunstall  was  named 
assistant  to  the  publishers  of  the  Times- 
Picayune  Publishing  Corp. 

S.I.  Newhouse  acquired  the  papers  in 
1%2  for  $42  million.  The  papers  have 
been  published  in  the  same  plant.  The 
papers  maintained  separate  news  staffs. 
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Tips  given 
to  promoters 
on  managing 

“Know  who  your  enemies  and  allies 
are”  among  other  middle  managers  in 
your  company  was  the  advice  offered  by 
management  consultants  to  delegates  to 
the  International  Newspaper  Promotion 
Association  in  a  session  on  developing 
management  skills. 

“A  promotion  manager  is  somebody 
caught  in  the  middle  between  advertising 
and  circulation.  The  problems  are  the 
same  as  those  for  middle  managers  in 
any  industry,”  commented  Warren 
Wasp,  principal  with  Arthur  Young  & 
Co. 

Wasp  said  a  middle  manager  ac¬ 
complishes  his  goals  by  “managing  rela¬ 
tionships.” 

He  divided  the  types  of  relationships  a 
middle  manager  has  at  his  company  into 
three  categories:  a  subordinate  who 
takes  orders  from  above,  a  superior  who 
gives  orders  to  a  staff,  and  an  equal  who 
works  with  other  middle  managers  to  ac¬ 
complish  certain  objectives. 

As  a  subordinate,  a  promotion  man¬ 
ager  has  to  take  abstract  objectives 
stated  by  his  superiors  and  “turn  them 
into  concrete  actions,”  Wasp  explained. 
As  a  superior  with  authority  over  a  staff, 
a  promotion  manager  must  learn  to  take 
risks  and  delegate  responsibilities,  he 
said.  Finally,  as  one  middle  manager, 
who  must  cooperate  with  other  middle 
managers,  a  promotion  manager  needs  to 
“possess  political  sensitivity”  and 
“learn  who  his  allies  and  enemies  are 
within  the  company.” 

Kathryn  Cason,  division  manager  of 
American  Management  Association,  said 
a  promotion  manager  had  to  perform  five 
basic  tasks  to  do  his  or  her  job  effec¬ 
tively. 

The  tasks  Cason  cited  are: 

•  Set  objectives  and  communicate 
with  the  staff  about  them; 

•  Organize  the  work  into  specific  jobs 
and  select  the  right  people  for  them; 

•  Motivate  the  staff  and  communicate 
about  what  is  expected  from  them; 

•  Appraise  performance  of  the  staff 
and  “communicate  the  meaning  of  the 
measurements”  they  have  come  up  with; 

•  Develop  people  who  can  perform 
according  to  expectations. 

Cason  also  gave  some  tips  on  how 
promotion  managers  could  earn  a  promo¬ 
tion  for  themselves. 

“Understand  who  you  are  and  what 
you  want,”  she  gave  as  the  first  step  in 
career  growth.  “Profile  your  needs  and 
list  your  top  three  priorities.” 

The  second  step  in  career  advance¬ 
ment,  she  stated,  is  to  “look  at  the  next 
level  of  positions  and  analyze  what  those 
people  really  required  to  do.” 
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FINDING  RESPITE  from  the  crowd  at  a  sidelines  table  during  the  opening 
night  IN  PA  party  were  Karen  MacNeil  from  Vickers  &  Benson  Advertising  Ltd.  of 
Toronto;  Marilyn  MacKenzie  of  the  Hamilton  (Ontario)  Spectator;  and  Jo  Orsell 
of  the  Hollywood  (Fla.)  Sun-Tattler. 


The  three  other  steps  to  career  growth 
which  Cason  gave  were:  learning  to  vis¬ 
ualize  success  in  order  to  “program  your 
reality;”  preparing  for  advancement  by 
acquiring  the  needed  skills  and  informa¬ 
tion  required  at  the  next  level  of  man¬ 
agement;  and  “establishing  communica¬ 
tions  within  and  without  your  com¬ 
pany.” 

“Learn  to  talk  management-ese”  with 
the  upper  echelons  in  the  company,”  she 
concluded. 

Norman  Raben,  associate  publisher  of 
INC.,  a  monthly  magazine  for  small 
businessmen,  said  a  promotion  manager 
has  to  learn  “to  manage  yourself  first.” 

“That  means  hiding  sometimes  to 
think,”  he  explained. 

Besides  allocating  time  to  think  while 
he  is  showering  and  shaving,  Raben  said 
he  also  “takes  vacations  twice  a  year  to 
think.” 

Raben  added  his  favorite  pastime  of 
racing  sailboats  in  the  ocean  was  an  ex¬ 
cellent  way  to  develop  management 
skills  since  sailing  requires  organization 
and  quick  delegation  of  responsibilties. 


A  CROOKED  NAME  BADGE  is  no  way 
for  an  INPA  immediate  past  president 
to  display  his  name,  so  Backie  Thomp¬ 
son,  INPA's  membership  services  co¬ 
ordinator,  adjusts  Jim  Pauloski's  name¬ 
plate.  Pauloski,  who  has  served  as 
INPA  president  for  a  1978-79  term,  is 
the  public  relations/promotion  director 
for  the  Indianapolis  Star  &  News. 


SANDY  STILES,  corporate  marketing  director  for  the  St.  Petersburg  (Fla.) 
Times,  elicits  a  good  laugh  from  colleagues  Martin  Zonis,  promotion  manager 
for  the  Springfield  Newspapers  and  Milo  Sutton,  marketing  services  director  for 
the  Los  Angeles  Herald  Examiner. 
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Winship  stresses  the  need 
for  newspaper  writing  coach 


The  newspaper  of  the  1980’s  must  be 
“beautifully  written — in  King’s  Eng¬ 
lish — so  ever  much  better  than  it  is  writ¬ 
ten  today,’’  Tom  Winship,  editor  of  the 
Boston  Globe  told  newspaper  promotion 
directors  this  week. 

In  a  session  during  the  INPA  conven¬ 
tion  on  the  challenges  and  opportunities 
facing  the  newspaper  industry  in  the 
1980’s,  Winship  said  in  order  to  compete 
with  other  media,  newspapers  will  need 
“great  writing,  not  good  writing.” 

He  proposed  that  each  newspaper  hire 
“a  top  English  professor”  who  will 
“teach  and  encourage  beautiful  writing 
and  attract  good  writers”  to  the  staff. 

“A  writing  coach  is  a  must  on  every 
paper,”  said  Winship,  who  is  also  presi¬ 
dent  of  the  American  Society  of  News¬ 
paper  Editors. 

The  Globe  editor  said  he  is  not  talking 
about  turning  every  newspaper  into  “an 
elitist  paper,”  but  instead  into  a 
“thoughtful  paper.” 

After  the  session,  Winship  said  that 
the  person  hired  to  perform  the  duties  of 
“writing  coach”  would  not  necessarily 
have  to  be  an  English  professor,  but  that 
he  would  “not  rule  out”  a  professor  of 
English  holding  the  post. 

“The  modus  operandi  would  have  to 
be  worked  out  very  carefully,”  Winship 
said.  “Someone  in  this  capacity  would 
have  to  be  careful  not  to  interfere  with 
the  flow  of  news.  And  (he  or  she)  could 
not  second  guess  the  assignment  editor.” 

Winship  said  the  person  selected  for 
such  a  position  would  have  to  be  “a  ter¬ 
ribly  good  writer,”  who  would  read  back 
carbons  of  a  reporter’s  work  and  hold 
both  individual  and  group  sessions  in  an 
effort  to  improve  the  writing  style. 

Editors,  especially  on  the  larger  metro 
dailies,  Winsliip  said,  just  don’t  have  the 
time  to  do  this. 

Winship,  in  stressing  the  need  for  bet¬ 
ter  quality  writing  in  newspapers,  said  he 
was  hot  “advocating  a  return  to  the 
flamboyance  of  the  so-called  new  jour¬ 
nalism  of  the  1960’s  where  you  never  got 
around  to  the  lead  until  the  last  para¬ 
graph.” 

Winship  said  Don  Murray,  a  professor 
at  the  University  of  New  Hampshire  has 
been  coming  into  the  Globe  one  day  a 
week  to  serve  as  “writing  coach.” 

“From  what  I’ve  heard,”  he  said, 
“there  has  been  a  very  positive  reac¬ 
tion.” 

Winship  said  those  reporters  who  meet 
with  Murray  do  so  on  a  voluntary  basis. 
He  said  he  is  thinking  about  expanding 
the  position  into  a  full  time  job. 

Winship  told  newspaper  promotion  di¬ 
rectors  that  since  newspapers  are  a 
“very  faceless  medium,”  one  of  the  best 
ways  to  promote  them  to  readers  is  to 
feature  ads  informing  the  public  about 
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the  writers  on  the  paper.  He  said  the 
Globe  has  gotten  its  best  feedback  on 
those  type  of  promotion  ads. 

Speaking  at  the  same  session,  Harold 
Schwartz,  president  of  the  International 
Circulation  Managers  Association  and 
circulation  director  at  the  Milwaukee 
Journal,  told  promotion  directors  what 
they  can  do  to  assist  the  circulation  de¬ 
partments  of  newspapers  in  the  1980’s. 

Schwartz  urged  promotion  managers 
to  develop  better  carrier  recruitment  ad¬ 
vertising.  He  said  the  bulk  of  the  news¬ 
papers  will  continue  to  be  delivered  by 
carriers  through  the  1980’s. 

Schwartz  also  urged  promotion  mana¬ 
gers  to  develop  better  in-house  training 
materials,  better  direct  response  product 
advertising  (that  can  get  subscribers 
without  carriers  having  to  knock  on 
doors,)  and  better,  more  innovative  sales 


promotion  materials. 

Frank  Savinp,  president  of  the  Inter¬ 
national  Newspaper  Advertising  Execu¬ 
tives  and  vicepresident/marketing  for  the 
Bergen  County  (N.J.)  Record,  urged 
promotion  managers  to  become  the  “in¬ 
novators  and  activists”  at  their  newspa¬ 
pers. 

“You  can  probably  do  more  than  any 
department  at  the  newspaper  to  tear 
down  the  walls  between  the  depart¬ 
ments,”  Savino  said.  “The  promotion 
department,”  he  said,  “has  to  be  the 
most  uninhibited,  free  thinking  depart¬ 
ment  at  the  newspaper.”  He  said  promo¬ 
tion  managers  must  persuade  advertis¬ 
ing,  circulation  and  editorial  departments 
to  become  part  of  one  team. 

“If  your  advertising  department  heads 
don’t  come  to  you,  don’t  be  afraid  to  go 
to  them,”  Savino  said. 

He  said  it  is  the  promotion  managers 
job  to  get  all  departments  working  to¬ 
gether  in  unity  without  infringing  on 
editoriat  integrity. 


WARREN  ABRAMS,  of  Warren  Abrams  &  Associates  of  Matawan,  N.J.  talks 
with  Chuck  Stiles,  promotion  director  for  the  Riverside  (Calif.)  Press-Enterprise 
and  Ron  McKenzie,  promotion  manager  for  the  Green  Bay  (Wis.)  Press-Gazette. 


THIS  IS  A  LIVELY  GROUP,  according  to  Don  Towles,  INPA's  new  president. 
Pictured  here  are  Jim  Bouldin,  public  service  director  for  Today  Cape 
Publications  in  Cocoa,  Fla.;  his  wife,  Patricia;  Vince  Spezzano,  president  of  the 
Southeast  Newspapers  group  of  Gannett;  Alex  Zidock,  promotion  director  for 
the  Bucks  County  (Pa.)  Courier  Times;  end  Jim  Lardner,  INPA  director  and 
promotion/public  affairs  director  for  the  Washington  Star. 
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IN  PA  bestows 
annual  awards 
on  3  promoters 

Richard  Jeffrey,  promotion  director, 
Dallas  Morning  News  and  Alan 
Schrader,  promotion  and  research  direc¬ 
tor,  Pittsburgh  Press  and  Post-Gazette, 
were  named  co-recipients  of  the  1980 
Silver  Shovel  Award  for  their  contribu¬ 
tions  to  the  newspaper  business  and  the 
International  Newspaper  Promotion  As¬ 
sociation. 

The  Silver  Shovel  is  the  highest  award 
INPA  bestows  on  a  member.  Their  many 
contributions  were  highlighted  before  the 
delegates,  spouses  and  guests  attending 
the  50th  anniversary  conference  of  the 
International  Newspaper  Promotion  As¬ 
sociation  at  the  Waldorf-Astoria  hotel  in 
New  York  City. 

Jeffrey  joined  Dallas  Morning  News  in 
1958  as  promotion  director.  A  native 
Texan,  he  attended  the  University  of  San 
Antonio  and  served  as  secretary  to  the 
late  Congressman  Maury  Maverick  be¬ 
fore  spending  seven  years  with  a  New 
York  advertising  agency.  In  1952  he 
joined  Farm  and  Ranch  magazine  in 
Nashville,  Tenn.  where  he  became  ad¬ 
vertising  director  prior  to  joining  the 
Morning  News. 

Schrader  is  promotion  and  research  di¬ 
rector  of  the  Pittsburgh  Press  and  Post- 
Gazette.  Following  graduation  from  the 
University  of  Illinois,  he  held  the  posi¬ 
tion  of  advertising  and  circulation  pro¬ 
motion  manager  for  the  Indianapolis 
Star  and  News.  Schrader  then  became 
promotion  manager  for  the  Daily  Ok¬ 
lahoman  and  Times  where  he  also  served 
as  president  of  that  city’s  press  club,  and 
in  1966  became  promotion  and  public  re¬ 
lations  director  of  the  Washington  Star. 
Schrader  is  a  past  president  of  the  Inter¬ 
national  Newspaper  Promotion  Associa¬ 
tion. 

August  Galiano  of  the  Houston 
Chronicle  was  named  the  13th  recipient 
of  the  Sidney  S.  Goldish  Award  for  “a 
significant,  continuing  contribution  to 
newspaper  research.” 

The  commemorative  award  was  insti¬ 
tuted  in  1964  by  the  International  News¬ 
paper  Promotion  Association  and  the 
Minneapolis  Star  and  Tribune. 

The  Goldish  Award  was  presented 
May  5  to  Galiano  before  the  delegates 
attending  the  conference  by  John  B. 
Mauro,  director  of  research  for  Media 
General  Inc.,  and  chairman  of  the  Gold¬ 
ish  Award  Committee. 

Galiano  is  currently  marketing/training 
manager  for  the  Houston  Chronicle.  He 
joined  that  organization  as  research  and 
promotion  copywriter  immediately  fol¬ 
lowing  graduation  from  the  University  of 
Houston  in  1955.  In  1966  he  was  made 
assistant  research  and  promotion  man¬ 
ager  and  was  named  research  manager  in 
1971. 


Boston  Globe 
produces  show 
as  gift  to  city 

When  the  Boston  Globe  decided  it 
wanted  to  do  something  special  to  com¬ 
memorate  its  city’s  350th  birthday,  the 
newspaper  came  up  with  an  expensive 
but  novel  idea — an  audio  visual  produc¬ 
tion  which  “merchandises  what  we  do 
best,  cover  the  news,”  according  to  Dick 
Collins,  the  Globe’s  promotion  director. 

The  show,  called  “The  Seventies,” 
debuted  in  its  first  and  only  showing  out¬ 
side  Boston  during  the  INPA  convention 
in  New  York  last  week.  It  was  a  hercu¬ 
lean  task  for  the  Globe  staff  to  truck  the 
massive  presentation  to  New  York,  but  if 
the  INPA  delegates’  reaction  to  the  show 
was  any  indication,  it  was  worth  the  ef¬ 
fort. 

The  show,  billed  as  the  largest  of  its 
kind  in  the  industry  and  the  first  such 
presentation  produced  entirely  from 
newspaper  photography,  uses  30  pro¬ 
jectors,  2,250  slides,  an  original  musical 
score,  two  computers  and  three  screens. 
It  features  35  minutes  of  the  Globe’s 
photo  coverage  of  world,  national,  local 
and  sports  events  from  the  past  decade. 
The  entire  production  is  produced  in 
black  &  white. 

Not  since  Where’s  Boston,  produced 
more  than  five  years  ago,  has  a  large 
scale,  general  audience,  multi-image, 
audio  visual  production  been  made  in 
Boston.  This  summer,  as  a  gift  to  Bos¬ 
ton’s  Jubilee  350  Celebration,  the  Boston 
Globe  will  offer  “The  Seventies”,  a  de¬ 
cades’  worth  of  news  and  human  interest 
events  to  the  public. 

Editor  Tom  Winship  had  endorsed  the 
show  and  had  enthusiastically  assigned  a 
senior  editor  to  work  with  Dick  Collins 
and  Filmworks.  Tom  had  also  agreed  to 
make  available  the  full  resources  at  his 
disposal;  personnel  as  well  as  materials 


CHECKING— Dick  Collins,  left,  pro- 
motiondirector,Bo5ronG/ohe,  and  Barry 
O’Brien,  a  Filmworks  Inc.  producer,  in¬ 
spect  one  of  the  30  projectors  used  in  the 
production  of  “The  Seventies.” 

as  were  needed  for  the  production.  A 
member  of  the  promotion  department 
was  assigned  to  act  as  liaison  between 
Filmworks,  a  Massachusetts  firm  which 
produced  the  show,  and  the  editorial  de¬ 
partment. 

In  May,  the  show  will  open  to  the  pub¬ 
lic,  as  a  featured  highlight  of  Boston’s 
350th  Jubilee  celebration.  It  is  expected 
that  “The  Seventies”  will  run  through 
the  summer  months  and  into  the  fall.  At 
that  time,  the  show  will  either  continue 
on  a  limited  basis  or  be  shifted  over  into 
the  Globe’s  educational  series  for  jour¬ 
nalism  and  general  school-student 
screenings. 

Radiation  shields 
instailed  on  VDTs 

The  San  Francisco  Chronicle  and 
Examiner  and  the  Oakland  Tribune  are 
installing  metal  shields  in  their  video  dis¬ 
play  terminals  at  the  request  of  The 
Newspaper  Guild. 

The  metal  shields  will  be  installed  in 
some  100  Ontel  OPl/16  VDTs  despite  the 
latest  reports  that  previously  measured 
high  radiation  level  readings  by  the  Na¬ 
tional  Institute  for  Occupational  Safety 
and  Health  were  found  to  be  erroneous. 

NIOSH  conducted  a  series  of  tests  on 
the  VDTs  at  the  three  papers  in  January 
and  final  results  on  the  outcome  are 
pending. 

Executives  for  the  Bay  area  newspa¬ 
pers  said  although  they  have  been  as¬ 
sured  by  manufacturer  experts  that  the 
VDTs  are  safe,  the  shields  were  being 
installed  to  make  certain. 

In  April,  the  Washington  Star  installed 
metal  shields  in  the  cabinets  of  its  Tele¬ 
ram  model  2277  Mark  1  VDTs. 
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Staffers  win  awards 
for  Dallas  News 

Three  Dallas  Morning  News  staff 
members  won  journalism  awards,  two 
from  the  Texas  Nursing  Home  Associa¬ 
tion  (TNHA)  and  one  from  the  Texas 
Forestry  Association  (TFA). 

Photographer  Randy  Eli  Grothe  and 
Scene  Magazine  staff  writer  Mark  Seal 
won  TNHA  media  awards  for  “con¬ 
tributing  to  increased  public  understand¬ 
ing  of  the  vital  role  of  nursing  homes  in 
today’s  society.”  Grothe  and  Seal  won 
with  “A  Shelter  Before  Sunset,”  a  Scene 
Magazine  feature  detailing  how  several 
nursing  home  residents  face  life,  death 
and  leaving  their  homes  and  families  to 
enter  an  institution. 

Grothe  took  first  place  in  the  photog¬ 
raphy  category  of  the  fifth  annual  awards 
competition,  and  Seal  won  first  in  the 
daily  newspaper  category. 

Assistant  State  Editor  Donnis  Baggett 
is  the  recipient  of  the  1980  Texas  Fores¬ 
try  Association  Journalism  Award  for 
daily  newspapers.  Rex  Spencer,  TFA  di¬ 
rector  of  public  relations,  says  Baggett’s 
selection  for  this  award  was  not  based  on 
one  specific  article  but  for  his  “con¬ 
tinued  interest  and  objective  treatment  of 
the  subject  of  management  of  our  renew¬ 
able  resource.” 

This  is  the  second  year  Baggett  has 
won  the  award,  which  was  initiated  in 
the  early  1960s  and  is  given  on  the  basis 
of  fair  and  accurate  reporting. 

Managing  editor 
earns  doctorate 

Joe  Harper,  managing  editor  of  the 
Wichita  (Kan.)  Eagle  and  Beacon,  re¬ 
cently  received  a  Ph.D.  degree  from  the 
University  of  Texas  at  Austin. 

Harper’s  doctoral  dissertation,  “The 
Newspaper  Firm:  A  Computer  Simula¬ 
tion  Approach,”  focused  on  the  newspa¬ 
per  financial  system.  In  the  dissertation, 
a  series  of  mathematical  equations  were 
developed  and  used  to  predict  the  profit- 
loss  statements  and  operating  charac¬ 
teristics  of  Jaily  newspapers.  The  predic¬ 
tions  from  the  model  were  tested  against 
actual  data  from  two  daily  newspapers. 

Before  beginning  his  graduate  work. 
Harper  was  managing  editor  of  the 
Raleigh  (N.C.)  Times.  He  also  worked 
on  the  St.  Petersburg  (Fla.)  Times,  the 
Madison  (Ind.)  Courier  and  the  Suffolk, 
Long  Island,  Sun.  He  was  a  Professional 
Journalism  Fellow  at  Stanford  Univer¬ 
sity  in  l%8-69  and  worked  on  the  Wall 
Street  Journal  in  the  first  year  of  the 
Newspaper  Fund  internship  program. 

“We  think  it’s  a  bit  unusual  to  see  a 
working  managing  editor  with  a  Ph.D., 
and  we  in  Wichita  are  especially  proud  of 
this,”  said  Harry  Abernathy,  assistant 
managing  editor/news. 
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N.y.  Press  Club  gives 
annual  Gold  award 

The  New  York  Press  Club  selected 
eight  winners  in  its  27th  annual  awards 
competition. 

The  Gold  Typewriter  Award  for  excel¬ 
lence  in  public  service  reporting  went  to 
Leslie  Maitland  of  the  New  York  Times 
for  articles  on  defective  subway  cars  in 
New  York  City’s  transit  system. 

Robert  D.  McFadden  of  the  Times 
won  a  Byline  Award  for  his  stories  on  the 
return  of  ballerina  Lyudmila  Vlasova  to 
the  Soviet  Union. 

Other  winners  from  newspapers  were 
Neal  Hirschfeld  of  the  New  York  News 
and  Julia  MacDonald  Chang  of  the  Pat¬ 
terson  (N.J.)  News,  who  won  the  Nellie 
Bly  Cub  Reporter  Award. 

Rita  Jensen  of  the  Patterson  News  re¬ 
ceived  an  honorable  mention  in  the  Gold 
Typewriter  category  for  “Cops  profit 
from  arson  probe.” 

Restraints  cut  Into 
newspapers’  Income 

Ownership  of  newspaper  and  broad¬ 
cast  properties  has  proven  to  be  a  sound 
policy  for  the  management  of  the  huge 
Jefferson-Pilot  Corporation  whose  sub¬ 
sidiaries  have  nearly  $22  billion  of  life 
insurance  in  force. 

Revenues  from  the  company’s  seven 
daily  newspapers — the  Beaumont  (Tex.) 
Enterprise  is  the  largest — amounted  to 
$32.8  million  in  1979,  a  gain  of  $3  million 
from  1978,  despite  “competitive  de¬ 
velopments  and  major  product  changes 
that  restrained  revenues  and  earnings 
gains  in  some  units.” 

Net  income  increased  by  3.4%. 

In  the  last  half  of  the  year  the  Clear¬ 
water  (Fla.)  Sun  was  converted  from 
afternoon  to  morning  and  added  Sunday. 
Four  weekly  shoppers  and  a  distribution 
company  in  the  Tampa-St.  Petersburg 
area  were  acquired. 

Jefferson-Pilot  broadcasting  stations 
contributed  $37.2  million  in  revenues,  a 
gain  of  11.4%,  and  net  income  rose  by 
33%.  The  stations  had  operating  income 
of  $6.4  million,  compared  with  the  news¬ 
papers’  operating  income  of  $2.8  million. 


Eltra  gets  100%  control 
of  Mergenthaler  GmbH 

Eltra  Corporation,  a  subsidiary  of  Al¬ 
lied  Chemical,  has  acquired  the  remain¬ 
ing  35%  minority  interest  in  Mergen¬ 
thaler  Linotype  GmbH  of  Eschbom  bei 
Frankfurt,  West  Germany. 

The  equity  position  was  purchased 
from  private  interests  for  an  undisclosed 
amount  of  cash  and  gives  Allied  100% 
ownership  of  the  German  company. 


News  Council 
drops  complaint 

The  National  News  Council  is  sus¬ 
pending  active  consideration  of  a  com¬ 
plaint  against  the  Green  Bay  (Wise.) 
Press-Gazette  due  to  the  possibility  of 
legal  action  being  brought  in  the  episode 
in  dispute. 

The  complaint  was  filed  by  a  Califor¬ 
nia  judge — acting,  in  his  words,  “on  be¬ 
half  of  judges  everywhere” — after  pub¬ 
lished  reports  that  incessant  news  and 
editorial  criticism  in  the  Press-Gazette 
had  contributed  to  the  death  by  heart 
attack  of  a  circuit  court  judge. 

The  Council  operates  under  a  waiver 
pattern  in  keeping  with  a  policy  of  declin¬ 
ing  to  be  an  agency  of  discovery  for  legal 
action.  The  California  judge  had  signed  a 
waiver,  but  he  is  not  a  party  of  direct 
interest.  Preliminary  Council  inquiries 
disclosed  that  at  least  two  suits  are  under 
consideration  in  Green  Bay  and  the 
Council  suspended  action  this  week  until 
the  status  of  possible  litigation  becomes 
clear. 

National  ad  mgr. 
named  by  Toyota 

James  E.  Press  was  named  national 
advertising  manager  for  Toyota  Motor 
Sales,  U.S.A.,  Inc. 

Press  is  responsible  for  all  of  Toyota’s 
national  advertising  functions  and  coor¬ 
dinates  the  activities  of  the  company’s 
advertising  agency,  Dancer-Fitzgerald- 
Sample,  Inc.  He  reports  to  A.E.  Hagen, 
corporate  marketing  manager. 

I^ss  most  recently  was  national  mar¬ 
ket  representation  manager  at  Toyota. 
Since  joining  the  company  in  1970,  he 
has  held  several  positions  in  the  advertis¬ 
ing,  sales,  service  and  marketing  de¬ 
partments  and  has  served  on  the  corpo¬ 
rate  officers’  staff. 

Press  replaces  E.B.  (Barney)  Brogan 
who  was  named  director  of  the  newly 
created  Public  Affairs  Department  at 
Toyota. 

Deaths 


George  E.  Shea,  Jr.,  77,  retired  finan¬ 
cial  editor  of  the  Wall  Street  Journal  who 
also  wrote  the  front-page  column,  “The 
Outlook”  for  14  years;  during  his  Journal 
career  he  also  edited  Barron's  for  11 
years  and  was  a  copy  editor  for  Dow 
Jones  New  Service;  April  27. 

♦  «  ♦ 

Clair  Johnson,  65,  retired  assistant 
executive  editor,  t/.S.  News  and  World 
Report  and  former  managing  editor, 
Macon  {Gsl.)  Daily  Telegraph,  executive 
news  editor.  Salt  Lake  Tribune  and  man¬ 
aging  editor.  Congressional  Quarterly 
News;  May  2. 

*  * 

Robert  E.  Garst,  a  former  assistant 
managing  editor  and  city  editor,  New 
York  Times;  April  20. 
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Of  interest  to  stockholders 

Results  ‘favorable’ 
in  all-day  conversion 


the  Missoulian,  in  the  annual  report  of 
Lee  Enterprises  Inc. 

He  refers,  of  course,  to  the  time  the 
midwestern  Lee  group  of  newspapers 
reached  out  from  Davenport,  Iowa,  and 
bought  the  half  a  dozen  papers  that  were 
edited  and  published  by  the  Anaconda 
Company.  In  those  times  ownership  of 
the  press  by  a  domineering  industrial 
corporation  was  anathema. 


Affiliated  Publications  Inc.  (Boston) 
stockholders  will  hear  at  their  annual 
meeting  May  21  in  the  Enterprise  Room 
of  the  State  Street  Bank  that  the  results 
of  turning  the  Boston  Globe  into  an  all¬ 
day  paper  have  been  “favorable.” 

The  Globe,  weekday  and  Sunday,  was 
Affiliated’s  only  newspaper  property  at 
the  beginning  of  1980.  The  North  Adams 
Transcript,  a  13,000  evening  daily  in 
western  Massachusetts  which  was  ac¬ 
quired  in  1976,  was  sold  to  Ingersoll  Pub¬ 
lications  for  $5,000,000  in  cash.  Then 
transaction  gave  Affiliated  a  non¬ 
operating  gain  of  $3,085,000  before  taxes 
in  1979. 

The  Sunday  Globe,  according  to  the 
annual  management  report,  attained 
“10”  rank  on  the  national  circulation 
scale  with  almost  700,000  copies.  The 
weekday  Globe  had  a  small  gain  to 
482,000  copies,  as  of  ABC  for  September 
30,  1979. 

Price  and  volume  increases  were 
mainly  responsible  for  pushing  the  com¬ 
pany’s  newspaper  revenues  to  $173.8 
million.  Advertising  contributed  $17.4 
million  of  92  percent  of  the  increase  in 
revenues  while  circulation  accounted  for 
$1 .6  million,  or  8  percent  of  the  increase. 

Board  chairman  William  Davis  Taylor 
noted  that  the  Globe  had  to  go  into  the 
spot  market  for  5,500  tons  of  newsprint 
from  abroad,  because  of  the  tight  supply 
from  its  regular  sources. 

A  new  offset  press  installation,  costing 
$6  million,  gives  the  Globe  plant  the 
capacity  to  print  up  to  one  million  copies 
on  weekdays  or  Sundays. 

Income  from  broadcast  stations 
amounted  to  $9.4  million.  Net  income 
from  all  business  was  $12.6  million. 

Media  General  dubs 
its  ‘star  performer’ 

Media  General  Inc.  (Richmond,  Va.) 
bills  its  newsprint  manufacturing  opera¬ 
tions  as  “the  star  performer”  in  1979. 

Garden  State  Paper  Company’s  rev¬ 
enue  rose  20%  over  the  1978  figure; 
operating  profit  was  up  57  percent.  In  10 
years  its  revenue  increased  from  $31.4 
million  to  $122.1  million,  and  operating 
profit  went  from  $6.7  million  to  $21.6 
million. 

Last  year  the  newsprint  income  almost 
equalled  the  $127.2  million  contributed 
to  the  parent  company  by  its  round-the- 
clock  seven-day  newspapers  in 
Richmond,  Tampa  and  Winston-Salem. 
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Operating  profit  from  the  newspapers 
was  $22.5  million  in  1979. 

The  Broadcast  division  turned  in  $7.8 
million  operating  profit  from  $19.8  mil¬ 
lion  revenues. 

Garden  State  serves  many  more  news¬ 
papers  than  those  in  the  MG  group,  with 
mills  in  New  Jersey,  California,  Georgia, 
Illinois  and  Mexico  all  using  the  patented 
recycling  process.  The  mill  at  Dublin, 
Georgia,  which  was  built  in  equal 
partnership  with  the  Cox  and  Knight- 
Ridder  newspapers,  opened  in  June  a 
month  ahead  of  schedule  and  under 
budget  at  $130  million.  It  has  an  annual 
capacity  of  155,000  tons. 

In  the  report  to  stockholders  prior  to 
the  May  22  meeting  in  Richmond,  MG 
management  says  the  newsprint  division 
provides  the  company  with  a  major 
hedge  against  inflation,  “due  to  the  fact 
that  newsprint  prices  have  outpaced  in¬ 
flation  in  this  country  since  1970,  and  in 
our  opinion  are  likely  to  do  so  in  the 
future.” 

Some  changes  in  the  company’s  inter¬ 
national  operations  include  withdrawal 
from  the  arrangement  to  sell  Koenig  & 
Bauer  presses  in  the  United  States  be¬ 
cause  the  erosion  of  the  U.S.  dollar  with 
respect  to  the  deutsche  mark  has  made  it 
disadvantageous. 

Also  for  reasons  involving  currency 
restrictions  on  investments  from  over¬ 
seas,  MG  made  a  deal  with  French 
partners  to  buy  a  full  interest  in  Ondu- 
line-USA  which  manufactures  corru¬ 
gated  roofing  material  from  waste  paper 
and  asphalt  at  a  factory  in  Virginia. 

The  newsprint  mill  which  MG  built  in 
Mexico  four  years  ago  with  an  agency  of 
the  government  there  as  51  percent  part¬ 
ner  will  be  sold  outright  to  that  agency 
over  a  25-year  period  but  royalty  pay¬ 
ments  will  continue. 

Chairman  D.  Tennant  Bryan  and  pres¬ 
ident  Alan  S.  Donnahoe  note  in  the  re¬ 
port  that  MG  (originally  Richmond 
Newspapers)  has  paid  dividends  every 
year  since  1922.  The  company  went  pub¬ 
lic  in  1966.  This  year  the  dividend  is  84 
cents  a  share,  three  times  what  was  paid 
seven  years  ago. 

Lee  goes  worldwide 
with  its  technoiogy 

“Around  here,  Lee  is  known  as  the 
company  that  brought  a  free  press  and 
open  journalism  to  Montana,”  says  Tom 
Brown,  32-year-old  general  manager  of 


In  1980  Lee  Enterprises  is  a  network 
of  newspapers  and  broadcast  stations 
from  West  Virginia  to  Hawaii  and  a  bur¬ 
geoning  entity  in  worldwide  markets  for 
information  technology.  Its  partnership 
with  a  Japanese  firm  has  resulted  in  a 
booming  business  in  U.S.  and  overseas 
for  new  printing  systems,  and  another 
joint  venture  with  Chinese  marketing  and 
research  specialists  puts  Lee  in  a  posi¬ 
tion  to  help  with  the  development  of  the 
economy  in  the  People’s  Republic  of 
China. 

As  noted  by  president  Lloyd  G. 
Schermer  in  the  report  to  shareholders, 
Lee’s  affiliated  NAPP  Systems  is  serving 
376  newspapers  with  lightweight  photo¬ 
polymer  plates — about  60  percent  of  the 
U.S.  market,  80  percent  in  Canada,  and 
“doing  well”  in  Europe,  South  America, 
Australia  and  New  Zealand. 

“The  overseas  market  is  our  new  hori¬ 
zon,”  say  Gary  Benshoof  and  Sam  Okai 
who  have  worked  as  a  team  since  the 
concept  of  the  original  NAPP  letterpress 
plate  in  1973.  Last  year  NAPP  contrib¬ 
uted  almost  $2.5  million  to  Lee  revenues. 

A  new  facility  costing  $9  million  is 
being  built  for  NAPP  in  San  Marcos, 
California. 

By  August  the  Lee  people  expect  to 
run  a  prototype  unit  of  a  newly  designed 
press  that  will  use  plates  that  are  much 
less  expensive  than  heavy  stereo  plates 
and  will  produce  much  higher  quality 
printing. 

An  additional  $3  million  is  being  spent 
for  a  factory  where  a  new  line  of  films 
and  papers  for  the  graphic  arts  will  be 
produced.  They  eliminate  costly  silver 
emulsions  and  allow  contact  prints  to  be 
made  in  daylight  without  polluting  chem¬ 
icals. 

Sino  Information  Resources  Inc.  has 
been  formed  with  BNC  Enterprises  Inc. 
of  New  York  City  to  execute  contracts 
with  governmental  agencies  in  China. 
Already  SINO  has  been  designated  to  be 
the  exclusive  worldwide  advertising 
sales  agent  for  71  scientific  and  technical 
magazines  of  the  Chinese  Academy  of 
Science.  And  SINO  has  been  authorized 
to  establish  250  technology  transfer  cen¬ 
ters  to  provide  videotaped  sales  informa¬ 
tion  for  various  products  and  services. 
SINO  also  will  publish  the  official  Travel 
Guide  to  China  in  English. 

In  fiscal  1979  Lee  Enterprises  earned 
$15.3  million  in  net  income,  it  was  the 
11th  consecutive  year  of  profit  increase. 
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‘most  financially 
successful  paper’ 


Called  “the  world’s  most  financially 
successful  newspaper,”  the  Los  Angeles 
Times  will  celebrate  its  100th  anniver¬ 
sary  next  year. 

Right  now  the  parent  Times  Mirror 
Company  is  hailing  the  greatest  decade 
in  its  history.  Revenues  soared  to 
$1,647,476,000  in  1979. 

With  the  annual  meeting  of  sharehold¬ 
ers  scheduled  for  May  28  in  the  Harry 
Chandler  Auditorium  at  Times  Mirror 
Square  in  Los  Angeles,  management  has 
set  five  goals  for  the  future: 

1.  Acquisition  of  attractive  media 
properties  and  related  businesses  in¬ 
volved  in  the  dissemination  of  informa¬ 
tion; 

2.  Above  average  performance  at  all 
of  the  operating  units;  those  that  fail  to 
measure  up  to  acceptable  standards  will 
be  divested; 

3.  Expansion  and  improvement  of 
production  facilities,  such  as  the  com¬ 
mitment  to  spend  $158  million  for  a  satel¬ 
lite  plant  for  the  L.A.  Times  and  an  addi¬ 
tion  to  the  Orange  County  plant; 

Times  Mirror  stock 
heid  for  Biue  Chips 

In  addition  to  owning  100%  of  the  Buf¬ 
falo  (N.Y.)  Evening  News,  Blue  Chip 
Stamps  has  a  small  interest  in  its 
hometown  paper,  the  Los  Angeles 
Times. 

The  diversified  company’s  annual  re¬ 
port  lists  shares  of  Times  Mirror  Com¬ 
pany  (about  30,000)  in  its  portfolio  of 
equity  securities.  Bought  at  a  cost  of 
$9,265,000  they  had  a  recent  market 
value  of  $11,  491,000.  Times  Mirror  Co. 
has  about  34  million  shares  of  common 
stock  outstanding. 

Blue  Chip  Stamps  stockholders  were 
advised  that  the  marketable  securities 
are  held  primarily  for  the  purpose  of 
satisfying  the  company’s  obligation  to 
redeem  outstainding  trading  stamps 
which  are  expected  to  be  presented  for 
redemption  over  a  number  of  years. 

Warren  E.  Buffett,  a  director,  serves 
on  the  Board  of  Directors  of  the  Wash¬ 
ington  Post  Company.  He  is  chairman 
and  chief  executive  officer  of  Berkshire 
Hathaway  Inc.  and  has  investments  in 
other  newspaper  properties. 


4.  Envelopment  of  a  newsprint  mill  in 
the  South  or  Southeast  to  supply  TM’s 
eastern  publications; 

5.  Demonstrate  a  commitment  to  a 
better  society. 

The  statement  is  signed  by  Franklin  D. 
Murphy,  chairman  and  chief  executive 
officer;  Otis  Chandler,  vice  chairman; 
EDITOR  &  PUBLISHER  for  May  10,  1980 


and  Robert  F.  Erburu,  president. 

Newspapers,  the  annual  report  notes, 
were  the  single  biggest  factor  in  the 
Company’s  performance  in  1979,  ac¬ 
counting  for  almost  half  of  the  operating 
profit.  Income  before  taxes  came  to  $254 
million;  and  net  income  was  $146.4  mil¬ 
lion,  with  earnings  per  share  of  $4.31. 

The  Times  alone  produced  revenues  of 
$464  million —  more  than  double  the  bus¬ 
iness  in  1975.  It  published  167,394,334 
lines  of  advertising. 

Besides  the  L.A.  Times,  the  Company 
owns  three  other  metropolitan  dailies — 
the  Dallas  Times  Herald,  Long  Island 
Newsday,  and  (since  August  1979)  the 
Hartford  Courant — and  three  commun¬ 
ity  dailies  (Orange  Coast  Pilot  in 
California,  and  the  Stamford  Advocate 
and  Greenwich  Time  in  Connecticut). 

Revenues  for  all  of  them  were  $724.3 
million,  an  increase  of  $102  million  over 
1978  revenues,  with  only  four  months  of 
operations  for  the  Hartford  Courant  (for 
which  the  Company  paid  $106  million). 

Advertising  accounted  for  $579.1  mil¬ 
lion  and  circulation  revenues  totalled 
$145  million. 

The  Newspaper  Group  boasts  an 
aggregate  weekday  circulation  of  2.1  mil¬ 
lion  copies,  and  Sunday  circulation  of  2.5 
million. 

New  board  members 
elected  at  Omaha 

Peter  Kiewit  Jr.,  John  Gottschalk  and 
Robert  McNutt  were  elected  to  the 
Omaha  World-Herald's  board  of  direc¬ 
tors  at  the  annual  meeting  of  stockhold¬ 
ers. 

McNutt  and  Gottschalk  are  World- 
Herald  vicepresidents. 

Kiewit  wilt  represent  the  Peter  Kiewit 
Foundation  on  the  newspaper’s  board, 
World-Herald  president  Harold  W.  An¬ 
dersen  said. 

The  Phoenix,  Ariz.,  attorney  is  chair¬ 
man  of  the  foundation  established  by  his 
late  father  as  an  educational  and  charita¬ 
ble  trust. 

The  Peter  Kiewit  Foundation  will  own 
20%  of  the  newspaper’s  voting  stock, 
with  the  rest  in  the  hands  of  employees. 

McNutt  joined  the  World-Herald  in 
1953  as  a  copywriter  in  the  promotion 
department.  He  became  classified  adver¬ 
tising  manager  in  1966  and  has  been  ad¬ 
vertising  director  since  1974.  He  is  a 
former  president  of  the  Ralston  school 
board. 

Gottschalk,  former  owner  of  the  Sid¬ 
ney  (Neb.)  Telegraph  and  mayor  of  Sid¬ 
ney,  joined  the  World-Herald  in  1975. 

He  is  responsible  for  production  de¬ 
partment  supervision  and  for  various 


special  assignments.  One  such  task  was 
supervising  the  installation  of  computer 
typesetting  and  copy-processing  systems 
in  the  news  and  classified  advertising  de¬ 
partments. 

McNutt  and  Gottschalk  were  elected 
vicepresidents  in  January  1979. 

Stockholders  re-elected  Andersen, 
Louis  G.  Gerdes,  G.  Woodson  Howe 
and  Calvin  A.  Richard  as  directors. 

Andersen  led  stockholders  in  a  mo¬ 
ment  of  silent  tribute  to  Peter  Kiewit, 
who  died  November  2.  Kiewit  headed 
the  construction  company  that  until  re¬ 
cently  had  majority  ownership  of  the 
newspaper. 

Stauffer  enters 
50th  year  after 
$55  million  year 

Stauffer  Communications  Inc., 
founded  on  Capper’s  Weekly  and  a  daily 
newspaper  in  Topeka,  Kansas,  has  en¬ 
tered  its  50th  year  in  business  already 
past  the  magic  $50  million  mark  in  annual 
revenues. 

The  company  primarily  engaged  in 
newspaper  publishing  (19  dailies)  and 
broadcasting  reported  1979  operating 
revenue  of  $55.1  million.  In  the  previous 
year  the  figure  just  fell  short  of  $50  mil¬ 
lion.  Net  income  rose  held  even  at  $4 
million. 

President  Stanley  H.  Stauffer  said  in 
the  annual  report  to  shareholders  that 
adherence  to  the  federal  government’s 
wage-price  guidelines  did  not  permit 
large  enough  rate  increases  to  offset  ris¬ 
ing  operational  costs,  thus  narrowing 
profit  margins. 

During  the  year  the  company  acquired 
the  Yankton  (S.D.)  Printing  Company, 
publisher  of  the  Yankton  Press  <6  Dako¬ 
tan,  for  $2.5  million  and  recently  com¬ 
pleted  its  ownership  of  the  York  (Neb.) 
News-Times  by  purchasing  the  remain¬ 
ing  16  2/3  percent  outstanding  common 
stock  for  $300,000. 

The  company  is  awaiting  FCC  ap¬ 
proval  of  its  application  for  the  license  of 
KCOY-tv,  CBS  outlet  which  serves  the 
Santa  Barbara,  Santa  Maria  and  San 
Luis  Obispo  areas  in  California.  The 
purchase  price  for  the  station  is  $7  mil¬ 
lion.  For  several  years — 1948-1957 — 
Stauffer  owned  the  Santa  Maria  Times. 

Cowles  declares 

The  Board  of  Directors  of  Cowles 
Communications,  Inc.  declared  a  div¬ 
idend  of  250  per  common  share. 

Cowles  Communications  is  a  closed- 
end  management  investment  company. 
Its  principal  assets  are  2,600,000  shares 
of  common  stock  of  The  New  York 
Times  Company  (approximately  22%  of 
all  classes  of  common  stock  outstanding) 
and  television  stations  WESH-tv,  Day¬ 
tona  Beach/Oriando,  Florida  and  KCCI- 
tv,  Des  Moines,  Iowa. 
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Advertising 


Agency  president  raps 
newspaper  poiicies 


Richard  Gilbert,  president,  KSW&G 
Advertising,  Inc.,  sharply  criticized 
newspaper  management  for  concocting 
“strategically  incoherent”  marketing 
strategies  and  falling  prey  to  a  “growing 
executive  syndrome”  as  he  addressed 
the  New  York  Chapter  of  the  Newspaper 
Advertising  Sales  Association’s  annual 
Scholarship  Awards  luncheon  May  1. 

Gilbert,  whose  agency  recently  lost 
the  New  York  News  account  to  Young  & 
Rubicam  after  handling  News  advertis¬ 
ing  for  3Vi  years,  said  he  had  learned 
much  about  the  newspaper  industry  dur¬ 
ing  the  agency’s  association  with  the 
News.  He  explained  that  although  his 
remarks  seemed  highly  critical,  his  inten¬ 
tion  was  not  to  castigate  the  industry  as 
much  as  it  was  to  point  up  major  points 
of  contention  between  agencies  and 
newspapers. 

Gilbert  believes  too  many  newspapers, 
especially  those  controlled  by  groups, 
have  a  tendency  to  transfer  an  executive 
from  a  successful  market  to  a  troubled 
market  with  the  idea  that  the  new  exec 
will  be  able  to  turn  things  around. 

“The  mid-west  is  not  New  York,  and 
New  York  is  not  Los  Angeles,”  said  Gil¬ 
bert  in  an  apparent  jab  at  the  Tribune 
Company,  owner  of  the  News.  “There 
are  such  things  as  regional  differences,” 
he  said  in  detailing  the  “executive  syn¬ 
drome.” 

He  chided  newspaper  management  for 
pursuing  the  “elusive”  perfect  market¬ 
ing  strategy.  He  blasted  the  “burgeoning 
new  breed”  of  newspaper  marketing 
consultant  who  comes  from  academia  to 
a  strange  market,  and  works  up  his  fig¬ 
ures,  which  are  accepted  by  manage¬ 
ment. 

“Often,  his  pure  numbers  can  be  out¬ 
foxed,”  said  Gilbert,  but  such  things  as 
competition,  changing  conditions  and 
just  plain  “street  smarts.”  He  said  such 
consultants  may  show  good  short  term 
results,  but  said  he  doesn’t  trust  such 
strategists  over  the  long  term. 

Newspaper  management  was  not  the 
only  area  targeted  by  Gilbert.  He 
claimed  he  had  surveyed  a  number  of  his 
collegues  in  media  departments  to  glean 
a  consensus  opinion  he  could  present  to 
the  reps. 

A  media  director  for  a  mid-sized 
agency,  he  said,  maintained  that  “news¬ 
papers  are  still  selling  as  if  we  were  back 
in  the  1950s — newspapers  are  not  the 
only  game  in  town,  not  even  for  retail¬ 
ers.”  The  unidentified  media  director, 
according  to  Gilbert,  also  said  newspa- 
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pers  need  to  “upgrade  the  calibre  of 
salesmen.” 

Gilbert  said  his  sources  often  com¬ 
plained  that  newspaper  demographic 
statistics  are  not  stated  in  terms  of  reach 
and  frequency  (the  NAB’s  Can  Do  audi¬ 
ence  data  bank  does  report  in  those 
terms  as  well  as  many  others).  He  said 
one  of  his  sources  said,  “The  reps  are 
more  pushy — they  seem  to  want  more 
bulk  contracts.  In  most  cases  I  feel  I’d 
rather  deal  with  the  newspaper  di¬ 
rectly.” 

Gilbert  stressed  the  necessity  for 
newspaper  sales  people  to  “do  their 
homework.” 

“If  you’re  not  prepared  to  sell  your 
client,  you’re  just  not  going  to  get  that 
business,”  he  said,  “selling  is  not  just 
showing  a  rate  card.” 

He  continued,  “You  just  have  to  know 
the  problems  that  your  client  or  agency 
has  if  you’re  going  to  get  that  order.” 

Gilbert  then  turned  back  to  manage¬ 
ment  techniques. 

“Management  also  has  a  major  re¬ 
sponsibility”  in  the  sales  function,  he 
said.  “And  there  is  little  foundation  in 
what  newspaper  management  is  doing 
today.” 

He  accused  newspapers  of  not  sup¬ 
porting  the  concept  of  the  “team  fac¬ 
tor,”  that  is,  getting  the  sales  force  to 
work  as  a  unit.  He  said  many  papers  put 
up  a  “pure  facade”  to  simulate  the  team 
factor. 

After  pointing  out  that  Newspaper 
Co-Op  Couponing  is  the  newspaper  in¬ 
dustry’s  number  1  national  advertiser,  he 
said  that  newspapers’  collective  share  of 
coupon  distribution  fell  last  year  from 
the  40%  plus  range  to  36%.  Then  he 
turned  to  the  positive  aspects  of  newspa- 
pering. 

Gilbert  issued  a  resounding  endorse¬ 
ment  of  the  efforts  of  the  ANPA,  4  As, 
INAE  and  the  NAB  to  pull  together  a 
system  of  fixed-size  ads  which  would  be 
handled  on  a  one-order,  one-bill  basis 
and  transmitted  by  satellite.  He  said  the 
effort  would  bring  newspapers  up  to  date 
in  the  competitive  marketplace. 

He  said  the  effort  is  timely  since 
“everybody’s  out  to  take  business  away 
from  newspapers,”  and  the  organization 
of  “mini  national  networks  of  newspa¬ 
pers”  would  likely  prove  an  effective 
counter  force  to  other  media  selling 
techniques. 

He  urged  newspapers  to  begin  now  to 
take  advantage  of  new  technology  like 
cable  tv  teletext  operations  since  clas¬ 
sified,  retail  and  regional  advertisers  are 


NY  NASA  announces 
scholarship  awards 

The  New  York  Chapter  of  the  News¬ 
paper  Advertising  Sales  Association  has 
awarded  a  total  of  $2,000  to  three  adver¬ 
tising  industry  professionals  who  were 
chosen  as  winners  of  the  chapter’s  1980 
Scholarship  Fund  program. 

Scholarship  Fund  Chairman  Bill  Har¬ 
rison  of  Million  Market  Newspapers 
handed  a  $1,000  check  to  first  prize  win¬ 
ner  Elliot  Klein  of  Grey  Advertising  Inc. 
Two  second  prize  awards  of  $500  each 
were  awarded  to  Nancy  Legg  of 
B.B.D.&O.,  Inc.,  and  Lou  Walcer  of 
Sudler  &  Hennessey  Advertising. 

The  featured  speaker  at  the  May  I 
luncheon,  Richard  Gilbert,  president  of 
KSW&G  Advertising,  Inc.,  suggested 
that  the  Scholarship  Fund  be  broken  into 
two  separate  award  categories,  one  for 
advertising  professionals,  and  one  for 
newspaper  representative  sales  profes¬ 
sionals. 

This  system,  he  said,  would  not  only 
recognize  and  reward  outstanding  talent 
in  the  advertising  field,  but  would  also 
benefit  the  reps  by  rewarding  outstand¬ 
ing  achievers  who  would  thereby  share 
their  expertise  with  the  rest  of  their  in¬ 
dustry. 

expressing  more  and  more  interest  in  the 
new  media. 

He  praised  newspapers,  saying, 
“Newspapers  have  an  immediate  and 
tactful  authority  that  magazines  and 
broadcast  can  never  reach.”  He  also  said 
newspapers  possess  “more  consumer 
alert  and  more  personalized  communica¬ 
tion.” 

Gilbert’s  agency,  KSW&G,  currently 
handles  advertising  for  several  major  ad¬ 
vertisers,  including  Bristol  Myers,  Coty, 
Schenley  and  Butoni  foods.  Gilbert  is 
also  a  member  of  the  American  Associa¬ 
tion  of  Advertising  Agencies  Board  of 
Governors  and  chairman  of  its  Institute 
for  Advertising  Studies. 

INCFO  holds 
emergency  election 

An  officer  realignment  was  announced 
by  the  Institute  of  Newspaper  Control¬ 
lers  and  Finance  Officers,  due  to  the  res¬ 
ignation  of  its  first  vicepresident,  John 
D.  Horton,  business  manager  and  trea¬ 
surer,  Atlanta  Journal  and  Constitution. 

To  fill  his  unexpired  term,  Donald  S. 
Maxwell  was  moved  up  from  second 
vicepresident,  and  John  H.  O’ Hearn  was 
elected  to  replace  him.  Maxwell  is  vice- 
president,  finance,  Los  Angeles  Times, 
and  O’ Hearn  is  treasurer  and  controller, 
St.  Petersburg  Times  and  Evening  Inde¬ 
pendent.  They  were  chosen  by  the 
INCFO  board  in  a  special  election,  effec¬ 
tive  May  1.  Horton  is  leaving  the  news¬ 
paper  industry  to  establish  his  own  con¬ 
sulting  and  management  firm  in  Atlanta. 
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Fast  action  by  Rockwell 
International's  Goss  parts  per¬ 
sonnel  recently  turned  bad  news 
to  good  for  the  Kennebec  Journal, 
Augusta,  Maine.  A  routine  check 
revealed  almost  complete  loss  of 
critical  gears  on  the  Journal’s 
6-unit  Goss  Urbanite  —  a  costly 
shutdown  if  it  meant  a  lost 
production  run. 

Replacement  parts  were  ordered 
from  our  Chicago  warehouse  at 
9  A.M.  and  arrived  in  Augusta  by 
air  at  7:20  RM.  the  same  day.  Our 
serviceman,  having  flown  in  from 
New  Brunswick,  Canada,  was  al¬ 
ready  there  awaiting  the  vital  ship¬ 
ment.  Both  arrivals  were  especially 
good  news  for  the  Kennebec  Journal, 


We  respond. 
We’re  Rockwell-Goss. 

according  to  its  director  of 
production,  Roland  Whittier.  “It 
was  a  rather  large  expense,”  says 
Whittier,  “but  a  drop  in  the  bucket 
when  compared  to  the  expenditures 
that  would  have  been  entailed  had 
we  had  to  move  our  printing  to  an¬ 
other  plant  for  final  distribution.” 

Continues  Whittier,  “The  dollar 
value  we  can  figure.  The  goodwill 
lost  from  advertisers  and  readers 
who  would  not  have  found  their 
paper  in  its  usual  place  at  the 
usual  time  would  have  been 
immeasureable.” 

Fast  parts  delivery  (about  85% 


are  delivered  within  48  hours)  is 
just  part  of  our  story.  We  also  offer 
everything  from  help  at  installation 
to  pressman  training.  And  if  you 
want  a  turnkey  inst^lation,  we  can 
handle  that,  too. 

More  information  about  our 
press  products?  Contact  Graphic 
Systems  Division,  Rockwell 
International,  3IOO  South  Central 
Avenue,  Chicago,  IL  60650. 

Phone:  312/656-8600. 
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where  sciance  g«ts  down  to  business 
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Jeff  MacNelly 
wins  second 
Reuben  Awcird 


For  the  first  time  in  the  history  of  the  National  Cartoonists 
Society,  the  coveted  Reuben  Award,  the  society’s  highest 
honor,  has  been  awarded  two  years  in  a  row  to  the  same 
artist.  Jeff  MacNelly  won  last  year  for  his  editorial  cartoon, 
which  appears  in  more  than  450  newspapers.  This  year,  he 
won  for  his  comic  strip.  Shoe,  which  is  in  more  than  600 
newspapers,  daily  and  Sunday.  MacNelly  has  also  won  two 
Pulitzer  Prizes,  the  Polk  Award  and  the  Nast  Award.  To  find 
out  more  about  bringing  these  prize-winning  features  to  your 
newspaper,  contact  our  sales  manager,  Walter  Mahoney, 
212/949-3416. 
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Computer  is  programmed 
to  write  classified  ads 


A  computer  that  writes  lively,  accu¬ 
rate  advertising? 

According  to  newspaper  and  magazine 
publisher  Harold  K.  Douthit,  a  team  of 
advertising  and  creative  writing 
specialists  in  Denver,  Colorado,  working 
with  publishing  and  computer  program¬ 
ming  experts  in  Cleveland,  Ohio,  has  suc¬ 
ceeded  in  “teaching”  the  computer  to 
use  the  English  language  to  write  force¬ 
ful,  effective  advertising. 

Douthit,  chairman  of  the  Photojournal 
Press  newspapers  group  in  Sandusky, 
Ohio  and  Homes  Illustrated  magazine 
group,  developed  the  computer  ad-writ- 
ing  system  to  upgrade  the  quality  of  clas¬ 
sified  advertising  in  his  publications. 

Called  CompuAd,  the  ad-writing  pro¬ 
gram  can  turn  out  accurate  classified  ad, 
complete  with  a  come-hither  headline, 
three  times  faster  than  this  paragraph  can 
be  typed.  The  program  resides  on  the 
world-wide  General  Electric  Mark  III 
time-sharing  computer  network,  which 
means  that  “CompuAds”  are  available, 
with  proper  authorization,  to  any  organi¬ 
zation  with  a  standard  desk-top  compu¬ 
ter  data  terminal. 

Douthit  predicted  that  the  existence  of 
the  CompuAd  service  can  “revolutionize 
newspaper  classified  advertising”. 

CompuAd  has  startling  implications 
for  publishers,  who  may  find  themselves 
printing  advertising  wholly  derived  from 
“a  computer  talking  to  a  computer”. 

Any  magazine  or  newspaper  publisher 
can,  with  proper  authorization,  have 
immediate  access  to  a  realty  company’s 
ads  through  the  computer. 

These  ads  can  be  loaded  directly  into  a 
type-setting  computer  without  the  need 
for  sending  typed  copy  for  the  ad  by  mail 
or  messenger  to  the  newspaper  or 
magazine. 

The  first  time  the  ads  are  ever  printed, 
or  seen  at  all,  may  be  in  the  finished 
newspaper  or  magazine. 

Douthit  also  forecasts  that  “Compu¬ 
Ads”  may  similarly  change  the  advertis¬ 
ing  habits  of  the  real  estate  industry.  The 
first  language  in  the  CompuAd  system 
has  been  geared  to  allow  the  computer  to 
write  homes-for-sale  classifieds. 

More  than  sixty  pages  of  the 
computer-produced  ads  have  already 
been  used  to  sell  homes  in  Denver,  Col¬ 
orado,  with  results  that  B.G.  Campbell, 
president  of  the  realty  firm  placing  the 
“CompuAds”,  says  are  “totally  satisfy¬ 
ing”. 

“The  computer  writes  far  better  ads 
than  we  can,  and  does  it  in  seconds,” 
Campbell  says.  “It  eliminates  that  stale 
real  estate  jargon  we  tend  to  use  over  and 
over.  Now  we  have  a  great  range  of  ex¬ 
pression  to  draw  on.” 


“Language  and  strategies  of  syntax 
have  always  been  thought  to  be  beyond 
the  computer’s  capacity,”  Douthit 
notes.  “Teaching  the  computer  to  ‘write’ 
is  the  result  of  extraordinary  innovations 
in  programming  techniques.” 

He  credits  development  of  the  compu¬ 
ter  program  to  nationally-known  adver¬ 
tising  writer  Jan  Weir  of  Mefford  Weir, 
Inc.,  Denver,  Colorado,  who  directed 
the  language  aspects  of  the  computer¬ 
writing  system,  and  computer  program 
specialist  Robert  Warshawsky  of  Cleve¬ 
land,  Ohio,  former  partner  in  Arthur  An¬ 
derson  and  Company,  who  directed  the 
computer  programming.  Warshawsky  is 
also  the  creator  of  “Repro$”,  a  nation¬ 
ally  used  computerized  real  estate  pro¬ 
jection  program. 

Realtors  who  use  the  CompuAd  pro¬ 
gram  need  only  to  type  their  basic  data 
about  a  home  to  be  advertised  on  a  stan¬ 
dard  computer  terminal.  A  completely 
written  ad  follows  in  a  matter  of  seconds. 

Does  the  computer  really  “write”  in¬ 
telligent  ads? 

Given  basic  data  for  the  most  impor¬ 
tant  house  of  all,  the  one  at  1600 
Pennsylvania  Avenue,  Washington, 
D.C.,  the  computer  immediately  re¬ 
sponded: 

FABULOUS  PATRICIAN  HOME  OF  UNIQUE  CHARM 
Waiihington,  D.C. — 12  Bedrooms — $30,000,000 
Regal  executive  retreat.  Remodeled,  stone,  in  lovely  park 
view  setting.  Colonial.  18  acres,  one-owner,  near  bus.  Vault¬ 
ed  ceiling,  wood  paneling,  master  suite,  'great  room',  formal 
dining  room,  library  with  built-in  bookshelves,  guest  quarter, 
servant's  quarters,  modern  kitchen.  12  baths;  pantry;  kitchen 
appliances  included.  Large  trees,  pro  landscaping.  Call  Sam¬ 
ple  Realty,  555-1212. 

“By  any  writer’s  standard,  that’s  a 
pretty  good  description  of  the  White 
House,”  Douthit  says.  “And,  given  the 
same  data  again  and  again,  CompuAd 
can  write  tens  of  thousands  of  different 
ads  for  the  White  House,  each  just  as 
effective.” 

The  CompuAd  program  features  ad 
formats  designed  for  picture-and-copy 
real  estate  publications  and  regular 
newspaper  classified  columns,  at  a  nom¬ 
inal  cost  per  ad.  The  copyrighted  service 
is  marketed  by  Computer  Advertising 
Company,  520  Warren  Street,  Sandusky 
Ohio. 

Indiana  weekly  sold 

Nixon  Newspapers,  Inc.  has  sold  the 
weekly  Pulaski  County  Journal  in 
Winamac,  Indiana  for  an  undisclosed 
sum  to  F.R.  Sutton,  owner  of  a  compet¬ 
ing  weekly  newspaper,  Pulaski  County 
Press,  and  a  weekly  shopper,  Pulaski 
County  Independent. 

Nicholas  P.  Miller,  editor  of  the  Jour¬ 
nal,  has  been  transferred  to  another 
newspaper  in  the  Nixon  group. 


Canadian  publishers 
eiect  new  president 

At  the  61st  annual  meeting  of  the 
Canadian  Daily  Newspaper  Publishers 
Association,  Preston  W.  Balmer,  vice- 
president  of  Armadale  Co.  Limited  was 
elected  president. 

J.P.  O’Callaghan,  publisher  of  the 
Edmonton  Journal  was  elected  presi¬ 
dent-elect,  and  Jean-Robert  Belanger, 
publisher  of  Le  Droit,  Ottawa  was 
elected  vicepresident. 

W.J.  Carradine,  senior  vicepresident 
of  Southam  Inc.  was  re-elected  trea¬ 
surer. 

Lewis  D.  Whitehead,  president,  pub¬ 
lisher  and  editor  of  the  Brandon  Sun  is 
the  immediate  past-president. 

The  following  were  elected  directors: 
Paul  A.  Audet,  president  and  general 
manager,  Le  Soleil,  Quebec  City;  Henry 
B.  Burgoyne,  president  and  publisher, 
St.  Catharines  Standard;  Wm.  R.  Calla¬ 
han,  publisher.  Daily  News,  St.  John’s; 
Tom  Crowther,  president  and  publisher. 
Daily  Gleaner,  Fredericton;  Martin 
Goodman,  president  and  chief  operating 
officer,  Toronto  Star;  James  Johnston, 
president  and  publisher.  Evening  Guide, 
Port  Hope;  St.  Clair  McCabe,  executive 
vicepresident  and  chief  operating  officer, 
Thomson  Newspapers,  Toronto; 

Colin  McCullough,  publisher,  Victoria 
Times;  A.  Roy  Megarry,  publisher. 
Globe  and  Mail,  Toronto;  John  Rae, 
executive  vicepresident,  Trans-Canada 
Newspapers  Limited,  Montreal;  Peter  G. 
White,  president  and  general  manager, 
London  Free  Press. 

Circulation  symposium 
set  for  October  8-10 

The  second  Circulation  Computer  Sys¬ 
tems  Symposium  will  be  held  October 
8-10,  at  the  downtown  Chicago  Marriott 
Hotel. 

The  symposium  is  co-sponsored  by  the 
ANPA,  International  Circulation  Mana¬ 
gers  Association,  the  Institute  of  News¬ 
paper  Controllers  and  Finance  Officers 
and  the  Equipment  and  Systems  De¬ 
velopment  Committee  of  the  Newspaper 
Readership  Project. 

William  D.  Thomas,  circulation  man¬ 
ager  of  the  Richmond  (Va.)  News 
Leader,  head  of  the  program  planning 
committee  is  preparing  an  agenda  that 
will  include  several  concurrent  work¬ 
shop  sessions. 

The  workship  topics  will  be  designed 
for  “beginners”  and  “advanced”  par¬ 
ticipants.  Other  workshop  sessions  will 
cover  circulation  sales;  mailroom  and 
distribution  controls;  customer  service; 
and  the  maintenance  and  use  of 
subscriber/nonsubscriber  files.  The  first 
symposum  was  held  last  October  in  Dal¬ 
las  with  more  than  425  newspaper  execu¬ 
tives  in  attendance. 
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The  Sigma  Delta  Chi  Foundation 
announces  the  1980 


EUGENE 

CPULUAM 

FELLOWSEnP 

FOREOnORIAL 

WRriERa 


A  $10,000  cash  fellowship  will  be 
awarded  to  the  most  outstanding 
editorial  writer  on  a  daily  news¬ 
paper  in  the  United  States  or 
its  territories. 

Pu^se:  To  encourage  editorial 
writers  to  renew  their  personal 


3. 10  samples  of  editorials  or 
editori^  series. 

4.  Your  plans  for  using  the  award. 

5.  A  letter  of  endorsement  from 
your  employer 

Deadline:  July  1, 1980.  Send  to: 


resources  and  develop  new  or 

specialized  interests.  The  award  Pulliam  Fellowship,  Sigma  Delta 
will  be  given  for  travel  or  special-  Chi  Foundation,  35  East  Wacker 
ized  study,  or  a  combination  of  both.  Dnve,  Chicago,  HI.  60601 


Qualifications:  At  least  five  years 
of  full-time  editorial  writing  experi¬ 
ence.  The  winner  will  be  judged  on 
the  basis  of  his  or  her  journalistic 
record  in  general  and  editorial 
writing  in  particular 

Application:  Submit 

1.  A  personal  biography. 

2.  A  summary  of  professional 
experience. 


The  fellowship  honors  the  memory 
of  Eugene  C.  Pulliam  (1889-1975), 
who  was  publisher  of:  The  Arizona 
Republic,  The  Phoenix  Gazette, 
The  Indianapolis  Star,  The  Indian¬ 
apolis  News,  The  Munde  Sun  Star, 
The  Munde  Press  and  Vincennes 
Sun-Commerdal,  and  a  founder  of 
the  Sodety  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi.  The  award 
is  made  possible  through  a  grant 
by  Mrs.  Eugene  C.  Pulliam. 


SHORTLY  after  Mount  St.  Helens,  in  Washington,  began  its  show 
March  27,  Northwest  magazine  of  the  Sunday  Oregonian  began  work 
on  a  special  section  on  volcanoes  around  the  world. 


Included  as  the  back  cover  of  the  8-page  section  published  April  6 
was  a  line  drawing  of  the  erupting  mountain  for  reacJers  to  color.  "The 
editor  would  welcome  submissions  of  these  pictures,"  read  the  small 
print  at  the  bottom  of  the  page. 

There  began  a  lava  flow  of  contributions  that  continued  for  more 
than  two  weeks.  Colored  drawings,  numbering  well  over  800,  were 
received.  Some  were  in  crayon,  several  oils  and  one  quilted  volcano 
crossed  the  editor's  desk.  They  ranged  in  style  from  naturalistic  to 
fantastic  to  cartoon,  and  contributors  ranged  in  age  from  4  to  70  years 
old. 

"This  is  the  largest  response  the  newspaper  has  ever  had  for  a 
contest  where  no  prizes  were  offered,"  said  Joseph  R.  Bianco,  Sunday 
editor  of  the  Oregonian.  "The  magazine  published  the  winners,  and 
awarded  them  Mount  St.  Helens  T-shirts." 


Special  section 
on  Mt.  St.  Helens 
erupts  in  saies 

While  many  newspapers  build  special 
sections  around  locally  important 
events,  few  have  had  the  opportunity  to 
write  about  an  active  volcano  within 
sight  of  the  paper. 

When  Mt.  St.  Helens  began  pouring 
ash  and  steam  into  the  sky  over  South¬ 
west  Washington  on  Thursday,  March 
27,  the  Vancouver  Columbian  was  one 
of  the  first  of  dozens  of  news  teams  to 
cover  the  event.  Full-color  photographs 
were  featured  in  the  paper  almost  daily 
the  following  two  weeks.  On  Thursday, 
April  10,  the  Columbian  distributed  a 
12-page  standard  section  containing  eight 
pages  in  full  color  of  the  erupting  moun¬ 
tain. 

The  special  section,  “Mt.  St.  Helens 
Diary”,  was  printed  on  the  papers’ 
commercial  Goss  Community  presses 
and  utilized  commercial  grade  stock.  A 
one  inch  deep  advertising  strip  across  the 
bottom  of  every  page  except  the  cover 
produced  enough  revenue  to  cover  the 
production  costs. 

“Mt.  St.  Helens  Diary”  was  inserted 
into  48,000  subscriber  and  newsstand 
copies  and  an  additional  40,000  copies 
were  printed  for  sale  at  500.  Two  days 
after  publication,  the  section  was  sold 
out.  More  than  8,700  copies  were  sold  to 
area  schools  through  the  papers’  News¬ 
paper  in  Education  program.  Almost 
11,000  copies  were  sold  over  The  Co¬ 
lumbian’s  front  counter.  Though  nor¬ 
mally  closed,  the  paper  remained  open 
on  Saturday  for  sales  of  the  section. 

Because  of  the  continued  demand  for 
the  product,  publisher  Don  Campbell 
gave  the  go-ahead  for  printing  an  addi¬ 
tional  150,000  copies  on  April  17th. 
These  were  sold  at  newsstands  through¬ 
out  northwest  Oregon  and  southwest 
Washington.  Ads  promoting  the  sectipn 
were  placed  on  three  radio  and  one  tele¬ 
vision  station.  Several  thousand  copies 
were  sold  to  schools  throughout  Oregon 
and  Washington  at  the  school  rate  of  250. 

Mail  order  at  $1.00  each  resulted  in 

Plan  to  name  sex 
offenders  flops 

A  Boston  police  department  plan  to 
publicize  the  names  of  alleged  customers 
of  prostitutes  has  failed  to  work  because 
the  city’s  two  newspapers  and  major  tv 
and  radio  stations  decided  not  to  cooper¬ 
ate.  A  similar  plan  was  tried  in  New 
York  last  year.  Mayor  Edward  Koch  had 
the  names  of  offenders  read  over  the 
city-operated  radio  station.  The  pro¬ 
gram,  which  lasted  two  minutes,  has 
been  discontinued. 


more  than  2,000  requests  from  across  the 
country. 

By  April  30,  more  than  125,000  of  the 
additional  copies  had  been  sold  and  cir¬ 
culation  manager  Dale  Musick  reported 
orders  still  arriving  daily.  While  Mt.  St. 
Helens  has  become  considerably  less  ac¬ 
tive,  the  Columbian  Marketing  Commit¬ 
tee  has  tentative  plans  for  a  future  edi¬ 
tion  in  the  event  that  the  mountain  puts 
on  another  show. 

Awards  presented 
for  safe  driving 

Twenty-one  daily  newspapers  were 
named  award  winqers  for  the  best  1979 
safety  records  of  their  newspaper  deliv¬ 
ery  vehicles  in  the  Annual  Safe  Driving 
Campaign  sponsored  by  the  American 
Newspaper  Publishers  Association  and 
the  International  Circulation  Managers 
Association. 

Reports  released  show  that  565  par¬ 
ticipating  newspapers  in  the  1979  cam¬ 
paign  operated  9,860  vehicles  a  total  of 
231,971,981  miles  achieving  an  accident 
rate  of  1.79  per  100,000  miles. 


Impasse  broken  over 
Alaskan  FOI  bills 

After  an  impasse  of  nearly  one  year, 
Alaska  Senate  President  Clem  Tillion  has 
appointed  three  Senate  members  to  a 
free  conference  committee  on  a  bill  deal¬ 
ing  with  privacy  and  access  to  public  in¬ 
formation. 

Different  versions  of  the  “Freedom  of 
Information”  bill  passed  in  both  the 
House  and  the  Senate  last  year  and  now 
negotiations  must  be  held  by  a  free  con¬ 
ference  committee  consisting  of  three 
House  and  three  Senate  members.  The 
committee’s  goal  will  be  to  resolve  dif¬ 
ferences  between  the  two  versions. 

Tillion,  who  has  opposed  freedom  of 
information  legislation,  had  delayed  ap¬ 
pointing  the  three  Senate  members  to  the 
committee. 

One  section  of  the  bills  provide  that  all 
records  in  the  hands  of  state  agencies  are 
open  to  inspection  “except  as  otherwise 
provided  by  law,”  and  sets  up  general 
procedures  for  making  them  available  to 
the  public. 
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86  Proof  Scotch  Whisky.  Distilled,  blended  and  bottled  in  Scotland.  Imported  by  Monsieur  Henri  Wines,  Ltd.,  New  York,  N.Y. 
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Photographed  in  the  Cafe  Royal,  Edinburgh,  Scotland. 


WHY  THE  SCOTS  DRINK  MORE  BELES 
THANANYOTHERSCOTCH.  _ 


Because  Bell’s  is  blended  with  a  high  percentage  of  malt 
whiskies,  which  give  a  true  “Scotch”  Scotch  taste. 

Because  a  precise  amount  of  the  Bell’s  blend  is  matured  in 
sherry  casks,  to  give  a  mellow  taste. 

Because  we  use  a  two-step  blending  process,  not  one,  so  you’re 
doubly  assured  of  smoothness,  time  after  time,  bottle  after  bottle. 

And  because  the  blends  in  Bell’s  aren’t  merely  thrown 
together  and  bottled,  but  are  “married”  in  oak  casks  for  further 
aging  so  they  have  time  to  get  to  know  each  other  intimately, 
comfortably.  That’s  why  Bell’s  has  such  a  mature,  well-  - 
rounded  taste.  ^ 

The  Scots  are  known  to  appreciate  the  taste  of  a  La  4 
great  Scotch.  And  that’s  exactly  why  they  drink  more  I  ^  J 
Bell’s  than  any  other  Scotch  in  Scotland.  t 

Taste. 


Bell’s.  The  best  selling  Scotch  in  Scotland. 


BELO 


China  editor  sees 
freer  expression 

Journalists  in  the  People’s  Republic  of 
China  are  now  freer  to  express  their 
opinions  than  they  have  been  in  years, 
says  Chinese  writer  and  editor,  Guan  Zai 
Han,  of  the  Beijing  Review,  in  remarks  to 
a  luncheon-lecture  at  Stanford’s  Bechtel 
International  Center  (April  22). 

Guan  credited  the  new  freedom  of  the 
press  to  the  1978  downfall  of  the  “Gang 
of  Four”  and  the  end  of  Mao  Tse  Tung’s 
Cultural  Revolution. 

“Now  people  can  write  or  talk  about 
what  they  think,”  he  said.  “Because  of 
this  ‘emancipation  of  minds’,  we  have 
witnessed  great  changes  in  Chinese 
news.” 

Among  them: 

•  The  number  of  daily  newspapers  in 
China  since  the  end  of  the  Cultural  Rev¬ 
olution  has  risen  to  283,  with  24  in  Bei¬ 
jing  and  Shanghai  alone. 

•  For  the  first  time  in  years,  investiga¬ 
tive  reporting  based  on  letters  to  the 
editor  has  appeared  in  Beijing  dailies. 

•  There  has  been  a  dramatic  increase 
in  the  number  of  letters  to  the  editor. 

•  Many  Chinese  newspapers  now 
carry  by-line  articles  expressing  editorial 
views. 

•  At  reader  request,  space  is  being 
devoted  to  recipes,  fashions,  sports,  and 
“How  to  Make  Your  Own  Furniture” 
columns. 

•  Advertising,  once  considered  the 
scourge  of  capitdist  society,  has  become 
common  in  Beijing  dailies,  with  some 
advertisers  having  to  wait  six  months  for 
space. 

Certain  policies  still  influence  the  con¬ 
tent  of  Chinese  articles,  Guan  said. 

“We  usually  refrain  from  naming 
names  when  we  criticize,  as  a  policy — 
but  when  Chinese  leaders  read  the  arti¬ 
cles,  they  usually  know  who  we’re  talk¬ 
ing  about,”  he  said. 

“We  try  not  to  report  about  personal 
affairs,  whether  they  happen  to  leaders 
or  to  ordinary  people,”  he  continued. 

Sensationalism  in  the  news  is  also  dis¬ 
couraged.  Disasters  are  seldom  given 
much  coverage  unless  they  are  of  over¬ 
whelming  significance. 

“We  very  seldom  splash  banner  head¬ 
lines  on  accidents,”  Guan  said. 

Today,  10%  of  the  newspapers  in  the 
People’s  Republic  are  owned  by  the  gov¬ 
ernment  or  the  Communist  Party.  Of  the 
rest,  the  largest  is  the  eight-page 
People’s  Daily,  of  Beijing,  with  a  circula¬ 
tion  of  eight  million. 

“In  1966  only  Party  newspapers  were 
available — there  was  really  only  one 
voice,”  Guan  said.  "The  Red  Flag  was 
free  of  chaise,  and  still  people  didn’t 
read  it. 

“I  stopped  writing  during  the  Cultural 
Revolution  because  it  was  very  hard  to 
write  anything  ...  I  think  the  reason  why 
I  came  back  to  journalism  was  that  I 
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could  contribute  more  by  writing  about 
modernization  in  China — we’re  quite 
impatient  about  that,”  he  said. 

Guan  is  in  the  U.S.  for  two  months  at 
the  invitation  of  the  Stanford  Committee 
on  U.S.-China  Relations  and  the  Profes¬ 
sional  Journalism  Program  of  the  De¬ 
partment  of  Communications. 

Bom  in  Tiajin,  he  began  his  career  as  a 
journalist  in  the  mid  1940s.  During  the 
Cultural  Revolution  he  taught  English. 

During  the  1950s  and  early  1960s, 
Guan  was  with  the  Department  of  Infor¬ 
mation  in  the  ministry  of  Foreign  Affairs. 

When  he  returns  home,  Guan  will  be 
an  editor  of  the  newly  formed  Beijing 
Times,  the  first  national  English- 
language  daily  of  the  People’s  Republic 
of  China. 

The  newspaper  will  be  geared  to 
foreign  residents  and  tourists. 

Thomson  acquires 
more  FP  shares 

Thomson  Newspapers  Ltd.  anounced 
it  has  agreed  to  purchase  $34  million  in 
shares  of  FP  Publications  Ltd.  from 
Newsco  Investments  Ltd. 

Following  completion  of  the  purchase, 
Thomson  will  own  all  the  equity  shares 
of  FP  Publications  and  more  than  76%  of 
the  voting  shares. 

Newsco’s  shares  of  the  newspaper  and 
publishing  group  belong  to  R.  Howard 
Webster  of  Montreal,  who  did  not  sell 
when  Thomson  outbid  him  for  control¬ 
ling  interest  of  FP  earlier  this  year. 

Thomson  also  announced  that  FP 
agreed  to  sell  645,425  common  shares  of 
Ronalds-Federated  Ltd. — a  printing 
concern — to  Newsco  for  $30  a  share  or 
about  $19.3  million  total. 

The  sale  represents  51.6%  of 
Ronalds-Federated’s  outstanding  shares. 

Newsco  intends  to  make  application  to 
the  Ontario  Securities  Commission  for 
an  order  exempting  it  from  the  require¬ 
ment  that  it  make  an  offer  for  the  balance 
of  the  shares  of  Ronalds-Federated. 

Thomson  won  a  bidding  war  for  FP 
Publications  in  January  when  it  offered 
more  than  $130  million  for  the  group  of 
eight  daily  newspapers. 

Managing  editor 
named  to  new  post 

Roy  Heffelfinger  was  appointed  circu¬ 
lation  project  director  of  (Tail-Chronicle 
Newspapers,  Allentown,  Pa.  He  has 
served  as  managing  editor  of  the  Morn¬ 
ing  Call  for  two  years  and  before  that  its 
news  editor  and  assistant  managing 
editor.  He  joined  the  newspapers  in 
1955.  His  new  position  will  take  him  out 
of  the  editorial  department  to  work  in 
areas  of  circulation  and  consumer  mar¬ 
keting. 


10  prizes  awarded 
for  news  reporting 

The  White  House  Correspondents’ 
Association  awarded  to  Washington 
journalists  a  total  of  $4,250  in  prizes  dur¬ 
ing  its  66th  annual  dinner. 

Don  Oberdorfer  of  the  Washington 
Post  won  the  $500  Barnet  Nover  Award 
for  a  story  on  how  the  administration 
conducts  foreign  policy. 

Frank  A.  Van  Riper  and  Lars-Erik 
Nelson  of  the  New  York  Daily  News 
shared  the  $500  first  prize  in  the  Merri- 
man  Smith  awards  for  excellence  in  pres¬ 
idential  news  coverage  under  deadline 
pressure. 

Their  winning  story  was  on  President 
Carter’s  early  strategy  in  the  Iranian 
crisis  last  November  and  his  freezing  of 
Iranian  assets  in  the  United  States. 

The  $250  Merriman  Smith  second 
prize  went  to  Thomas  M.  De Frank  of 
Newsweek  for  his  report  on  the  Camp 
David  domestic  summit  last  July. 

The  prizes  are  given  for  reporting  in 
the  tradition  of  the  late  UPI  White  House 
correspondent. 

George  P.  Anthan  of  the  Des  Moines 
Register  won  the  $1,000  Raymond  Clap¬ 
per  Memorial  Award  for  a  seven-part 
series  showing  that  more  than  5  million 
acres  of  farmland  per  year  is  lost  to 
shopping  centers,  parking  lots  and  other 
developments. 

John  Fialka  of  the  Washington  Star 
won  the  $1,000  Worth  Bingham  Memo¬ 
rial  Award,  for  his  investigative  series  on 
a  simulated  armed  forces  mobilization 
that  showed  a  domino-like  string  of  logis¬ 
tic  troubles  that  would  hamper  aid  to 
NATO  allies  by  American  forces  in  con¬ 
ventional  warfare  under  current  war 
plans. 

James  Coates  and  Eleanor  Randolph 
shared  the  $500  Raymond  Clapper 
Award  for  a  Chicago  Tribune  series  on 
nuclear  terrorism.  Randolph  is  now  with 
the  Los  Angeles  Times. 

Clifford  Evans  of  RKO  General 
Broadcasting  won  the  $250  Nover 
Broadcast  Award  for  his  March  12  re¬ 
ports  from  Jerusalem  on  positive 
changes  in  the  stalled  Middle  East  peace 
talks. 

Former  CBS  News  correspondent 
Eric  Sevareid  was  presented  with  a  spe¬ 
cial  Nover  award  for  his  “long  and  dis¬ 
tinguished  service”  to  broadcast  jour¬ 
nalism. 

Cox-GE  merger 
abandoned 

Cox  Broadcasting  announced  today 
that  the  proposed  merger  of  Cox  Broad¬ 
casting  Corporation  and  General  Elec¬ 
tric’s  radio  and  television  broadcasting 
and  cable  television  businesses  was 
being  abandoned. 

The  merger  was  originally  announced 
on  October  5,  1978. 
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Bubble  IVlemory,  the 
si^nilicunt  new  lon}»-relen- 
tion  storage  system  is  incor¬ 
porated  in  I'elerani’s  state-of- 
the-art  Portabubble/81 
lif>htweif»ht,  universal  portable 
terminal.  I  his  latest,  most  ad¬ 
vanced  terminal  which  is  suited  for 
word  processiiift,  communications, 
and  time  sliarin}»,  is  another  first  for 
I'eleram  who  desi|:>ned  and  produced 

the  first  portable  VI)  1  with  lonf»  reten-  _ 

tion  non-volatile  memory.  ' 

Portahuhhle/81  nests  in  its  own  travel- 
inj4  cover,  weighs  less  than  IS  pounds,  and 
offers  features  never  before  found  in  so  li^ht 
a  terminal.  Features  such  as  alpha-numeric 
keyboard,  30K  characters  of  permanent  stor¬ 
age  (expandable  to  12(IK),  a  S  inch  VDT  with 
hrij»lit  display  of  34  character-wide  lines  (SI  op¬ 
tional),  16  lines  of  text,  a  self-contained  acoustic 
coupler  rated  nt  300  baud  with  1 200  optional,  and  an 
auxiliary  KS-232-C/KS440/423  communications 
port;  plus  an  optional  mini-printer. 

IVlicrocomputer  circuits  are  pro|^rammed  to  facili¬ 
tate  a  j^reat  many  text  editing  features  including  text  area 
relocate,  text  area  delete,  string  search  and  replace,  text 
insert  and  tab.  In  addition  there  are  features  such  as  create 
and  store  formats,  virtual  scroll,  cursor  to  top  and  bottom 
of  screen  as  well  as  t<>p  and  bottom  of  text  and  an  automati¬ 
cally  established  directory  of  ail  stored  data. 

leleram's  Portahuhhie/81  also  allows  the  user  to  incorporate 
unique  functions/applicalions  through  a  phi^-in  “personality 
module”  which  can  extend  the  functions  and  capabilities  of  this 
outstanding  new  terminal. 

For  more  information  and  our  brochure  on  Portabubbk781  — 
the  most  advanced  portable  terminal  available  anywhere  —  write 
4  elerani  ('ommunications  Corporation,  2  ('orporate  Park  Drive, 
White  Plains,  New  York  106(14,  (614)694-6270.  lelex  646658. 


TELERAM 


TELERAM  portabubble/SI. 

Never  belere 


Under  attack 

(Continued  from  page  7) 

lodged  in  jail  because  they  have  refused 
to  reveal  their  sources.  I  should  have 
thought  that  we  would  have  learned  from 
Watergate  that  to  expose  corruption  by 
those  in  high  office,  reporters  need  con¬ 
fidential  sources  and  must  protect  these 
sources  in  order  to  gain  the  information 
essential  for  such  exposures. 

This  is  not  to  say  that  reporters  can  or 
are  entitled  to  claim  immunity  from  tes¬ 
tifying  as  to  their  own  personal  observa¬ 
tion  of  criminal  actions. 

In  such  a  situation,  they  must  testify 
like  the  rest  of  us. 

Nor  is  it  to  say  that  sources  should  not 
be  revealed  where  the  information  de¬ 
rived  is  not  such  as  to  jeopardize  sources 
from  governmental  retribution. 

It  is  to  say  that  is  those  special  cases 
where  sources  will  only  speak  to  jour¬ 
nalists  because  of  reasonable  fear  of 
governmental  retribution,  than  sources 
should  be  protected. 

And,  I  think  it  entirely  nonsensical, 
that  with  or  without  a  warrant,  the  of¬ 
fices  of  student  newspapers  should  be 
ransacked  when  a  subpoena,  subject  to 
challenge,  will  serve  the  purpose  of  law 
enforcement. 

I  am  not  aware  that,  in  our  country 
such  newspapers,  whatever  their  politi¬ 
cal  views,  constitute  a  clear  and  present 
danger  to  our  government. 

I  simply  cannot  conceive  that  the  Su¬ 
preme  Court  will,  despite  its  language  in 
a  case  already  decided  about  pre-trial 
hearings,  hold  that  the  defendant  alone 
can  determine  whether  a  trial  should  by 
public  or  private. 

We,  the  people,  have  an  interest  in 
public  trials. 

The  history  of  Anglo-American  law 
demonstrates  the  evils  arising  from  Star 
Chamber  proceedings. 

The  situation  in  totalitarian  coutries, 
such  as  the  Soviet  Union,  bears  witness 
that  closed  trials  are  a  menace  to  the 
freedoms  we  cherish. 

The  cases  involving  the  First  Amend¬ 
ment  separation  of  church  and  state  lack 
consistency  and  evidence  a  desire  to 
permit  more  aid  to  parochial  education 
and  preference  for  religion  that  the  Con¬ 
stitution  and  the  Founding  Fathers  en¬ 
visioned. 

We  are  again  becoming  intolerant  of 
dissenting  voices,  forgetful  that  our  na¬ 
tion  was  founded  and  forged  by  dissen¬ 
ters  and  that  while  they  are  often  mis¬ 
guided,  on  occasion,  they  are  right.  The 
First  Amendment  protects  freedom  of 
expression,  as  a  corollary  it  imposes  a 
duty  to  listen  to  views  which,  at  first 
blush,  we  deem  abhorent. 

When  I  was  on  the  Supreme  Court  we 
handed  down  an  opinion  saying  that  First 
Amendment  freedoms  need  “breathing 
space”  to  survive. 
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This  is  an  elementary  truth  and  we 
must  be  eternally  vigilant  to  ensure  that 
“breathing  space”  is  provided. 

But  the  simple  fact  is  that  the  First 
Amendment  is  being  denied  adequate 
“breathing  space.” 

This  is  not  to  say  that  the  Supreme 
Court  has  not  vindicated  First  Amend¬ 
ment  rights  on  a  number  of  occasions 
and  in  important  cases.  The  Pentagon 
Papers’  case  is  a  classic  application  of 
the  doctrine  that  prior  restraint  is  inimi¬ 
cal  to  First  Amendment  safeguards.  But 
in  totality  who  can  deny  that  protection 
of  the  right  to  free  speech  and  a  free 
press  is  all  too  often  honored  in  the 
breach  rather  than  in  the  observance? 

Public  opinion  polls  demonstrate  that 
the  public  is  cynical  about  what  they 
read  in  newspapers  and  hear  on  the  tube. 

I  share  this  cycicism. 

Much  of  what  we  read  and  hear  is 
neither  accurate  nor  infpmative. 

Unscrupulous  politicians  are  not  the 
only  demagogues  among  us.  Some 
newspaper  columnists,  editorial  writers 
and  reporters  can  be  demagogic  also. 

In  this  day  and  age  of  chain  newspa¬ 
pers  and  of  network  reporting,  there  is  all 
too  little  exercise  of  the  responsiblity 
implicit  in  the  liberty  accorded  by  the 
First  Amendment. 

If  the  press  is  to  remain  free,  it  must  be 
responsible.  As  long  as  it  is  responsible, 
it  will  remain  free. 

The  temptation  is  great  to  restrain  or 
censor  irresponsible  reporting  in  the 
interest  of  truth  and  accuracy. 

But  as  Benjamin  Franklin  said  more 
that  200  years  ago:  “Of  course,  we  ought 
to  prevent  abuses  of  the  Press;  but  to 
whom  do  we  entrust  the  power  of  doing 
so?” 


BWIA  to  Ketchum 

The  $1  million  BWIA  International  ac¬ 
count  landed  at  Ketchum  New  York  ac¬ 
cording  to  a  joint  announcement  by 
BWIA  International  North  American 
General  Manager  Arthur  Hutton  and 
Ketchum  President  Hank  Wasiak. 
Ketchum,  a  specialist  in  international 
travel,  also  handles  Air  Jamaica  which  it 
helped  found  11  years  ago.  Ketchum  has 
also  handled  Japan  Air  Lines  (JAL)  for 
the  last  25  years. 


Rejoins  4 As 

Tracy-Locke,  Dallas  ad  agency,  has 
rejoined  the  American  Association  of 
Advertising  Agencies — the  association’s 
500th  member.  In  1%8,  Tracy-Locke  ac¬ 
quired  radio  stations  which  resulted  in 
their  resigning  from  4A,  since  the 
group’s  rules  prohibited  media  owner¬ 
ship.  4 A  agencies  are  now  permitted  to 
own  media  provided  they  disclose  such 
ownership  to  their  clients  and  to  other 
media. 


lAPA  deplores 
takeover  of 
La  Prensa 

The  Inter  American  Press  Association 
said  it  is  “gravely  concerned”  by  the 
developments  in  Nicaragua  that  have 
seen  La  Prensa  cease  publication  for 
more  than  a  week. 

“La  Prensa,  with  its  longstanding  trad¬ 
ition  of  fighting  for  the  basic  rights  of  the 
Nicaraguan  people,  were  victimized  by 
problems  stemming  from  an  atmosphere 
of  revolutionary  passion  which  discour¬ 
ages  criticism  of  the  government.  While 
a  worker’s  strike  and  a  disagreement 
among  the  owners  have  led  to  the  clos¬ 
ing,  its  underlying  cause  is  this  political 
atmosphere,”  the  lAPA  said. 

“The  lAPA  Executive  Committee  deep¬ 
ly  laments  that  the  newspaper  which 
conducted  such  a  courageous  struggle 
for  four  decades  against  the  dictatorial 
Somoza  regime,  is  now  unable  to  print 
less  than  a  year  after  the  overthrow  of 
that  regime.  A  majority  of  the  sharehold¬ 
ers  have  affirmed  their  intention  to 
renew  publication  of  “La  Prensa”.  The 
lAPA  hopes  that  their  efforts  will  not  be 
hindered  by  misplaced  revolutionary 
fervor. 

“The  lAPA  once  again  recalls  that 
democracy  and  respect  for  human  rights 
may  thrive  only  when  an  independent, 
non-regimented  and  pluralistic  press  is 
able  to  liiinil  its  mission  as  the  watchdog 
of  society.  In  any  free  country,  and  not 
the  least  in  revolutionary  Nicaragua,  all 
sectors  of  society  should  have  the  right 
to  speak  and  to  be  heard. 

“The  lAPA  hopes  that  the  obstacles  to 
the  publication  of  the  newspaper  will  be 
promptly  removed  so  that  Prensa” 
may  renew  its  efforts  to  continue  to  help 
in  the  reconstruction  of  a  strong  and  free 
Nicaragua  such  as  envisioned  by  the 
newspaper’s  assassinated  publisher 
Pedro  Joaquin  Chamorro.” 

Xavier  Chamorro,  the  former  editor  of 
La  Prensa,  told  the  lAPA  he  and  most 
employees  of  the  newspaper  will  start  a 
new  daily  called  El  Nuevo  Diario.  They 
will  also  print  at  the  plant  of  El  Centro- 
americano,  in  Leon,  where  La  Prensa  is 
being  printed  since  after  the  civil  war. 
Violeta  and  Jaime  Chamorro  are  bent  on 
starting  printing  La  Prensa  again  as  soon 
as  they  gain  access  to  the  facilities  now 
taken  over  by  the  striking  workers. 
Jaime  Chamorro  told  the  lAPA  he  does 
not  foresee  any  problem  in  sharing  the 
printing  facilities  with  El  Nuevo  Diario. 

Spokesman  named 

Alfred  Friendly  Jr.,  formerly  a  report¬ 
er  for  New  York  Times  and  Newsweek, 
was  named  press  spokesman  for  White 
House  National  Affairs  advisor  Zbigniew 
Brzezinski. 
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You  trust 
with  your  life 


Shouldn’t  he  be  a  Surgeon?, 


One  good  sign  that  a  physician  is  qualified 
to  practice  surgery  is  certification  by  a 
surgical  board  approved  by  the  American 
Board  of  Medical  Specialties.  All  board- 
certified  surgeons  have,  after  medical 
school,  satisfactorily  completed  years  in 
approved  surgical  residency  programs  and 
have  passed  a  rigorous  specialty  examina¬ 
tion.  Surgeons  who  are,  in  addition.  Fellows 
of  the  American  College  of  Surgeons  have 
also  demonstrated  their  commitment  to 
high  standards  of  ethical  conduct,  as  well 
as  professional  competence  in  practice. 


Surgery  by  surgeons  .  .  . 

When  you  need  an  operation,  make  sure 
you  have  a  competent  physician  whose 
specialty  is  surgery. 


It  could  be  the  most  important  decision 
you  make. 

For  a  free  copy  of  the  brochure  series, 
“When  You  Need  an  Operation 
write: 

American  College  of  Surgeons, 

P.O.  Box  10572ji Chicago,  Illinois  60610. 


Union  complaint 
dismissed  by  NLRB 

The  National  Labor  Relations  Board 
has  dismissed  a  typographical  union 
complaint  that,  in  connection  with 
switching  from  hot  to  cold  type,  the  Val¬ 
lejo  (Calif.)  Times-Herald  violated  the 
National  Labor  Relations  Act. 

The  complaint  had  been  made  by  Bay 
Area  Typographical  Union  No.  21, 
which  claimed: 

1.  That,  after  May  13,  1978,  the  news¬ 
paper  had  refused  to  bargain  collec¬ 
tively. 

2.  That,  after  January  31,  1977,  the 
newspaper  had  insisted  to  impasse  that 
the  union  agree  upon  a  modification  of 
the  unit  jurisdiction  clause  of  a  collective 
bargaining  agreement. 

3.  That,  after  October  26,  1978,  the 
newspaper  had  withdrawn  proposals 
under  discussion  and  offered  signifi¬ 
cantly  less  favorable  proposals,  which 
were  calculated  to  prevent  agreement. 

The  original  dismissal  of  the  complaint 
was  ruled  by  Administrative  Law  Judge 
Roger  B.  Holmes,  whose  opinion  on  ap¬ 
peal  was  affirmed  by  a  three  man  NLRB 
panel  consisting  of  chairman  John  H. 
Fanning,  John  C.  Truesdale  and  Howard 
Jenkins,  Jr. 

The  latter,  in  a  concurring  opinion 
wrote  that,  although  the  law  judge  as¬ 
sumed  the  parties  were  dealing  with  a 
union  recognition  clause,  he  saw  the 
issue  as  one  of  work  preservation  in  light 
of  the  Times-Herald  switching  from  hot 
to  cold  type. 

He  said:  “It  was  the  naming  in  the 
recognition  clause  of  jobs  affected  by 
this  change  which  caused  the  dispute — 
the  union  was  attempting  to  use  this 
clause  to  preserve  those  jobs.” 

The  labor  controversy  was  vastly 
complicated  by  a  strike  by  the  union 
which  began  on  June  20,  1978  and  was 
still  continuing  in  May  of  1979,  with  the 
newspaper  continuing  to  publish  by  hir¬ 
ing  “permanent  replacements.” 

When  negotiations  were  resumed,  this 
led  to  the  Times-Herald  withdrawing  of¬ 
fers  it  had  made  to  the  union  before  it 
had  struck  and  a  new  set  of  printers  had 
been  hired. 

Newsman  forms  co. 

Bernard  Bob,  former  night  editor  at 
the  old  International  News  Service, 
newsman  at  the  New  York  Journal 
American  and  National  Broadcasting 
Company,  recently  formed  a  communi¬ 
cations  organization  specializing  in  pub¬ 
lic  relations,  promotion  and  publications 
production. 

Bob  served  as  senior  communications 
editor  and  communications  consultant 
with  the  Port  Authority  of  New  York  & 
New  Jersey  before  forming  Barnard 
Communications,  Inc.,  recently  in 
Franklin  Square,  N.Y. 
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10  College  seniors  win 

Ten  graduating  college  seniors  plan¬ 
ning  careers  in  newspaper  work  were 
named  recipients  of  the  7th  annual  Pul¬ 
liam  Journalism  Fellowships. 

Each  award  is  worth  $1,665  in  cash 
and  includes  participation  in  a  nine-week 
seminar  of  work  and  study  in  In¬ 
dianapolis  from  June  9  through  Aug.  8. 

The  1980  Fellows,  their  hometowns 
and  schools  are: 

Tim  Aeppel,  Belleair  Beach,  Fla. — 
Principia  College,  Elsah,  Ill;  Neil  P. 
Cavuto,  Barrington  R.I. — St.  Bonaven- 
ture  University,  St.  Bonaventure,  N.Y.; 
Mary  K.  Fastenau,  Bertrand,  Neb. — 
University  of  Nebraska,  Lincoln,  Neb; 
Jacqueline  A.  Gaillard,  Phoenix, 
Ariz. — Arizona  State  University,  Tempe, 
Ariz.;  Steven  D.  Hall,  Ravenswood, 
W.V. — West  Virginia  University,  Mor¬ 
gantown,  W.V.;  Laurie  J.  Jensen,  Cedar 
Rapids,  Iowa — Iowa  State  University, 
Ames,  la. 

D.  Todd  Moore,  Cannelton,  Ind. — 
Wabash  College,  Crawfordsville,  Ind.; 
Karen  L.  Murphy,  Plymouth,  Ind. — 
Indiana  State  University,  Terre  Haute, 


Corsetti  and  Plante 
on  Fol  panel  May  13 

Paul  Corsetti,  Boston  Herald  Ameri¬ 
can  reporter,  and  William  Plante,  execu¬ 
tive  editor,  Essex  County  Newspapers, 
will  discuss  current  conflicts  between  the 
media  and  the  criminal  justice  system 
over  application  of  the  First  Amend¬ 
ment’s  guarantee  of  a  free  press  and  the 
Sixth  Amendment’s  guarantee  of  a  fair 
trial  with  Women  In  Communications, 
Inc.,  Boston  Professional  Chapter  on 
Tuesday,  May  13,  at  the  MIT  Faculty 
Club. 

Corsetti  was  held  in  civil  contempt  of 
court  for  refusing  to  testify  before  a 
grand  jury  investigating  a  1978  murder  in 
Lowell.  He  will  comment  on  shield  laws, 
an  extension  of  First  Amendment  protec¬ 
tion  to  reporters.  He  will  be  accom¬ 
panied  by  his  attorney,  Thomas  Troy. 

Plante  is  an  authority  in  Massachusetts 
on  the  public’s  right  to  receive  informa¬ 
tion  and  a  strong  advocate  for  Freedom 
of  Information.  He  will  cover  Federal 
and  state  legislative  proposals,  privacy 
issues  (including  opening  superior  court 
records  to  public  scrutiny)  and  the  police 
log  bill.  He  is  the  current  vicepresident 
of  the  Massachusetts  Newspaper  Pub¬ 
lishers  Association. 

The  meeting  will  be  moderated  by 
Julia  Malone,  WICI  member,  and  living 
editor  for  the  Christian  Science  Monitor. 
She  is  chair  of  the  WICI  Freedom  on 
Information  and  Issues  Committee. 

The  meeting  is  open  to  the  public. 
Cocktails  and  dinner,  6  p.m.  For  reserva¬ 
tions,  call  Gail  Milligan,  742-4200,  or 
Nancy  Wilde,  729-7300. 


Pulliam  Fellowships 

Ind.;  Andrea  D.  Neal,  Noblesville, 
Ind. — Brown  University,  Providence, 
R.L;  and  David  J.  Remondini, 
Weymouth,  Mass. — Ripon  College,  Rip- 
on,  Wise. 

While  in  Indianapolis,  the  Fellows  will 
be  assigned  to  staff  duty  with  either  the 
Indianapolis  News  or  Star.  Seminar  ac¬ 
tivities  will  include  study  and  discussion 
sessions  with  members  of  the  newspa¬ 
pers’  staffs,  and  lectures  by  prominent 
visiting  journalists. 

The  fellowships  were  established  in 
1974  by  the  late  Eugene  C.  Pulliam'  to 
encourage  the  pursuit  of  newspaper 
careers  and  provide  outstanding  jour¬ 
nalism  students  an  intensive  work-study 
opportunity  in  a  metropolitan  news- 
editorial  operation. 

Those  selected  as  fellows  were  re¬ 
quired  to  show  evidence  of  a  firm  com¬ 
mitment  to  newspaper  journalism  as  a 
career;  proven  potential  in  reporting, 
writing  and  editing;  high  scholastic 
achievment,  especially  in  the  liberal  arts, 
and  an  understanding  of  the  social  and 
economic  role  of  a  free  press. 


Revolutionary  Era 
press  published 

The  American  Antiquarian  Society 
announces  the  publication  of  The  Press 
and  the  American  Revolution. 

Edited  by  Bernard  Bailyn  and  John  B. 
Hench,  the  book  contains  essays  on  the 
newspaper  world  and  other  press  activity 
of  the  Revolutionary  Era.  The  con¬ 
tributors  to  the  book  are  a  distinguished 
international  group  of  scholars. 

Publication  of  The  Press  and  the 
American  Revolution  was  made  possible 
by  grants  to  the  Society  from  'The  Grid¬ 
iron  Foundation,  an  educational  and 
charitable  trust  created  by  The  Gridiron 
Club,  an  organization  of  newspaper  cor¬ 
respondents,  columnists,  editors,  and 
cartoonists  in  Washington,  D.C. 

Tinsley  to  handle 
Gannett  staffings 

Donald  Tinsley  has  been  named  man¬ 
ager  of  placement  and  development  for 
Gannett  Co.,  Inc.,  Madelyn  P.  Jennings, 
vice  president/human  resources  said. 

Tinsley’s  responsibilities  include  staff¬ 
ing,  personnel  practices,  training  and 
development.  He  replaces  Denis  Al¬ 
bright,  who  was  named  assistant  director 
of  personnel  at  the  Gannett  Rochester 
Newspapers. 

Tinsley,  44,  has  been  manager  of 
employee  relations  for  Itek  Graphic 
Products  in  Rochester  and  previously 
was  manager  of  personnel  for  Bendix  In¬ 
ternational  and  personnel  assistant  with 
Metropolitan  Life  Insurance  Company. 
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After  careful  consideration  and  evaluation 


GEORGE  SKOCIPICK,  National  Service  Manager 


the  Lafavette  Journal  and  Courier 
decided  McCain's'ln-Line'  System 

Koct  Cl  iHoH  thoir 


SQUEEZE 

ROLLERS 


After  deciding  to  completely  automate  their  Stuffing 
Operation,  the  next  decision  was  which  stuffing  sys¬ 
tem  to  select.  There  were  many  unique  considera¬ 
tions  and  special  limitations  to  evaluate.  Size, 
Capacity,  Cost  and  Versatility  were  some  of  the 
criteria  that  were  used  to  evaluate  available  equip¬ 
ment.  The  McCain  660  In-Line  Stuffer  was  chosen 
because  it  offered  the  most  practical  results:  Lowest 
daily  operating  cost,  reliability  and  consistency  so 
necessary  to  a  smooth,  successful  operation. 

If  you’re  thinking  of  automating  your  stuffing  op¬ 
eration,  get  the  facts  about  McCain  660.  It’s  probably 
the  best  solution  for  you,  too. 

Write  for  our  brochure  today. 

r\iVl*^CAIN 

McCAIN  MANUFACTURING  CORP. 

6200  West  60th  St.,  Chicago.  Illinois  60638 
Tel.  (312)586-6200  Telex  25-3772 
Cable;  McCainco  Chicago 


Rep  advises 
promotion  of 
ad  resuits 

Robert  Lambert,  president  of  Story  & 
Kelly-Smith  Inc.  and  of  the  Newspaper 
Advertising  Sales  Association,  told 
INPA  that  newspapers’  demonstrable 
immediate  advertising  impact  should  be 
a  primary  tool  in  selling  newspaper  ad¬ 
vertising  as  part  of  an  overall  media  mix 
campaign. 

During  a  convention  session  dealing 
with  the  concept  of  media  mix  planning 
with  representatives  from  other  media, 
Lambert  said  strict  adherence  to  cost  per 
thousand  formulas  and  the  "buy  the 
numbers”  ethic  leads  media  planners  to 
overlook  the  psychological  characteris¬ 
tics  of  newspapers. 

"Their  essential  function  is  to  in¬ 
form,”  said  Lambert.  They  may  some¬ 
times  entertain  readers,  he  said,  but  the 
entertainment  function,  he  believes,  is 
"minor.” 

Lambert  called  newspapers  an  "ac¬ 
tional,  decisional”  medium  and  argued 
that  there  is  very  strong  evidence  that 
newspapers,  as  the  "motivational 
medium,”  should  be  included  in  any 
media  mix  because  of  their  advertising 
effectiveness.  He  said  virtually  every 
study  on  consumers’  advertising  media 
preference  showed  not  only  that  con¬ 
sumers  like  newspaper  advertising  more 
than  that  in  other  media,  but  they  believe 
it  more  often,  too. 

Lambert’s  presentation  followed  sev¬ 
eral  others  which  highlighted  the  positive 
characteristics  of  other  media,  including 
television,  radio,  magazines  and  out¬ 
door.  He  said  that  some  of  the  positive 
selling  points  used  by  the  other  media, 
like  sight,  sound  and  motion  in  televi¬ 
sion;  slick  use  of  color  in  magazines, 
etc.,  could  create  a  vision  of  a  “fantasy 
land”  in  the  mind  of  the  consumer  in  so 
much  as  they  are,  essentially,  entertain¬ 
ment  media.  Newspapers,  however, 
convey  a  sense  of  reality  and  immediacy, 
he  contended. 

Lambert  used  a  pair  of  Story  & 
Kelly-Smith  studies  which  pointed  out 
why  newspapers  are  a  necessary  element 
in  a  media  mix. 

In  one  study  cited  by  Lambert,  the  rep 
firm  conducted  a  study  of  cigarette 
smokers’  media  habits  for  an  uniden¬ 
tified  cigarette  maker  which  had  just 
pulled  its  advertising  budget  out  of  news¬ 
papers  in  favor  of  magazines.  The  4  city- 
study,  which  surveyed  300  cigarette 
smokers,  showed  that  they  were  consis¬ 
tently  more  newspaper  oriented.  The  ac¬ 
count  did  eventually  return  to  newspa¬ 
pers,  although  the  decision  to  do  so  may 
not  have  been  based  solely  on  the  study 
results,  Lambert  said. 

The  other  study  he  cited  involves  the 
Phoenix  Newspapers,  which  are  cur- 
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rently  attempting  to  attract  beer  advertis¬ 
ing.  He  said  his  firm  was  working  with 
Scarborough  Research  reports  which  in¬ 
dicate  that  if  the  breweries  were  to  move 
unspecified  portions  of  their  advertising 
budgets  from  television  to  newspapers, 
cost  per  thousand  could  be  reduced  some 
49%  while  reach  could  be  increased 
100%;  total  impressions  105%,  and  the 
average  frequency  of  impression  upped 
by  39%. 

Gannett  Fellowships 
awarded  to  six 

Six  journalists  have  won  Gannett  Fel¬ 
lowships  in  Asian  Studies  for  1980-81  at 
the  University  of  Hawaii. 

Daniel  W.Y.  Kwok,  professor  of 
Chinese  history  at  the  UH  Manoa  cam¬ 
pus  and  chairman  of  the  Gannett  Fellow¬ 
ship  Committee,  announced  the  selec¬ 
tions. 

The  new  class  of  fellows  includes: 

— ^John  G.  Anderson,  29,  a  copy  editor 
for  the  Seattle  Post-Intelligencer. 

— W.  Steven  Jones,  31,  a  copy  editor 
with  the  Memphis  (Tenn.)  Commercial 
Appeal; 

— Viigil  P.  Larson,  39,  night  editor  of 
the  Fargo  (N.D.)  Forum; 

— Marguerite  J.  Moritz,  33,  a  news 
show  producer  at  WMAQ-tv,  an  NBC 
affiliate  in  Chicago  and  an  instructor  of 
journalism  at  Northwestern  University; 

— Loretta  B.  Scott,  35,  a  reporter  and 
assistant  city  editor  with  the  Hollywood 
(Fla.)  Sun-Tattler; 

— Mike  Sheridan,  28,  a  reporter  for  the 
Hartford  C  our  ant. 

DeOre  cartoons 
to  be  syndicated 

Dallas  Morning  News  editorial  car¬ 
toonist  Bill  DeOre  will  by  syndicated  by 
Field  Newspaper  Syndicate. 

DeOre’s  work  will  continue  to 
appear  five  days  a  week  in  the  Morning 
News.  Morning  News  editorial  director 
Jim  Wright  praised  DeOre  as  “one  of  the 
best  cartoonists  in  the  country.” 

Other  Field  cartoonists  are  Herbert  L. 
Block  (“Herblock”)  of  the  Washington 
Post;  Bill  Mauldin,  the  Chicago  Sun- 
Times;  and  Bill  Sanders,  the  Milwaukee 
Journal. 


Hayden  to  Bulletin 

N.S.  (Buddy)  Hayden,  publisher  of 
Gannett’s  Camden  (N.J.)  Courier-Post, 
will  join  the  Philadelphia  Bulletin  as 
publisher,  E&P  has  learned.  Hayden,  42, 
who  has  held  several  publishing  posts  for 
the  Gannett  group,  became  publisher  of 
the  Camden  paper  March,  1979.  He 
suffered  a  heart  attack  on  May  28,  1979. 
He  has  recovered  from  the  attack. 


Readers  protest 
political  coverage 

About  20  irate  readers  of  the  Montreal 
Gazette,  including  a  Liberal  MP,  invaded 
the  newspaper’s  building  demanding 
more  coverage  of  the  federalist  side  in 
the  referendum  campaign. 

“The  Gazette  should  stand  up;  they’re 
scared  stiff,’’  said  Evelyne  Finn,  one  of 
five  persons  editor  Mark  Harrison  al¬ 
lowed  into  his  office. 

Liberal  MP  David  Berger  Montreal- 
Laurier  told  Harrison  “You’re  being  ex¬ 
traordinarily  even-handed,’’  and 
suggested  the  Gazette,  as  the  only 
English-language  daily  in  the  city  should 
carry  more  news  on  the  referendum  in 
general,  and  give  better  coverage  to  the 
federalist  side. 

“As  the  only  English  daily,  there  is  a 
special  duty  incumbent  upon  you  to  rep¬ 
resent  the  views,  aspirations,  frustra¬ 
tions  and  agonies  of  your  readership,” 
said  Berger. 

Harrison  recalled  the  newspaper  was 
invaded  by  50  chanting  students  last 
Thursday  accusing  the  Gazette  of  being 
biased  in  favor  of  the  federalist  side. 
They  demanded  better  coverage  of  the 
Parti  Quebecois  and  its  allies,  who  favor 
sovereignty-association. 

Harrison  said  the  paper  supports 
federalism  in  its  editorials,  “but  on  our 
news  pages  we  will  conduct  ourselves  in 
keeping  with  even-handed  journalism.” 

He  said  he  would  “hire  10  reporters 
tomorrow”  if  he  could,  to  supplement 
the  staff  of  24,  but  he  can’t  find  enough 
bilingual  reporters. 

Berger  said  the  Gazette  should  also 
carry  more  letters  to  the  editor,  noting 
that  La  Presse  has  devoted  two  pages  to 
letters.  Harrison  replied  that  the  Gazette 
prints  every  letter  it  receives  on  the  ref¬ 
erendum,  except  for  those  coming  from 
campaign  officials. 

The  group,  wearing  federalist  buttons 
and  sometimes  all  shouting  at  once, 
complained  that  thousands  of  English 
names  on  voters’  lists  have  been  “delib¬ 
erately  mangled,”  and  said  the  Gazette 
should  warn  its  readers  to  make  sure 
their  name  is  correct  before  the  revision 
of  lists  closes  on  Saturday. 

Harrison  said  one  of  the  roles  of  the 
Gazette  is  “to  do  what  it  can  to  heal 
tensions  between  the  two  linguistic 
communities.  It  has  to  be  calm,  rational 
rather  than  shreiking.” 

The  Toronto  Star  is  distributing  an  in¬ 
formation  kit  on  the  Quebec  referendum 
to  teachers  and  secondary  school  stu¬ 
dents  in  the  Toronto  area  to  spur  discus¬ 
sion  on  national  unity. 

The  program,  distributed  by  the  news¬ 
paper’s  education  services  department, 
is  sent  to  teachers  on  demand  provided 
they  obtain  a  certain  number  of  subscrip¬ 
tions  to  the  newspaper  for  the  duration  of 
the  program. 
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The  Raycomp  ad  composition  systems  have  a  giant 
200  square  inch  screen  that  can  display  up  to  20,000 
characters  at  a  time  without  flickering. 

It’s  so  large,  the  Raycomp  can  actually  accommo¬ 
date  a  full  page  in  a  single  display.  So  your  operator 
can  zoom  in  on  any  area  to  rearrange  material,  call  up 
a  different  font,  and  generally  manipulate  the  data  until 
it’s  right. 

Besides  a  big  screen,  you  also  get  big  perform¬ 
ance.  For  example,  Raycomp  can  store  up  to  957 
formats,  all  of  which  can  be  recalled  and  applied  at  . 
the  work  station. 

It  gives  you  a  choice  of  255  type  faces  that  range  in 


size  from  5  points  all  the  way  up  to  96  points. 

And  the  operator  can  flow  copy  around  artwork  out¬ 
lines.  Justify,  quad,  and  tab -right,  left,  and  center. 
And  spread  out  copy,  move  it  around,  and  even  recall 
stored  text.  All  automatically.  And  with  less  fuss  and 
more  speed  than  you  ever  thought  possible. 

If  you’d  like  to  see  some  literature -or  a  demonstra¬ 
tion-call  (617)  443-9521,  Ext.  2816.  Or  write 
“Raycomp”  on  the  back  of 
your  business  card  and 
send  it  to  Raytheon  Graphic 
Systems,  528  Boston  Post  Ri 
Sudbury,  Massachusetts  01^ 


Visit  us  at  the  ANPA  Show,  Atianta,  June  7-12,  Booth  1943. 


Syndicates  miffed 
by  dearth  of 
strip  promotions 

Always  leave  them  smiling  when  they 
finish  the  comics  page. 

That’s  what  the  cartoonists  and  syndi¬ 
cate  folks  did  with  their  program  staged 
for  the  joint  Newspaper  Comics 
Council/International  Newspaper  Pro¬ 
motion  Association  meeting  May  6  in 
New  York  City. 

But  before  the  council  brought  on  its 
cartoonist  stars  Jeff  MacNelly,  Mort 
Walker,  and  Dik  Browne  for  entertain¬ 
ment  and  comment,  the  panel  speakers 
and  floor  questioners  had  some  answers 
to  the  theme  question:  “Are  you  promot¬ 
ing  what  you’ve  got?’’ 

After  intros  by  moderator  Chuck 
Stiles,  promotion  director  of  the  River¬ 
side  (Calif.)  Press  Enterprise,  Robert 
Roy  Metz  sounded  one  theme.  The  pres¬ 
ident  of  United  Media  Enterprises  Co. 
(United  Feature  Syndicate  and  Newspa¬ 
per  Enterprise  Association)  observed,  “I 
and  my  colleagues  have  often  wondered 
why  you  pay  so  little  attention  to  syndi¬ 
cated  features.’’  Comics  pages  are 
among  the  5  top-read  newspaper  pages, 
he  reminded. 

From  the  floor,  Metz  got  a  question, 
“Why  don’t  syndicates  communicate  di¬ 
rectly  with  the  promotion  departments?” 
Comments  had  been  made  during  the 
panel  that  often  editors  have  promotion 
material  from  syndicates  on  their  desks 
until  nearly  time  for  a  comics  strip  to 
start. 

Metz,  who  earlier  said  that  start-up 
material  including  stories,  photos,  bios, 
interviews  with  the  artist  or  writer,  post¬ 
ers,  ad  material,  are  available  “only  a 
phone  call  away.”  He  had  said  that  syn¬ 
dicate  promotion  is  often  directed  at  get¬ 
ting  editors  to  buy  a  feature  but  that 
same  material  can  be  adapted  for  promo¬ 
tion. 

He  emphasized,  as  did  syndicated  gos¬ 
sip  columnist  Liz  Smith  during  the  panel, 
that  telephone  interviews  and  personal 
appearances  by  the  writers  or  artists  can 
be  arranged. 

Smith,  whose  column  is  with  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate,  declared  that  in  the  matter  of  pub¬ 
licity,  she  would  do  anything  to  help — 
“come  to  town,  get  new  pictures,  do 
telephone  interview.”  Smith  complained 
not  enough  people  ask  for  interviews. 

She  declared  the  gossip  column  now  is 
not  what  it  was  in  days  of  “Hedda  and 
Louella — it’s  a  healthier  approach  to 
gossip — people  journalism,  now  or 
whatever  you  want  to  call  it.” 

James  L.  Davy,  president  of  Met¬ 
ropolitan  Sunday  Newspapers,  ex¬ 
pressed  optimism  about  ad  prospects  for 
larger,  healthier  comics  sections.  People 
in  the  business  often  forget  how  popular 

36 


these  comics  characters  are,  he  ob¬ 
served,  adding  there  are  ways  to  use 
them  more  profitably  at  the  local 
level — especially  in  advertising  presenta¬ 
tions. 

Thomas  E.  Wark,  assistant  managing 
editor  of  the  Philadelphia  Inquirer,  took 
a  sacred  pledge  to  work  more  closely 
with  his  promotion  department  and 
asked  other  editors  to  take  the  same 
pledge.  He  suggested  to  promotion 
executives  in  the  audience  that  they 
could  profit  from  the  use  of  more  scien¬ 
tific  readership  information.  Raw  read¬ 
ership  surveys  are  not  enough,  Wark 
said. 

Scientific  measurement  of  intensity  of 
readership,  or  the  “squeal  index”  (how 
many  readers  would  squeal  and  how 
loudly  if  certain  features  were  dropped) 
is  more  profitable  information,  the  editor 
declared. 

Jeff  MacNelly,  Pulitzer  Prize  editorial 
cartoonist  of  the  Richmond  (Va.)  News 
Leader  and  creator  of  the  comic  strip 
“Shoe”,  confessed,  “I  probably  don’t 
talk  to  promotion  people  very  often 
about  promoting  my  strip.  In  fact  I  avoid 
it:  Please  call  Bob  (meaning  Robert 
Reed,  president  of  the  Chicago  Tri¬ 
bune-New  York  News  Syndicate).” 

MacNelly  explained  he  gets  up  by  5  or 
6  o’clock  in  the  morning  and  gets  to  the 
office  early  for  a  9:30  deadline  on  the 
editorial  cartoon,  usually  finishing  by  5 
of  10.  He  added  he  started  the  comic 
strip  in  answer  to  an  eternal  question 
from  his  old  man:  “What  do  you  do  the 
rest  of  the  day?” 

It  takes  5  to  6  years  to  get  to  know 
your  characters,  the  cartoonist  com¬ 
mented,  adding  that  his  are  now  talking 
to  him. 

The  surprise  climax  of  the  presenta¬ 
tion  arranged  by  the  Newspaper  Comics 
Council  and  Metz  and  Reed  as  part  of  the 
joint  meeting,  was  introduction  of  Mort 
Walker  and  Dik  Browne  in  one  of  their 
popular  dual  chalk-talks.  They  have  been 
partners  for  some  26  years  on  “Hi  & 
Lois’’  and  in  addition  Browne’s 
“Hagar”  has  passed  the  lOOO-newspaper 
mark,  and  Mort  Walker  with  “Beetle 
Bailey,  “Boner’s  Ark”  and  “Sam  and 
Silo”  gets  into  a  combined  circulation  of 
some  2,600  papers. 

Walker  seriously  reminded  the  promo¬ 
tion  group  of  the  85th  anniversary  of 
newspaper  comics  in  1980  and  em¬ 
phasized  the  comics  identification  factor 
in  readership  by  drawing  a  few  lines  of 
characters— -Orphan  Annie’s  eyes,  Dag- 
wood’s  hair,  Dick  Tracy’s  nose — all  in¬ 
stantly  recognized. 

The  up-beat  program  was  preceded  the 
evening  before  by  the  Newspaper  Com¬ 
ics  Council  and  10  hosts  syndicates  and 
Greater  Buffalo  Press  and  Puck — The 
Comic  Weekly  all  putting  up  $1 ,000  each 
for  a  cocktail  reception  at  the  Delegates 
Lounge  of  the  United  Nations.  The 
10,000  party  was  for  an  estimated  500 


INPA  delegation  and  100  council  regis¬ 
trants. 

The  host  groups  for  the  reception  in¬ 
cluded:  Chicago  Tribune-New  York 
News,  Field  Newspaper  Syndicate,  King 
Features,  McNaught  Syndicate,  Los 
Angeles  Times  Syndicate,  Newspaper 
Enterprise  Association/United  Feature 
Syndicate,  Register  &  Tribune  Syndi¬ 
cate,  and  Universal  Press  Syndicate. 

Weekly  in  Canada 
folds  after  22  years 

North  Shore  Citizen,  once  Canada’s 
largest  paid-circulation  weekly  newspa¬ 
per,  closed  Thursday  (April  24)  after  22 
years  of  publication. 

The  North  Vancouver  paper  had  been 
ailing  for  some  time,  losing  circulation 
and  cutting  staff  in  an  unsuccessful  war 
with  the  twice-weekly  tabloid  North 
Shore  News,  which  has  a  present  circula¬ 
tion  of  55,000. 

Publisher  Norman  Nicholl  blamed 
economics  and  said  12  staffers  in  edito¬ 
rial,  advertising  and  circulation  were  laid 
off. 

Staff  in  the  printing  plant  won’t  be  af¬ 
fected  because  the  Citizen  is  a  branch  of 
Horizon  Publications,  owned  by  Sterling 
Newspapers  Ltd.,  and  produces  eight 
other  Lower  Mainland  newspapers  for 
the  group. 

Managing  editor  Dave  Empey  said 
employees  had  been  expecting  the  clo¬ 
sure  for  some  time. 

Laid-off  workers,  who  had  been  given 
the  news  only  that  morning,  worked 
Thursday,  then  broke  open  bottles  of 
wine. 

Railroad  Foundation 
schedules  ads 

“A  lot  of  people  have  the  wrong  idea 
about  where  the  railroads  are  going.” 

That’s  the  headline  of  the  first  adver¬ 
tisement  of  a  nationwide  program  kicked 
off  by  the  American  Railroad  Founda¬ 
tion. 

Warren  A.  Fox,  director  of  sales  and 
service  for  the  Electro-Motive  Division 
of  General  Motors  Corporation  and 
Foundation  chairman,  said  the  campaign 
is  aimed  straight  at  the  nation’s  business 
and  opinion  leaders  and  those  who  view 
railroads  as  “heading  for  extinction.” 
He  said  the  “industry  as  a  whole  is,  in 
fact,  innovative,  effectively  managed 
and  the  vital  link  between  industry  and 
the  marketplace.” 

“It’s  high  time  we  dispelled  the 
steam-age  thinking  that  still  abounds  in 
some  quarters,”  Fox  said. 

The  American  Railroad  Foundation,  a 
non-profit  organization,  was  established 
late  last  year  to  promote  broad  public 
understanding  of  the  rail  industry.  The 
Foundation’s  membership  is  made  up  of 
leading  companies  of  the  railroad  supply 
industry  nationwide. 
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There’s  one  sure  way  to  reduce 
the  cost  of  silver  phot^raphic  film. 


use  it. 


With  the  Pyrofax  Platemaking  System  from  3M, 
you  won’t  have  to.  Because  thanks  to  a  unique 
technology,  it  produces  press-ready  offset  plates  directly 
from  paste-up.  Without  silver  halide  film. 

In  the  past,  material  costs  for  Pyrofax  were  pretty 
much  the  same  as  those  for  conventional  camera 
systems.  But  lately,  the  price  of  silver  has  risen  even 
faster  than  gold. 

In  fact,  at  current  prices,  the  Pyrofax  System  can 
cut  your  costs  by  $1.50  per  page.  And  sometimes 
even  more. 

What’s  more,  besides  eliminating  the  need  for 
plumbing  and  film  developing,  the  Pyrofax  System 
operates  in  normal  room  lighting.  So  you  can  locate  it 
practically  anywhere  in  your  plant.  And  it’s  faster  than 
rapid  access  cameras 


\bu  get  as  many  as  four  press-ready  plates  (and/or 
paper  proofs)  from  a  single  e.xposure.  And  with  PxTofax, 
you  don’t  need  a  plate  processor  or  plate  diazo  and 
developer  There’s  also  a  unique  anamorphic  lens  option 
available.  And  best  of  all.  overall  speed  is  50  or  more 
single-page  plates  per  hour. 

Offset  and  direct  litho  newspapers  worldwide  have 
already  installed  the  Pyrofax  System  for  more  efficient 
platemaking.  Maybe  you  should,  too.  Before  the  high 
cost  of  silver  starts  to  tarnish  your  profit  picture. 

For  additional  information,  or  to  arrange  a  visit  to 
a  Pyrofax  installation  in  a  plant  like  yours,  write:  3M 
Pyrofax  System,  Printing  Products  Division,  3M 
Center/Building  223-2N,  St.  Paul,  MN  55101.  Or  better 
yet,  call  Les  Curtis,  Pyrofax  Marketing  Manager,  . 
at  (612)  733-8473. 


Don’t 


Methods  used  to  price 
newspaper  questioned 


In  determining  the  amount  of  the  dam¬ 
ages  owed  by  Gannett  Company  to  Reg¬ 
ister  Publishing  Co.  from  the  sale  of  the 
Hartford  (Conn.)  Times  in  1973,  the  pre¬ 
siding  judge  dismissed  as  “unpersuasive” 
the  value  placed  on  the  now  defunct 
newspaper  by  two  brokers  who  appeared 
as  expert  witnesses  during  the  trial. 

The  late  Vincent  Manno  testified  as  an 
expert  witness  for  Gannett.  William 
Lyons,  a  professor  at  Yale  University’s 
School  of  Organization  and  Management 
appeared  for  Register  Publishing  (now 
named  Jackson  Newspapers,  Inc.) 

United  States  Circuit  Judge  Jon  O. 
Newman  stated  the  “proper  measure  of 
the  damages”  resulting  from  the  fraud  he 
ruled  Gannett  Co.  had  committed  when 
it  sold  the  Times  to  Register  “is  the  dif¬ 
ference  between  the  price  paid  and  the 
value  of  the  Times  as  received.  This 
court  has  rarely  seen  a  case  in  which 
estimates  of  damages  by  expert  witnes¬ 
ses  produced  by  both  sides  afforded  such 
an  insubstantial  basis  for  determining  the 
appropriate  amount  of  damages  suf¬ 
fered." 

Register  Publishing  had  acquired  the 
stock  of  the  Hartford  Times  for  $7  mil¬ 
lion  plus  the  value  of  net  quick  assets. 
The  fraud  involved  the  inflation  of  the 
Times’s  circulation  by  some  8,000  copies 
when  it  was  sold.  Instead  of  having  a 
circulation  of  113,000,  the  paper  sold 
closer  to  105,000  copies  daily. 

The  Register’s  expert,  Lyons,  used  an 
analysis  based  on  a  price-earnings  ratio. 

“Essentially  he  reduced  circulation 
revenue  to  reflect  the  overstatement  of 
circulation  and  then  reduced  advertising 
revenue  to  reflect  what  he  believed 
would  have  been  the  true  level  of  adver¬ 
tising  revenue  realized  if  the  true  level  of 
circulation  had  been  known,”  Judge 
Newman  explained. 

Lyons  determined  the  paper’s  price- 
earnings  ratio  to  be  65.  He  applied  the 
ratio  to  the  corrected  average  income  to 
come  up  with  “what  he  believed  was  a 
corrected  purchase  price,”  the  judge 
wrote.  “Since  that  price  turned  out  to  be 
less  than  the  liquidated  value  of  the  ac¬ 
quired  assets,  he  concluded  that  the  fair 
price  as  corrected  was  the  liquidated 
value.” 

Judge  Newman  noted  that  Lyons 
applied  the  same  price-earnings  analysis 
to  the  Times’s  projected  earnings  for  the 
first  four  years  after  the  purchase. 

“This  analysis  also  produced  a  cor¬ 
rected  price  below  liquidated  value  of 
assets,”  he  observed. 

In  rejecting  the  price-earnings  ap¬ 
proach  used  by  the  Register’s  expert. 
Judge  Newman  asserted,  “The  evidence 
does  not  support  the  expert’s  essential 


premise  that  the  purchase  price  of  a 
newspaper  is  selected  by  the  buyer  as  a 
capitalization  of  either  the  historic  earn¬ 
ings  or  the  projected  earnings. 
Moreover,  there  is  no  credible  evidence 
in  this  case  that  the  Register’s  price  for 
the  Times  was  determined  as  a  capitali¬ 
zation  of  historic  or  projected  earnings. 

.  .  .  It  is  extremely  doubtful  that  a 
price-earnings  analysis  can  validly  be 
applied  to  historic  earnings  when  the  his¬ 
tory  shows  losses  in  four  of  the  five  most 
recent  years. .  .  .  Only  by  reaching  back 
for  a  sixth  year  .  .  .  could  the  expert 
come  up  with  positive  average  earnings 
to  use  both  to  derive  his  multiple  and 
then  have  a  corrected  figure  to  which  the 
multiple  could  be  applied.” 

Gannett’s  expert,  Vincent  Manno, 
used  a  method  which  involved  “a  dis¬ 
count  of  the  value  of  the  intangibles,” 
Judge  Newman  commented.  “He 
analyzed  the  losses  as  reported  in  the 
financial  statements  presented  by  Gan¬ 
nett  and  compared  them  with  the  actual 
losses  as  revealed  after  the  circulation 
fraud  had  been  discovered.  He  calcu¬ 
lated  that  the  undisclosed  losses  were 
35%  of  the  total  losses  for  the  period  of 
two  and  two-thirds  years  prior  to  the 
purchase.  He  then  concluded  that  it  was 
appropriate  to  reduce  the  value  of  the 
intangibles  by  this  factor  of  35%. ” 

Judge  Newman  discounted  Manno’s 
analysis  because,  “No  plausible  expla¬ 
nation  was  given  as  to  why  the  intangi¬ 
bles  should  be  reduced  by  the  35%  fac¬ 
tor.  The  expert  .  .  .  totally  failed,  de¬ 
spite  repeated  invitations  by  the  court,  to 
supply  a  rationale  to  explain  why  the  per¬ 
cent  of  undisclosed  loss  was  the  appro¬ 
priate  factor  for  reducing  the  value  of  the 
intangibles.” 

To  determine  the  value  of  the  Times  as 
received.  Judge  Newman  began  his 
analysis  “with  the  principle  that  changes 
in  a  newspaper’s  value  are  in  some  way 
proportional  to  changes  in  its  paid  circu¬ 
lation.  It  seems  clear  that  circulation 
revenues  will  vary  in  exact  proportion  to 
paid  circulation.  Advertising  revenues 
can  also  be  expected  to  vary  propor¬ 
tionally  with  circulation.” 

Noting  that  the  actual  105,000  daily 
circulation  of  the  Times  as  delivered  was 
“roughly  seven  percent”  less  than  the 
113,000  circulation  figure  provided  by 
Gannett,  Judge  Newman  reduced  the 
paper’s  pro  rated  annual  circulation  rev¬ 
enues  by  7%  and  its  pro  rated  annual 
advertising  revenues  by  14%.  He  next 
took  into  account  certain  extenuating 
circumstances  and  concluded  the  value 
of  the  Times  as  received  was  17%  less. 

“The  liquidation  value  of  the  Times, 
as  estimated  by  Register,  was  approxi¬ 


mately  $1,315,000  as  of  the  date  of  the 
sale.  The  difference  (from  the  $7  million 
purchase  price),  $5,685,000,  is  a  reason¬ 
able  amount  to  which  the  seventeen  per¬ 
cent  reduction  should  be  applied,”  the 
judge  wrote.  “This  yields  a  figure  of 
$966,450  as  Register’s  damages  for  the 
Gannett  fraud.” 

Another  approach  to  determining  the 
damages.  Judge  Newman  stated,  “would 
be  to  evaluate  the  effect  of  the  lower 
circulation  on  the  prestige  and  influence 
of  the  Times  rather  than  on  its  future 
revenues.” 

Using  this  second  analysis,  the  judge 
placed  Register’s  damages  at  $980,000. 

“This  is  quite  close  to  the  previously 
obtained  figure  of  $966,450  based  on  loss 
of  revenues,  and  thereby  serves  as 
further  indication  that  the  revenues 
analysis  is  a  reasonable  estimate  of  dam¬ 
ages,”  Judge  Newman  explained. 

In  handing  down  his  decision.  Judge 
Newman  ruled  “The  total  damages  that 
Register  suffered  as  a  result  of  Gannett’s 
fraud  amounted  to  $966,450.  The  total 
amount  of  the  unpaid  purchase  price  that 
Register  owes  Gannett  is  $823,956.89 
.  .  .  Therefore,  Register  is  entitled  to 
$142,493.11  from  Gannett. 

♦  ♦  ♦ 

Lionel  Jackson  Sr.,  president  of 
Jackson  Newspapers,  Inc.,  formerly 
Register  Publishing,  told  E&P  that  in 
1975  during  the  original  recission  trial 
with  Gannett  over  the  sale  of  the  Hart¬ 
ford  Times  a  settlement  had  been  reached 
in  camera  but  was  later  blocked  by  the 
Justice  Department. 

Jackson  explained  the  settlement 
called  for  Register  Publishing  to  sell  the 
tangible  assets  of  the  Times  back  to 
Gannett  and  the  intangibles  such  as  sub¬ 
scription  and  advertiser  lists  to  the 
Hartford  Courant. 

According  to  Jackson,  the  Courant 
wanted  the  Times’s  intangibles  so  it 
could  start  up  an  afternoon  daily  of  its 
own  in  that  city. 

“The  settlement  would  have  made  us 
whole  on  the  deal  again,”  Jackson  com¬ 
mented.  “The  Justice  Department 
stepped  in  when  the  small  evening  pa¬ 
pers  around  Hartford  complained  the 
settlement  would  make  Hartford  a  one 
paper  town.” 

Affiliated  to  buy 
radio  stations 

Affiliated  Publications,  Inc.  an¬ 
nounced  that  its  subsidiary.  Affiliated 
Broadcasting,  Inc.,  has  agreed  in  princi¬ 
ple  to  purchase  radio  stations  WlVY-fm 
and  KOME-fm  in  Jacksonville,  Florida 
and  San  Jose,  California,  respectively, 
from  Infinity  Broadcasting  Corp.,  for 
$11,000,000.  The  agreement  is  subject  to 
the  signing  of  a  definitive  purchase  and 
sale  agreement  and  approval  by  the  Fed¬ 
eral  Communications  Commission. 
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Info-Ky  brings 
the  morgue 
back  to  life. 


Info-Ky®  News 
Retrieval 

System  resurrects 
news  clippings  in  just 
seconds. 


With  tight  deadlines  to 
meet,  reporters  can’t 
afford  dead  time  in  the 
morgue.  They  need 
access  to  news  clippings 
and  other  reference 
materials  fast  and  easy. 

The  solution? 

Info-Ky  News  Retrieval 
System.  It's  an 
automated  newspaper 
library  system  that 
retrieves  information  as  fast 
as  a  reporter  can  type  a 
by-line.  There’s  no  waiting 
while  the  librarian 
searches  through  a  canyon 
of  file  cabinets.  With 
Info-Ky,  the  reporter  can 
retrieve  the  desired 
information  without  even 
leaving  the  newsroom. 


Info-Ky  uses  a  minicomputer 
for  retrieval  and  stores 
full-text  clippings  and 
graphics  on  computer 
actuated  microfiche.  Using 
key  words  from  the 
original  story  or  news 
categories,  clippings  can 
be  retrieved  in  just  a  few 
seconds.  And  the  news 
story  appears  on  a  viewing 
screen  in  the  same 
format  as  it  appeared  in 
your  newspaper.  A 
printed  copy  of  the  story  is 
available  at  the  touch  of 
a  button. 

Info-Ky  can  also  be 
linked  to  your  news 
production  system  so 
that  key  words  can  be 
designated  from  the 
existing  text  using  VDT’s. 


Info-Ky  not  only  saves 
your  librarians  and  reporters 
time,  it  saves  storage 
space.  The  news  content  of 
a  major  metropolitan 
morning  and  evening 
publication  can  be 
stored  on  one  fiche,  for 
instance. 

Info-Ky  saves  you  money. 
Because  it  uses  a  mini¬ 
computer,  you  can  own  your 
own  system  instead  of 
leasing  computer  time  over 
expensive 

communication  lines.  And  it 
can  be  used  on-line  or 
off-line  by  your  bureaus. 

Info-Ky  can  even  make 
you  money  by  selling  on-line 
shared  access  to  public 
libraries,  colleges  and 
institutions,  or  by  selling 
microfiche  copies  to  the 
public. 

Info-Ky  is  already  working 
for  other  newspapers.  It 
can  work  for  your 
newspaper.  Call  or  write 
today  for  more  information. 


Dissly 

Research 

Corporation 

620  South  Fifth  Street 
Louisville,  Kentucky  40202 
502/582-4655 
Telex  204235 

A  subsidiary  of  the 
Courier-Journal  and 
Louisville  Times  Company 

See  Info-Ky  demo  at: 
ANPA/RI  Conference 
June  7-11 
Atlanta,  Georgia 
Booth  1401 


N.J.  Supreme  Court 
upholds  shield  law 


The  New  Jersey  Supreme  Court  has 
upheld  the  state’s  press  shield  law  by 
ruling  6-1  that  a  reporter  for  the 
Shrewsbury  Daily  Register  does  not  have 
to  surrender  to  a  trial  judge  two  letters 
she  received  from  a  prospective  witness 
in  a  major  organized  crime  trial. 

The  court’s  majority  opinion,  written 
by  Chief  Justice  Robert  Wilentz,  stated 
that  defense  attorneys  failed  to  prove 
that  the  information  was  unavailable 
from  other  sources. 

In  its  ruling,  the  state’s  high  court 
overturned  a  lower  court  decision  that 
reporter  Robin  Goldstein  surrender  let¬ 
ters  she  received  from  Patrick  Pizuto,  an 
informant  for  the  prosecution.  Defense 
attorneys  argued  that  they  could  be  used 
to  attack  Pizuto’s  credibility. 

The  decision  and  an  accompanying 
strongly  worded  opinion  upholds  the 
state’s  recently  revised  reporter  shield 
law.  Under  that  law,  a  hearing  is  sup¬ 
posed  to  be  held  at  which  it  must  be 
proven  that  the  information  sought  from 
a  reporter  cannot  be  obtained  elsewhere. 

In  the  majority  opinion.  Judge  Wilentz 
suggested  that  the  information  sought  by 
defense  attorneys  might  be  found  in  let¬ 
ters  from  Pizuto  to  his  wife. 

That  source,  Wilentz  wrote,  would  be 
“less  intrusive”  than  the  letters  to  the 
reporter. 

Wilentz  also  wrote  that  inspecting  a 
reporter’s  materials  is  the  only  way  to 
decide  if  they  are  relevant  and  that  this 
“would  dispose  of  the  question  with  cer¬ 
tainty.”  He  added  that  “certainly  here, 
however,  has  a  cost:  sacrifice  of  the  very 
interest — confidentiality — sought  to  be 
protected  by  these  statutory  proce¬ 
dures.” 

“To  a  confidential  source,  to  all  confi¬ 
dential  sources,  the  promise  of  silence  is 
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absolute,  and  any  breach  is  a  total  one,” 
Wilentz  wrote. 

In  another  segment  of  the  majority 
opinion,  Wilentz  wrote  that  wide  ranging 
reviews  of  a  reporter’s  notes  “would 
make  the  notion  of  a  newperson’s 
privilege  nothing  more  than  an  empty 
promise.” 

Justice  Sidney  Schreiber  was  the  lone 
dissenter.  He  wrote  that  by  strengthen¬ 
ing  the  First  Amendment  right  of  the 
press  to  keep  materials  secret,  the  ruling 
“emasculates”  the  Sixth  Amendment 
right  of  defendants  to  a  fair  trial. 

Schreiber  argued  that  the  letters 
should  be  reviewed  by  the  court  to  ascer¬ 
tain  whether  they  are  necessary  to  the 
defense  attorneys  in  this  case. 

The  court’s  majority  ruling  is  opposite 
of  a  position  it  took  in  the  1978  case 
involving  New  York  Times  reporter 
Myron  Farber.  The  court  ruled  at  that 
time  that  Farber  had  to  comply  with  a 
lower  court  order  to  turn  his  notes  over 
to  a  judge  for  in-camera  inspection.  The 
Shield  Law  at  that  time,  however,  did 
not  contain  a  clause  requiring  that  a  hear¬ 
ing  be  conducted  to  determine  the  rele¬ 
vance  of  the  reporter’s  notes.  After  that 
ruling,  the  New  Jersey  State  Legislature 
moved  to  strengthen  the  Shield  Law  to 
include  such  a  clause  and  to  require  that 
the  defense  prove  that  the  information  in 
the  possession  of  a  reporter  cannot  be 
obtained  elsewhere. 

The  1978  court  was  headed  by  Chief 
Justice  Richard  Hughes,  a  former  gov- 
erner  of  New  Jersey.  Hughes  has  since 
retired. 

New  Jersey  Assemblyman  Martin 
Herman,  who  was  the  chief  sponsor  of 
the  strengthened  Shield  Law,  said,  “I’m 
pleased  the  process  works,  and  nobody 
was  plunked  in  jail  during  tne  proceed¬ 
ings.” 

Frederick  Rose,  who  represented  the 
newspaper  and  the  reporter  in  this  case, 
said  he  was  “very  pleased”  with  the  di¬ 
rection  the  court  took  and  added  that  the 
“burden  was  placed  where  it  should 
have  been  under  the  statute.” 

Reporter  Goldstein  received  the  letters 
from  Pizuto  with  a  promise  to  keep  their 
contents  secret  and  she  has  not  written 
about  what  they  say.  The  defendants  in 
the  trial  sought  to  obtain  the  contents  of 
the  letter  in  a  bid  to  discredit  Pizuto  as  a 
potential  witness  against  them. 

Trial  Judge  Michael  Imbriani  ordered 
Goldstein  to  turn  the  letters  over  to  him 
so  that  he  could  decide  whether  to  permit 
the  defendants  to  proceed  with  an  at¬ 
tempt  to  have  them  made  available.  The 
Supreme  Court  overruled  him. 

3|c  4: 

The  press  also  won  two  other  victories 
this  week. 


United  States  District  Judge  Curtis 
Meanor  quashed  a  subpoena  ordering  a 
reporter  for  the  New  York  Times  appear 
in  court  to  disclose  sources. 

The  judge  quashed  the  subpoena  of 
News  reporter  David  Bardy  and  said  a 
second  subpoena,  which  had  not  yet 
been  served  on  Trenton  Times  reporter 
Diana  Hendriques,  would  not  have  to  be 
honored. 

Attorneys  for  two  New  Jersey 
businessmen,  scheduled  to  go  on  trial 
next  week  in  Newark,  were  trying  to 
show  that  state  and  federal  authorities 
deliberately  leaked  information  to  report¬ 
ers  about  their  clients.  They  were  at¬ 
tempting  to  have  charges  of  conspiracy 
to  defraud  the  New  Jersey  Housing  Fi¬ 
nance  Agency  against  their  clients 
dropped  due  to  “prosecutorial  mis¬ 
conduct.” 

In  his  decision.  Judge  Meanor  said 
there  were  many  possible  sources  for  the 
stories. 

In  another  case,  the  United  States 
Court  of  Appeals  for  the  Third  Circuit,  in 
Philadelpia,  ruled  that  a  broadcaster  ac¬ 
cused  of  libel  is  protected  by  the 
Pennsylvania  Shield  Law  from  turning 
over  fdm  that  has  not  been  put  on  the  air. 

Steaks  Unlimited,  a  retail  meat  com¬ 
pany,  was  the  subject  of  a  reporter  by 
WTAE-tv  consumer  affairs  editor  Donna 
Deaner  who  stated  in  a  1976  broadcast 
that  the  company’s  meat  came  from  “old 
tough  animals”  and  was  tenderized 
“with  a  variety  of  chemicals  to  make  it 
palatable.” 

Steaks  Unlimited  sued  WTAE,  Deaner 
and  the  parent  Hearst  Corporation  for 
$4.5  million. 

A  district  court  ruled  that  because  of 
an  intensive  ad  campaign.  Steaks  Unlim¬ 
ited  was  to  be  considered  a  “public  fig¬ 
ure”  and  thus,  had  to  prove  WTAE  aired 
the  broadcast  with  malice  and  disregard 
for  the  truth. 

Steaks  Unlimited  asked  for  portions  of 
unaired  film  on  the  segment  and  WTAE 
refused,  citing  protection  under  the  state 
Shield  Law. 

The  district  court  upheld  the  tv  sta¬ 
tion. 

Steaks  Unlimited  appealed  the  deci¬ 
sion  and  lost. 

The  case  is  the  first  major  ruling  on 
what  material  a  news  organization  is  re¬ 
quired  to  turn  over  to  a  plaintiff  in  a  libel 
suit  since  the  U.S.  Supreme  Court’s 
Herbert  v.  Lando  decision  last  year. 

In  that  case,  the  Supreme  Court  ruled 
that  a  producer  and  reporter  for  CBS 
news’  ^  Minutes  program  could  be  re¬ 
quired  to  answer  questions  and  turn  over 
to  attorneys  in  a  libel  case,  materials  that 
would  indicate  whether  they  had  know¬ 
ingly  maligned  a  Vietnam  war  hero. 

Co-op  ad  guide 

Standard  Rate  &  Data  Service, 
Skokie,  Ill.,  plans  to  publish  a  directory 
of  manufacturer  co-op  advertising  pro¬ 
grams. 
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A  nose  count  report 
to  E&P  readers  .  .  . 


(Would  you  believe,  4.3%  bigger!) 


One  sure  way  a  publication  has  of  finding  out  if  it’s 
doing  things  right  is  counting  noses. 


E&P  did  just  that.  And  our  figures  for  the  end  of 
March,  1980  showed  net  paid  circulation  of  26,430.  That 
represents  an  all-time  high  .  .  .  and  a  gain  of  1,104  more 
subscribers  than  a  year  ago  ...  a  gain  of  4.3  percent. 


We’re  sure  that  our  editorial  vitality  has 
something  to  do  with  the  gains.  We  know 
that  we’re  trying  to  keep  the  newspaper 
business  covered  to  the  best  of  our 
abilities.  Our  staff  has  been  to 
more  meetings,  we’ve  added  new 
features  and  statistical  reportage. 

And  we’ve  continued  to  maintain 
a  news-to-ads  ratio  that’s  better  than 
50  percent  on  the  news  side, 

(which  could  drive  most  newspapers 
screaming  to  the  poorhouse). 


And  to  those  1,104  new  subscribers,  welcome 
aboard.  We  hope  that  you  find  our  news 
coverage  as  interesting  and  as  vigorous  as 
the  newspaper  business  that  we  serve. 


Editor  &  Publisher 


The  only  independent  weekly  journal  of  newspapering 
575  Lexington  Ave.,  New  York,  N.Y.  •  (212)  752-7050 


Improved  earnings 
for  S-H  Broadcasting 

Scripps- Howard  Broadcasting  Co.  had 
net  income  for  the  three  months  ended 
March  31,  1980  of  $3,414,000  as  against 
$2,833,000  for  the  same  period. 

“The  strong  improvement  in  the  quar¬ 
ter  is  attributable  to  increased  local  and 
national  sales  coupled  with  an  increase  in 
investment  income,”  Jack  R.  Howard, 
chairman  of  the  board  and  Donald  L. 
Perris,  president,  told  shareholders. 

The  company  said  the  acquisition  of 
WITH-fm  in  Baltimore  was  approved  by 
the  FCC  and  should  be  completed 
shortly.  Still  awaiting  approval  of  the 
FCC  is  the  acquisition  of  KMEO-fm  and 
am  in  Phoenix. 

Scripps-Howard  Broadcasting  has 
reached  an  agreement  in  principle  to  ex¬ 
change  WMC-tv  in  Memphis  for 
WTAR-tv  in  Norfolk,  Va.,  and  it  antici¬ 
pates  award  of  the  franchise  for  a  CATV 
system  in  lower  Fairfield  County,  Conn, 
later  this  year.  In  March,  S-H  Broadcast¬ 
ing  acquired  for  $2,800,000  an  interest  in 
Ann  Arbor  Cablevision,  a  limited 
partnership  in  which  it  is  the  sole  limited 
partner. 

The  company  has  also  agreed  to  buy 
$5,000,000  in  notes  (half  of  which  may  be 
converted  into  common  stock)  of  Cylix 
Communications  Network  Inc.,  a  high¬ 
speed  business  data  communication  sys- 


Past  Week’s  Stock  Prices 

NEWSPAPERS 


One 

Year 

5/6  4/29  Ago 

AHiliatod  Publications  (AMEX)  .  19H  18%  24% 

Blue  Chip  Stamps  (OTC)  .  18’/4  ITVi  20’/2 

Capital  Cities  Comm.  (NYSE)  .  46  46V2  40 

Charter  Company  (NYSE)  .  22V8  23  N/A 

Cowles  Comm.  (NYSE)  .  20%  19V8  22% 

Dow  Jones  (NYSE)  .  35%  35'/2  341/2 

Early  Calif.  Ind.  (OTC)  .  6V2  6%  N/A 

Gannett  (NYSE)  .  4OV2  41'/4  43% 

Gray  Comm.  (OTC)  .  33V2  33V2  26V2 

Harte-Hanks  (NYSE)  .  22%  21%  20% 

Jefferson  Pilot  (NYSE)  .  27  24V2  311/4 

Knight-Ridder  (NYSE)  .  22’/4  21%  22V2 

Lee  Enterprises  (NYSE)  .  18  18%  22 

Media  General  (AMEX)  .  23%  23’%  21% 

Multimedia  (OTC)  .  ^ev^  I8V2  26 

New  York  Times  (AMEX)  . .  20%  20%  26Ve 

Panax  (OTC)  .  4V2  4y2  6% 

Post  Corp.  (Wise.)  (AMEX)  .  14  14V8  16V8 

Quebecor  (AMEX)  .  8V2  9  6% 

Seaboard  Coastline  (NYSE)  .  32V2  32  N/A 

Stauffer  Comm.  (OTC)  .  36  36  23'/: 

Thomson  Newspapers  (CE)  .  15%  15%  16% 

Time.  Inc.  (NYSE)  .  39V2  41  36V2 

Times  Mirror  (NYSE)  .  29V4  29V2  29% 

Toronto  Sun  (CE)  .  15  14%  14'/4 

Torstar  (CE)  .  21%  2OV4  19% 

Washington  Post  (AMEX)  .  16%  16V8  23 

SUPPLIERS 

Abitibi  (CE)  .  18%  I8V4  1778 

Allied  Chemical  (NYSE)  .  45%  47V2  N/A 


tern  and  a  subsidiary  of  Data  Communi¬ 
cations  Corp.,  a  leading  provider  of 
computer  services  to  the  broadcasting 
industry. 

Two  Fla.  weeklies 
join  N.Y.  Times  Co. 

The  New  York  Times  Company  an¬ 
nounced  the  purchase  of  two  weekly 


Altair  (OTC)  .  3%  3V8  4% 

Am  Inti  (NYSE)  .  58  57  N/A 

Berkey  Photo  (NYSE)  .  3y2  3y2  B'A 

Boise  Cascade  (NYSE)  .  32  30%  33% 

CBS  (NYSE)  .  44y2  45%  N/A 

Compugraphic  (NYSE)  .  18%  19^4  42% 

Compuscan  (OTC)  .  4  4'%  I'M 

Consol.  Bath.  (CE)  .  14%  14%  13% 

Crown  Zellerbach  (NYSE)  .  39%  39%  34 

Digital  Equipment  (NYSE)  .  64y2  63%  54% 

Domtar  (AMEX)  .  20  19’%  21’% 

Dow  Chemical  (NYSE)  .  31’%  32’%  25'% 

Eastman  Kodak  (NYSE)  .  52  50’%  62% 

Georgia  Pacific  (NYSE)  .  23’%  25’%  28% 

Grace.  W.R.  (NYSE)  .  35  33’%  28% 

Great  Lakes  Paper  (CE)  .  50  47’%  N/A 

Great  Northern  Nekoosa  (NYSE)  ....  31’%  29’%  34% 

Harris  Corp.  (NYSE)  .  30’%  31'%  28 

Hunt  Chem.  (NYSE)  .  9%  9%  14 

International  Paper  (NYSE)  .  33’%  34%  45% 

Itek  Corp.  (NYSE)  .  20  21’%  25% 

Kimberly  Clark  (NYSE)  .  41%  42’%  45'% 

LogEtronics  (OTC)  .  12’%  12’%  11% 

Logicon  (AMEX)  .  16'%  17%  13’% 

MacMillan  Bloedel  (CE)  .  25’%  25’%  23’% 

Minnesota  Mining  &  Mfg  (NYSE)  ....  53’%  53  55'% 

Raytheon  (NYSE)  .  71%  74’%  47’% 

Rockwell  Int  i  (NYSE)  .  51%  51%  39 

St.  Regis  (NYSE)  .  26%  26’%  29% 

Southwest  Forest  Ind.  (NYSE)  .  14’%  14%  17% 

Sun  Chemical  (NYSE)  .  21%  22%  29’% 

Visual  Graphics  Corp.  (AMEX)  .  6%  7%  5% 

Volt  Info.  (OTC)  .  22  21’%  15’% 

White  Consolidated  (NYSE)  .  20  20  26% 


Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. 


newspapers  in  the  Sarasota  area  of 
Florida’s  Gulf  Coast — the  Anna  Maria 
Islander,  serving  Anna  Maria  Island  and 
Longboat  Key,  and  The  Banner,  serving 
southern  Manatee  County.  Terms  of  the 
cash  transaction  were  not  announced. 
Don  Moore,  co-owner  and  editor-pub¬ 
lisher,  Islander,  will  assume  the  post  of 
executive  editor  of  The  Islander  and 
Colin  Moore  will  become  its  editor. 


Bulletin  Company 

A  wholly  owned  subsidiary  of 

Independent  Publications,  Inc. 

has  been  acquired  by 

Charter  Media  Company 


The  undersigned  initiated  this  transaction  and  acted  as 
financial  advisor  to  Independent  Publications,  Inc. 


The  First  Boston  Corporation 

May  2, 1980 
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Total  electronic 
system  ordered 
by  Copley  daily 

The  South  Bay  (Calif.)  Daily  Breeze 
and  News-Pilot  have  ordered  an  ad¬ 
vanced  computer-based  text  processing 
system  from  Logicon  Inc.  of  Torrance, 
Calif. 

The  system,  to  be  built  in  Torrance  at 
the  firm’s  Logicon-Intercomp  Division, 
is  scheduled  for  field  testing  in  late  1980, 
with  installation  to  begin  during  the  first 
quarter  of  1981 . 

The  Logicon  TPS/6000  system  will  re¬ 
place  a  computer-based  system  which 
has  been  used  at  the  newspapers  since 
late  1975  and  will  bring  space-age  elec¬ 
tronic  text  processing  to  all  departments 
of  the  Daily  Breeze  and  News-Pilot. 

The  system  includes  three  DEC  1 1/70 
computers  and  four  300  megabyte  disc 
drives — the  primary  memory  of  the  sys¬ 
tem — and  110  video  display  terminals  to 
handle  all  news  and  advertising  composi¬ 
tion. 

Related  equipment  will  provide  for  di¬ 
rect  input  of  wire  service  and  stock  mar¬ 
ket  reports  via  high-speed  telephone 
lines  and  a  display  advertising  system 
will  provide  for  markup  and  composition 
of  display  advertising  copy  on  video  dis¬ 
play  terminals. 

Cost  of  the  project  is  expected  to  be  $3 
million.  In  addition  to  the  Logicon  TPS/ 
6000  system,  the  project  includes  two 
new  digital  high-speed  typesetters,  the 
display  advertising  system  and  necessary 
remodeling  of  the  Daily  Breeze  plant  to 
accommodate  the  installation. 

The  Logicon  system  will  provide  for 
direct  input  of  news  and  advertising  copy 
through  the  video  display  terminals. 
Such  terminals  currently  are  used  only 
for  editing  and  proofing  copy  in  the  news 
and  advertising  departments. 

A  management  task  force  headed  by 
production  director  Merle  F.  Yeager 
spent  more  than  a  year  evaluating  news¬ 
paper  systems  before  recommending  the 
Logicon  proposal. 

“We  are  especially  pleased  that  we 
have  found  the  best  system  for  our  re¬ 
quirements  right  here  in  our  own  com¬ 
munity,”  publisher  Walt  Crouch  said 
upon  signing  the  contracts  with  Logicon. 

The  system  is  configured  so  that  all 
data  is  immediately  accessible  through 
any  of  its  video  terminals,  including 
those  installed  in  remote  bureaus. 

The  system  will  include  eight  remote 
video  terminals  to  be  installed  in  the 
newsroom  at  the  San  Pedro  News-Pilot. 
For  the  first  time,  reporters  and  editors 
in  San  Pedro  will  be  able  to  directly  ac¬ 
cess  information  stored  in  the  system 
and  perform  writing  and  editing  opera¬ 
tions  which  now  can  be  done  only  at  the 
Torrance  plant. 

Classified  advertising  personnel  will 
44 


IT'S  A  DEAL — Left  to  right;  Merle  F.  Yeager,  production  director;  Walt 
Crouch,  publisher  of  the  Daily  Breeze  and  News-Pilot;  Jim  Brown, 
controller  of  Logicon  Inc.;  and  Robert  E.  Conger,  president  of  Logicon- 
Intercomp. 


be  able  to  type  advertising  material  di¬ 
rectly  into  the  system  via  the  video  ter¬ 
minals  and  to  provide  pricing  informa¬ 
tion  and  perform  credit  checks  while  the 
customer  remains  on  the  telephone. 

The  TPS/bOOO  system  is  designed  to 
internally  route  news  and  advertising 
copy  to  the  appropriate  editors  and  other 
personnel  and  to  the  typesetting  equip¬ 
ment  automatically.  The  computers  and 
disc  drives  are  configured  to  provide  a 
backup  at  all  times.  In  addition,  two 
magnetic  tape  units  are  attached  to  the 
system  to  provide  additional  back-up 
capability. 

“We  believe  the  Logicon  system  will 
meet  the  needs  of  the  Daily  Breeze  and 
News-Pilot  for  the  next  10  years,’’ 
Yeager  said.  “The  system  is  modular  in 
design  and  can  be  updated  or  expanded 
as  the  newspaper  grows.” 

The  Daily  Breeze  and  News-Pilot  are 
part  of  the  Copley  Newspapers,  head¬ 
quartered  in  La  Jolla.  One  feature  of  the 
Logicon  system  will  be  a  direct  link  to  a 
computer  system  at  the  La  Jolla  corpo¬ 
rate  headquarters.  This  link  will  provide 
a  means  of  exchanging  classified  adver¬ 
tising  billing  and  credit  information. 

The  largest  Logicon  TPS/6000  system 
sold  to  date  is  undergoing  factory  accep¬ 
tance  testing  in  Torrance  prior  to  its  in¬ 
stallation  at  the  Washington  Star.  As¬ 
sembly  of  another  TPS/btioO  system  pur¬ 
chased  by  Santa  Ana  Reporter  is  under 
way,  with  shipment  due  for  midsummer. 

The  Logicon  system  will  be  interfaced 
to  two  APS-5-100  digital  typesetters 
which  have  been  ordered  from  Autologic 
Inc.  of  Newbury  Park,  California. 

The  display  advertising  system,  which 
includes  four  video  terminals  especially 


designed  for  advertising  mark-up  and 
composition,  will  be  ordered  from  the 
Harris  Corp.  of  Melbourne,  Fla.  Installa¬ 
tion  of  the  Harris  system,  to  be  inter¬ 
faced  with  the  Logicon  computer  sys¬ 
tem,  is  scheduled  for  the  final  phase  of 
the  project. 

The  Daily  Breeze  has  a  daily  circula¬ 
tion  of  more  than  90,000  and  a  Sunday 
circulation  of  nearly  104,000.  Circulation 
of  the  News-Pilot  is  more  than  15,000 
Monday  through  Saturday.  The  newspa¬ 
per’s  classified  advertising  section  ranks 
3 1  St  among  the  1 ,750  daily  newspapers  in 
the  country. 

Librarians  set  pians 
for  annual  meeting 

The  Newspaper  Division  of  Special 
Libraries  Association  will  hold  its  annual 
meeting  in  Washington,  D.C.,  June  9-12, 
and  in  addition  will  sponsor  a  two-day 
seminar  June  7  and  8  for  the  new  or  inex¬ 
perienced  librarian.  The  scope  of  the 
seminar  has  been  expanded  to  include 
automation  developments  for  libraries. 

Opening  session  on  June  9,  will  be  a 
panel  and  round  table  discussion  on 
“Automation  of  News  Clipping  Collec¬ 
tion.” 

The  Tuesday  sessions  will  cover:  “On¬ 
line  Data  Bases  in  News  Libraries”; 
“Test  Processing  Data  Base  Interface  at 
CRS”;  “Newspaper  Indexing  via  Com¬ 
puter”  and  “Mini,  MAXI,  Micro- 
Computer  Applications  in  Addition  to 
Clip  Files.” 

The  Wednesday  afternoon  session  will 
be  devoted  to  “Bureau  Libraries,”  while 
the  Wednesday  morning  program  will  in¬ 
clude  a  tour  and  luncheon  at  the  Wash¬ 
ington  Post. 
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News-Plater 

Two  plates  a  minute 
Directly  from  pasteup. 


Newspaper 


No  film. 
NolcH^iiig 

The  new  Chemco  News- Plater  produces  two  exposed,  processed  and  delivered— ready  for 
electrophotographic  plates  per  minute  directly  press— in  half  a  minute, 
from  paste-up  without  the  use  of  film.  Chemco  News- Plater  handles  line  and 

It’s  a  camera/platemaker  that  produces  up  to  100-line  pre-screened  copy  direct  from 
18"  X  24"  long-run  aluminum  plates  automati-  paste-up.  It  eliminates  all  the  steps  in  between; 
cally.  Even  the  copyboard  is  raised  at  the  push  negative  making  and  processing,  opaquing, 
of  a  button.  The  plate  is  positioned,  punched,  stripping,  plate  burning  and  developing. 

You  have  to  see  it  in  action  to  fully  realize 
the  savings  in  money  per  plate  and  the  savings 
in  minutes  per  deadline. 


Chemco 

photopfoductsco. 

Division  of  Powers  Chemco.  Inc 

Charles  Street.  Glen  Cove.  N  Y  11542 
Telephone  (516)  676-4000 


( Attach  to  your  letterhead  or  business  card  and  mail. ) 

□  Send  complete  information 
on  the  News-Plater 

□  Have  my  Chemcoman 
call  me  immediately 
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Press  usckI  for  newspaper 


Pagination  systems 
to  become  a  reaiity 


The  stage  will  be  set  by  1985  for  the 
long-awaited  integrated  pagination  sys¬ 
tems  which  will  allow  printers  and  pub¬ 
lishers  to  eliminate  silver-based  film  and 
manual  layout  and  paste  up  from  the 
production  process. 

According  to  Arthur  D.  Little,  Inc., 
increasing  economic  pressures,  satura¬ 
tion  of  markets  for  traditional  text  proc¬ 
essing  and  phototypesetting  equipment, 
and  fluctuating  silver  prices  will  foel  de¬ 
mand  for  a  new  generation  of  automated 
composition  systems,  creating  market 
opportunities  for  vendors  who  can  de¬ 
velop  such  equipment. 

Arthur  D.  Little  consultant  James  H. 
Kelley,  a  veteran  of  many  years  with  the 
newspaper  and  computer  industries, 
notes  that  a  limiting  factor  up  to  now  in 
the  development  of  pagination  systems 
has  been  the  absence  of  a  low-cost  proof¬ 
ing  device  which  can  link  the  various 
automated  composition  components  and 
produce  fully  composed  pages  of  copy 
and  graphics  before  a  plate  is  made.  He 
believes  that  plain  paper  typesetters, 
based  on  the  standard  copier  principle, 
now  coming  to  the  market  may  provide 
this  missing  link. 

Kelley  observes  that  sales  of  tradi¬ 
tional  automated  composition  equipment 
will  decline  by  1983  due  to  saturation  of  a 
relatively  small  market.  Sales  of  all  au¬ 
tomated  equipment  by  U.S.  manufactur- 
efs  reached  $470  million  in  1979,  serving 
some  12,000  newspaper,  commercial, 
in-plant,  book  and  magazine  establish¬ 
ments  of  20  employees  or  more  in  the 
United  States  and  Canada.  Photo¬ 
typesetter  sales,  which  accounted  for 
$250  million  of  the  automated  equipment 
market  in  1979,  already  constitute  a  re¬ 
placement  market. 

Kelley  expects  the  demand  for  mini¬ 
computer-based  text  processors  to  be¬ 
come  saturated  by  1983,  at  sales  of  $200 
million  based  on  today’s  equipment 
prices.  But  he  adds  that  based  on  indus¬ 
try  amortization  practices  the  replace¬ 
ment  market  will  not  begin  until  1985. 
The  intervening  years,  he  says,  could  be 
particularly  difficult  for  automated  com¬ 
position  vendors,  with  only  the  “stal¬ 
wart”  remaining. 

While  some  text  processing  manufac¬ 
turers  are  expecting  to  find  new  oppor¬ 
tunities  in  the  rapidly  growing  in-plant 
printing  market,  Kelley  warns  that  word 
processing  suppliers  already  have  begun 
to  penetrate  that  market. 

The  international  market,  which  is  still 
predominately  hot  metal,  will  offer  some 
relief  to  established  vendors  overseas, 
but  Kelley  expects  that  this  market  at  the 
current  shipping  rate  is  also  likely  to  be 
saturated  by  1983. 


The  combination  of  new  technologies, 
market  saturation,  and  increasing  in¬ 
flationary  pressures  is  forcing  printers 
and  vendors  alike  to  take  a  new  look  at 
automated  composition  systems,  accord¬ 
ing  to  Kelley.  He  emphasizes  that  until 
now  the  high  cost  of  pagination  could  not 
be  justified.  However,  rising  costs  of 
labor,  fuel,  postal  rates,  and  newsprint 
are  pushing  production  costs  out  of  sight 
and  changing  the  picture  considerably. 

“There’s  a  limit  to  which  these  costs 
can  be  passed  on  to  advertisers  and  sub¬ 
scribers,”  says  Kelley.  “At  a  certain 
point,  automated  composition  equipment 
for  pagination  becomes  very  attractive.” 
He  adds  that  while  silver  prices  have  de¬ 
creased  for  the  present,  printers  who  are 
wary  of  further  fluctuation  will  opt  for  a 
system  that  relieves  their  dependence  on 
silver-based  film. 

Kelley  says  that  the  text  processor 
manufacturers  who  have  dominated  the 
automated  composition  market  can  ex¬ 
pect  to  meet  head  on  with  word  proc¬ 
essor  manufacturers  looking  to  transfer 
their  experience  in  office  equipment  to 
the  printing  and  publishing  market.  The 
stakes  will  be  high;  by  1985  each  market 
will  be  in  excess  of  a  billion  dollars. 

Text  processor  manufacturers  will 
have  their  work  cut  out  for  them  in  the 
next  five  years,  says  Kelley.  “Because  it 
is  only  lately  that  production  costs  have 
reached  the  breaking  point,  very  few 
vendors  have  bet  on  the  future,”  he 
points  out.  He  adds,  however,  that  a  few 
manufacturers  are  developing  the  com¬ 
ponents  necessary  for  pagination.  For 
example,  LogEtronic  and  EOCOM  are 
now  selling  laser  platemaking  equipment 
which,  when  coupled  with  the  plain 
paper  typesetter,  will  complete  the  sys¬ 
tem. 

Kelley  observes  that  word  processor 
vendors  are  well  positioned  to  take  a 
sizeable  share  of  the  market.  Such  mar¬ 
ket  leaders  as  Xerox,  IBM,  and  Wang 
already  have  developed  intelligent 
copiers  for  the  office  which,  with  modifi¬ 
cations,  can  serve  as  plain  paper  typeset¬ 
ters  to  produce  full  page  proofs. 

According  to  Kelley,  only  one  photo¬ 
typesetter  vendor,  Mergenthaler,  has 
brought  such  a  product  to  the  market, 
and  it  resembles  a  phototypesetter  in 
font  selection  and  quality.  He  expects 
further  refinements  by  the  early  80s,  in¬ 
cluding  higher  speed,  multifont  selection 
and  full  color,  to  come  from  photo¬ 
typesetter  vendors. 

Kelley  says  the  commercial  printer 
serving  business  organizations  could  lose 
out  as  in-plant  facilities  acquire  sophis¬ 
ticated  automated  composition  equip¬ 
ment. 


RCA  puts  snag 
in  newspaper 
satellite  plans 

The  newspaper  satellite  transmission 
program  was  dealt  a  setback  this  week 
when  RCA  American  Communications 
Inc.,  filed  a  petition  with  the  Federal 
Communications  Commission  opposing 
applications  filed  by  the  Western  Union 
Telegraph  Co. 

Western  Union,  which  owns  three 
WESTAR  satellites,  has  asked  the  FCC 
for  permission  to  increase  the  power 
levels  used  to  send  information  via  two 
satellite  channels  to  earth  receiving  dish¬ 
es. 

RCA  argues  in  its  petition  that  West¬ 
ern  Union  has  failed  to  adequately  pre¬ 
dict  the  amount  of  interference  RCA’s 
satellites  would  suffer  if  the  higher  power 
level  is  authorized  by  the  FCC.  The 
power  level  issue  is  important  to  several 
Western  Union  subscribers  such  as  the 
Associated  Press  and  Muzak  who  have 
been  planning  to  take  advantage  of  an 
FCC  decision  last  year  allowing  the  un¬ 
licensed  use  of  small  satellite  dishes. 
Dishes  in  the  range  of  10  foot  and  under 
are  less  expensive,  however,  they  re¬ 
quire  higher  power  levels  for  transmis¬ 
sion  by  satellites. 

The  AP  announced  last  month  it  was 
planning  a  900-city  satellite  distribution 
system  to  provide  news  reports  to  its 
broadcast  and  newspaper  members.  A 
50-city  network  was  expected  to  be  in 
place  by  May  15,  the  AP  said,  with 
nearly  400  cities  on  line  by  the  end  of  this 
year. 

David  L.  Bowen,  vicepresident  and  di¬ 
rector  of  communications  for  the  AP, 
said,  “RCA’s  action  is  a  severe  disap¬ 
pointment  for  those  awaiting  prompt  ap¬ 
proval  of  plans  which  would  have  pro¬ 
vided  precedent  for  an  efficient,  practical 
and  economical  satellite  distribution  sys¬ 
tem.” 

“It  is  highly  unlikely  that  the  objection 
will  severely  impact  the  earth  station 
configuration  which  AP  plans,”  he  said. 
“But  re-argument  of  technical  details  be¬ 
tween  RCA  and  Western  Union  will 
cause  us  to  delay  equipment  orders  as  we 
await  the  outcome,  and  this  delay  will 
impact  the  implementation  of  the  satel¬ 
lite  program.” 

The  RKO  Radio  and  Alternative  Radio 
networks  have  already  signed  on  to  share 
the  AP’s  system.  Muzak  is  developing  its 
own  satellite  distribution  system. 

The  RCA  petition  to  deny  Western 
Union’s  applications  is  not  aimed  at  any 
one  organization  or  customer,  but  rather 
at  the  entire  premise  of  raising  power 
levels. 

FCC  officials  said  RCA’s  petition 
would  force  them  to  take  a  closer  look  at 
Western  Union’s  technical  analysis  of 
potential  interference. 
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Full  color! 
Full  newspaper! 


The  Faustel  FLEXONEWSPRINTER 
gives  you  multi-color  printing  capability 
without  reducing  the  number  of  pages  you  can  print. 


From  Faustel,  Inc.,  the  leading 
manufacturer  of  high-speed 
flexo  imprinters  for  the  gravure 
pubiication  press,  comes 
the  FLEXONEWSPRINTER. 

The  result  of  over  twenty  years 
of  leadership  in  flexographic 
printing  technoiogy,  the  Faustel 
FLEXONEWSPRINTER  is  a  high 
speed  (70,000  papers  per  hour) 
printing  machine  that’s  compatible 
with  existing  equipment  and 
pressroom  facilities.  It  combines  the 
latest  photopolymer  printing  plate 
technology  with  unique  water-based 
inks  to  produce  high  quality 
color  graphics  with  minimum 
ink  strike-through. 


To  insure  application  flexibility, 
compact  printing  units  are  designed  in 
modules  of  one  color  deck.  Compact 
modules  can  be  arranged  to  allow 
printing  of  up  to  four  colors  on  either 
or  both  sides  of  one  web  or  multi  webs. 
Modules  can  be  assembled  to  be 
either  left-  or  right-hand,  and 
each  module  is  fully  machined  so 
that  additional  modules  may 
be  field-retrofitted  at  a  future  date. 

For  details  on  this  remarkable 
new  printing  machine,  visit  the  Faustel 
display  at  the  June  ANPA/RI 
Production  Management  Conference 
in  Atlanta  (Booth  #2350)  or  write  us 
at  the  address  below. 


FAUSTEL,  INC. 

12801  W.  SILVER  SPRING  ROAD.  BUTLER.  Wl  53007, 414-781-9760 TELEX  2-6772 
FLEXOGRAPHIC  PRESSES  &  IMPRINTERS  -  COATERS-LAMINATORS 


IT'S  WHAT  SETS  NAPPI 


In  1973,  NAPP  was  a  newcomer  to  the 
platemaking  field.  Today,  were  the 
world's  leading  supplier  of  photopolymer 
plates  for  letterpress  printing.  And  hun¬ 
dreds  of  newspaper  customers  know  why: 
NAPP  capability,  a  carefully  considered 
combination  of  four  distinct  features: 

QUALITY 

NAPP  premanufactures  millions  of  plates 
per  year,  each  of  them  subject  to  the  same 
rigid  standards  of  quality  control.  Con¬ 
stant  monitoring  of  our  highly  automated 
production  process  insures  NAPP  custom¬ 
ers  of  consistent,  high-quality  repro¬ 
duction,  whether  they  use  Napplate® 
with  its  aluminum  substrate,  the  Super-H® 

pattern  plate, 
or  the 

steel-backed 
Napplate  II 
S®,  specially 
designed  for 
use  with  mag¬ 
netic  saddles. 


VERSATILITY 

NAPP  meets  the  needs  of  newspapers 
large  and  small  with  a  complete  line  of 
five  plate  processing  systems,  ranging 
in  capacity  from  15 
to  150  direct  plates 
per  hour.  NAPP 
equipment  is 
simple  to  oper-  , 
ate  and  easy  to 
maintain .  .  . 
and  with  more 
of  it  to  choose 
from,  it's  the  closest  a  ^ 
customer  can  come  to  *  ^  ^  ^ 

a  custom-sized  system.  r\  ^  ^ 

responsibility'^—**’ 

Before  you  can  make  the  most  of  a  pro¬ 
cessing  system,  you  have  to  understand 
it.  That's  why  we  invite  our  customers  to 
get  "hands-on"  experience  at  our  NAPP 
training  center  in  San  Marcos,  Califor¬ 
nia.  Each  four-day  session  covers  the 


LPABT  FROM  THE  REST. 


SEENAPPIN 
ACTION  AT  ANPA 

For  a  closer  look  at  NAPP,  visit 
our  booth,  number  1433,  at  the 
Georgia  World  Congress  Cent¬ 
er  in  Atlanta.  We'll  be  featuring 


HIAPR 


entire  production  mapp  1 

sequence,  with 

an  emphasis  on  ^  ^  r 

quality  control  .  ~  L 

.  .  .  insuring  new  I  m 

customers  of  a  *1  / 

smooth  transition  1  ,  / 

to  NAPP  equip-  I 
ment  while  offer-  J  ^ 

ing  established  *  HKk  \  1 

readily  available  I  / 

"refresher  course."  -  j 

VISIBILITY 

NAPP's  field  force  is  the  largest  in  the 
letterpress  plate  manufacturing 
industry,  with  technical  sales 
representatives  and  equipment 
specialists  assigned  to  each  and  every 
account.  Because  all  our  reps  are 
available  24  hours  a  day,  our  customers 
know  assistance  is  just  a  phone  call 
away.  And,  our  field  force  takes  service 
a  step  further  with  innovative  programs 


Letterpress  plates  making 
headlines  around  the  world. 


like  Take  ADvantage  of  Us®, 
Keys  to  Quality  Control,  and 
"spare  parts"  inventory 
management. 


me  remaiKaoie  new  i  iian'^ 


■■■Vim  ■■  VS  system,  capable  of 
I  I  I  JB  producing  up  to 
*  V  120  direct  plates 

per  hour  using  just  one  operator.  And 
we'll  have  top-notch  NAPP  personnel  on 
hand  to  answer  your  question^  about 
customer  service,  quality  control  and 
more.  For  further  information,  call  us 
toll-free  at  (800)  854-2860.  (In  California, 
call  toll  free  (800)  542-6226.) 


Control  of  paper 
stands  trial  in 
Sante  Fe,  N.  Mex. 

Jurors  in  the  United  States  District 
Court  in  Santa  Fe,  New  Mexico  are  hear¬ 
ing  testimony  in  the  lawsuit  brought 
against  Gannett  Company  by  Robert 
McKinney,  former  publisher  of  the  Santa 
Fe  New  Mexican,  in  which  he  is  seeking 
return  of  the  newspaper,  $20  million  in 
damages,  or  both. 

The  trial  began  March  24  and  is  ex¬ 
pected  to  last  until  June  6. 

McKinney  sold  the  New  Mexican  in 
1976  for  300,000  shares  of  Gannett  stock. 
The  sale  terms  included  an  employment 
agreement  which  said  McKinney  was  to 
be  the  paper’s  publisher,  editor-in-chief, 
and  chief  executive  officer  and  that  vari¬ 
ous  decisions  of  the  board  should  be  im¬ 
plemented  through  him. 

McKinney  alleges  that  Gannett  has  not 
lived  up  to  its  promises  to  give  him  con¬ 
trol  of  the  New  Mexican’s  editorial 
policies  and  operations.  He  charged  the 
newspaper  did  not  follow  his  directions 
“concerning  editorial  policy.’’ 

McKinney  also  claimed  the  New  Mex¬ 
ican  “acting  at  the  direction  and  induce¬ 
ment  of  Gannett  has  hired,  fired,  and 
transferred  other  employees”  without 
his  knowledge  or  approval  including  the 
removal  of  Stephen  E.  Watkins  on 
March  28,  1978  as  president  of  the  news¬ 
paper  by  the  board  of  directors  and  his 
termination  as  its  general  manager. 

N.  Walter  Ryals  was  appointed  by  the 
New  Mexican  board  to  fill  both  positions 
vacated  by  Watkins. 

McKinney  charged  that  although  he 
was  assured  “full  management  author¬ 
ity”  over  the  newspaper  subject  to 
budgetary  constraints,  “Gannett  never 
intended  to  carry  them  (the  assurances) 
out.” 

McKinney,  who  resides  in  Virginia, 
told  the  court  that  while  holding  various 
positions  in  government  and  business,  he 
relied  on  his  general  manager  to  run  the 
New  Mexican  and  report  back  to  him. 

Gannett  has  filed  a  counter  claim 
against  McKinney  in  which  it  says  the 
New  Mexican’s  former  owner  had 
breached  his  employment  agreements  by 
his  actions. 

Gannett  chairman  and  president,  Allen 
H.  Neuharth,  in  his  testimony  at  the  trial 
stated  he  considered  much  of  the  provi¬ 
sions  dealing  with  McKinney’s  authority 
to  be  “incidental”  and  that  McKinney 
had  also  referred  to  the  employment 
agreement  as  “window  dressjng.” 

“Mr.  McKinney  said  he  wanted  the 
people  of  Santa  Fe  to  feel  he  was  still 
important,”  Neuharth  said.  “I  didn’t  use 
those  words,  he  did.  Mr.  McKinney  told 
me  ‘You  folks  will  have  the  responsibil¬ 
ity  for  running  the  paper  but  I  want  to 


help  do  that.  I  want  to  have  the  titles,’  ” 
Neuharth  testified. 

The  Gannett  chairman  also  testified 
that  at  their  first  meeting  on  June  4,  1975 
he  had  emphasized  to  McKinney  that 
after  his  company  acquired  the  New 
Mexican  final  authority  over  its  opera¬ 
tions  would  reside  with  the  newspaper’s 
board  of  directors.  A  majority  of  the 
New  Mexican’s  board  are  Gannett 
employees,  including  Neuharth. 

“The  publishers  of  every  one  of  our 
newspapers  has  authority  to  run  the 
paper  in  the  best  interests  of  the  own¬ 
ers,”  Neuharth  told  the  court.  “That  can 
be  taken  away  at  any  minute,  any  day, 
on  any  issue,”  he  said,  if  the  owners 
acting  through  the  board  decide  to  do  so.” 

The  jurors  hearing  the  trial  will  only 
decide  what  damages,  if  any,  are  due  to 
either  party.  U.S.  District  Judge  San¬ 
tiago  Campos  will  rule  on  the  question  of 
whether  or  not  Gannett  must  return  the 
New  Mexican  to  McKinney. 

Photo  conference 
to  look  at  80s 

Eddie  Adams,  Associated  Press  spe¬ 
cial  correspondent,  and  John  Durniak, 
former  managing  editor  of  Look 
magazine,  are  co-directors  of  the  June 
1-6  “EYE  ’80”  conference  on  photogra¬ 
phy  and  visual  communications. 

The  roster  of  speakers  and  seminar 
leaders  includes  top  names  in  news  pho¬ 
tography,  magazine  photography,  film 
production,  art  directors,  editors,  and 
photo  executives. 

EYE  ’80  will  be  held  at  the 
Stevensville  Country  Club,  Swan  Lake, 
New  York.  Arthur  Rothstein,  picture 
editor  of  Parade  magazine,  is  program 
director. 

Adams  says  that  the  conference  is  not 
a  “hands  on”  workshop  but  rather  a 
“heads  up”  affair  which  will  provide 
participants  with  a  new  perspective  on 
the  changing  world  of  visual  communica¬ 
tions. 

Particular  emphasis  will  be  on  emerg¬ 
ing  technology  which  will  impact  visual 
communications  in  the  80s.  Jonathan 
Blair  of  the  National  Geographic  will 
demonstrate  the  new  film-less  electronic 
camera  developed  by  the  magazine  and 
another  session  will  explore  potentials  of 
the  video  disk. 

Among  40  speakers  and  seminar  lead¬ 
ers  will  be:  President  Keith  Fuller  of  the 
Associated  Press,  Pulitzer  Prize  corre¬ 
spondent  Peter  Arnett;  Howard  Chap- 
nick,  Black  Star  Publishing  Co.;  Bob 
Guccione,  Penthouse,  Robert  Gilka,  Na¬ 
tional  Geographic,  Philip  B.  Kunhardt, 
Jr.,  Life  magazine;  Arnold  Drapkin, 
Time;  and  photographers  Ernst  Hass, 
David  Hume  Kennedy,  Douglas  Kirk¬ 
land,  and  Gordon  Parks. 

Information  and  applications  may  be 
obtained  from  Rite  Quinn,  EYE  ’80,  435 
West  57th  Street,  New  York  City,  10019 
or  by  telephone  212-586-0538. 


Newspaper  publishes 
history  of  county 

Santa  Ana  (Calif.)  Register  is  celebrat¬ 
ing  its  75th  anniversary  by  giving  its  sub¬ 
scribers  free  copies  of  the  Legacy,  a 
228-page  book  on  the  history  of  Orange 
County. 

The  glossy,  illustrated  volume  traces 
the  county’s  development  from  its 
Spanish  founding  to  the  present  day.  It 
was  edited  by  Ruth  Ellen  Taylor,  with  a 
prologue  by  Jessamyn  West  and  a 
foreword  by  Howard  Fast. 

Legacy  resulted  from  an  idea  by  Regis¬ 
ter  editor  Jim  Dean  “who  suggested 
something  special  be  done  to  observe  not 
only  the  newspaper’s  milestone  anniver¬ 
sary  but  to  provide  a  lasting  souvenir  to 
the  community,”  according  to  a  Register 
spokesperson. 

The  book  also  records  that  Orange 
County  had  a  lively  newspaper  history. 
The  Anaheim  Bulletin,  now  a  Freedom 
newspaper,  along  with  the  Register,  bat¬ 
tled  the  Ku  Klux  Klan  in  the  1920’s.  Dur¬ 
ing  the  1933  earthquake,  the  Register  set 
up  a  newsroom  in  the  street  when  the 
newspaper’s  building  became  unsafe. 

Currently,  the  Register  is  the  flagship 
of  the  30-newspaper  Freedom  group, 
which  also  has  publications  in  Colorado, 
New  Mexico,  Texas,  Ohio,  North 
Carolina,  Florida,  Nebraska,  Indiana, 
Mississippi  and  New  York. 

Fired  reporter 
dismisses  suit 

Lynda  Fillmore,  former  sports  writer 
for  the  Oklahoma  City  Daily  Oklaho¬ 
man,  has  decided  to  drop  her  sex  dis¬ 
crimination  suit  against  the  Oklahoma 
Publishing  Co. 

She  said  she  believes  now  that  her 
dismissal  was  “based  more  on  personal¬ 
ity  clashes  within  the  department  and  the 
supervisor’s  inability  to  resolve  these 
conflicts  than  on  sexual  bias.” 

The  publisher  has  agreed  to  pay  the 
legal  fees  which  Fillmore  said  she  owed. 

Fillmore  was  being  supported  by  the 
National  Organization  of  Women,  and 
the  Equal  Employment  Opportunity 
Commission. 

Writing  coach 
to  give  keynote 

Don  Murray,  writing  coach  for  the 
Boston  Globe,  will  keynote  the  May 
seminar  of  the  Mid-America  Press  Insti¬ 
tute. 

The  three-day  seminar  of  writing  and 
editing  newspapers,  is  open  to  reporters 
and  editors  from  newspapers  from  the 
Mid-America  area. 

The  sessions  will  be  held  at  the 
Netherland  Hilton,  35  West  5th  Street, 
Cincinnati,  Ohio,  May  16-18. 
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New  booklet  explains 
the  American  economic  system 

in  pictures. 


Who  says  economics  has  to  be  dull?  The 
Advertising  Council’s  new  32-page  full-color 
booklet  is  a  fast-moving,  easy-to-read,  illustrated 
description  of  the  American  economic  system. 

It’s  an  ideal  way  for  companies,  schools, 
unions,  associations,  civic  groups  and  other 
organizations  to  get  across  the  basics:  Each  of 


us — as  consumer,  producer,  voter — is  the  key  to 
our  economic  system;  each  of  us  decides  what, 
how  and  for  whom  the  economy  will  produce; 
and  each  of  us  makes  the  decisions  affecting 
employment,  inflation,  growth,  regulations, 
taxes,  productivity. 


are  the 

I  Systeina 


jdVourPar' 


George  W.  Hayden 
The  Advertising  Council 
825  Third  Avenue 
New  York,  N.Y  10022 

Please  send  a  copy  of  Vbu  Are  the  Americart  Economic  System. 


CLIP  COUPON 
FOR  FREE  COPY 
AND  INFORMATION 
ON  BULK  COPIES. 


Name, 


Organization. 


Street 


Signature 
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Advertising 

Newspian  incentives 
boost  nationai  ads 


National  advertising  continued  to 
surge,  rising  20.1%  in  March  and  19.5% 
for  the  three  months. 

Jack  Kauffman,  Newspaper  Advertis¬ 
ing  Bureau  president,  points  out  that 
these  gains  reflect  the  newspaper  in¬ 
dustry  drive  to  attract  continuity  sched¬ 
ules  from  national  advertisers  through 
its  Newspian  program. 

The  969  newspapers  participating  in 
Newspian  are  offering  incentive  rates  to 
advertisers  contracting  for  six  or  more 
pages  a  year. 

Also  part  of  Newspian  are  newspaper 
industry  programs  to  make  it  easier  for 
advertisers  to  plan,  place  and  pay  for 
multi-market  newspaper  schedules. 

Advertisers  increased  their  expendi¬ 
tures  in  daily  newspapers  by  16.9%  in 
March  and  16.0%  in  the  first  quarter  of 
1980  as  compared  to  the  same  periods 
last  year,  according  to  the  bureau. 
Through  March,  advertising  in  daily 
newspapers  totaled  $3.5  billion. 

Other  classifications  went  ahead  as  fol¬ 


lows;  retail,  up  18.5%  in  March  and 
15.7%  for  the  quarter,  and  classified,  up 
12.9%  in  March  and  14.7%  for  the  year  to 
date. 

In  the  first  quarter,  retail  advertising  in 
daily  newspapers  amounted  to  $1.8  bil¬ 
lion;  classified,  to  $1.1  billion,  and  na¬ 
tional,  to  $541  million. 

The  Bureau  bases  its  estimates  of 
newspaper  advertising  on  measurements 
by  Media  Records,  Inc.  in  its  index  cities 
plus  other  data. 

Price  increase 

The  daily  newsstand  price  of  the  At¬ 
lanta  Journal  and  Constitution  increased 
to  250  from  200  on  May  5.  Home-de¬ 
livered  subscription  rates  are  remaining 
the  same.  The  newsstand  price  of  the 
Saturday  Weekend  edition  of  the  com¬ 
bined  Journal  and  Constitution  also  will 
rise  to  250  beginning  May  10,  but  the 
newsstand  price  of  the  Sunday  Journal 
and  Constitution  will  remain  at  750. 


Knight-Ridder  buys 
Ft.  Wayne  newspaper 

Knight-Ridder  Newspapers,  Inc.  said 
it  has  closed  the  transaction  for  the  pre¬ 
viously  announced  acquisition  of  the 
Fort  Wayne  News-Sentinel. 

The  News-Sentinel  publishes  six  af¬ 
ternoons  a  week  and  has  daily  circulation 
of  about  72,500.  “The  purchase  brings 
Knight-Ridder’s  weekly  aggregate  circu¬ 
lation  to  24,800,000,  the  largest  of  any 
U.S.  newspaper  group,”  a  spokesman 
said. 

The  News-Sentinel  and  the  Journal- 
Gazette,  a  morning  and  Sunday  newspa¬ 
per,  are  operated  under  a  joint  agency 
agreement.  Knight-Ridder,  under  the 
sales  agreement,  owns  all  property,  plant 
and  equipment  used  by  the  agency  and 
will  manage  the  operation.  The 
Journal-Gazette  will  remain  editorially 
independent. 

4  share  annual 
Weintal  Prize 

Four  journalists  shared  the  sixth  an¬ 
nual  Edward  Weintal  Prize  for  Diploma¬ 
tic  Reporting  at  the  Georgetown  Univer¬ 
sity  School  of  Foreign  Service  on  May  1 . 

They  are:  Karen  Elliot  House,  Wall 
Street  Journal;  Jonathan  C.  Randal, 
Washington  Post;  Strode  Talbot,  Time 
magazine;  and  John  Wallach,  Hearst 
Newspapers.  Former  Secretary  of  State 
Henry  Kissinger  received  a  special  cita¬ 
tion  for  his  book,  “White  House  Years.” 

The  $5,000  Weintal  Prize  is  awarded 
for  distinguished  reporting  of  issues  re¬ 
lating  to  American  Foreign  Policy.  It  is 
the  legacy  of  Edward  Weintal,  diploma¬ 
tic  correspondent  for  Newsweek  from 
1944  to  1%7. 

Circulation  gains 

The  Washington  Star  has  shown  circu¬ 
lation  growth  in  the  six-month  period 
that  ended  March  31,  according  to  fig¬ 
ures  made  public  last  week.  The  Star’s 
average  daily  circulation  increased  to 
345,641 ,  a  gain  of  5,491  over  the  compar¬ 
able  six-month  period  a  year  ago.  Star 
Sunday  circulation  was  up  9,904  to  an 
average  of  326,512.  The  figures,  validated 
by  the  Audit  Bureau  of  Circulation, 
showed  that  in  the  same  six  months,  the 
Washington  Post  gained  3,204  daily  and 
5,805  on  Sunday. 

WPFC  director 

The  name  of  Philip  Power  inadver¬ 
tently  was  omitted  from  the  list  of  World 
Press  Freedom  Committee  newly-named 
directors.  Power  heads  the  Suburban 
Communications  Corporation  of  Ann 
Arbor,  Mich.,  and  recently  was  a  WPFC 
delegate  to  the  UNESCO  conference  in 
Paris  on  ways  and  means  for  global 
communications  development. 
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TESCO  (Taft  Equipment  Sales  Company)  and  TKS 
(Tokyo  Kikai  Seisakusho,  Ltd.)  congratulate  the  Staff 
of  The  Record  for  their  vision.  The  Record  is  assembling 
a  newspaper  production  system  which  will  be  manufac¬ 
tured  and  assembled  over  the  next  three  years.  Instru¬ 
mental  will  be  two  TKS  high  speed,  double  width,  offset 
presses  each  with  two  four-oolor  satellite  units,  seven 
black  unit^  with  four-color  decks,  a  double  3:2  folder  with 
balloon  formers  for  each  press  and  computerized  roll  han¬ 
dling  and  automatic  reel  loading  servicing  seven,  50" 
diameter  roll  stands.  All  of  which  will  provide  The  Rec¬ 


ord  with  great  flexibility  in  number  of  sections,  plus  color 
capacity  to  32  pages  of  spot  color  and  up  to  16  pages  of 
process  color.  Presses  will  be  assembled  and  test  run  prior 
to  shipment  to  The  Record. 

Your  company  can  join  the  list  of  auspicious  TKS 
owners  such  as  the  Washington  Post,  Newark  Star  Ledger 
and  others  who  know  our  presses  are  backed  by  over  100 
years  of  experience.  Write  today  for  literature  about  our 
offset  press  “turn-key”  installations  and  letter/offset 
conversions. 


(312)656-7500 


TAFT  EQUIPMENT 
SALES  COMPANY 

TKS  PRINTING  SYSTEM 


Washington  Post  pre-test 


Newark  Star  Ledger  pre-test  5443  Roosevelt  Road  •  Chicago,  III.  60650 
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Newspeople  in  the  news 


Stephen  D.  Murphy,  special  pages 
editor  of  the  Quincy  (Mass.)  Patriot 
Ledger,  was  promoted  to  news  editor 
with  Milly  Potter  succeeding  him  as 
special  pages  editor.  Other  promotions: 
Earl  LaChance  to  editor  of  the  weekly 
television  booklet  and  Katherine  P. 
Kerrigan  to  administrative  assistant  to 
the  editor. 

*  ♦  * 

Milton  Coleman  was  named  assistant 
city  editor  of  the  Washington  Post.  He 
was  chief  city  hall  reporter  in  the  District 
of  Columbia  and  wrote  a  column,  “Mil- 
ton  Coleman’s  City  Hall  Notebook.’’ 

♦  *  ♦ 

LamontD.  Turner  was  appointed  per¬ 
sonnel  manager  of  the  Washington 

Post’s  new  satellite  printing  plant  in 

Springfield,  Virginia.  He  was  a  human 
resources  development  specialist  with 
the  Federal  Reserve  Board  before  joining 
the  Post  and  also  was  with  the  Burroughs 
Corporation  and  Computer  Data  Sys¬ 
tems,  Inc. 

*  *  9k 

Thomas  L.  Christian,  circulation  man¬ 
ager  of  the  Danville  (Ky.)  Advocate- 
Messenger,  is  the  new  circulation  man¬ 
ager  of  the  Fort  Dodge  (Iowa)  Mes¬ 
senger. 


ONTARIO  PAPER  COMPANY 
ANNOUNCEMENT 


W.E.R.  WILLIAMS 


The  appointment  of  W.E.R.  (Bill) 
Williams  as  Director  of  North 
American  Newsprint  Sales  is  an¬ 
nounced  by  John  E.  Houghton. 
President  of  The  Ontario  Paper 
Company  Ltd.  The  Company  has 
a  newsprint  mill  at  Thorold. 
Ontario  and  another  at  Baie 
Comeau.  Quebec  operated  by 
QNS  Paper  Company  Limited. 
Combined  production  is  700,000 
tons  a  year.  Mr.  Williams  joined 
the  Companies  in  1979.  He  will 
be  located  at  the  corporate  of¬ 
fices  in  St.  Catharines.  Ontario. 


Lincoln  O’Brien,  president  and  prin¬ 
cipal  owner  of  the  Farmington  (N.M.) 
Daily  Times  has  resumed  active  man¬ 
agement  of  the  newspaper  with  the  re¬ 
tirement  of  Jack  Sitton,  publisher  since 
1973. 

Eliot  O’Brien  was  promoted  from  as¬ 
sistant  publisher  to  co-publisher. 

*  9k 

Randolph  Smith,  formerly  with  the 
New  Haven  (Conn.)  Journal-Courier, 
joined  the  regional  staff  of  the  Philadel¬ 
phia  Bulletin. 

*  ♦  sk 

Ben  Johnson,  currently  city  editor  for 
the  Gary  (Ind.)  Post-Tribune,  will  join 
the  Detroit  Free  Press  June  9,  first  as  a 
reporter  in  The  Way  We  Live  depart¬ 
ment  and  over  the  year  move  to  other 
departments  as  both  a  reporter  and 
editor. 

*  ♦  ♦ 

Neal  W.  O’Connor,  chairman  of  the 
executive  committee  at  N  W  Ayer,  New 
York,  will  retire  from  the  ad  agency  at 
the  end  of  1980  and  the  title  will  be  re¬ 
tired  when  he  leaves.  O’Connor  is  being 
succeeded  on  the  ABH  International 
supervisory  board  by  Jerry  N.  Jordan, 
an  executive  vicepresident  and  director 
of  Ayer. 

*  ♦  ♦ 

Fred  L.  Foster,  retail  advertising 
manager  of  the  Utica  (N.Y.)  Observer- 
Dispatch  and  Daily  Press,  was  appointed 
advertising  director  recently,  succeeding 
Louis  S.  Barsony,  who  was  appointed 
publisher  of  the  Camden  (N.J.)  Subur¬ 
ban  Weeklies. 

Claudia  Gassner,  promotions  coor¬ 
dinator  of  the  Observer-Dispatch  and 
Daily  Press,  was  named  promotions  and 
public  service  director. 

Henry  Phillips,  special  sections  coor¬ 
dinator,  was  named  retail  sales  manager. 

9k  9lc  ♦ 

Dennis  D.  DibleIs  the  newly  appointed 
managing  editor  to  the  Kingsport  (Tn.) 
Times-News,  moving  from  the  Sandusky 
(Ohio)  Register,  where  he  was  city 
editor. 

John  Molley,  with  the  newspaper 
since  1964,  will  become  associate  manag¬ 
ing  editor. 


expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619  # 

Nationwide  Personai  Service 


BOSTON  HONORS— Elizabeth  (Beth) 
Winship  has  received  the  Matrix  Award 
in  the  print  journalism  category  from  the 
Boston  Professional  Chapter  of  Women 
in  Communications,  Inc.  Ms.  Winship, 
who  is  married  to  Boston  Globe  editor 
Thomas  Winship,  has  been  writing  "Ask 
Beth"  for  the  newspaper  since  1964. 
The  Q  &  A  column  for  teenagers  is  syn¬ 
dicated  nationally  by  the  Los  Angeles 
Times  Syndicate. 

Ron  Patafio,  news  editor  of  the  White 
Plains  (N.Y.)  Reporter  Dispatch,  was 
appointed  editor  of  the  newspaper. 

9k  9k  9k 

H.R.  Autz holds  the  newly  created  po¬ 
sition  of  retail  advertising  manager  for 
east  Valley  accounts  of  the  Van  Nuys 
(Calif.)  Valley  News.  He  earlier  spent  16 
years  in  the  retail  merchandising  field. 

9k  9k  9k 

Denise  A.  Carabet,  financial  writer  for 
the  San  Diego  Union,  assumed  the  post 
of  editor  of  the  forthcoming  San  Diego 
Business  Journal  April  21.  The  weekly 
tab  size  newspaper  begins  publication 
July  21,  with  a  preview  edition  set  for 
June  16. 

Horace  G.  Lippincott,  vice  president 
of  sales  and  development  for  Shopper’s 
Guide,  Inc.,  was  named  advertising 
manager  of  the  tabloid. 

9k  9k  9k 

Changes  and  promotions  at  the  Mor¬ 
ristown  (N.J.)  Daily  Record  include: 

Maureen  Urbanowitz,  former  Sunday 
editor,  named  city  editor,  and  Claude 
Deltieure,  Loretta  Boeche,  and  Howard 
Price,  promoted  to  assistant  city  editors. 

Phil  Albohn,  former  editor  of  the  Da¬ 
rien  (Conn.)  News,  was  named  Sunday 
editor  and  Jean  Jenkins,  reporter/editor 
of  the  Madison  (N.J.)  Eagle,  joined  the 
staff  as  a  copy  editor. 

Robert  Townsend  was  promoted  to 
photo  chief  and  Robyn  Craig  joined  the 
paper  as  staff  photographer. 

Marc  Haefele,  former  reporter,  was 
named  Sussex  County  bureau  chief. 
Terry  Sokol  and  Terri  Setteducato 
joined  the  staff  as  reporters. 
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Dorothy  Chapman  has  taken  an  indefi¬ 
nite  leave  of  absence  as  food  editor  of  the 
Orlando  (Fla.)  Sentinel  Star  because  of  a 
health  problem,  but  she  will  continue  to 
handle  special  projects  and  contribute  to 
the  food  section. 

^  ak 

Advertising  department  promotions  at 
the  Arkansas  Gazette,  Little  Rock,  in¬ 
clude  Henry  W.  Boerner  named  manager 
of  the  newly  created  co-op  advertising 
department.  He  was  major  accounts 
sales  representative. 

Richard  E.  Lewis  was  named  sales 
supervisor  of  the  retail  advertising  de¬ 
partment,  and  Joy  WiERwas  named  man¬ 
ager  of  the  creative  department.  Andres 
Fierro  Jr.,  was  designated  automotive 
specialist  in  the  retail  advertising  de¬ 
partment. 

:Ht  Hi  Hi 

Scott  Goldsmith,  Indiana  University 
senior,  received  the  Sigma  Delta  Chi  ci¬ 
tation  for  achievement  by  an  outstanding 
senior.  He  is  with  the  Courier- Journal  in 
Louisville  and  earlier  won  first  place  in 
the  Hearst  national  photojournalism 
competition  and  Indiana  news  photog¬ 
rapher  of  the  year. 

*  ♦  * 

Jim  Wilson,  general  manager  of  the  Mt. 
Vernon  (Ind.)  Democrat,  was  named 
general  manager  of  the  Tell  City  (Ind.) 
News  Publishing  Co.  Wilson  succeeds 
Max  Heath,  editor  and  general  manager 
since  1975,  who  is  moving  to  Shelbyville, 
Ky.,  as  executive  editor  of  Landmark 
Community  Newspapers,  Inc.  and  as  re¬ 
gional  manager  for  Indiana. 

Becoming  editor  of  the  Tell  City  News 
is  news  editor  Danny  Bolin. 

Hi  H  H 

George  Radosevich  is  the  new  director 
of  circulation  for  the  Fort  Lauderdale 
News  and  Sun-Sentinel.  Most  recently  a 
newspaper  consultant,  he  spent  13  years 
with  Knight  Ridder  in  Dade  County, 
Florida  and  was  circulation  director  of 
the  Miami  Herald. 

♦  ♦  ♦ 

Marvin  G.  Kanne,  director  of  indus¬ 
trial  relations  of  the  St.  Louis  Post-Dis¬ 
patch,  was  named  to  the  board  of  direc¬ 
tors  of  the  Pulitzer  Publishing  Company. 
Kanne,  with  the  paper  since  1959,  be¬ 
came  director  of  labor  relations  and  as¬ 
sistant  to  the  publisher  in  1978  and  as¬ 
sumed  his  present  title  last  January. 

*  ♦  ♦ 

Lee  Galleher  was  appointed  eques¬ 
trian  editor  for  the  Arundel  Newspapers 
and  will  write  sport  news  about  horses 
for  the  Fauquier  Democrat,  Warrenton, 
Va.;  Loudoun  Times-Mirror,  Leesburg, 
Va.,  Rappahannock  News,  Washington, 
Va.,  and  the  Reston  Times,  Herndon, 
Va. 

Hi  Hi  H 

Joe  Byrd,  general  advertising  manager 
of  the  Fort  Lauderdale  (Fla.)  News,  re¬ 
tired  May  1,  after  12  years  with  Gore 
Newspapers. 
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The  Senate  of  the  Commonwealth  of 
Pennsylvania  has  confirmed  reappoint¬ 
ment  of  W.K.  Ulerich,  publisher  of  the 
Clearfield  (Pa.)  Progress  for  another 
3-year  term  on  the  board  of  trustees  of 
the  Pennsylvania  State  University. 
Ulerich  joined  the  board  23  years  ago. 

♦  ♦  * 

Ruth  D.  Gersh  moved  recently  from 
the  Richmond,  Va.,  Associated  Press 
bureau  staff  to  AP  staff  correspondent  in 
Norfolk,  filling  the  vacancy  created  by 
resignation  of  Jerry  L.  Carrier  last  De¬ 
cember.  Paul  R.  Grant,  formerly  of  the 
Steubenville  (Ohio)  Herald  Star,  re¬ 
placed  Gersh  in  Richmond. 

George  McDaniel,  who  was  general 
division  manager  at  the  Detroit  News, 
was  named  general  advertising  manager 
of  the  Orlando  (Fla.)  Sentinel  Star. 

H  *  * 

Jeff  Reedy,  formerly  with  the  Colum¬ 
bia  Missourian,  joined  Newspapjer  Pro¬ 
duction  Company,  the  agency  operation 
for  The  Times  and  Shreveport  (La.) 
Journal  as  circulation  manager-sales. 

Hi  Hi  Hi 

Patricia  Rentz  replaces  Edward  Hol- 
LENSTEiN  as  circulation  director  of  The 
Saratogian/Tri-County  News,  Saratoga, 
N.Y.  She  was  assistant  circulation  sales 
manager.  Hollenstein  moved  to  a  circula¬ 
tion  piost  in  Texas. 


Michael  J.  Gorsich,  previously  circu¬ 
lation  manager  of  the  Edwardsville  (111.) 
Intelligencer,  was  named  circulation 
sales  manager  of  the  Hamilton  (Ohio) 
Journal-News. 

Lowell  Ruth  has  been  named  compu¬ 
ter  system  manager  of  the  Journal-News. 

Hi  Hi  H 

Robert  H.  Emmers  has  joined  The  Way 
We  Live  Department  of  the  Detroit  Free 
Press  as  a  reporter.  He  previously  was  a 
city  editor  of  the  Norfolk  Virginian-Pilot 
and  had  been  with  the  Billings  (Mont.) 
Gazette. 

Karen  Giamo  is  joining  the  Free  Press 
as  a  copy  editor  from  an  assistant  news 
editorship  at  the  Detroit  News. 

*  *  * 

William  M.  Metcalf,  Jr.  was  ap¬ 
pointed  vicepresident  of  sales  and  mar¬ 
keting,  Mercury  Productions,  New  Or¬ 
leans.  Mercury’s  papers  include  The 
Figaro,  a  New  Orleans  weekly  and 
Louisiana  City  Business,  a  state-wide 
business  weekly.  Metcalf  will  be  part 
owner  of  the  papers.  He  was  with  Doe- 
Anderson  Advertising,  Louisville. 

H  H  H 

Kenneth  Palke  is  the  newly  named  as¬ 
sociate  editor  of  the  Capital  Press,  a  re¬ 
gional  agricultural-forest  news  weekly 
based  in  Salem,  Oregon.  Palke  is  former 
editor  of  the  Dallas  (Ore.)  Itemizer-Ob- 
server. 


(Continued  on  page  58) 
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Newspeople 
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Joseph  M.  Bryd,  general  advertising 
manager  of  the  Fort  Lauderdale  News/ 
Sun-Sentinel,  retired  May  1 ,  completing 
a  32-year  career  with  the  newspapers. 

*  * 

Thomas  J.  O’Toole,  columnist  and 
travel  writer  for  the  Lake  County 
News-Herald,  Willoughby,  Ohio,  for  10 
years,  resigned  to  join  the  Painesville 
(Ohio)  Telegraph  as  featured  local  edito¬ 
rial  page  columnist.  The  Telegraph  is  in 
the  Rowley  Publications  Group  and 
O’Toole’s  travel  features  will  run  in  The 
Sunday  Paper,  a  combination  of  all  Row- 
ley  papers  in  northeast  Ohio. 

*  ♦  * 

William  Chanin  was  named  managing 
editor  (seven  days)  for  Camden  (N.J.) 
Courier-Post. 

Hi  t  ^ 

Joseph  D.  Cantrell  was  elected  trea¬ 
surer  of  Sentinel  Star  Co.,  Orlando.  E.S. 
DEL  Monte  was  elected  controller,  replac¬ 
ing  Cantrell. 

*  *  ♦ 

Jane  A.  Currence  joined  the  advertis¬ 
ing  sales  staff  of  Parade  Publications, 
Inc.,  as  a  sales  representative.  She  was 
advertising  manager  of  Charter  Concepts 
division  of  Charter  Publishing. 


Collection  Excuse  #41 


CC  Sorry, 
our  accountant 
is  on  vacation  1 9 

Their  accountant  has  been  “on  vacation”  for  a  month  now 
an(j  you’re  still  stuck  with  an  overdue  receivable.  You  could 
spend  more  time  pursuing  it,  and  you  could  turn  it  over  to  a 
standard  collection  agency  and  pay  a  fee  of  25%,  33%,  50%  or 
more.  Or  you  could  leave  it  to  the  Credit  Bureau,  Inc.,  the 
media  credit  specialists.  CBI  provides  its  subscribers  a 
dependable  BEST  BUY  collection  service  for  a  low  10% 
contingency  fee. 

For  more  information  contact  CBI,  Box  17022,  Dulles 
International  Airport,  Washington,  D.C.  20041  or  call 
(703)  620-3700. 

Leave  it  to  CBI! 

Media  Credit  Specialists _ 


A  Wholly  Owned  Subsidiary 

Of  American  Newspaper  Publishers  Association 


Pennsylvania  State  Representative 
James  W.  Knepper  (R),  publisher  of  the 
weekly  Carnegie  Signal-Item  and  the 
Bridgeville  Area  News,  was  nominated 
in  the  primary  elections  as  GOP  candi¬ 
date  for  state  auditor  general. 

*  *  ♦ 

Dave  Hogan,  business  writer  for 
Cocoa  (Fla.)  Today,  was  named  business 
editor  in  charge  of  a  newly  organized 
business  department.  With  Today  since 
1978,  he  previously  wrote  for  the  Mem¬ 
phis  Press-Scimitar. 

*  *  * 

Stuart  Falk,  former  sales  and  market¬ 
ing  executive  with  the  New  York  Times, 
was  appointed  president  of  the  newly  es¬ 
tablished  ICC  Publishing  Corporation, 
Inc.,  New  York  City.  The  organization  is 
a  publishing  and  educational  affiliate  of 
the  Paris-based  International  Chamber  of 
Commerce.  Falk  held  positions  of  na¬ 
tional  advertising  manager  and  assistant 
to  the  vicepresident,  advertising,  at  the 
Times. 

♦  ♦  * 

Anne  Sutton  Canfield  has  joined  the 
public  relations  staff  of  Brewer  Advertis¬ 
ing,  Inc.,  Kansas  City,  Mo. 

*  ♦  ♦ 

David  G.  Perm,  a  sales  executive  with 
the  Chicago  Tribune,  is  joining  the  New 
York  Times  as  director  of  a  new  market¬ 
ing  operation  in  the  newspaper’s  adver¬ 
tising  department. 


Executives  set 
new  fashion  pace 

A  St.  Petersburg  Times  editorial  on 
the  first  day  of  Spring  demanded,  “Why 
should  men  suffer  in  buttoned  collars, 
neckties  and  coats  when  thermostats  are 
set  by  law  at  78  energy-saving  degrees  in 
all  office  and  commercial  buildings?”  St. 
Petersburg  already  had  felt  85-degree 
weather. 


MEN'S  LIBERATION  from  the 
jacket-and-tie  syndrome  is  endorsed 
by  St.  Petersburg  Times  Company 
editor  and  president,  Eugene  Patter¬ 
son  (left)  and  advertising  director 
Leo  Kubiet  as  they  model  open- 
necked  guayaberas  for  Florida's  hot 
summer  work  days. 

Times  Publishing  Co.  advertising  di¬ 
rector,  Leo  Kubiet,  told  the  St. 
Petersburg  Chamber  of  Commerce  that 
businessmen  in  town  should  consider 
wearing  the  more  comfortable,  open- 
necked  guayabera  during  steamy  Sum¬ 
mer  months.  The  style  is  traditional  in 
the  Philippines  and  parts  of  Latin 
America. 

Kubiet  patriotically  added  that  not 
only  would  businessmen  be  more  com¬ 
fortable,  but  the  guayabera  would  be¬ 
come  symbolic  of  the  energy  saving  ef¬ 
fort. 

And  so  the  editorial  and  speech  se¬ 
cured  adoption  of  the  proposal  by  the 
Chamber,  and  several  large  savings  and 
loan  companies  said  their  male 
employees  could  wear  guayaberas  as  did 
the  city  government  and  the  Pinellas 
Tourist  Development  Council. 


*  *  * 

Constance  C.  Harmon,  formerly  clas¬ 
sified  director  for  the  Ocean  County 
(N.J.)  Times  Observer,  has  accepted  the 
post  of  advertising  director  for  the 
Freehold  (N.J.)  NewsTranscript. 
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ST. LOUIS  POST-DISPATCH 

HOSTAGE  RESCUE  FAILS 


8  Killed  In  Aborted  Mission 


25,000  extra 
copies  sold 
on  Iran  raid 

When  the  story  of  the  abortive  attempt 
to  free  the  U.S.  hostages  in  Teheran 
broke,  it  broke  on  St.  Louis  Post-Dis¬ 
patch  (p.m.)  time,  and  Post-Dispatch 
executives  went  into  action. 

Managing  editor  David  Lipman  called 
circulation  director  Roger  Ruwe  at  4:00 
a.m.  to  tell  Ruwe  he  was  bringing  all 
news  hands  in  for  a  maximum  effort  to 
cover  every  aspect  of  the  story. 

Ruwe  called  promotion  manager  Ian 
Cohen  to  request  special  point-of-pur- 
chase  posters  and  then  called  key  mem¬ 
bers  of  his  staff  to  get  them  in  early  and 
to  pad  street  sale  draws,  since  nearly 
30%  of  Post-Dispatch  circulation  is  sold 
through  the  single  copy  channel. 

Lipman  mobilized  his  entire  Washing¬ 
ton  Bureau  and  the  local  staff,  and  or¬ 
dered  the  size  of  the  paper  jumped  four 
pages.  Press  service  dispatches  were 
combed  with  staff  efforts.  The  entire 
package  was  put  together  in  three  hours 
and  the  papers  were  rolling  off  the  press¬ 
es  by  9:00  a.m.  CDT. 

As  soon  as  papers  began  rolling  off  the 
presses  Ruwe  had  more  than  100  extra 
live  sellers  placed  at  strategic  traffic 
points  in  the  primary  market.  He  re¬ 
cruited  most  of  the  circulation  staff  for 
this  effort.  He  also  arranged  for  extra 
papers  at  the  two  large  military  bases  in 
the  Post-Dispatch  circulation  area — Fort 
Leonard  Wood,  Missouri  and  Scott  Air 
Force  Base,  home  of  the  airlift  com¬ 
mand,  in  Illinois. 

A  total  of  nearly  25,000  extra  copies  of 
the  Post-Dispatch  were  sold  on  that  Fri- 
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day,  April  25.  Although  an  earlier  press 
start  was  effected,  the  Post-Dispatch  did 
not  carry  the  word  “Extra”  in  the  ears. 

Longtime  newsmen  commented  that 
such  a  large  extra  sale  in  the  day  of  elec¬ 
tronic  journalism  was  extremely  unusual 
and  was  a  tribute  to  alertness  and  good 
“old-time”  newspapering. 

Mellett  Award  won 
by  Allentown  paper 

Allentown  (Pa.)  Call-Chronicle  and  re¬ 
porter  Walt  Harrington  have  won  the 
second  annual  Lowell  Mellett  Award  for 
Improving  Journalism  through  Critical 
Evaluation  for  what  the  judges  called  the 
newspapers’  “courageous  self-criti¬ 
cism.” 

The  award  was  given  for  a  16-part 
Call-Chronicle  series  written  by  Har¬ 
rington  on  an  extended  community-hos¬ 
pital  controversy  that  includes  a  detailed 
examination  of  the  role  played  by  the 
newspapers  themselves  in  the  dispute 
(E&P,  Jan.  27,  1979).  The  series  was 
published  in  January,  1979,  and  more 
than  5,000  reprints  were  distributed. 

The  results  of  the  competition  were 
announced  after  the  annual  Washington 
meeting  of  the  board  of  directors  of  the 
Mellett  Fund  for  a  Free  and  Responsible 
Press,  which  sponsors  the  award. 

In  picking  the  winner,  the  judges 
praised  Harrington’s  reporting  and  for 
his  “pulling  no  punches”  in  calling  his 
own  newspapers’  reporting  “biased”  in 
support  of  the  position  taken  in  their 
editorial  columns.  They  commended 
Call-Chronicle  Editor  and  Publisher  Ed¬ 
ward  D.  Miller  for  an  investigation  that, 
in  some  aspects,  “reflected  unfavorably 
on  his  editorship  as  well  as  on  his  news¬ 
papers.” 

The  judges  commented  on  the  impor¬ 
tant  service  being  rendered  by  jour¬ 
nalism  reviews,  mentioning  especially 
the  St.  Louis  Journalism  Review  (winner 
of  last  year’s  Mellett  Award),  and  the 
Columbia  Journalism  Review  as  well  as 
two  newer  reviews:  feediback  and  the 
Washington  Journalism  Review  and  two 
student  produced  reviews:  Byline,  pub¬ 
lished  at  Northwestern  University  and 
the  Pretentious  Idea,  published  at  the 
University  of  Arizona. 

The  judges  also  commended  the 
weekly  column  “If  You  Ran  the  Tribune 
.  .  .’’by  Richard  P.  Cunningham  in  the 
Minneapolis  Tribune,  and  praised  the 
Southbridge  (Mass.)  Evening  News  for 
employing  an  ombudsman  despite  its 
small  size  (circulation  6,(X)0). 

Betty  Medsger  was  commended  for  an 
article  in  New  West  magazine,  “Trial  by 
Newspaper”,  which  criticized  the  Los 
Angeles  Times  for  a  story  that  caused  a 
year-long  investigation  of  the  justices  of 
the  California  Supreme  Court,  Nick 
Kotz  was  praised  for  a  study  of  “The 
Minority  Struggle  for  a  Place  in  the 
Newsroom”  in  the  Columbia  Journalism 
Review. 


Dailies  pick-up 
news  published 
in  company  paper 

An  informal  news  feature  network,  set 
up  by  a  former  newsman,  is  adding  local 
news  spice  to  U.S.  and  Canadian  dailies. 

•  The  account  of  two  engineers  who 
stayed  17  weeks  in  China  ran  in  the 
Rochester  (N.Y.)  Democrat  and  Chroni¬ 
cle. 

•  A  human  interest  story  on  a  103- 
year-old  man  still  going  strong  was  fea¬ 
tured  on  the  Woburn  (Mass.)  Times. 

•  How  to  improve  skiing  techniques 
by  prerecorded  music  made  AP  and  UPI. 

•  Practical  suggestions  on  how  to 
travel  and  cope  with  jet  lag,  from  an 
executive  who  became  hors  de  combat 
from  travel  strain,  educated  Chat¬ 
tanooga  Free  Press  readers. 

•  A  Chinese  trade  mission  touring  a 
Connecticut  plant  made  the  New  York 
Times  and  UPI. 

Sources  of  the  output  is  the  Emhart 
News,  a  monthly  newspaper  circulated 
worldwide  by  Emhart  Corporation.  Its 
monthly  circulation  is  65,0()0. 

Special  “Advance  Press  Copies”  of 
the  News  are  mailed  monthly  to  over  100 
U.S.  and  Canadian  editors,  reports 
News  editor  George  T.  Chappell,  a 
former  editor  with  the  Hartford  Times. 

“This  is  not  another  mass  mailing  of 
material  that  is  totally  irrelevant,”  says 
Chappell.  “The  advance  copies  go  only 
to  newspapers  that  cover  communities  in 
which  Emhart  has  facilities.  This  is  our 
way  of  keeping  hometown  editors  up- 
to-date  with  the  activities  of  Emhart, 
which  in  many  cases  employs  a  large  part 
of  their  local  work  force.  Plants  in  Con¬ 
necticut,  Massachusetts,  New  Hamp¬ 
shire,  California,  for  example,  employ 
over  1,000  people  each,”  said  Chappell. 

Emhart  recognizes  that  editors  are 
busy  people,  however,  and  that  they  are 
usually  buried  under  a  mountain  of  mail 
each  day.  To  make  the  Emhart  News 
stand  out — and  remind  them  of  its  “local 
angle” — large  block  letters  identifying  it 
as  an  “Advance  Press  Copy”  are 
stamped  in  red  ink  across  the  top. 

“When  we  mailed  our  first  copy  to  the 
editors  we  sent  a  cover  letter  telling  the 
editors  that  they  were  welcome  to  repub¬ 
lish  any  of  the  stories  they  wanted  from 
any  issue  of  the  News,”  says  Chappell. 

“A  phone  call  sparked  the  interest  of 
the  Rochester  editors,”  says  Chappell. 
“Then  they  used  our  material  to  write 
their  own  story.  We  were  even  able  to 
provide  them  with  a  photo.” 

Chappell  says  that  to  insure  credibility 
with  the  hometown  editors — and  to  make 
their  job  easier — we  apply  the  highest 
journalistic  standards  to  the  News.  “It’s 
not  self-serving  and  it’s  not  puff.  I’ve  sat 
at  many  a  city  desk  when  the  mail  comes 
in,  so  I  know  what  won’t  be  used,”  he  says. 
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Answer:  A  broadsheet  page  ad.  composed 
on  the  Xenotron  XVC-SP. 

It’s  unique. 

With  our  Super  Cursor  for  vertical  justifi¬ 
cation,  Copy  Block  Cursor,  Scrolling  and  Half¬ 
size  Scaling  capability,  no  other  video  ad. 
composer  on  the  market  can  match  this  full- 
page  performer  from  Britain. 

ATEX  &  XENOTRON.  After  extensive 
tests,  both  in  this  country  and  Britain, 
ATEX/AKI  have  specified  desk-top  versions  of 
XVC-SP  for  on-line  use  with  their  own  display 
ad.  management  system. 

Similar  working  arrangements  exist  with 
PRESS  COMPUTER  SYSTEMS  and 
MONOTYPE,  both  in  the  UK,  and 
HELL-SIEMENS  in  Germany. 

So,  to  get  the  complete  picture  for 
yourself,  particularly  if  you  are  a  CSI,  SII, 

DEC  or  ECRM  user,  contact  the  experts  today. 


Setting  New  Standards 


XENOTRON  INC.,  14  TOWER  OFFICE  PARK, 
WOBURN,  MASS,  01801.  Tel:  (617)  933-7860 
Telex:  949373  XENTEL  WORN. 

XENOTRON  LIMITED  XENOTRON  AUSTRALIA  PTY  LTD. 

Vinces  Road,  Diss,  2/160  Albert  Road. 

Norfolk  IP22  3HH,  ENGLAND.  South  Melbourne, 

Tel:  0379  461 1  Victoria  3205,  AUSTRALIA. 

Telex:  975278  XENTEL  G.  Tel:  Melbourne  (03)  6999599 


XVC-SP 

The  full  page 
video  ad  composer 


WESTERNS  Pagr 

GIVES  YOUR  FRONT  PAGE 
(AND  ALL  YOUR  PAGES) 

A  CLEAN  APPEARANCE  THAT'S  APPARENT 

AND  MORE... 


Ifs  the  end  product  that  counts—  and  how  you  arrive  at  that  end  is  very 
important  too.  For  deadlines  demand  as  few  problems  as  possible,  as  any 
production  manager  knows.  Using  FRONT  PAGE  plates  assures  that  your 
newspaper  will  be  clean,  but  even  more  important,  your  production  problems 
will  be  reduced  to  a  minimum. 

You  see,  the  Western  FRONT  PAGE  plate  is  especially  designed  for  the 
newspaper  industry,  with  over-all  production  in  mind  —  from  plateroom  through 
press.  It  provides  easy  development,  fast  roll-up,  and  long  trouble-free  runs. 

What  makes  FRONT  PAGE  perform  so  well?  To  begin  with  the  FRONT  PAGE 
plate  is  anodized,  producing  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint ...  an  ideal  Di-Litho  or  offset  surface . . .  clean 
. .  .water  receptive ...  oxidation  resistant. .  .and  long  running.  Solids  print  solid 
and  halftones  print  clean . . .  every  edition. 

Also,  FRONT  PAGE  has  a  uniform,  consistant  brush  grain  which  provides 
the  tooth  that  gives  a  strong  bond  between  chemicals  and  plate.  In  addition 
it  gives  excellent  ink-water  balance  and  speeds  make-up.  And  litho  grade 
aluminum  and  rigid  quality  control  make  Western's  FRONT  PAGE  plate 
virtually  trouble-free.  ^ 


Important  too,  your  plateroom 
and  pressroom  personnel  can 
be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like 
the  one  before ...  no  variation  in 
quality... which  means  no  vari¬ 
ation  in  high  performance. 


uienern 


So  if  you're  not  already  using 
FRONT  PAGE— see  the  differ¬ 
ence-contact  your  Western 
Dealer  or  Western  Technical 
Sales  Representative  today... 
or  call  800  325-3310  toll  free 
and  we  will  make  arrangements 
for  you  to  try  FRONT  PAGE. 


LITHO  PLATE 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY  -  PLATES  -  CHEMISTRY- PLATEROOM  MACHINERY 


Editor  &  Publisher’s 


CONFERENCE  PLANNING  ISSUE 


Georgia  World  Congress  Center 
Atlanta,  Georgia 


The  52nd  Annual  ANPA/Research  In¬ 
stitute’s  Production  Management  Con¬ 
ference  will  be  held  this  year  at  the 
Georgia  World  Congress  Center,  At¬ 
lanta,  Ga.,  June  7-11. 

This  seventh  ANPA/RI  “Conference 
Planning  Issue”  is  designed  specifically 
by  Editor  &  Publisher  for  the  many 
newspaper  executives  who  will  attend 
the  June  meeting.  About  13,000  indivi¬ 
duals  from  the  U.S.  and  foreign  countries 
are  expected  to  attend  the  conference  in 
record  numbers,  ANPA  said. 

To  aid  newspaper  executives  in  plan¬ 
ning  their  visits  to  the  exhibit  hall,  this 
issue  lists  alphabetically  all  exhibitors  as 
of  publication  date.  The  listing,  coupled 
with  the  information  provided  on  each 
exhibitor,  will  permit  executives  to  have 
an  advanced  overview  of  the  tech¬ 
nologies  to  be  presented. 

In  addition  to  the  floor  plan  of  the 
exhibit  hall.  Editor  &  Publisher  has 
added  a  new  section  this  year  which  lists 
exhibitors  by  major  systems,  products 
and  services  under  five  brOad  categories. 
The  arbitrary  grouping  is  not  intended  to 
detail  the  total  product  line  of  each  ven¬ 
dor  but  rather  highlight  new  vendor  sys¬ 
tems,  services  and  those  products  that 
are  of  continuing  interest  to  newspaper 
executives.  The  five  groups  are:  ELEC¬ 
TRONIC  SYSTEMS;  CAMERA/ 
FILM/PLATEMAKING;  PRESS/REEL 
ROOM;  MAILROOM/DISTRIBU- 
TION:  and  MISCELLANEOUS. 

The  theme  of  this  year’s  conference  is 
FORUMS  ’80.  Open  discussion  on  the 
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present  and  future  technologies  for  the 
newspaper  industry  will  take  place 
through  a  new  format.  General  sessions 
will  be  limited  to  one  hour  and  a  half 
starting  at  9  a.m.,  Monday,  Tuesday  and 
Wednesday,  followed  by  three  concur¬ 
rent  workshop  sessions  each  day  from 
10:30  a.m.  to  11:25  a.m.  These  work¬ 
shops  will  then  be  repeated  from  11:35 
a.m.  to  12:30  p.m. 

The  chairman  of  the  Production  Man¬ 
agement  Committee,  Walter  E.  Mattson, 
said  the  sessions  are  aimed  at  helping 
attendees  achieve  greater  profit  for  their 
newspapers  through  production  effi¬ 
ciency. 

Advance  information  provided  by 
suppliers  to  the  industry  for  this  Special 
Planning  Issue  indicates  several  de¬ 
velopments  will  draw  top  attention. 

The  breakthrough  in  full  page  pagina¬ 
tion  without  graphics  has  finally  taken 
place  and  one  system  that  has  been  dis¬ 
cussed  for  the  past  few  years  will  finally 
be  demonstrated.  Other  suppliers  will 
also  show  full  page  pagination  systems 
without  graphics. 

To  achieve  full  page  pagination  with 
graphics  the  industry  needs  a  scanning 
technique  with  storage  for  halftones  and 
one  will  be  demonstrated  this  year.  Un¬ 
doubtedly  this  development  along  with 
the  electronic  pagination  system  by  a 
front-end  supplier  will  be  merged  within 
the  year  and  by  next  year’s  conference  at 
least  one  newspaper  will  have  put  the 
two  systems  together.  Following  this  the 
industry  can  expect  more  discussion  on 


going  from  computer  to  plate  and 
eliminating  to  a  great  degree  the  camera/ 
film  operation. 

The  industry  is  scheduled  to  witness 
the  birth  of  a  new  press  of  double-width 
configuration  and  designed  to  reduce  the 
cost  of  such  press  units.  The  letterpress 
press  using  shallow  relief  photopolymer 
plates  will  also  draw  top  honors. 

Electronic  front-end  suppliers  and 
others  with  electronic  sub-systems  have 
enhanced  both  hardware  and  software 
features  and  should  gain  attention  from 
those  newspapers  starting  to  review  re¬ 
placement  systems  for  their  operations. 

Pushing  hard  for  greater  attention  will 
be  computer  circulation  systems  for 
large,  medium  and  small  newspapers. 

On  the  satellite  front  there  will  be 
much  activity  on  the  part  of  the  wire 
services  and  also  from  those  firms  offer¬ 
ing  satellite  hardware. 

More  and  varied  products  and  systems 
are  being  shown  this  year  for  the  camera, 
plate  production  areas  while  the  press 
mailroom  and  reel  rooms  are  getting 
vendor  attention  not  seen  in  past  years. 

Overall  this  year’s  conference  will  give 
attendees  an  opportunity  to  see  and 
select  systems,  products  and  services 
that  will  play  a  major  role  in  fighting  the 
inflationary  factors  impacting  the  daily 
newspaper  operation. 


Exhibitor  listing 
for  Atlanta,  Ga. 
ANPA/RI  Conference 


Booth  351 

AGFA-GEVAERT 

Exhibiting:  First  showing  of  RD  820 
RC-high  contrast,  halftone  paper  (lith 
processable)  for  use  in  prism  equipped 
cameras.  SP  90  RC  high  quality  elec¬ 
tronic  rapid  access  processor.  L  715  pm 
— a  high  quality  line  film  for  rapid  access 
processing. 

Booth  2163 

ALPHAKEY  SYSTEMS 
DIV.  ALPHATYPE  CORP. 

Exhibiting:  FDTS  III — a  complete  Mini- 
System  consisting  of  a  32K  terminal  with 
two  soft  sectored  floppy  disk  drives,  two 
RS-232C  ports,  and  actual  disk  operating 
system  software.  Counting,  Auto  H&J, 
and  an  operator-modifiable  exception 
dictionary.  Software  to  drive  following 
typesetters  is  available:  M202,  VIP, 
Pacesetter,  APS-5  and  GSI.  A  new  con¬ 
figuration  consisting  of  an  FDTS  III  driv¬ 
ing  an  AlphaComp  as  a  slave  photo¬ 
typesetter.  The  Alphatype  CRS  typeset¬ 
ter  with  over-lapping  sweep  method  to 
obtain  a  resolution  of  5300  strokes  to  the 
inch.  CRS  has  type  size  range  from  5  to 
48  point;  up  to  150  sizes  and  styles  on¬ 
line;  94  pica  measure,  unlimited  forward 
and  reverse  feed  (14  pt.  increments);  can 
use  high  and  litho  speed  photo  materials 
with  choice  of  either  sheet  fed  or  roll  fed 
CRS.  New  features  include  Multiset 
111/CRS  on-line  capability  and  down 
loading  of  CRS  Alphatype  fonts.  Mul¬ 
tiset  111  system  has  CPU  with  96K  mem¬ 
ory,  a  CDC  80  megabyte  disk  drive  and 
two  intelligent  terminals  with  32K  mem¬ 
ory  each.  Special  Multiset  111  features 
include  floppy  disk  input  and  back-up; 
Typesetting  Software;  acceptance  of 
input  from  magnetic  tape;  and  will  simul¬ 
taneously  drive  typesetters  or  printers. 
Showing  full,  book  pagination  package, 
estimating  and  billing  package,  a 
dataphone  package  that  enables  the  Mul¬ 
tiset  III  to  communicate  with  word 
processors  and  computers  over  tele¬ 
phone  lines,  and  machine  to  machine  re¬ 
dundancy  capability  which  is  acquired 
by  using  a  dual  coupler  on  two  Multiset 
111  units  in  order  to  back  up  jobs  and 
share  peripherals  between  two 
machines. 

Booth  1643 

AM  ECRM-AM  VARITYPER 

Exhibiting:  First  showing  of  Computer 
Formatter/Interface  that  will  demon¬ 
strate  the  AUTOKON’s  ability  to  scan 
continuous  tone  copy  and  output  digital 
graphics  to  an  on-line  storage  unit.  Dem¬ 
onstrating  7600  Front-end  systems  and 
64 


7700  Business  System  configured  with 
dual  and  redundantly  recording  CDC 
disk  drives.  Systems  also  using  DEC 
11/34  computers.  Showing  three  8400 
Autokon  Process  Reproduction  systems 
with  new  options  being  demonstrated  in¬ 
cluding  Autokon/Dial-A-Dot  that  permits 
operator  to  select  programmed  high-light 
and  shadow-dot  sizes  by  dial  turning  at 
control  panel. 

Booth  1553 

AM  VARITYPER 

Exhibiting:  The  Comp/Set  and  Comp/ 
Edit  phototypesetting  systems,  the 
Comp/Set  4800  area  composition  termi¬ 
nal,  and  AM’s  direct  word  processing 
connection.  Also  being  shown  is  the 
telecommunications  capability  of  the 
Comp/Set  and  Comp/Edit  phototypeset¬ 
ting  systems  at  remote  locations  to 
“talk”  back  and  forth  over  ordinary 
telephone  lines  through  a  standard 
modem.  Comp/Set  systems  can  also  be 
equipped  to  receive  information  through 
this  telecommunications  option.  The 
telecommunications  capability  also  al¬ 
lows  the  Comp/Set  and  Comp/Edit  sys¬ 
tems  to  receive  information  from  many 
off-line  sources  which  use  magnetic  stor¬ 
age  media,  such  as  computers  and  most 
word  processing  systems.  Connection 
between  AM  Jacquard’s  Amtext  425 
word  processor  and  AM  Varityper’s 
Comp/Set  and  Comp/Edit  phototypeset¬ 
ters.  Through  a  software  conversion, 
copy  recorded  on  the  word  processor  is 
converted  to  a  code  structure  appro¬ 
priate  to  the  phototypesetter,  thus  allow¬ 
ing  direct  communication  via  a  magnetic 
disk  interchange.  As  a  result,  copy  typed 
and  edited  on  the  AMtext  425  can  be 
coverted  to  typeset  output  on  the 
Comp/Set  or  Comp/Edit  by  a  transfer  of 
disks.  Showing  a  complete  composing 
room  in  a  single  machine,  the  Comp/Set 
510-11  sets  type  in  70  sizes  from  514  to  74 
points.  This  low-cost  system  sets  four 
on-line  styles  either  by  direct  entry  or 
from  a  record/playback  unit.  The  510-11 
system  is  expandable  with  off-line  termi¬ 
nals.  The  Comp/Set  3510  features  an  op¬ 
tional  70  pica  line  length,  and  its  50  to  70 
lines  per  minute  speed  permits  input 
from  five  or  more  off-line  sources.  The 
16  type  styles  and  70  type  sizes  on-line  of 
the  Comp/Set  4510  phototypesetters 
allow  unlimited  mixing  of  all  1,120  on¬ 
line  fonts.  This  range  of  styles  and  sizes, 
plus  the  50-70  lines  per  minute 
capabilities  of  the  4510  allow  versatility 
at  speeds  required  for  volume  typeset¬ 
ting.  Also  exhibiting  multi-language 
models  featuring  up  to  8  different  lan¬ 
guages  on-line,  from  a  choice  of  25 
foreign  languages.  Language  selection  is 
achieved  by  simple  keystrokes,  and  in 
some  instances,  changing  the  type  disk. 
The  actual  characters  and  punctuation  of 
the  selected  language  appear  on  the 
screen  as  it  is  keyboarded.  AM  Var¬ 
ityper’s  top  of  the  line  Comp/Edit  photo¬ 
typesetting  system  has  a  40  line  text 


screen  and  50-70  lines  per  minute 
typesetting  speed.  The  computerized 
system,  with  80K  of  memory,  offers  a 
138  type  sizes  typesetting  capability,  in¬ 
cluding  all  whole  and  half  point  sizes 
from  514  to  74  point,  with  16  type  styles 
on-line.  The  Comp/Set  4800  is  an  elec¬ 
tronic  area  composition  system.  This 
terminal  enables  operators  to  organize 
and  lay  out  full  ads,  brochures,  displays 
and  text,  using  an  interactive  keyboard 
and  video  display  screen.  Changes  in 
size,  spacing  and  arrangement  of  type 
are  controlled  from  the  keyboard  and  are 
immediately  reflected  on  the  screen. 


Booth  368 

AMERGRAPH  CORP. 

Exhibiting:  First  showing  of  Amergraph 
Magnum-43DS  Double  Sided  rotary  top 
Platemaker  featuring  instant  start  metal 
halide  lamp,  light  integrator,  rugged 
heavy  duty  electrical  controls  with 
frame  size  of  33"  x  43"  inside  beading. 
Also  showing  other  models  of  rotary  top 
platemakers  and  diffusion  transfer  proc- 


Booth  801 

AMERICAN  PRINTER 

Exhibiting:  Monthly  magazine. 

Booth  1343 

ANPA,  ANPA/RI,  ANPA  FOUNDA¬ 
TION, 

ANPA  CREDIT  BUREAU,  INC. 

Exhibit:  ANPA  services. 
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MODULAR 
FLYING  PASTER 
UP  TO  2000  FT/M  IN 


99%  PLUS  EFFECTIVE 
SIMPLE  OPERATION 
INCREASES  PRODUCTION 
REDUCES  WASTE 
COMPACT  DESIGN 
FREE  STANDING 
FULLY  AUTOMATIC 
CONTROLLED  BUTT  SIZE 
FLOOR  LOADING 
MINIMUM  LUBRICATION 

Let  M.E.G.  show  you  how  to  make  that  expensive  hourly  press  produce  more  product  in  less  hours. 
Watch  your  waste  figures  drop.  Become  more  competitive  and  more  profitable.  Call  us  for  the  names  of 
those  that  have. 

See  Us  At  Booth  #343— ANPA/RI 


M.  E.  G.  (U.  S.)  INC. 

480  Central  Avenue 
East  Rutherford,  NJ  07073 
(201)  939-6600 


Booth  1303 

APPLIED  LEARNING  CORP. 

Exhibiting:  First  showing  of  comprehen¬ 
sive,  self-paced  learning  program  for  all 
Class  Ad  departments  which  use — or  plan 
to  use — the  Itek/Dymo  system.  Casette 
tapes  and  manual/ workbook  are  de¬ 
signed  to  ensure  mastery  of  the  Itek/ 
Dymo  system  from  basic  Classified  op¬ 
erations  and  terminal  usage  through  ad¬ 
vanced  Classified  Ad  Typesetting  Lan¬ 
guage  (CATL).  Modular  design  permits 
training  of  beginners  in  timed  stages  or 
upgrading  of  present  ad  takers’  skills  as 
time  allows  and  program  has  a  supple¬ 
ment  for  managers  and  supervisors.  Also 
showing  MAVIS,  an  audio  visual  pro¬ 
gram  that  improves  upon  existing 
keyboarding  skills  or  imparts  new  ones. 
LEARNterm(R)  a  comprehensive  self- 
paced  program  for  video  based  display 
ad  layout  and  area  composition  systems. 

Booth  1013 

ASSOCIATED  PRESS 

Exhibiting;  First  showing  of  precision- 
quality  portable  Wirephoto  transmitter 
which  utilizes  fiber-optics  technology. 
Unit  weighs  less  than  17  pounds,  includ¬ 
ing  carrying  case,  and  is  about  the  size  of 
a  portable  typewriter.  Pictures  can  be 
transmitted  on  either  the  American  or 
European  transmission  standard,  AM  or 
FM.  Unit  sets  own  level  for  optimum 
picture  quality  and  can  handle  color  sep¬ 
aration  prints.  Transmitter  can  also  be 
remotely  activated  from  a  data  terminal. 
Also  showing  model  of  AP’s  satellite  sys¬ 
tem  indicating  sites  where  members  have 
agreed  to  use  earth  station  receiving  dish¬ 
es.  Showing  AP  DataStream  (1200  wpm 
spot  news  wire)  and  AP  DataFeature 
high-speed  (1200  wpm)  wire  for  delivery 
of  syndicate  features  and  supplemental 
news  agency  copy.  Also  showing  AP 
“Mouse”,  the  portable  computer  sys¬ 
tem. 

Booth  2149 

ATEX,  INC. 

Exhibiting:  First  showing  of  Display  Ad 
Management  System,  which  provides 
complete  management  control  over  dis¬ 
play  ad  material  and  information,  includ¬ 
ing  timely  information  on  number  of  ads, 
sizes,  etc.,  for  aid  in  dummying.  First 
showing  of  area  composition  subsystem, 
using  Atex  systems  to  manage  database 
of  display  ads.  Systems  when  used  to¬ 
gether  provide  management  and  com¬ 
position  of  all  display  ads.  First  showing 
of  Atex  9070  Bureau  subsystem.  Also 
showing  Atex  8000  for  magazines  and 
commercial  users,  and  AKI  Ultratype 
4000  for  commercial  typographers.  Also: 
Release  3.3  software  of  Editorial  and 
Classified  systems:  based  on  distributed 
processing  approach. 

Booth  511 

AUTOLOGIC,  INC. 


Booth  2349 

AZOPLATE 

Booth  2005 

BALDWIN-GEGENHEIMER 

Exhibiting:  First  showing  of  Central 
Fountain  Circulating  system  for  single  or 
double  width  newspaper  presses  that  has 
a  capacity  of  120  and  300  gallons  of  foun¬ 
tain  solution.  Made  of  stainless  steel,  the 
circulator  eliminates  the  need  to  main¬ 
tain  a  number  of  smaller  circulators.  Unit 
assures  correct  water  flow  at  all  times, 
filters  out  contaminants,  prevents  water 
solution  stagnation,  and  helps  maintain 
correct  ink/water  balance.  Also  showing 
Count-O-Veyor  stackers.  Split  fountain 
color  separation  system  and  Automix- 
Automatic  fountain  solution  mixing. 
Also  showing  Cooksey  Web  Break  De¬ 
tection  and  protection  equipment. 

Booth  142 

BALEKING  SYSTEMS 

Booth  2313 

BEACH  MFG.  CORP. 

Booth  668 

BERKEY  TECHNICAL 

Exhibiting:  Graphic  Master  Enlarger; 
Vacuum  Platen  with  5K  Ion  Lamp;  In¬ 
strumentation;  Newspaper  Registration 
Equipment. 

Booth  1723 

BERTHOLD  OF  NORTH 
AMERICA 

Booth  1457 

BUSINESS  CONTROLS  CORP. 

Exhibiting:  First  showing  of  CABS-I,  a 
Circulation- Advertising-Business  Sys¬ 
tems  with  on-line  computer  based 
software  compatible  with  front-end  sys¬ 
tems  run-on  DEC  PDP-11,  and  using  the 
RSXl  1-M  operating  system  programmed 
in  Fortran  IV. 

Booth  1239 

BUTLER  AUTOMATIC 

Exhibiting:  Datamat  Microprocessor 
splice  control  and  management  informa¬ 
tion  system.  The  1800  fpm  splicer  will 
accommodate  webs  up  to  40"  wide  and 
has  “Datamat”  system  that  not  only 
provides  extremely  accurate  automatic 
splice,  but  also  information  for  manage¬ 
ment  on  paper  consumption. 

Booth  1351 

CAMEX,  INC. 

Exhibiting:  First  showing  of  Camex  1351 
new  display  ad  composition  and  makeup 
terminal  that  is  capable  of  handling  full 
newspaper-size  ads  containing  up  to 
18,000  characters.  The  system  features 
continuous  zooming  and  panning  to 
allow  display  and  interaction  with  an  en¬ 
tire  page  at  half  scale  or  any  part  of  a 


page  at  up  to  double  size.  Two-way 
interface  connections  are  available  to 
major  front  end  systems,  including  DEC 
TMS-11,  SII,  ATEX,  and  CSI. 


Booth  1203 

CAPITAL  ELEVATOR 
SALES,  INC. 

Exhibiting:  First  showing  of  Newspaper 
roll  handling  dolly  Hi-Boy  for  use  with 
small  diameter  rolls.  Hi-Boy  is  con¬ 
structed  of  light  weight  aluminum,  25 
pound  total  weight. 

Booth  2437 

CHESLEY  F.  CARLSON  CO. 

Booth  2643 

CARNFELDT  AMERICA 

Exhibiting:  Camfeldt  and  SSP  Brown  in¬ 
troducing  on-line  film  processor  for 
typesetters  between  Devotype  14  or 
Devotype  24  filmprocessor.  The  on-line 
system  available  for  either  14"  (202)  or 
24"  (404)  film  widths  and  can  be  adapted 
to  most  typesetters  .When  film  is  ready 
for  transport,  the  on-line  system’s  trans¬ 
port  rollers  are  automatically  activated 
to  transport  the  exposed  film  to  the  proc¬ 
essor.  When  film  reaches  the  processor 
input  rollers,  the  Devotype  processor 
switches  from  stand-by  to  operation 
mode  and  the  film  is  processed  and  de¬ 
livered.  Each  system  has  cassette  load¬ 
ing  for  off-line  loading  of  either  14"  or  24" 
film  cassettes  from  other  typesetters  not 
directly  connected  to  the  system. 

Booth  1611 

CARY  COMPANY 

Exhibiting:  First  showing  of  compact  au¬ 
tomatic  Infeed  model  TC-420  that  au¬ 
tomatically  controls  web  tension  up  to 
500  lbs.  System  eliminates  tension- 
caused  register  upsets,  slurring,  dou¬ 
bling,  and  cut-off  variations.  System  fea¬ 
tures  a  linear  floating  roller  and  traction 
ball  drive  and  system  can  be  retrofitted 
to  any  newspaper  press.  Also  showing 
two-high  paster  and  Web  Coater  (V- 
1000-AR). 

Booth  827 

CHEMCO  PHOTOPRODUCTS 

Exhibiting:  First  showing  of  two  ad¬ 
vanced  camera  room  computer  systems 
which  use  video  terminals  to  guide 
operator  through  simplified  procedures. 
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THEY  SAID  IT 
COULDN’T  DE  DONE. 

To  convert  a  letterpress  to 
blanket-to-blanket  offset  for  less 
than  30%  of  the  cost.  In  30% 
of  thetimeWth  100%  of  the  quality 
of  a  new  offset  press. 

PEC  Dion. 


Publishers  Equipment  Corporation  is  the  only  company  that  can  make  this  claim.  We  have  the 
patents  and  a  $20  million  order  to  prove  it.  To  find  out  what  PEC  can  do  for  you,  contact  our 

Sales  Department  at  214/386-5833. 

P^B^HERS^EOUIPMENT  CORPORATION 

See  us  at  Booth  #2460  at  ANPA  in  Atlanta. 


f 


Exposure  computer  increases  produc¬ 
tion  and  consistent  quality  of  camera  line 
and  halftone  negatives.  Color  computer 
makes  push-button  color  separations 
possible  with  an  enlarger.  Also  introduc¬ 
ing  Chemco  Color  Method,  a  “one 
screen  at  one  angle”  color  separation 
that  promises  improved  color  reprod^uc- 
tion,  elimination  of  moire  patterns  and 
shorter  exposures.  Also  showing  News- 
Plater  automated  camera/platemaker 
system  that  produces  two  full  page  alu¬ 
minum  plates  directly  from  paste-ups 
with  no  film  necessary.  Spartan  auto¬ 
mated  roll-film  cameras  with  a  variety  of 
options.  Also  showing  Chemco  films, 
papers,  chemicals,  silver  recovery  sys¬ 
tems  and  services,  Powerlith  MI  non¬ 
silver  duplicating  film  and  Policrom  con¬ 
tact  screens. 


Booth  257 

COLLIER/JACKSON 

ASSOCIATES 

Booth  2533 

COMBINED  SERVICES 

Booth  1117 

COMPOSITION  SYSTEMS 

Exhibiting:  First  showing  of  Classified 
VDT;  300  million  character  disk  storage; 
System  11/70  Expanded  Network  Ar¬ 
chitecture;  Classified  Queues;  Enhanced 
Directory  capability  and  Classified  Up- 
sell  feature.  Also  showing  CSI  Editorial 
and  Advertising  System  11/70  and  Edit 
112  I  video  display  terminal  and  Edit  90 
VDT. 

Booth  1143 
COMPUGRAPHIC 

Exhibiting:  First  showing  of  Unified 
Terminal  System  1210,  an  advanced 
newspaper  editorial/classified/business 
system  with  76K  in  CPU  controller  and 
memory  supports  10  megabyte  fixed  disk 
plus  up  to  12  video  display  terminals. 
First  showing  of  Advantage  on-line  in¬ 
put/output  interfaces  to  MDT  350  termi¬ 
nal  and  interfaces  to  EditWriters,  Vid- 
eoSetters,  and  Compugraphic  8600  CRT 
Typesetters.  Also  showing  auxiliary 
commercial  line  including  EditWriter 
series,  and  demonstrating  AutoKern, 
AutoRuling,  Preview,  Printer  and  Word 
Processor  interface  options.  Also  show¬ 
ing  Newspaper  Production  System  utiliz¬ 
ing  MDT  350,  mini-wire  recorders,  and 
EditWriter  phototypesetter  series. 

68 


Booth  2421 

COMPUSCAN 

Booths  768,  1339 
COMPUTEK,  INC. 

Exhibiting:  First  showing  Econotext  III 
designed  for  remote  locations  and  has 
two-way  communications  and  printer 
interface  capabilities.  System  has  16-bit 
GA-16-110  microprocessor  with  storage 
up  to  128K  bytes  of  memory.  Also  show¬ 
ing  Econotype  low  cost  floppy  disk  sys¬ 
tem  for  text  input  and  editing  and  sys¬ 
tem  can  take  up  to  four  VTD’s  and  up  to 
six  250,000  floppy  disks.  Also  showing 
Econotext  Jr.,  that  has  a  16  bit  processor 
with  floppy  disk  based  standalone  termi¬ 
nal  for  text  creation  and  manipulation. 
Also  showing  Econotext  11,  a  low  cost 
communicating  terminal  for  newspapers. 

Booth  110 

COMPUTER  COMPOSITION 
SYSTEMS 

Booth  1263 

COMPUTER  PROCESSING 
UNLIMITED,  INC. 

Booth  133 

CONSOLIDATED 

INTERNATIONAL 

Exhibiting:  First  showing  of  Consoli¬ 
dated  Insta  Proof  Camera  20"  x  24"  de¬ 
signed  for  immediate  imaging  and  pre¬ 
press  proofing  of  separation  negatives  or 
positives,  on  a  wide  range  of  photo¬ 
graphic  materials.  System  can  handle 
range  from  the  origination  of  direct 
screen  negative  or  positive  separations 
from  transparencies  at  same  size,  to 
being  able  to  view  any  process  color 
positives  directly  from  the  platemaking 
films,  in  full  color,  prior  to  making  an 
instant  proof  of  these  positives.  Also 
showing  revolving  darkroom  door;  Mini 
darkrooms;  High  speed  Auto  Focus 
camera;  Vacuum  printer;  all  purpose 
light  table  and  Jetstream  225  saddle 
stitch  bindery. 


Booth  868 

CONTROL  SYSTEMS 
TECHNOLOGY 

Exhibiting:  First  showing  of  CS  lOOA 
non-contact  Web  Break  Detector  that 
has  an  electronic  beam  to  sense  the  web. 
Uses  digital  circuitry  and  has  no  moving 
parts,  also  designed  to  retro-fit  to  exist¬ 
ing  presses.  Custom  designed  remote 
control  and  display  systems  available. 
First  showing  of  CS  200  Zero  loss 
counter  that  uses  an  electronic  beam  de¬ 
tector  for  better  than  1%  count  on  any 
size  newspaper  without  physical  contact. 
Easy  retro-fit  to  stackers  and  folders. 
Unit  does  not  use  laser  light.  Can  be  used 
with  present  digital  displays  or  optional 
built-in  LED  display  and  preset  counts. 
First  showing  of  CS  10  solid  state  roll 
positioner  designed  to  replace  any  in¬ 
candescent  lamp  type. 


Booth  1039 

CORTON,  INC. 

Booth  503 

CPAC,  INC. 

Booth  114 

CRAIG  GOLD  TYPE  SUPPLY 

Exhibiting:  Wax;  Waxers;  Composing 
room  supplies,  border  tape. 

Booth  1711 

CROSFIELD  ELECTRONICS 

Exhibiting:  Magnascan  550;  Magnascan 
570;  Color  Scanner;  Page  Composition 
System;  (System  570  is  capable  of  direct 
screen,  continuous  tones,  positive  or 
negative  separations,  ink  and  tone  re¬ 
production  for  a  variety  of  press  and  pa¬ 
pers,  from  transmission  and  reflection 
copy). 

Booth  305 

CUSTOM-BUILT  MACHINERY 

Exhibiting:  3-Knife  rotary  trimmer;  In¬ 
line  finishing  system;  Web  re-aligner; 
Quarter  folder/3-knife  trimmer;  Rotary 
cut-off  unit;  Ad-A-Card  inserting  sys¬ 
tem;  Pattern  Gluer;  Bustle  Wheels; 
Numbering  units;  Mailing  attachment  for 
3-knife  rotary  trimmer. 

Booth  221 1 

D.S.  AMERICA  INC. 
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It’s  amazing  what  you'll  find  under  the  shade  of  our  25-foot  Super  Tree  at  ANPA-RI  this  June. 

At* its  foot.  International  Newsprint'^’s  Booth  743,  with  the  full  story  on  Super  Trees'  superior  seed 
production  and  their  potential  to  grow  up  to  75%  more  fiber  per  acre  than  previously  possible. 
Branching  out.  you'll  learn  about  cost  control,  papermaking,  facilities  and  products, 
photopol^aner  plates,  (area  measurement.)  and  kenaf  from  our  informative  displays. 

While  you’re  attending  the  ANPA-RI  Production  Management  conference  at  the  World  Congress 
Centre  in  Atlanta,  Georgia  from  the  7th  to  the  11th  of  June  this  year,  just  look  for  the  tallest  tree 
in  the  forest  of  information:  Super  Tree,  pointing  the  way  to  the  future  of  the  forest  products  industry. 

inTERHRTIOnRL 
.PRPER  5RLES 

compRny  inc. 


Booth  No.743 


Where  to  find  exhibitors  . . . 


Exhibitor  Booth  No. 

Agfa-Gevaert  Inc . 351 

AlphaKey  Systems  . 2163 

AM  ECRM-AM  Varityper  .  1643 

AM  Varityper  .  1553 

Amergraph  Corp . 368 

American  Printer  . 801 

ANPA,  ANPA/RI,  ANPA  Foundation, 

ANPA  Credit  Bureau,  Inc .  1343 

Applied  Learning  Corp .  1303 

Associated  Press  .  1013 

Atex  Inc . 2149 

Autologic  Inc . 511 

Azoplate  .  2349 

Baldwin-Gegenheimer  Corp .  2005 

Baleking  Systems  Inc . 142 

Beach  Manufacturing  Corp . 2313 

Berkey  Technical  Co . 668 

Berthold  of  North  America  .  1723 

Business  Controls  Corp .  1457 

Butler  Automatic  Inc .  1239 

Camex  .  1351 

Capital  Elevator  Sales  Inc .  1203 

Chesley  F.  Carlson  Co .  2437 

Camfeldt  America  .  2643 

Cary  Company  Inc .  1611 

Chemco  Photoproducts  Co . 827 

Collier-Jackson  Associates  . 257 

Combined  Services  Inc .  2533 

Composition  Systems  Inc .  1117 

Compugraphic  Corp .  1143 

Compuscan  .  2421 

Computek  Inc .  768,  1339 

Computer  Composition  Systems  .  110 

Computer  Processing  Unlimited  Inc . 1263 

Consolidated  International  Corp . 133 

Control  Systems  Tech . 868 

Corton  Inc .  1039 

Cpac  Inc . 503 

Craig  Cold  Type  Supply  Inc .  114 

Crosfield  Electronics  . 1711 

Custom-Bilt  Machinery  . 305 

D.S.  America  Inc . 2211 

Dahlgren  Manufacturing  Co . 1127 

Dar  Mar  . 568 

Denex  Systems  Technology  .  2637 

Digital  Equipment  Corp . 627 

Dissly  Research  Center,  Subsidiary  Courier-Journal 

and  Louisville  Times  Co .  1401 

Dunn  Technology  Inc .  132 

DuPont,  E.I.  deNemours  Co . 602 

Durbin  Associates  . 701 

Dynalith  Inc . 405 

Eastman  Kodak  Co .  2321 

Ebway  Industries  Inc .  1202 

Eclectic  Co . 2412 

Editor  &  Publisher  Co.  Inc . 913 

EDS-IDAB  . 443 

Enkel  Corp . 223 

EOCOM  Corp . 311 

Erectoweld  Co.  Ltd . 863 

Ersatech  Corp .  134 
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Exhibitor  Booth  No. 

Faustel  Inc . 2350 

FBM  U.S.A .  1405 

Ferag  Inc .  1843 

Oscar  Fisher  Co.  Inc . 138 

Flint  Ink  Corp .  160 

Fluorographic  Services  Inc .  2633 


GAFCorp .  1205 

Gandalf  Data  Inc .  2457 

Gannett  Newspaper  Foundation  Inc .  2421 

General  Photo  Products  Co . 2217 

W.R.  Grace  &  Co . 2111 

Graphic  Arts  Manufacturing  Co . 501 

Graphic  Arts  Technical  &  Consulting  Services  . 705 

Graphic  Enterprises  Inc .  1821 

Graphic  Machinery  Inc .  127 

Graphic  Management  Associates  .  2339 

Graphic  Products  Co .  1501 


Hall  Systems  Inc./George  R.  Hall  Inc . 843 

Harris  Corp . 327 

Hastech  Inc .  1363 

HCM  Graphic  Systems  .  2327 

Heidelberg  Eastern  Inc .  2449 

Helion  Industries  .  108 

Hell/HCM  Corp .  2327 

Hendrix  Electronics  .  1363 

Hercules  Inc .  1139 

Hertz  Corp . 468 

Hope  Industries  Inc . 1605 


IBM  Corp .  1561 

Iconics  Control  Inc .  123 

Ideal  Equipment  .  1963 

Imperial  Metal  &  Chemical  Co . 951 

Inland  Newspaper  Machinery  Corp . 505 

Insco  Systems  .  1623 

International  Paper  Sales  Co.  Inc . 743 

IPEC  Inc .  1405 

Itek  Composition  Systems  .  1911 


K  &  F  Manufacturing  Co.  Inc . 2133 

Kansa  Corp . 549 

King  Press  Inc . 649 

K-Jack  Engineering  Co.  Inc .  2552 

Kreonite  Inc . 2127 

Kurzweil  Computer  Products  Inc . 156 


Lane  Systems  . 966 

Lektro  Midwest  .  1443 

Lincoln  St.  Louis  .  2066 

LogEtronics  Inc .  1639 

Logicon-Intercomp  .  2227 


(Continued  on  page  74) 
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IF  YOU  CANT  STOP 


WWh 


The  Erectoweld  vacuum  newsprint  roll  handler  eliminates  damage 
caused  by  conventional  hydraulic  clamps.  It’s  the  fastest,  quietest 
and  safest  newsprint  roll  handler  available. 

And  it’s  tough— tested  not  just  in  the  laboratory,  but  under  the 
toughest  working  conditions. 

Your  newsprint  rolls  need  never  be  crushed,  ripped,  dropped, 
nicked,  torn,  slashed  or  gouged  again. 


SEE  us  AT  ANPA/RI 
PRODUCTION  MANAGEMENT 
CONFERENCE  BOOTH  No.  863 


m] 

ERECTOWELD  COMPANY  LIMITED  /  1 1 95  SPEERS  ROAD.  OAKVILLE.  ONT..  CANADA  LBL  2X5  /  TEL.  B) BA5-7597  /  TELEX  OB-9e222B 
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EXHIBIT  HOURS 

Saturday  June  7  11  A.M.  to  6  P.M. 

Sunday  June  8  11  A.M.  to  6  P.M. 

Monday  June  9  12  Noon  to  6  P.M. 

Tuesday  June  10  12  Noon  to  6  P.M. 

Wednesday  June  11  12  Noon  to  6  P.M. 

All  exhibits  will  be  located  on  the  Level  I  Exhibit 
Hall,  Lower  Level  of  the  Georgia  World  Congress 
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CONGRESS  CENTER 


Session  Schedules 

All  conference  sessions  will  be  held  in  the 
Georgia  World  Congress  Center— Level  III 
(main-  entrance).  The  general  sessions  on 
Monday,  Tuesday  and  Wednesday  will  be 
held  each  day  in  the  auditorium  from  9  a.m. 
to  10:20  a.m.  The  three  concurrent  workshop 
sessions  on  Monday,  Tuesday  and  Wednes¬ 
day  will  be  held  in  Meeting  Rooms  A,  B  and 
C,  conveniently  located  in  the  area  adjacent 
to  the  auditorium.  Each  day,  three  concur¬ 
rent  workshops  will  be  held  from  10:30  a.m. 
to  11:25  a.m.  and  will  be  repeated  from  11:35 
a.m.  to  12:30  p.m. 


EDITOR  &  PUBLISHER  for  May  10,  1980 
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Exhibitors 


continued  from  page  70 


Exhibitor  Booth  No. 

MADAX  Graphic  Products  Inc.  . . . . . 263 

Mailroom  Systems  Inc .  1661 

Malow  Corp .  2352 

N^artin  Automatic  Inc . 233 

Master  Sales  &  Service  Corp . 951 

Masthead  International  Inc .  146 

McCain  Manufacturing  Corp .  157 

Mead  Data  Central  Inc . 802 

M.E.G.  (U.S.)  Inc . 343 

Mergenthaler  Linotype  Co.  . .  1827 

MGI  International  Inc .  2527 

Microtrol  Sales  Corp . 227 

Mid-States  Packaging  Systems  . 2123 

Midwest  Publishers  Supply  Co .  1027 

Mita  Copystar  America  Inc . 1305 

Mohr  Enterprises  .  1201 

Monotype  International  Inc .  2343 

Motorola  Communications  &  Electronics  Div . %7 

Muirhead  Inc . 1327 

Muller-Martin  Corp . 805 

Multical  Corp .  2459 

Mycro-Tek  Inc . 357 


NAPP  Systems  (USA)  Inc . 1433 

National  Machine  Co .  1905 

New  England  Newspaper  Supply  Co .  2443 

Newscolor  Corp .  126 

Newspaper  Electronics  Corp . 2143 

Nolan  Systems  Inc . 749 

nuArc  Co.  Inc .  1427 


Offset  Newspaper  Equipment  Inc . 127 

One  Systems  Inc .  1627 

CK  Optical  Co.  Inc .  2337 

Ovalstrapping  Inc . 333 


Pace  Pack  .  1451 

Pako  Corp.  . .  1813 

Pamarco  Inc .  2539 

Peripheral  Systems  Inc .  2543 

Phillips  &  Jacobs  .  2450 

H.M.  Pitman  Co .  1505 

Portage  Newspaper  Supply  Co . 605 

Portec  Inc . 666 

Printing  Efficiency  Management  . %8 

Printing  Impressions  . 303 

Production  News  Magazine,  Div.  of 

AvCom  Inc .  2223 

Publishers’  Auxiliary  . 423 

Publishers  for  Conventions  Inc .  2647 

Publishers  Equipment  Corp .  2460 


QL  Systems  Ltd . 205 

Qwip  Systems  .  1602 
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Exhibitor  Booth  No. 

Raytheon  Graphic  Systems  .  1943,  1043 

Remarco  . 1039 

Rochester  Institute  of  Technology  . 423 

Rockwell-International 

Rockwell-Goss 

Rockwell-Collins  .  1311 

Rutho-Graphics  Division,  Sun  Chemical  Corp .  2353 

Rycoline  Solvent  &  Chemical  Co .  105 

Safe  Walk  Inc . 2411 

Saxmayer  . . 1357 

Scheffer  Automatic  Inc .  1055 

Seaboard  Energy  Management 

Systems  Inc . 1503 

Semler  Industries  Inc . 543 

Seybold  Publications  Inc .  2627 

Signode  Corp . 866 

Silver  Recovery  Systems  . 504 

Smith  RPM  Corp . 661 

Snook  Corp . 2415 

Bernard  Sqep  Associates  Inc .  1266 

Spectrum  Ink  . 301 

Sperry  Univac  .  2205 

Springfield  Silver  Service  Inc . 203 

Stauffer  Media  Systems  Inc . 401 

Stepper  Associates  Inc.  . . 505 

System  Development  Corp . 817 


Taft  Contracting  Co .  120 

Taft  Equipment  Sales  Co .  1543 

Tasope  Co .  1227 

Tech-Energy  Co .  116 

Telcon  Industries  Inc . 761 

Teleram  Communications  Corp .  1855 

3M  Co .  1955 

3M,  Industrial  Graphics  Division  .  124 

Tingue,  Brown  &  Co . 467 

Titus  Communications  Corp .  2427 

Toyo  Inc.,  America  Inc . 1163 

TV  Data  Inc . 411 

Type  world  .  110 


United  Press  International  Inc .  1021 

Vam  Products  Co.  Inc .  2453 

Vision  Data  Equipment  Corp .  1111 

VWR  Scientific  Inc .  150 


Web  Press  Corp . 643 

Web  Specialties  . 561 

Jarvis  B.  Webb  Co . 566 

Western  Litho  Plate  and  Supply  Co . 851 

Westwood  Associates  Jnc .  136 

Whalen  Computer  Services  Inc . %3 

Wood-Hoe  EMvision  M.A.N.,  Wood 

Industries  Inc.  . .  143 

World  Book  Child  Craft  International  . 302 

Xenotron  Ltd .  Ill 

Xitron  Inc .  2063 

X-Rite  .  1666 
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That’s  right!  No  worries  about  ink  problems 
when  you  use  Huberset  offset  news  ink.  It’s  a 
high  quality,  consistent  product  that  can  be 
counted  on  for  ‘top  performance’  every  time  the 
presses  roll. 

And  that  means  no  lost  press  time  due  to  ink 
problems;  no  unnecessary  paper  waste;  and 
most  importantly — no  beadacbes. 

Add  to  all  that,  dependable  delivery,  with  skilled 
and  knowledgeable  service  and  it’s  easy  to  see 
why  Huberset  is  the  smart  choice. 

Serving  the  entire  nation, 

for  further  information,  contact 
J.  M.  Huber  Corp.,  Ink  Division 
Thornall  Street/Edison,  N.J.  08817 
(201)549-8600 


!  illll 


Booth  1127 
DAHLGREN  MFG. 

Exhibiting:  First  showing  of  Dahlgren 
Newsprinting  System  for  double  width 
newspaper  press.  NEWSPRINTING 
system  utilizes  a  single  form  roll  com¬ 
mon  to  the  inker  and  dampener  and  when 
installed,  it  replaces  the  entire  original 
ink  train,  i.e.,  everything  below  the  plate 
cylinder.  Dimensionally,  it  fits  between 
the  press  side  frames  and  guards. 

Booth  568 

DAR-MAR,  INC. 

Exhibiting:  First  showing  of  Safeway 
Core  Stripper  which  allows  simultaneous 
multiple  stripping  of  various  sized  cores 
and  meets  OSHA  safety  requirements. 
Made  of  heavy  duty,  metal,  electric,  and 
can  be  used  for  newsprint  and  coated 
stocks. 


Booth  2637 

DENEX  SYSTEMS  TECHNOLOGY 


Booth  627 

DIGITAL  EQUIPMENT  CORP. 

Exhibiting:  First  showing  of  TMS-Ilxe 
that  has  beerpdesigned  for  the  mid-sized 
newspaper.  First  showing  of  TABS-11 
system  designed  to  complement  TMS-1 1 
as  a  business  data  processing  package  or 
as  a  stand  alone  system.  Also  showing 
five  major  systems:  TMS-1 1  V5;  CMS-1 1 
V2;  CPMS-1 1;  TMS-1  Ixe  and  TABS-1 1. 


Booth  1401 

DISSLY  RESEARCH  CENTER 

Exhibiting:  First  showing  of  link  option 
that  captures  text  from  editorial  system 
to  allow  direct  key  word  selection  via 
library  terminals.  Also  showing  Info-Ky 
News  Retrieval  system,  an  automated 
newspaper  library  system.  System  re¬ 
trieves  clippings  in  original  published 
form,  including  graphics,  and  provides 
instant  hard  copy.  System  also  accom¬ 
modates  other  data  bases  for  locating 
back  files,  glossy  photos,  books,  and 
other  library  material.  System  combines 
high-volume  microfiche  article  storage 
with  mini-computer  search  and  large 
capacity  magnetic  disk.  System  is  modu- 
larly  expandable. 


Booth  132 

DUNN  TECHNOLOGY 

Exhibiting:  Proceedings  from  the  “"Las¬ 
ers  in  Graphics”  Conference,  a  six  vol¬ 
ume  set  of  each  of  the  six  sessions  held 
in  San  Diego,  Calif.,  in  October  1979. 
Booth  602 
DUPONT 

Exhibiting:  First  showing  of  Command 
24L  processor  that  is  a  completely  com¬ 
puterized  litho  processor.  First  showing 
of  RA  II  processor,  ninety  second  dry- 
to-dry  rapid  access  processor.  First 
showing  of  CDP-camera  speed  duplicat¬ 
ing  paper  for  production  of  original 
screened  halftones  eliminating  film  and 
diffusion  transfer  system.  First  showing 
of  a  new  family  of  rapid  access  newspa¬ 
per  film  with  both  matte  and  non-matte 
with  D-max.  First  showing  of  direct 
screen  color  reproduction  system  specif¬ 
ically  designed  for  newspaper  produc¬ 
tion.  Also  showing  On-line  computer 
calculating  silver  recovery  benefits  from 
input  by  booth  attendees.  Also  showing 
CLN-II/CNF  matte  and  non-matte  litho 
film.  Also  BLP-room  light  handling  RC 
paper  for  contact  prints  of  original  film 
halftones. 

Booth  701 

DURBIN  ASSOCIATES 

Exhibiting:  First  showing  of  4-volume 
set  of  Durbin  Data  Sheets.  First  showing 
of  Printing  &  Computer  Terminology 
book. 


JUST  PAPERWORK! 

YOUR  BUSINESS  DEPARTMENT  SHOULD  DO  MORE 

Your  business  department  can  provide  you  with  management  information. 

If  your  business  department  just  does  paperwork,  give  us  a  call. 

We’ll  be  glad  to  tell  you  about  our  Newspaper  Business  Information  Systems. 


☆  ADVERTISING 

☆  CIRCULATION 

☆  CLASSIFIED 


STAUFFER  MEDIA  SYSTEMS,  INC. 
2431  Range  Line  •  P.  0.  Box  1286 
Joplin,  MO  64801  •  (417)  782-0280 


A  STAUFFER  COMMUNICATIONS  COMPANY 
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Chromagraph  299 
Laser  Color  Scanner 


Beats  sky-rocketing  film  prices 


CHROMAGRAPH  299 
WITH  LASER 

Full  feature  color  scanner  with 
microprocessor  control. 

Great  for  catalog  assembly  and 
reflection  art  scanning. 

Input  and  output  size:  20"x  24" 
Reproduction  range:  20%  to  2500+% 


The  Chromagraph  299,  the  most  popular  selling  color  scan¬ 
ner  in  North  America,  is  now  even  more  attractive  with  a  new 
blue  light  argon  laser  direct  screening  system.  It  can  now 
save  you  considerable  operating  costs  in  comparison  with 
other  color  scanners. 

•  Increases  productivity 

The  299  Laser  Scanner  will  expose  a  20"  x  24”  sheet  of  film 
through  a  contact  screen  at  least  50%  faster  than  without  the 
laser  attachment.  The  laser  unit  can  easily  be  added  to  any 
299  in  the  field. 


Chromagraph  299  Laser 
Film  ^vings 

Per  Year*  vs. 

Film  Cost  of  Other 
Separation  Methods 

$10,000.  SAVINGS 

vs. 

Xenon  recording  light  scanner 

$20,000.  SAVINGS 

vs. 

Helium/neon  (red)  laser  scanner 

$45,000.  SAVINGS 

vs. 

Direct  screen  separations 

(camera  or  enlarger) 

$65,000.  SAVINGS 

vs. 

Indirect  separations 

(camera  or  enlarger) 

•  Reduces  film  costs 

The  high  intensity,  biue  light  laser  exposes  low  silver,  cam¬ 
era  lith  film.  This  film  is  a  fraction  of  the  cost  of  film  used  with 
scanners  restricted  to  panchromatic  film  and  considerably 
less  costly  than  standard  scanner  lith  film. 

Look  at  the  film  cost  savings  for  the  Chromagraph  299 
Laser  in  just  one  year;  in  some  cases  these  savings  alone  will 
pay  for  the  scanner. 


SEE  HCM  IN  BOOTH  2327 
ANPA-  JUNE  7-11  -  ATLANTA 


The  outstanding  specifications  of  the  Chromagraph  299  cou¬ 
pled  with  the  cost  savings  of  the  blue  light  laser  make  it  the 
most  cost-effective  color  scanner  for  the  small  to  medium 
sized  trade  shop  or  printer. 


Hos/i 

GRAPHIC  SYSTEMS,  INC. 


115  Cutter  Mill  Road 
Great  Neck,  NY  11021 
(516)  466-0710 


©  1980  HCM  Graphic  Systems  Inc. 


BRANCHES;  CHICAGO  •  LOS  ANGELES  •  DALLAS  •  ATLANTA  •  TORONTO 
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Booth  405 

DYNALITH 

Exhibiting:  First  showing  of  Easy  Turn 
Platemaker  with  Hi-Low  intensity  for 
fast  exposure  of  printing  plates,  room 
light  handling  films  and  proofing  mate¬ 
rials.  First  showing  of  Marquius  presen¬ 
sitized  duplicator  plates.  Also  showing 
Anodized  wipe-on  and  presensitized 
plates;  Iconomatic  semi-automatic  and 
fully  automatic  plate  processors;  UV  ex¬ 
posure  vacuum  frame  (table  top);  and 
Packing  gauges. 

Booth  2321 

EASTMAN  KODAK 

Exhibiting;  First  showing  of  Kodak  Data 
Center  Q-700,  an  electronic  quality  con¬ 
trol  center  that  offers  precise  exposure 
calculation.  Unit  also  performs  copy 
scaling  calculations,  provides  camera 
and  density  exposure  adjustments, 
makes  dot  area/density  conversions,  and 
gives  correct  measurements  for  mixing 
chemicals.  Also  showing  two  PMT  re¬ 
ceiver  papers  offering  improved  image 
reproduction  and  processing  versatility. 
One  of  the  new  papers  features  a  thin 
base  that  is  about  the  same  thickness  as 
phototypesetting  paper,  which  makes  for 
more  consistent  mechanicals  when  prints 
are  used  alongside  type  galleys.  Also  of¬ 
fering  information  on  silver  recovery 
techniques,  and  on  a  projection-speed, 
positive-working  paper  for  making 


screened  prints  directly  from  an  original. 
Also  Kodak  will  exhibit  all  of  the  more 
than  300  entries  in  the  Kodak  Newspaper 
Color  Reproduction  Contest. 


Booth  1202 

EBWAY  INDUSTRIES/ 

CARIWEB  PRODUCTS 

Exhibiting:  Ebway-First  showing  of  Au¬ 
tomatic  Infeed  and  Tension  control  for 
non-heatset  presses  that  permits  web 
control  to  reduce  running  waste  and  im¬ 
prove  print  quality.  First  showing  of 
Ribbon  upper  former,  a  bar  package  that 
provides  single  width  tubular  presses 
with  tabloid  in  broadsheet  or  broadsheet 
in  tabloid  capability.  Unit  complete  with 
slitter,  full  page  ribbon  compensator  and 
running  adjustment  of  bar  position. 
Cariweb  Products  First  showing  of  RPT 
101  Paster  tab  which  has  stabilized  pres¬ 
sure-sensitive  adhesive  that  allows  long 
makeready  so  rolls  can  be  prepared  in 
advance  of  use.  Also  showing  Teflon 
coated  grater  wrap  for  idler  rollers  to 
reduce  web  tracking. 


Booth  2412 

ECLECTIC  CO. 

Exhibiting:  Pressroom  noise  control  sys¬ 
tems;  Dust  Collector  systems;  Electronic 
Air  cleaning  systems  for  computer 
rooms,  mailrooms  and  Noise  control 
rooms. 

Booth  913 

EDITOR  &  PUBLISHER 

Exhibiting:  E&P  weekly  news  magazine, 
the  only  independent  weekly  journal  of 
newspapering;  1980  International  Year 
Book  and  1980  Market  Guide. 

Booth  443 

EDS-IDAB 

Exhibiting:  First  showing  of 

BELTVYOR  a  newspaper  stream  con¬ 
veyor;  that  is  wireless  and  utilizes  two  5" 
wide  belts,  side  by  side,  riding  on  slider 
beds  and  eliminates  blockage  of  the 
stream  due  to  misaligned  newspapers 
getting  caught  at  rollers-pinch  point,  in¬ 
terchangeable  with  standard  wire  type 
conveyor.  First  showing  of  AISLE- 
VEYOR  a  rollerslat  conveyor  with  re¬ 
tracting  capability  to  produce  a  5  foot 
opening  within  the  length  of  the  con¬ 
veyor.  System  driven  by  an  air  cylinder. 
First  showing  of  Flex-Curve  horizontal 
turn  for  newspaper  stream  done  at  press 
speeds.  Design  involves  a  series  of  inter¬ 
locking  flat  plates  which  articulate  in  a 
horizontal  plane  and  available  in  any  an¬ 
gular  dimension  from  15  degrees  to  180 
degrees.  Also  showing  a  simulated  mail- 
room  setup  with  squeeze  roller,  stream 
aligner,  IDAB/ Avery  On-Line  labeling  S 
stream;  NS  440  Stacker;  90  degree  Stak- 
trol  bundle  switch;  90  degree  Corner 
transfer  switch;  Underkrafter;  Poly 
Strap  Tyer  and  2-position  Dock  System. 


Booth  223 
ENKEL  CORP. 

Exhibiting:  Automatic  Web  splicer;  Web 
Guide;  and  Web  length  computer. 

Booth  311 

EOCOM  CORP. 

Booth  863 

ERECTOWELD  CO.  LTD. 

Exhibiting:  First  showing  of  Vacuum 
Newsprint  Roll  handler  with  a  single 
rotating  vacuum  attachment  mounted  on 
a  5,(K)0  lbs.,  cap.  LPG  Lift  Truck.  Unit  is 
EDITOR  &  PUBLISHER  for  May  10,  1980 


Qi^TAL 


.  .  .  tracks  and  trucks,  turn¬ 
tables  and  transfer  tables 
for  standard  newsprint 
rolls  .  .  .  also  custom-engi¬ 
neered  equipment  and  full 
service  on  replacement 
parts  for  any  rollhandling 
system.  Write  for  brochure 
on  newsprint  handling 
equipment. 


TRANSFER  TABLE-TYPE  S"  TRUCK 


ROLL-HANDLING 

EQUIPMENT 


CAST  IRON 
TURNTABLES 


12  GAUGE  CAST  IRON 

TRACK  SWITCH  CROSSOVER 


Suppliers  to  major  press  manufacturers 

CAPITAL  ELEVATOR  SALES,  INC. 

424  W  Town  St..  Box  89.  Columbus.  Ohio  43216  •  614-228-6948 
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capable  of  handling  14,  li,  %  and  full 
rolls  without  damage  caused  by  conven¬ 
tional  hydraulic  clamps.  Dual  roll  han¬ 
dlers  are  also  available,  but  will  not  be 
shown. 

Booth  134 

ERSATECH  CORP. 

Booth  2350 

FAUSTEL,  INC. 

Exhibiting;  First  showing  of 
FLEXONEWSPRINTER  a  high  speed 
printing  machine  designed  to  add  multi¬ 
color  printing  capability  to  the  conven¬ 
tional  newspaper  press  without  reducing 
the  number  of  pages  that  can  be  pro¬ 
duced  by  the  basic  press.  Compact  ar¬ 
rangement  of  color  decks  facilitates  loca¬ 
tion  in  very  limited  space.  Operational 
procedures  and  controls  nearly  duplicate 
present  press  room  conditions  for  com¬ 
patible  operation  with  existing  equip¬ 
ment  and  press  room  practices.  Printing 
units  are  designed  in  modules  of  one 
color  deck,  Compact  modules  can  be  ar¬ 
ranged  to  allow  printing  of  up  to  four 
colors  on  either  or  both  sides  of  the  web. 
System  combines  the  latest  in  photo¬ 
polymer  printing  plate  technology  with 
water-based  inks  to  limit  waste  and  cut 
production  costs. 

Booth  1405 

FBM  U.S.A. 

Booth  1843 

FERAG,  INC. 

Exhibiting:  Ferag  Single  Copy  Conveyor 
System  (SCO  is  a  single-copy  process¬ 
ing  conveyor  system  that  assigns  a  single 
gripper  to  each  newspaper  or  magazine 
signature  at  the  output  of  the  printing 
press  folder.  Once  picked  up  by  the  grip¬ 
per,  each  publication  can  be  released  at 
any  pre-determined  point  along  the  con¬ 
veyor  route  for  individual  processing  at 
copy  checking,  waste  disposal,  paster 
extraction,  delivery  to  multiple  stackers, 
roto-palletizing,  other  locations  and  at 
inserting.  Unit  provides  count  at  all  press 
speeds  and  can  distribute  product  to  one, 
two  or  more  stackers. 

Booth  138 

OSCAR  FISHER  CO. 

Exhibiting:  First  showing  of  Miniscomat 
an  RC  Paper  Processor  with  daylight 
loading  and  constructed  of  3 16L  stainless 
steel  with  no  chemical  pumps,  only  4 
chemical  application  drums  which  are  in¬ 
terchangeable  and  guaranteed  for  10 
years  and  will  accept  up  to  and  including 
12"  paper.  System  has  patented  gravity 
feed  replenishment  system,  transport 
system  which  applies  chemistry  to  only 
the  emulsion  side  of  the  material,  and  the 
minimal  amount  of  chemistry  used  to 
load  16oz.  developer  and  32oz.  fixer. 
Unit  needs  no  plumbing  and  has  variable 
speed  and  temperature  controls  incorpo- 
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rated.  First  showing  of  Mini-Mat,  table- 
top  processor  for  any  photosensitive  pa¬ 
per,  rapid  access  development  of  any 
black  and  white  photosensitive  paper. 
Unit  does  not  require  plumbing  or 
leader.  Stainless  steel,  operates  on  prin¬ 
cipal  of  applicator  drums  applying  a 
miniscus  of  chemistry  to  only  the  emul¬ 
sion  side  of  the  paper  and  will  accommo¬ 
date  any  material  up  to  16"  in  width  and 
any  length.  First  showing  of  Ag-O-Jet,  a 
combination  Silver  Recovery  Unit  and 
Chemical  Mixer.  Silver  is  recovered 
electrolytically  at  the  rate  of  3  troy 
ounces  per  hour  and  reclaimed  silver  is 
99%  pure.  Unit  is  capable  of  mixing, 
storing,  and  pumping  chemicals  from 
processors  as  well  as  returning  de-silvered 
and  filtered  fixer  for  reuse.  Fixer  life  may 
be  extended  up  to  5  times.  Unit  requires 
26"  X  26"  of  floor  space  and  operates  from 
any  110  volt  outlet. 

Booth  160 
FLINT  INK  CORP. 

Exhibiting:  Miracle  “V-2020”  Concen¬ 
trate  (alkaline  fountain  solution  for  dif¬ 
ferent  water  hardness);  Also  showing 
Super  “V-2020”  Concentrate  (alkaline 
fountain  solution);  Showing  Mixing 
Drum;  Showing  Miracle  “DL”  Etch  (al¬ 
kaline  fountain  solution)  specially  formu¬ 
lated  for  the  DiLitho  process;  Showing 
Conductivity  Meter  for  proper  control  of 
alkaline  fountain  solution. 


Booth  2633 

FLUOROGRAPHIC  SERVICES 

Booth  1205 

GAF  CORP. 

Exhibiting:  First  showing  of  GAFMAT- 
IC  Rapid  Access  Films  and  Chemicals 
with  (5AFMAT1C  Camera  Film  P406; 
GAFMATIC  Hi-speed  duplicating  film 
P403HD;  GAFMATIC  Contact  duplicat¬ 
ing  film  P401CD;  GAFMATIC  Contact 
film  P405CF.  These  four  films  are 
supplied  on  4-mil  polyester  base  and  are 
suitable  for  processing  in  rapid  access  or 
lith  chemistries  in  automatic  processors 
or  manually  in  trays.  All  products  have  a 
special  surface  to  facilitate  vacuum  draw 
down  and  eliminate  Newton’s  rings. 
Also  showing  GAFMATIC  developer; 
GAFMATIC  short  stop  and  GAFMAT¬ 
IC  fixer.  These  are  ready-to-use  rapid 
access  chemicals  for  use  in  batch-type 
processors  or  in  trays  and  they  are  spe¬ 
cifically  designed  to  provide  optimum  re¬ 
sults  when  used  in  conjunction  with  GAF 
GAFMATIC  films.  Also  showing  GAF- 
TYPE  phototypesetting  paper  and  chem¬ 
icals. 

Booth  2457 

GANDALF  DATA  INC. 

Booth  2421 

GANNETT  NEWSPAPER 
FOUNDATION  INC. 


BRAZIL  TO  CANADA... 

FROM  AMERICA  TO  AUSTRALIA  TO  ITALY. 
OUR  CUSTOMERS  PRODUCE! 


i 


Booth  2217 

GENERAL  PHOTO 
PRODUCTS 

Exhibiting:  Litho  Films;  RC  Photo¬ 
typesetting  papers  and  Processors; 
Graphic  Arts  Papers;  Diazo  Products; 
Pre-press  proofing  system. 

Booth  2111 

W.R.  GRACE  &  CO. 

Exhibiting:  System  PR2-120,  a  platemak¬ 
ing  unit  designed  to  produce  120  press- 
ready  plates  per  hour  with  one  operator. 
Also  showing  Polyfibron  substrate 
(newspaper  plate). 

Booth  501 

GRAPHIC  ARTS  MFG. 

Booth  705 

GRAPHIC  ARTS  TECHNICAL 
&  CONSULTING  SERVICES 

Exhibiting:  First  showing  of  A.D.A.M. 
II  system  for  dispensing,  mixing,  cir¬ 
culating  and  filtration  for  the  on-site 
manufacture  of  press  ready  fountain  sol¬ 
ution  from  dry  powder  or  liquid  formula¬ 
tions.  Units  contain  highly  accurate  vol- 
umatic  feeders,  electronic  level  control 
probes  and  solenoid  valves.  System  has 
consistent,  fast,  large  batch  mixing  in  to¬ 
tally  enclosed  polypropylene  bag  filters 
and  remote  conductivity  probes  and 
monitors.  A.D.A.M.  II  system  manufac¬ 


tures  500  gallons  press  ready  fountain 
solution  per  hour.  First  showing  of 
A.D.A.M.  “N”  system  dry  powder  for¬ 
mulation  which,  when  mixed  with  water, 
creates  a  neutral  ph  fountain  solution. 
System  claims  that  since  plate  and  ink 
will  not  be  affected  by  alkali  or  acid, 
plates  will  run  longer,  ink  colors  and 
black  will  be  brighter,  and  less  ink  up  to 
20%  will  be  used,  in  addition  plate  will  be 
run  with  less  water  and  the  ink  will  be 
less  subject  to  rub-off.  First  showing  of 
Conductivity  meters  and  Conductivity 
monitors  for  measuring  of  the  conductiv¬ 
ity  of  fountain  solution,  instead  of  using 
ph  meters  or  ph  test  strips.  Remote  con¬ 
ductivity  probes  enable  press  operator  to 
monitor  conductivity  at  the  press  con¬ 
sole,  rather  than  in  the  reel  room.  First 
showing  of  Safe-T-Dec,  heavy  duty  vinyl 
squares  of  waffle  design  measure  12"  x 
12"  square  and  ’/i"  thick.  Interlocking 
plates  can  be  used  in  any  area  where 
water,  ink  and  dirt  cause  problems.  First 
showing  of  Polygraphic  Plate  that  is 
manufactured  with  two  surfaces,  a  low 
cost  diazo  sensitized  surface,  and  a  low 
cost  photo  polymer  surface.  Both  plates 
are  manufactured  in  all  newspaper  sizes, 
and  .008  and  .012  gauge.  First  showing  of 
Armor  Plate  Developer,  a  long  run  de¬ 
veloper  capable  of  developing  both 
wipe-on  and  polymer  surface  coated 
plates,  both  for  hand  developing  or  in 
any  plate  developing  machine.  Also 


Custom-tailored  for  you  —  starting  right  on  the 
exhibit  fioor  at  AN  PA! 


CABS-I 


the  complete  interactive, 
field-proven,  computer-based 
Circulation-Advertising-Business  System  designed  for  newspapers  only. 

•  Increases  business-control  and  fiscal  efficiency. 

•  Provides  new  tools  for  aggressive  marketing  and  tight  financial  control. 

•  Facilitates  maximum  customer  service  —  at  lower  overall  cost. 

•  Increases  operating  profit  six  ways  —  proven  by  actual  field  experience! 

•  Runs  on  the  same  DEC  PDP-11  computer  used  by  most  front-end  systems. 
SEE  a  complete  system  . . .  OPERATE  it  yourself . . .  DISCOVER  how 
CABS-I  will  benefit  your  operation! 

Visit  our  Application  Design  Center  in  Booth  1457  at  the  ANPA  Conference 
Exhibit  in  Atlanta,  June  7—11;  operate  any  part  of  an  actual  CABS-I  system; 

learn  how  quickly  and  economically  you  can  put  it  to  work! 
I’t  get  to  ANPA?  Phone  or  write  to  Julian  Freedman, 
Vice-President,  Newspaper  Business  Systems,  at  the 
address  below,  to  request  this  free  brochure,  or  arrange 
for  a  personal  briefing  ...at  BCC  or  at  your  facility. 

NEWSPAPER  BUSINESS  SYSTEMS 

Division  of  Business  Controls  Corporation 
507  Boulevard.  Elmwood  Park.  NJ  07407 
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showing  A.D.A.M.  I  model  “C”  unit  for 
manufacture  of  fountain  solution  concen¬ 
trates  or  press  ready  fountain  solution 
from  dry  powder  or  liquid  formulations. 


Booth  1821 

GRAPHIC  ENTERPRISES 

Exhibiting;  Large  size  proofers  models 
and  Proofing  equipment  and  systems- 
PC-1824;  PC-18CL  and  PC-1724. 

Booth  127 

GRAPHIC  MACHINERY 

Exhibiting:  First  showing  of  Newsprint 
Rewinding  machine,  the  Rapid-Winder, 
designed  to  wind  up  to  diameters  of  50 
inches  and  widths  from  12  to  36  Inches. 
Built-in  chucks  eliminate  the  need  to 
shaft  and  un-shaft  butt  rolls,  and  unit 
automatically  locks  when  brake  tension 
is  applied  and  accepts  both  returnable 
and  non-returnable  cores.  Motor,  gear 
box  directly  drive  the  receiving  shaft, 
eliminating  belts,  with  an.  SCR  motor 
control  being  used.  Rolls  are  handled  by 
a  scissors  type  platform  that  can  be  air  or 
hydraulic  operated.  First  showing  of 
Clutch  systems  for  multi  folder  presses 
designed  for  all  makes  of  web  presses. 
Design  eliminates  need  for  outboard 
support  brackets  and  can  be  installed 
easily,  with  electrical  sensing  switches 
and  relay  panels  automatically  switch 
unit  push  buttons  to  the  proper  folder. 
First  showing  of  Swing  down  ink  foun¬ 
tains  for  Goss  Community  called  Quick 
Clean  to  extend  the  fast  easy  clean  up 
features  of  swing  down  fountains  and 
unit  has  hinge  design  that  allows  the  en¬ 
tire  fountain  to  be  instantly  removed 
from  the  printing  unit.  First  showing  of 
Press  Motor  Controls,  model  HSP-11,  a 
design  of  SCR  control  that  permits  use  of 
trouble  free  AC  current  motors.  Features 
include  infinite  speed  control,  with  con¬ 
stant  torque,  from  stall  to  maximum 
speed  and  permits  load  sharing  with 
existing  drives.  Modular  construction 
and  available  in  all  horsepower  ranges. 

Booth  2339 

GRAPHIC  MANAGEMENT 
ASSOCIATES 

Exhibiting:  Previously  owned  Mailroom 
equipment:  Muller  Inserter  and  Sta-Hi 
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Counter  stacker;  Also  showing  New 
Mailroom  equipment  manufactured  by 
company:  Powered  Truck  loader;  Con¬ 
veyor  equipment;  Folded  Edge  first  de¬ 
livery  for  Sheridan  Inserters.  Also  show¬ 
ing  Mailroom  layout  and  Design  Plans 
developed  by  company. 

Booth  1501 

GRAPHIC  PRODUCTS 

Exhibiting:  Parimutuel  Converter  Sys¬ 
tem  that  permits  a  newspaper  to  accept 
electronic  transmission  from  a  dog  or 
horse  track  or  Jai  Alai  Fronton  and  to¬ 
tally  eliminates  the  need  to  keyboard  the 
data  for  typesetting.  Equipment  is  nor¬ 
mally  installed  on  a  no  charge  basis  by 
the  parimutuel  organization.  Also  show¬ 
ing  Texas  Instrument  model  765  portable 
reporters  terminal  that  weighs  17 
pounds,  including  cover,  paper,  and 
acoustic  coupler.  Unit  has  a  20K.  charac¬ 
ter  bubble  memory  capable  of  holding 
data,  even  with  all  power  off.  Terminal 
has  full  editing  and  transmission  capabil¬ 
ity. 

Booth  843 

HALL  SYSTEMS  INC. 

GEORGE  R.  HALL  INC. 

Exhibiting:  First  showing  of  Pakseal  bot¬ 
tom  wrap.  Also  showing  Pathfinder 
Stack  and  Bundle  systems.  Also  Ranger 
counter  sensor;  Monitor  Counter 
Stacker;  Magnum  lapped  stream  news¬ 
paper  conveyor  systems.  Also  showing 
Monitor  programming/odd  count  sys¬ 
tems  for  counter  stackers. 

Booth  327 

HARRIS  CORP. 

Exhibiting:  One  printing  unit  of  each 
press  (V-15D;  V-25;  N-800).  Also  show¬ 
ing  NP-624  Inserting  Machine.  Also 
showing  electronic  copy  processing  sys¬ 
tem  model  2222  editing  system  with 
model  3300  Typesetter  and  model  7650 
Typesetter. 

Booth  1363 

HASTECH,  INC. 

Exhibiting:  First  showing  of  PAGEPRO 
Pagination  System  (full  page  without 
graphics)  including  a  Central  Processing 
Facility  with  a  DEC  1 1/34  processor  and 
a  20  mega  byte  disk  storage  unit.  Two 


call 


BALEKING  SYSTEMS,  INC. 

for 

PAPER  WASTE  HANDLING 
&  RECOVERY  SYSTEMS 


Be 


503-222-3341 

715  S.W.  Morrison,  Suite  910 
'q  Portland,  Oregon  97205 


Page  Layout  workstations  will  demon¬ 
strate  full  text  pagination  without 
graphics.  PAGEPRO  workstations  allow 
user  to  interactively  layout  text  including 
body  copy  and  headlines.  A  graphic  dis¬ 
play  reflects  instantaneously,  the 
changes  and  commands  the  operator  in¬ 
itiates.  System  will  connect  with  Au¬ 
tologic  APS-5-100  typesetter  to  typeset 
pages  created  by  the  PAGEPRO  System. 


Booth  2327 

HCM-GRAPHIC  SYSTEMS,  INC. 

Exhibiting:  Chromagraph  299  Laser  Ex¬ 
posing  Color  Scanner  with  full  size  24"  x 
24"  input  and  output  for  all  newspaper 
applications.  System  scans  all  sizes  of 
transparencies  plus  flexible  reflection 
copy  including  Polaroid  prints  and 
C-prints.  Produces  color  and  tone  cor¬ 
rected  negatives  or  positives,  right  read¬ 


ing  or  wrong  reading  with  reproduction 
range:  20%  to  2,500-)-%.  Unit  exposes 
24"  X  24"  film  through  a  contact  screen 
and  uses  high  intensity  blue  argon  laser 
that  exposes  low-silver  film.  Also  show¬ 
ing  Digiset  System  200,  a  CRT  Digital 
Phototypesetting  unit  that  consists  of: 
330  computer  with  128K  capacity;  three 
80  megabyte  magnetic  disk  drives;  two 
Digiskop  soft  copy  display  screens;  four 
VDTs;  PT80  system  control  terminal; 
and  20T1  CRT  digital  typesetter  con¬ 
nected  directly  to  an  in-line  automatic 
processor.  System  has  output 
capabilities  with  mix  of  393  fonts  on-line 
from  4  to  %  pts,  upper  and  lower  case  in 
increments  of  Vie  pts.,  and  up  to  120  pts 
all  caps.  Unit  operates  at  500  1pm  speed 
and  sets  logotypes  and  drawings  up  to 
120  pts  in  height  that  have  been  scanned 
into  the  system  via  the  Digigraph.  Film 
transport  forward  and  reverse  in  V32  pt 
steps  and  reverse  transport  up  to  24 
inches  and  has  inputs  from  floppy  disks, 
paper  tape,  magnetic  tape-9  track.  Unit 
uses  film,  RC  paper,  or  type  S  paper  3, 4, 
6,  8,  or  856  inches  and  exposes  right  or 
wrong  reading. 

Booth  2449 

HEIDELBERG  EASTERN 

Exhibiting:  First  showing  of  ESKOFOT 
6500  Auto-Focus  Camera  with  TTL 
(through  the  lens)  system  for  uniform, 
correct  exposures,  and  programming. 


★  EXTRA 

NITTO  NEWS  EXTRA  ★ 

Avoid 

issed 

Pasters! 

NITT01APE 

makes  todays 
news  stick! 


Apply,  splice,  recycle 
with  Nitto  repulpable,  fly¬ 
ing  splice,  high  speetd 
tape.  It  ends  adhesive 
mess,  saves  time  (recycle 
the  splice  area,  tape-and- 
all)  and  saves  money  (in¬ 
experienced  worker  can 
make  uniform  splices  with 
minimal  training).  Saves 
down  time.  Nitto  repulp¬ 
able  tape  is  the  newest 
way  to  make  the  news 
stick. 


Also  available  in: 

Nitto  No.  509N  Repulpable  Double 
Coated  Adhesive  Tape  For  Ordinary 
Splice 

Nitto  No.  509A  Repulpable  Double 
Coated  Adhesive  Tape  For  Auto 
Splicing 

Nitto  No.  734  Repulpable  Adhesive 
Tape  For  Butt  Splice 

Distributor  inquiries  invited. 

For  further  information  call 
(516)  488-3322  or  write; 

NITTO  DENKO  AMERICA,  INC. 

5  Dakota  Drive 
Lake  Success,  N.Y.  11042 
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Also  showing  KLIMSCH  Color  Com¬ 
pact  Color  Separation  Enlarger  and 
KLIMSCH  VAKUPRINT  exposure 
unit. 

Booth  108 

HELION  INDUSTRIES 

Exhibiting:  Developers;  Fixers.  Also 
showing  Phototypesetting  Chemistry; 
Stabilization  Chemistry;  Diffusion 
Transfer  Chemistry;  and  Offset  Plate 
Chemistry. 

Booth  1363 

HENDRIX  ELECTRONICS 

Exhibiting;  Demonstrating  a  low-cost, 
modular  family  of  standard  newspaper 
systems  together  with  4/Sight,  a  soft 
copy  display  terminal  for  editorial  copy 
and  advertising.  Also  showing  Hendrix 
compact  HS  Series  of  electronic  copy 
processing  systems  with  expanded  stor¬ 
age  capacity. 

Booth  1139 
HERCULES,  INC. 

Exhibiting:  First  showing  of  new  plate 
for  newspaper  flexoprinting.  First  show¬ 
ing  of  new  plate  technology  in  general. 
First  showing  of  new  liquid  photo¬ 
polymer  for  use  in  competitive  photo¬ 
polymer  systems.  Also  showing 
MERIGRAPH  systems  for  liquid  photo¬ 
polymer  printing  plate. 


Booth  468 

HERTZ  CORP. 


Booth  1605 
HOPE  INDUSTRIES 

Exhibiting;  First  showing  of  model  149 
PTY  Dual-Strand  Phototypesetting 
processor  that  is  24"  wide  designed  for 
wider  format  processing  capacity  in  the 
newspaper  industry.  First  showing  of 
model  134  PTY  Phototypesetting  film 
and  paper  processor  that  is  12"  wide  high 
capacity  with  features  such  as  double  fix, 
double  wash  tank  configuration,  and 
hard  roller  zero  torque  drive  system. 
First  showing  of  model  163  Lith  film 
processor  that  is  31"  wide.  Also  showing 
model  152  B&W  film  processor. 


Booth  1561 

IBM  CORP. 

Exhibiting:  IBM’s  Data  Processing  Divi¬ 
sion  will  demonstrate  remote  processing 
of  newsmatter,  circulation  and  classified 
advertising  using  the  recently  available 
3279  Color  Display  Terminals  and  the 
new  high  density  monochrome  terminal 
(3278)  which  will  be  featured  with  a  di¬ 
rect  connection  to  the  Atlanta,  Ga., 
Newspapers.  The  General  Systems  Divi¬ 
sion  of  IBM  will  sponsor  a  demonstra¬ 
tion  of  their  newly  announced  Series/ 1 
based  Text  Entry  and  Edit  Facility.  Also 
Graphics  processing  will  be  included  on 
the  3277  Graphics  Attachment.  All  of  the 
elements  can  be  integrated  into  IBM’s 
“Total  Systems”  approach. 

Booth  123 

ICONICS  CONTROL 

Exhibiting:  First  showing  of 

EASYTURN  platemaker  with  33"  x  43" 
working  area,  featuring  automatic  frame 
rotation,  Hi-Low  intensity  (4000  w.  for 
platemaking- I200w,  for  emulsions  re¬ 
quiring  more  Exposure  latitude);  com¬ 
pleted  exposure  signal  light.  Also  show¬ 
ing  complete  line  of  automatic  plate 
processors  and  press  instruments. 


Booth  1963 
IDEAL  EdUIPMENT 

Exhibiting:  Newspaper  Wrapping  Sys¬ 
tem  model  505-30N,  a  fully  automatic 
bundler.  Capable  of  28  wraps  per  minute 
automatically  indexes  each  package  into 
the  system  and  the  wrapping  of  two  bun¬ 
dles  together  does  not  occur.  System  has 
random  height  detection  capability 
which  compensates  for  different  package 
heights.  Unit  has  rigid  construction  and 
sealing  jaw  and  a  constantly  heated  tef¬ 
lon  coated  solid  sealing  bar. 

Booth  951 

IMPERIAL  METAL 
&  CHEMICAL  CO. 

Booth  505 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Exhibiting:  Preowned  newspaper  presses 
and  related  equipment.  Also  showing 
Roto-Screen  DiLitho  conversion  equip¬ 
ment.  Lithomix  I  and  Lithomix  Jr., 
Automatic  water  leveling  equipment. 
Also  showing  Inland  Printing  Equipment 


Is  your  present  silver 
recovery  system 
Recirculating**? 


Introducing  the 
UNIQUE 

RANSBOTTOM 

XR-2000 

recirculating 
Silver  Recovery 
System 


•  Proven  to  recover  20  to  35%  more  silver  than 
conventional  “Terminal”  Recovery  systems. 

•  Discover  how  this  unique  new  system  can 
make  your  silver  recovery  more  efficient  — 
and  more  profitable  —  than  you  imagined 
possible! 

Let  Us  Prove  It!  Write  or  call  for  additional  information. 


Springfield  Silver 
Service,  Inc. 

•  manufacturers 

•  refiners 

•  wholesalers 


10815  State  Route  161 
P.O.  Box  89 

Mechanicsburg,  Ohio  43044 
(513)  834-2293 
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of  Factory-reconditioned  Compugraphic 
phototypesetting  equipment. 

Booth  1623 

INSCO  SYSTEMS 

Exhibiting:  INSCO  Systems,  the  data 
processing  affiliate  of  the  Continental 
Corp.,  will  show  their  remote  processing 
Business  Service  called  PACS  (Publica¬ 
tions  Advertising  and  Circulation  Busi¬ 
ness  Service).  System  features  newspa¬ 
per  control  of  input  and  output  through 
the  use  of  an  intelligent  terminal  and 
printer,  while  main  line  processing  is  per¬ 
formed  at  the  company’s  Neptune,  N.J., 
headquarters.  PACS  input  can  be  keyed 
manually  or  accomplished  through  an 
interface  with  the  production  system. 
System  outputs  provide  a  comprehen¬ 
sive  business  package  including  billing, 
rating,  dunning,  accounting,  sales 
analysis,  circulation  tools,  and  marketing 
information.  Sub-systems  available 
through  PACS  include:  transient  clas¬ 
sified  ledger,  retail  (display)  advertising, 
and  circulation. 

Booth  743 

INTERNATIONAL  PAPER 
SALES  CO.  INC. 

Exhibiting:  First  showing  of  CIP  Re¬ 
search  Ltd.  (IPSC.  research  associate) 
results  on  photopolymer  printing  plate 
study.  Plates  from  several  manufacturers 
have  been  studied  and  much  has  been 
revealed  about  image  formation,  type 
and  halftone  dot  structure.  First  showing 
of  M*  Area  Measurement  and  why  it  is  a 
more  accurate  cost-effective  invoicing 
system.  And  why  IPSCO  has  decided  to 
lead  the  way  and  sell  its  newsprint  the 
way  the  publisher  uses  a-’d  sells  it  to  the 
advertiser — by  area.  First  showing  of 
IPSCO’s  study  on  Kenaf  done  by  CIP’s 
Research  Pulping  Division.  Experiments 
on  thermo-mechanical  pulping  of  Kenaf 
show  newsprint  can  be  produced  from 
this  fiber.  Also  showing  Cost  control  fac¬ 
tors;  Paper  Making;  Super  Tree  and 
Facilities  and  Products. 

Booth  1405 

IPEC,  INC. 

Exhibiting:  Goss  and  Harris  Newspaper 
Presses  and  accessories. 

Booth  1911 

ITEK  COMPOSITION 
SYSTEMS 

Exhibiting:  First  showing  of  2  YDS  Sub¬ 
systems  for  CPS  720-64K  electronic 
copy  processing  system  with  two  50 
megabyte  disks,  six  M51  VDTs,  12  M50 
VDTs  and  two  GDTs,  with  Mark  VIII 
phototypesetter,  Mark  V  phototypeset¬ 
ter  and  Centronics  703  line  printer.  Also 
showing  CPS  320  system  with  two  50 
megabyte  disks,  4  M51  VDTs,  6  M50 
VDTs  and  two  GDTs,  with  Mark  VIII 
phototypesetters,  Mark  V  phototype¬ 
setters  and  Centronics  703  line  printers. 
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Also  showing  BPS  320  with  two  64K 
computers,  two  50  megabyte  disks,  10 
M50  VDTs  and  two  high-speed  printers. 

Booth  2133 

K&F  MANUFACTURING 

Booth  2552 

K-JACK  ENGINEERING 

Exhibiting:  Newspaper  Vending 

Machines  with  single  vend  unit  and 
model  1000,  One  By  One  that  permits 
customer  to  take  only  one  paper  at  a 
time.  Unit  features  industry  capacity  and 
available  in  enamel  finish  or  simulated 
wood  grain  panels. 

Booth  549 

KANSA  CORP. 

Exhibiting:  First  showing  of  Single  Vend 
Newspaper  rack  which  vends  one  news¬ 
paper  at  a  time  with  additional  features. 
Also  showing  four  station  newspaper  in¬ 
serting  machine  capable  of  inserting 
three  into  one  or  one  into  one  two-up,  at 
up  to  20,000  per  hour.  Unit  has  eject 
system,  batch  counter  and  is  of  modular 
design.  Also  showing  QuadraCart,  a 
heavy  duty  utility  truck  for  storing  or 
moving  newspapers,  inserts  or  other 
printed  pieces.  System  moves  products 
from  press  to  inserter  (or  anywhere  in 
plant). 

Booth  649 

KING  PRESS,  INC. 

Booth  2127 

KREONITE,  INC. 

Exhibiting:  Hot  Air  Dryer  Cabinet  for 
roll  film  with  unit  standing  82"  high  x  20" 
wide  X  24"  deep  and  offers  14  cubic  feet 
of  functional  drying  space,  variable  tem¬ 
perature  control  (up  to  120  degrees  F) 
with  one  (4  rod)  and  two  (3  rod)  sliding 
film  racks.  System  is  U/L  approved  with 
1 15  VAC  electrical  and  holds  roll  film  up 
to  220  size  in  length. 


Booth  156 

KURZWEIL  COMPUTER 
PRODUCTS,  INC. 

Exhibiting:  First  showing  of  Kurzweil 
Talking  Terminal.  Also  showing 
Kurzweil  Data  Entry  Machine  (KDEM) 
omni-font  text  entry  machine. 

Booth  966 

LANE  SYSTEMS 

Booth  1443 

LEKTRO  MIDWEST 

Booth  2066 

LINCOLN  ST.  LOUIS 

Exhibiting:  Ink  pumping  systems  and 
centralized  lubrication  systems  and 
equipment  with  the  PileDriver  II  pump 
capable  of  transferring  heavy  viscous 
materials  from  450  pound  drums  to  ink 
fountains.  Also  showing  Kleenseal  the 
portable  lubrication  equipment  line  and 
bucket  pumps,  lever  guns,  couplers,  air 
line  accessories  and  fittings  used  in  press¬ 
rooms  for  general  maintenance  jobs. 


Booth  1639 

LOGETRONICS,  INC. 

Exhibiting:  Meteorite  H  Camera;  Model 
432  Vertical  Camera;  Model  500  Process 
Camera;  Model  LD-24AQ/Film  Proc¬ 
essor;  Model  PC-18A  Photocomp  Proc¬ 
essor;  and  Model  PC- 13  Photocomp 
processor.  Also  showing  LogEscan  Sys¬ 
tems  including  Reader/Writer  Laser 
Platemaking  system. 
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Booth  2227 

LOGICON-INTERCOMP 

Booth  263 

MADAX  GRAPHIC 
PRODUCTS 

Exhibiting:  First  showing  Madax  375 
VFE  platemaker-electrostatic-automatic 
focusing.  First  showing  Madax  460  Cam¬ 
era  processor-Daylight  process  produces 
positive  paper  and  film  and  negative 
paper  and  film.  First  showing  of  Madax 
SpaceSaver  25  Collator  with  25  station 
collator.  Also  showing  Madax  215  VFV 
platemaker-automatic  focusing-verilith 
model  daylight  operated  system. 

Booth  1661 

MAILROOM  SYSTEMS 

Exhibiting:  First  showing  of  1220 
Counter  stacker  that  wilt  produce  20" 
high  compensated  stacks  or  up  to  12" 
batches  at  rates  up  to  50  batches  per 
minute  and  up  to  70,000  paper  per  hour. 
First  showing  of  Heavy  duty  stream 
conveyor  of  modular  design  with  con¬ 
veyor  pipe  centers  on  28"  centers.  Uses 
maple  idler  rollers  and  steel  drive  rollers 
and  will  accept  3"  thick  products.  Also 
showing  Program  Control  system  for 
newspapers  that  must  have  odd  count 
bundles.  System  is  fully  programmable 
with  microprocessor  control. 


NEW  FROM 

A.DAM. 


First  in  dry  powder  aikaiine, 
introduces  first  neutral  pH 
fountain  soiution  for  use  in 
newspaper  printing.  Neutral 
pH  produces  high  quaiity 
coior  reproduction  on  news¬ 
print,  while  reducing  plate 
wear  and  ink  consumption. 
A.D.A.M.  II  System— the  first 
powder/liquid  dispensing  and 
circulating  system  for  on-site 
manufacturing  of  press-ready 
fountain  solution  (up  to  500 
gallons  per  hour). 

See  both  of  these  exciting 
new  products  at 
AN  PA  Booth  No.  705 

The  A.D.A.M.  PEOPLE 

Graphic  Arts  Technical 
&  Consulting  Services 
8-67  Astoria  Blvd. 

Long  Island  City,  New  York  11102 
212/721-3737 
*Pat.  Pending— T.M. 


Booth  2352 

Mi  LOW  CORP. 

Exhibiting:  Complete  line  package  secur¬ 
ing  equipment  and  materials,  including 
the  MC  Strap  Tyer,  which  secures  news¬ 
paper  bundles  at  lowest  cost  possible, 
and  the  Strapfast  II  Strapping  Systems, 
which  uses  W,  W  or  Vi”  plastic  strap¬ 
ping.  Also  showing  complete  line  of 
strapping  supplies,  carton  sealing  tapes 
and  tying  twines. 

Booth  233 

MARTIN  AUTOMATIC 

Exhibiting:  First  showing  of  MSC 
Splicer;  MSS  Splicer;  MAC  Web  Guide; 
Martin  Rewind  Stand;  Martin  Web- 
Driven  Infeed.  Also  showing  Martin 
Constant  Tension  Infeed  and  Martin  Air 
Bar. 

Booth  951 

MASTER  SALES 
&  SERVICE 

Exhibiting:  First  showing  of  Silver  Rec¬ 
lamation  Unit.  Also  showing  Model 
2435  Flat  cold  light  printer.  Also  showing 
Offset  processor. 

Booth  146 

MASTHEAD  INTERNATIONAL 

Exhibiting:  Turnkey  installations  of 
Press  rooms  and  Mail  rooms. 

Booth  157 

MCCAIN  MFG.  CORP. 

Exhibiting:  Model  660-10  Newspaper 
Stuffer;  Model  660-20  Newspaper  Staf¬ 
fer;  Model  660-40  Newspaper  Stuffer; 
Hopper  Loader;  Model  1800  PB-Tabloid 
Folder,  Stitcher,  Trimmer. 

Booth  802 

MEAD  DATA  CENTRAL 

Exhibiting:  First  showing  of  NEXIS,  an 
interactive  computer-assisted  research  in 
the  full  text  of  newspapers,  magazines, 
and  wire  services.  With  a  communica¬ 
tions  terminal,  user  communicates  with 


the  Nexis  computer  in  plain  English  and 
searches  or  browses  in  the  electronic  li¬ 
brary.  Publications  participating  in  Nexis 
include:  Washington  Post;  Newsweek; 
Dun’s  Review;  Economist;  U.S.  News 
&  World  Report;  and  the  BBC  Summary 
of  World  Broadcasts.  Wire  services  in¬ 
clude:  AP,  UPI,  and  Reuters. 

Booth  343 

M.E.G.  (U.S.),  INC. 

Exhibiting:  First  showing  of  Model  DME 
(Modular)  Flying  Paster  which  replaces 
the  D.500  and  D.600  units.  System  per¬ 
mits  selection  of  concepts  of  the  D.5(X) 
and  D.600  with  the  exception  of  web 
widths,  frame  and  brake  selection,  can  at 
any  time  be  upgraded  to  any  degree  of 
sophistication  through  total  computer 
control  merely  be  replacing  modules. 

Booth  1827 

MERGENTHALER  LINOTYPE 

Exhibiting:  First  showing  CRTronic  dig¬ 
itized  font  technology  on  tabletop  unit. 
First  showing  System  325,  commercial 
and  newspaper  configuration  that  inter¬ 
faces  with  the  Linotron  606.  First  show¬ 
ing  of  Linoscreen  7000  an  editing,  pagi¬ 
nation,  and  text  composition  that  inter¬ 
faces  with  VIP  or  Linotron  202.  Also 
showing  Omnitech/2000  laser  typesetter; 
Linoscreen  Composer;  Linotron  202; 
Linoterm;  Linotron  606;  and  System 
5500  that  interfaces  functionally  de¬ 
signed  hardware  and  software  modules 
to  form  a  total  prepress  publishing  sys¬ 
tem. 

Booth  2527 

MGI  INTERNATIONAL 

Exhibiting:  A-PAR  1000  (Air  purification 
and  return)  system  for  controlling  ink 
mist  in  newspaper  pressrooms.  Unit 
constructed  of  stainless  steel  and  is  self¬ 
cleaning,  requiring  a  minimum  of  routine 
maintenance.  Folder  dust  unit  will  be 
explained. 

Booth  227 

MICROTROL  SALES 

Booth  2123 

MID/STATES  PACKAGING 
SYSTEMS 

Exhibiting:  First  showing  of  Model 
1812-NHD  Belt-fed  automatic  polypro¬ 
pylene  strapping  machine  for  newspaper 
bundling;  Heavy-duty  construction. 
Heavy-duty  dual  compression,  adjustable 
bundle  stop  to  accommodate  application 
of  one  or  two  parallel  ties,  as  desired. 
Uses  low-cost  weld-loc  embossed  poly¬ 
propylene  strapping,  heat  sealed.  First 
showing  of  Manual  strapping  systems  for 
bundling  of  skids,  cores,  polyester.  Also 
showing  Model  1813  manually-fed  au¬ 
tomatic  newspaper  bundling  machine- 
polypropylene.  Also  showing  model 
SP-505  semi-automatic  newspaper  bun- 
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dling  machine,  polypropylene,  and  model 
5-401  Right  angle  transfer  table. 


line  of  News  Center  100  VDT  desks. 
Stands,  Chairs  and  File  cabinets.  Also 
showing  complete  line  of  related  supply 
items. 


ment  dry  toner  system.  Copies  from 
sheets,  books,  and  3-D  objects.  Also 
showing  model  500D  with  cold  pressure 
fusing  system  that  has  cassette  paper 
feeding  system  for  sizes  up  to  Iff*  x  14". 


Booth  1305 

MITA  COPYSTAR  AMERICA,  INC. 

ii  Exhibiting:  Mita  18- Dry  proof  maker 

^  proof-quality 
copies  with  99  copies  automatically,  with 
setting.  Uses  sys- 

tern  that  gives  up  to  480  18"  x  25"  copies 
a  tk.  inof  without  changing  rolls.  Also  showing 

booth  1027  Model  17-Dry  with  copies  as  wide  as 

MIDWEST  PUBLISHERS  SUPPLY  17"  and  up  to  48"  long.  Copies  full  news- 
CO.  paper  page  in  12  seconds.  Unit  permits 

Exhibiting:  First  showing  of  Generation  production  of  offset  master  with  paper 
II  Work  Stations  and  Editing  Stations  coated  to  enhance  legibility.  Also  show- 
with  built  in  power  and  communication  ing  Mita  800D,  a  multipurpose  dry  copier 
channels.  First  showing  News  Center  permits  dial  up  to  20  copies  automati- 
Stand  Alone  VDT  swivel  table.  Also  cally.  Size  from  3Vi"  x  5Vi”  to  SW  x  22". 
showing  complete  line  of  MOD  II  Also  showing  Mita  900D  dry  electrosta- 
Paste-up  tables.  Light  tables,  cabinets  tic  copier  with  copy  speed  any  size  from 
and  accessories.  Also  showing  complete  3Vi"  x  5Vi",  to  11"  x  17'  with  single  ele- 


Booth  1201 

MOHR  ENTERPRISES 

Exhibiting:  First  showing  of  Copy  Cutter 
II  Modified  that  can  be  equipped  with  as 
many  as  six  cutter  blades  enabling  the 
newspaper  utilizing  reverse  leading  to 
trim  up  to  five  columns  in  one  pass.  First 
showing  of  MOHRPRO  14,  Rapid  Ac¬ 
cess  Graphic  Arts  Processor  for  RC 
phototypesetting  paper  and  film.  Proc¬ 
essor  draws  less  than  15  amps  and  can  be 
plugged  into  standard  120  volt  outlet. 
Also  showing  MOHRDRY  Stabilization 
paper  dryer  and  MOHRFLOW  chemical 
circulator. 


NEWSPLUS/3000  Software 
does  everything  but  set  type 
and  walk  the  company  dog. 

•  CIRCULATION  •  BUSINESS  •  ADVERTISING  j 


NEWSPLUS/3000,  by  Collier-Jackson,  is  a  fully-integrated 
five-system  computer  package  designed  specifically  for 
the  circulation  /  business  /  advertising  side  of  the 
newspaper  industry.  Total  on-line  management 
reporting  and  control,  coupled  with  simple 
operation,  make  the  NEWSPLUS/3000 
system  the  most  complete,  versatile,  lH 

efficiently-capable  network  available  to 
newspaper  publishing.  Period. 

Since  1975,  CJ,  Inc.  has  been  providing  a  _ 

wide  range  of  software  data  processing  services.  ■ 

CJ  is  an  authorized  software  supplier  and  OEM  for  I 
Hewlett-Packard  3000  systems. 

All  NEWSPLUS/3000  programs  are  offered  as  I 
turn-key  operations  by  CJ,  Inc.  without  problems  ’ 
and  with  complete  training.  . 

Mail  request  to:  Collier-Jackson,  Inc.  I 

Newspaper  Systems  Division 
1805  N.  Westshore  Blvd.  I 

Tampa,  Florida  33607  I 

Attn:  Dave  L.  Sloan 
(813)  870-2810  I 


Visit  the  CJ  booth  at  the  ANPA 
and  iCMA  conventions  this  year. 


PUBLICATION 


PHONE 
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Booth  2343 

MONOTYPE  GRAPHIC  SYSTEMS 

Exhibiting:  Two  Lasercomp’s  with  on 
and  off  line  production  capabilities. 

Booth  967 

MOTOROLA  COMMUNICATIONS 
&  ELECTRONICS  DIV. 

Booth  1327 

MUIRHEAD,  INC. 

Exhibiting:  First  showing  of  Muirhead 
Laser  PageFAX  Scanner,  recorder  and 
through-film  systems.  Equipment  will 
demonstrate  transmission  via  facsimile 
of  a  1614"  X  22"  ima^.  area  from  flat 
paste-up  copy  to  finished  negatives,  and 
from  paste-up  copy  to  press-ready  news¬ 
paper  printing  plates  via  the  system. 
Also  showing  line  of  wirephoto  equip¬ 
ment  including  the  M300  Laser  Re¬ 
corder;  the  K560  Photograph  Recorder; 
the  K-470  and  M146  Photo  Transmitters. 


Booth  805 

MULLER-MARTINI 

Exhibiting:  High-speed  Model  227  In¬ 
serting  machine  for  inserting  anything 
from  postcards  to  broadsheets  into  news¬ 
papers  and  allows  production  of  up  to 
20,000  per  hour  and  alternate  feeding  of 
both  main  sections  and  inserts.  Addi¬ 
tional  insert  stations  can  be  added  at  any¬ 
time  with  standard  automatic  reject  as¬ 
suring  continuous  production  of  foully  in¬ 
serted  products.  Also  showing  Model 
288  programmable  Compensating 
Counter  stacker  that  delivers  stacks  of 
standard  or  programmed  count.  Machine 
speed  is  automatically  synchronized  with 
the  press  or  inserting  machine  speed. 
System  has  an  aligning  unit  and  squeeze 
rollers  with  layers  automatically  jogged 
on  three  sides  and  compensated  by  the 
turntable  and  can  be  delivered  to  the  left, 
right,  or  alternately  to  the  left  and  right. 

Booth  2459 

MULTICAL  CORP. 

Exhibiting:  Decal  Graphics  for  large  and 
small  truck  fleets;  Vending  boxes  and 
storefront  point-of-purchase;  Decals  in¬ 
clude  Thermal  diecutting  in  one  piece  to 
36"  X  96";  Stripping  in  rolls  or  sections; 
Reflective  materials  and  in  stock  letter¬ 
ing  from  14"  through  12"  high. 
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Booth  357 

MYCRO-TEK,  INC. 

Exhibiting:  Two  ADCOMP  display  ad 
makeup  terminals  for  the  Mycro-Comp 
front-end  system.  Text  can  be  entered 
via  ADCOMP  monitor  through  the 
keyboard  or  can  be  fed  in  via  other  sys¬ 
tem  input  devices.  Copy  is  sized  and  po¬ 
sitioned,  typesetting  codes  are  not  re¬ 
quired.  System  has  graphics  tablet  and 
electronic  pen,  and  operators  can  trace 
or  draw  artwork.  Also  showing  two  MC 
20  Fixed  Hard  disk  drives  with  20  million 
characters  of  online  storage  and  sold  in 
pairs  that  have  mirror  writing  or  automa¬ 
tic  writing  of  information  to  both  disks. 
Each  fixed  hard  disk  is  self-contained 
and  a  microcomputer  controller  in  each 
unit  allows  full  use  of  news  editing,  clas¬ 
sified  advertising  and  circulation  man¬ 
agement  functions.  Also  showing  Class 
Ad  program  with  either  floppy  disk  or 
hard  disk  storage.  New  features  include 
automatic  costing  and  measuring.  Also 
showing  Update  13  new  file  management 
capabilities  with  ability  to  call  up  the  first 
three  lines  of  each  story  on  the  menu 
with  a  common  feature,  such  as  date, 
page  number  or  local  or  wire  desk.  Also 
showing  12  Mycro-Comp  VDTs.  Also 
showing  Floppy  disk-based  systems. 
System  has  either  .6  or  1.2  million 
characters  of  online  storage. 

Booth  1433 

NAPP  SYSTEMS  (USA) 

Exhibiting:  First  showing  of  NAPPrint 
Contact  Paper  System,  a  non-silver, 
room  light  handling  water  processible 
subtractive  emulsion  contact  paper  that 
is  processed  in  tap  water  utilizing  NAP- 
Print  18  Processor,  a  low- maintenance, 
high  throughput,  self-contained  mobile 
unit.  Also  showing  Titan  System,  a 
photopolymer  plate  processing  system 
that  delivers  up  to  120  press-ready  plates 
in  one  hour  and  requires  only  one 
operator.  Also  showing  News  Star  II 
system  with  both  direct  and  pattern 
plates  utilizing  the  News  Printer  expo¬ 
sure  unit  and  News  Star  washout  and 
oven  units,  capable  of  processing  15  di¬ 
rect  or  12  pattern  plates  per  hour.  Also 
showing  Take  ADvantage  of  US  pro¬ 
gram. 

Booth  1905 

NATIONAL  MACHINE  CO. 

Exhibiting:  First  showing  of  Line  of  Sub¬ 
tractive  processors.  Also  showing  RC-33 
roller  coaler.  Super  A-250  plate  proc¬ 
essor  and  Super  A-340  plate  processor 
for  additive  offset  plates. 

Booth  2443 

NEW  ENGLAND  NEWSPAPER 
SUPPLY  CO. 

Exhibiting:  Throw  Away  rollers;  Re¬ 
placement  parts  for  Goss  Presses;  Delta 
Offset  plates;  Master  3600  plate  proc¬ 


essor;  No  Pak  (5  ply)  offset  blankets; 
Polystick/Polydraw;  Press  room 
supplies;  Composing  room  furniture; 
Border  Tape;  Composing  Room  supplies 
and  Grid  Sheets. 

Booth  126 

NEWSCOLOR  CORP. 

Booth  2143 

NEWSPAPER  ELECTRONICS 
CORP. 

Booth  749 

NOLAN  INDUSTRIES 

Exhibiting:  Stream  Conditioner; 

Stacker;  Tray-matic;  Truckloader  Com¬ 
plex;  Belt  Conveyor;  Roll  handling 
equipment;  Control  Display. 

Booth  1427 

NUARC  COMPANY 

Exhibiting:  Wide  variety  of  pre-press 
graphic  arts  equipment,  including  proc¬ 
ess  cameras,  platemakers.  light  tables, 
diffusion  transfer  processors,  darkroom 
sinks  and  nu Arc’s  anamorphic  lens. 

Booth  127 

OFFSET  NEWSPAPER 
EQUIPMENT  CO. 

Booth  1627 

ONE  SYSTEMS  INC. 

Booth  2337 

C.K.  OPTICAL 

Exhibiting:  First  showing  of  Low  and 
High  Shrink  variables  for  SQUeeze 
Lenses.  Also  SQUeeze  lenses.  Also 
showing  Warner  MDS  Warner  780  Col¬ 
our  Computer,  Warner  Planomuter  (film 
plane  exposure  computer),  color  separa¬ 
tion  enlarger  with  1500  watt  pulsed 
Xenon  light  source,  fully  automated  filter 
changer,  thermostatically  controlled 
cooling  system  and  new  automated 
built-in  flash. 

Booth  333 

OVALSTRAPPING,  INC. 

Exhibiting;  First  showing  of  JP  80  Cross 
X  Tie  Plastic  Strapping  Machine,  a  single 
strapping  machine  that  can  add  extra  se- 
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curity  to  inserted  or  non-inserted  bun¬ 
dles  by  placing  cross  ties  at  a  rate  of  23 
bundles  per  minute.  Unit  operates  with  a 
center  tie  that  is  first  placed  in  the  nor¬ 
mal  location  then  the  bundle  is  rotated  90 
degrees  for  a  second  tie.  Bundles  may  be 
processed  randomly  with  single  or  cross 
ties  selectively  by  bundle  height.  Unit 
uses  polypropylene  strap  and  seals  with 
a  heat  fusion  process.  Also  showing  Plas¬ 
tic  Strap;  Mailroom  conveyors;  Anti- 
Skid  Fatique  Matting;  Plastic  Strapping 
Machines. 

Booth  1451 

PACE  PACK 

Booth  1813 

PAKO  CORP. 

Exhibiting:  Complete  line  of  lith,  rapid 
access  processors  and  chemical  re¬ 
plenishment  equipment  including  PAKO- 
LITH:  PAKOQUICK:  24  ML;  24  SQ; 
12  RDP;  PAKONOLITH  and  CR  I  and 
CR  II. 

Booth  2539 

PAMARCO,  INC. 

Exhibiting:  First  showing  of  Anilox  ink 
distribution  rolls  used  throughout  ANPA 
Development  Program  and  on  ANPA- 
Press  Retrofits  and  ANPAPress  Proto¬ 
type  Newspaper  Press.  Also  showing 
other  types  of  Pamarco  Evenflo  Anilox 
Rolls,  plus  Technical  Data. 

Booth  2543 

PERIPHERAL  SYSTEMS. 

Booth  2450 

PHILLIPS  &  JACOBS 

Booth  1505 

H.M.  PITMAN  CO. 

Booth  605 

PORTAGE  NEWSPAPER 
SUPPLY 

Exhibiting:  First  showing  of  DPS-80,  a 
direct  print  system  that  enables  users  to 
make  screened  prints  (halftones)  directly 
from  continuous  tone  negatives.  System 
incorporates  electronic  controls  for  an 
enlarger  and  utilizes  a  sensitive  probe  for 
reading  densities  and  makes  a  flash  ex¬ 
posure  simultaneously  with  the  main  ex¬ 
posure.  Also  showing  Art  Waxer;  Trim- 
kleen  I;  Trimkieen  II;  and  Safetrim  Jr. 

Booth  666 

PORTEC,  INC. 

Booth  968 

PRINTING  EFFICIENCY 
MANAGEMENT  CORP. 

Booth  303 

PRINTING  IMPRESSIONS 

Booth  2223 

PRODUCTION  NEWS 
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Booth  423 

PUBLISHERS  AUXILIARY 

Exhibiting:  Latest  issues  of  Publishers’ 
Auxiliary  and  other  publications  of  the 
National  Newspaper  Association. 

Booth  2647 
PUBLISHERS  FOR 
CONVENTIONS,  INC. 

Exhibiting:  The  National  Conventioneer, 
a  reference  book  of  product  literature 
relevant  to  the  newspaper  industry. 

Booth  2460 

PUBLISHERS  EQUIPMENT 
CORP. 

Booth  205 

QL  SYSTEMS  LTD. 

Booth  1602 

QWIP  SYSTEMS 

Booth  1943,  1043 

RAYTHEON  GRAPHIC 
SYSTEMS 

Exhibiting:  Raycomp  Adset  Ad  Compos¬ 
ition  System;  Raycomp- 100  Ad  Compos¬ 
ition  System;  Raycomp  ADES  (Ad  Data 
Entry  System);  and  300  Megabyte  Ad 
Storage  System. 

Booth  1039 

REMARCO,  INC. 

Exhibiting:  Proflex  Reproportioning  Sys¬ 
tem;  Proteus  Reproportioning  System; 
Fotostar  Photodisplay  Lettering; 
Graphics  Modifier;  Also  showing  Corton 
Core  Stripper;  Corton  Plate  Bender  and 
Register  System. 

Booth  423 

ROCHESTER  INSTITUTE 
OF  TECHNOLOGY 

Booth  1311 

ROCKWELL-INTERNATIONAL 

ROCKWELL-GOSS 

ROCKWELL-COLLINS 

Exhibiting:  First  showing  of  546mm 
(21  Vi")  cutoff  Community  SSC  press; 
Also  showing  Goss  Newspaper  produc¬ 
tion  systems  including:  Community;  Ur¬ 
banite;  Signature  HV;  Cosmo-Offset  and 
Metroliner  Presses;  Goss  Press  Control 
System  with  Page  Area  Reader  (PCS/ 
PAR);  Automatic  Roll  Loading  System 
(ARL);  and  Goss  Mailroom  Systems. 
Also  showing  displays  of  Collins  Tele¬ 
communications  System  and  Fincor 
Press  Drive  Systems. 

Booth  2353 

RUTHO-GRAPHICS  DIV. 

SUN  CHEMICAL  CORP. 

Booth  105 

RYCOLINE/RYCO 

GRAPHIC 


Exhibiting;  First  showing  of  Ryco 
Graphic  Spray  Dampener;  First  showing 
of  Ryco  (jraphic  Mix-All  System.  Also 
showing  coniplete  line  of  Rycoline  press¬ 
room  and  wipe  on  chemistry;  Blankets; 
Ryco  Automatic  Blanket  Washers;  Ryco 
Blanket  Packing  Gauge;  and  Ryco  P^ra 
Gluing  system. 

Booth  2411 

SAFE  WALK,  INC. 

Exhibiting:  Algrip-slip  resistant  floor 
plate. 


Booth  1357 

SAXMAYER  CORP. 

Exhibiting:  First  showing  of  the  Sax- 
mayer  Folder-Wrapper  (FW-16),  a  single 
copy  newspaper  packaging  system  which 
totally  seals  newspaper  against  the  ele¬ 
ments  up  to  8000  per  hour.  Newspapers 
are  sealed  using  a  cohesive  coated  film 
which  requires  no  heat.  Also  showing 
Model  BMl  A  Tying  Machine;  Model  810 
Table  Model  Tying  Machine;  Model  EM 
Tying  Machine  and  Model  #7  Tag 
Stringer  and  Mail  Sack  Rack. 

Booth  1055 

SCHEFFER  AUTOMATIC 

Exhibiting;  First  showing  of  Model  C 
Pre-Folder  which  incorporates  angle 
bars  and  slitter  designed  to  be  installed 
prior  to  the  press  folder.  Pre-Folder  pro¬ 
duces  commercial  products  such  as 
square  tabloids,  broadsheets  with 
coupons,  six  page  broadsheets,  oblong 
inserts  and  quarter  folded  products  from 
press  folders  without  quarter  fold  at¬ 
tachments. 


Booth  1503 

SEABOARD  ENERGY 
SYSTEM,  INC. 

Exhibiting:  Seaboard  Energy  Manage¬ 
ment  System  and  smaller  Seaboard 
Energy  System  11.  Larger  SEMS  will 
have  alarm  capability  as  well  as  energy 
management.  Also  showing  Preventive 
Maintainance  System  that  can  be  inter- 
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faced  with  EMS  to  monitor  run  time  on 
operating  units  for  preventive  mainte¬ 
nance  scheduling  as  well  as  monitoring 
work  orders,  budget  status  for  mainte¬ 
nance  projects.  System  also  has  inven¬ 
tory  control  capability  for  the  mainte¬ 
nance  department. 

Booth  543 

SEMLER  INDUSTRIES 

Exhibiting:  First  showing  Semler  Offset 
Waste  Ink  Recovery  System  with  safety 
and  automation  features.  Also  showing 
other  Semler  Systems  for  ink  recovery. 

Booth  2627 

SEYBOLD  PUBLICATIONS 

Booth  866 
SIGNODE  CORP. 

Exhibiting:  Model  MS  and  Model 
ML2-EE  power  strapping  machines  for 
newspaper  bundling.  Model  MS  is  a 
semi-automatic  unit  for  distribution  and 
miscellaneous  off-line  bundling.  Model 
ML2-EE  is  a  fully  automatic  unit  that 
compresses  and  straps  intermixed  bun¬ 
dle  sizes. 


Booth  504 

SILVER  RECOVERY 
SYSTEMS 

Exhibiting:  First  showing  of  CPAC-T2 
terminal  electrolytic  unit.  Also  showing 
XR-2000  Ransbottom  recirculating  elec¬ 
trolytic  unit.  Full  line  of  McKay  metallic 
displacement  silver  recovery  cartridges. 
Silver  magnet  disposable  electrolytic 
unit  for  low  volume  recovery. 

Booth  661 

SMITH  RPM  CORP. 

Exhibiting:  Smith  Dampener  system  will 
have  demonstration  model  that  simulates 
advantages  over  conventional  dampen¬ 
ing  systems.  Unit  can  be  used  with  LOG; 
DiLitho  and  Offset  conversions.  Also 
showing  Smith  RPM  LOG  system  for 
converting  letterpresses  to  true  offset. 
System  custom  designed  to  fit  all  makes 
of  newspaper  letterpresses  and  includes 
Smith  dampener. 

Booth  2415 

SNOOK  CORP. 
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Booth  1266 

BERNARD  SOEP 
ASSOCIATES 

Exhibiting:  Space  Planning;  Architec¬ 
ture;  Interior  Design;  Also  showing 
NIOSH  report  (abstract),  an  examina¬ 
tion  of  their  “Job  Demands  For  Office 
Workers”  Nov.  1979,  along  with  com¬ 
ments  on  cost-effective  solutions  to  the 
lighting,  glare/reflection  and  ergonomic 
factors. 

Booth  301 

SPECTRUM  INK 

Booth  2205 

SPERRY  UNIVAC 

Booth  203 

SPRINGFIELD  SILVER 
SERVICE,  INC. 

Exhibiting:  Ransbottom  XR-2000  Recir¬ 
culating  Silver  Recovery  System  with 
patented  jet  disperser  that  provides  agi¬ 
tation  without  moving  parts  in  the  disil¬ 
vering  chamber.  System  completely 
sealed  with  no  drain  required  and  can  be 
installed  inside  or  outside  of  darkroom. 


Booth  401 

STAUFFER  MEDIA 
SYSTEMS,  INC. 

Exhibiting:  Stauffer  demonstrating  their 
Newspaper  Business  Information  Sys¬ 
tems  on  the  new  Burroughs  B90  compu¬ 
ter  with  VDTs.  Systems  are  designed  to 
aid  the  newspaper  in  the  area  of  Adver¬ 
tising,  Circulation  and  Classified. 

Booth  505 

STEPPER  ASSOCIATES 

Exhibiting:  First  showing  of  Stepper 
Quarter-Folder/Address  Labeler  which 
performs  quarter-folds  and  addresses 
labels  half-folded  papers.  Unit  available 
with  multiple  hoppers  for  collating  sec¬ 
tions  together  and  uses  an  Avery  Label¬ 
ing  head  which  applies  computer  pre¬ 


pared  labels.  Also  showing  Model  510W 
and  720  Stepper  Fold’n  Tyers  that  folds 
and  ties  papers  for  carriers. 

Booth  817 

SYSTEM  DEVELOPMENT 
CORP. 

Exhibiting:  First  showing  of  Text  II  re¬ 
mote  terminal  with  full  2-way  communi¬ 
cation  over  phone  line  to  a  central  com¬ 
puter.  Terminal  is  intelligent  and  can  be 
down  loaded  from  central  computer. 
First  showing  of  Text  II  on  Hewlett- 
Packard  2IMXE  computer  with  1024K  of 
main  memory.  Key  tables  and  programs 
previously  manipulated  from  disc  are 
now  available  in  the  fast  main  memory. 
Also  showing  Text  II  Newspaper  Edito¬ 
rial  System  and  Text  II  Newspaper  Ad¬ 
vertising/Accounting  System. 

Booth  120 

TAFT  CONTRACTING  CO. 

Exhibiting:  Photographs  and  description 
of  latest  installations  of  mailroom  and 
press  room  equipment. 

Booth  1543 

TAFT  EQUIPMENT 
SALES  CO. 

Booth  1227 

TASOPE  CO. 

Booth  116 

TECH-ENERGY  CO. 

Exhibiting:  First  showing  of  Double 
width  offset  parts;  First  showing  of  Sin¬ 
gle  width  offset  parts;  First  showing  of 
Knifebox  with  rubber  spring  and  One 
piece  Gheekwood;  First  showing  of  Self 
Oscillating  Roller;  First  showing  of  ser¬ 
vice  work  on  single  width  presses.  Also 
showing  double  width  letterpress  parts; 
Single  width  letterpress  parts;  Single 
width  folder  parts;  Also  showing  double 
width  folder  parts;  Letterpress  blankets; 
Offset  blankets;  Plate  packing;  Blanket 
packing. 

Booth  761 

TELCON  INDUSTRIES 

Exhibiting:  First  showing  of  Ambassador 
portable  text  editing  terminals.  First 
showing  of  Micromark  Word  Spelling 
System.  Also  showing  Bureau  text  edit¬ 
ing  terminals;  Multiplexers;  and  Goncen- 
trators. 
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Booth  1855 

TELERAM  COMMUNICATIONS 

Exhibiting:  First  showing  of  Porta- 
bubble  81,  lightweight  portable  terminal 
with  bubble  memory  that  permits  unit 
to  be  used  for  word  processing,  time 
sharing  and  communications  applica¬ 
tions.  Unit  has  alpha-numeric  key¬ 
board,  30K  characters  of  permanent 
storage  (expandable  to  120K  characters), 
bright  VDT  with  34  character  wide  lines 
(51  optional),  16  lines  for  text,  self-con¬ 
tained  acoustic  coupler  rated  300  baud 
(1200  baud  optional),  an  auxiliary  RS 
232C/RS  449/423  communication  port 
and  an  optional  mini-printer.  Also  show¬ 
ing  full  line  of  portable  terminals. 


Booth  1955 

3M  CO. 

Exhibiting;  First  showing  of  Color-Key 
for  Newsprint  material  that  is  a  negative 
overlay-type  pre-press  proof  and  con¬ 
sists  of  black  plus  three  process  colors. 
Colors  are  precision-coated  on  clear 
polyester  to  closely  match  conventional 
newsprint  densities.  Top  sheet  features  a 
special  anti-gloss  coating  to  resemble  the 
printed  piece.  After  being  exposed  to 
camera  negatives  in  ultraviolet  light,  the 
individual  sheets  are  processed,  over- 
layed  in  register  and  then  viewed.  Also 
showing  Pyrofax  Platemaking  System,  a 
silverless  system. 


Booth  124 

3M,  INDUSTRIAL  GRAPHICS 
DIVISION 

Exhibiting:  Photo  direct  camera  pro¬ 
cessor  which  automates  the  making  of 
stats,  both  silver  and  non-silver  mate¬ 
rials. 

Booth  467 

TINGUE,  BROWN  &  CO. 
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Booth  2427 

TITUS  COMMUNICATIONS 

Exhibiting:  First  showing  System  Z  for 
larger  weeklies  and  small  dailies  with  32 
million  characters  storage  and  expanded 
input/output.  First  showing  Model 
1600/Z  VDT.  Also  showing  complete  line 
of  smaller  newspaper  systems  including 
the  Mini/Z;  Terminals  I700/Z  VDT; 
1710/Z  VDT;  and  terminal  1500/Z  VDT. 

Booth  1163 

TOYO  INK  AMERICA 

Exhibiting:  First  showing  Non- 
Dampener  direct  lithography  system 
which  is  a  special  ink  prepared  by  emul¬ 
sifying  an  oil  ink,  whose  viscosity  is  al¬ 
most  the  same  as  that  of  letter  press  ink, 
with  water  or  other  aqueous  component, 
is  separated  into  ints  oil  ink  component 
and  aqueous  component  by  means  of  a 
roller  near  to  the  plate  of  the  press;  the 
former  component  is  then  applied  to  im¬ 
aged  area.  Thus  an  image  is  formed. 

Booth  411 

TV  DATA,  INC. 

Booth  110 

TYPEWORLD 

Booth  1021 

UNITED  PRESS 
INTERNATIONAL 

Booth  2453 

VARN  PRODUCTS 

Booth  1111 
VISION  DATA 
EQUIPMENT  CORP. 

Exhibiting:  Circulation  and  business 
computer  system  with  a  standard  DEC 
computer,  VDTs  and  system  prints  bun¬ 
dle  labels  and  mail  labels  giving  total 
press  run.  Daily  reports  provided  for 
drivers,  post  office  and  ABC  reports  are 
printed  off  immediately. 

Booth  150 

VWR  SCIENTIFIC,  INC. 

Exhibiting:  First  showing  of  VWR  24BQ 
Lith/Rapid  Access  Processor;  First 
showing  of  VWR  Max-25  processor. 
Also  showing  Wing  Lynch  Processor; 
VWR  Private  Brand  supplies;  VWR 
Light  table;  VWR  Vacuum  Frame;  VWR 
13  Phototypesetting  Processor;  and 
VWR- 17  Processor. 


Booth  643 

WEB  PRESS  CORP. 

Booth  561 

WEB  SPECIALTIES 

Booth  566 

JARVIS  B.  WEBB  CO. 

Exhibiting;  Computer  directed  paper  roll 
handling  systems  using  gull-wing  slat 
conveyors,  chain-in-floor  towline  carts, 
automated  transfers.  Live  and  static  roll 
storage  with  automatic  inventory  con¬ 
trol. 

Booth  851 

WESTERN  LITHO  PLATE 

Exhibiting:  First  showing  of  Lith-X- 
Pozer  II,  high  speed  multiple  exposure 
unit  that  can  produce  four  single-page 
plates  per  minute.  System  can  hold  nega¬ 
tive  in  the  vacuum  frame,  exposing  up  to 
99  single-page  plates  from  each  negative, 
and  then  returning  the  negative  back  to 
the  machine  operator.  First  showing  of 
Hot  Plate  System  which  produces  an  ab¬ 
rasive-resistant,  solvent-resistant  plate. 
First  showing  of  Automatic  Plate  bender 
that  automatically  accepts  single  page 
newspaper  plates.  Bender  receives  two 
single  page  plates  at  a  time,  sorts,  then 
bends  and  ejects  one  plate  at  a  time. 
Plates  are  stacked  automatically  at  the 
end  of  the  bending  cycle.  First  showing 
of  Quick  Start  Finisher  designed  to  be 
used  with  all  types  of  additive  or  subtrac¬ 
tive  plates.  Also  showing  Lithoplater 
38D;  Punch  Coater;  Lithoplater  25; 
Front  Page  Plate;  Newsmaker  Plate. 


Booth  136 

WESTWOOD  ASSOCIATES 

Exhibiting:  Newspaper  Reporter  termi¬ 
nal;  Texas  Instruments  model  765  bubble 
memory  terminal;  Xerox  Model  1750 
Letter  quality  teleprinter;  Westwood 
WA-101  Video  Adapter;  Texas  Instru¬ 
ments  Model  745  Portable  Data  terminal. 

Booth  963 

WHALEN  COMPUTER 
SERVICES,  INC. 
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Booth  143 

WOOD-HOE  DIV.  M.A.N. 

WOOD  INDUSTRIES 

Exhibiting:  First  showing  of  UNIMAN, 
operating  a  2-unit  web  offset  press  with 
color  half  deck,  producing  an  8-page 
broadsheet  product  with  4-color  printing. 
Press  is  a  single-width,  two  around,  that 
can  be  built  in  either  22W  or  2U4"  cut¬ 
off.  Also  showing  LITHOMATIC  II,  4 
plate  wide  web  offset  press;  LITHO- 
FLEX,  4-plate  wide  web  offset  press; 
COLORMAN,  4-plate  wide  web  offset 
press  built  by  M.A.N.-Roland. 

Booth  302 

WORLD  BOOK  CHILD 
CRAFT  INTERNATIONAL 

Booth  111 

XENOTRON  LTD. 

Exhibiting:  First  showing  of  XVC-II 
table  top  Video  Composer,  a  page  ad 
composition  terminal  that  can  be  inter¬ 
faced  directly  on-line  to  most  typesetting 
systems.  First  showing  of  Xenotron  Disc 
Store  (XDS)  which  is  optionally  avail¬ 
able  with  Vi  MB  to  1  MB  capacity 
(XDS-100)  or  5  MB  to  10MB  capacity 
(XDS-200). 

Booth  2063 

XITRON,  INC. 


Exhibiting:  First  showing  of  Data  Link 
with  one  parallel  input  port,  one  parallel 
output  port  and  one  bi-directional 
RS-232  port.  Unit  allows  a  user  to  hook 
ad  mark-up  terminals  directly  into 
front-end  systems.  Also  showing  com¬ 
plete  line  of  Interface  units;  Universal 
Interface  (4-in,  2  out)  101  Interface  (1-in, 
1-out);  Multiplexers  and  enhanced  prod¬ 
ucts:  Dual  Dataport  Auto  Multiplexer, 
PIO  Dual  Auto  Multiplexer;  4-Way  Auto 
Multiplexer;  Switch  boxes;  Programm¬ 
able  Communicator;  BRPE  Translator; 
Mag-80  and  the  Stripper. 


Booth  1666 

X-RITE  CO. 


Exhibiting:  First  showing  of  Model  311 
Densitometer.  Also  showing  model  301 
and  308  Densitometers;  Silver  Recovery 
Equipment. 


Exhibit  time  saver 

In  this  seventh  ANPA/RI  “Conference 
Planning  Issue”,  the  section  that  starts 
below  and  carries  over  to  the  following 
page,  has  been  designed  to  help  news¬ 
paper  executives  plan  their  time  more 
efficiently  while  on  the  exhibit  floor. 


CAMERA/FILM 

PLATEMAKING 

Exhibitor  Check  to  Visit  Booth 


Agfa-Gevaert  .  351 

Amergraph  . 368 

Azoplate  .  2349 

Baldwin-Gegenheimer  .  2005 

Beach  Mfg . 2313 

Berkey  Technical  . 668 

Chesley  F.  Carlson  .  2437 

Camfeldt  .  2643 

Chemco  Photoproducts  . 827 

Combined  Services  .  2533 

Consolidated  International  .  133 

Crosfield  Electronics  .  1711 

D.S.  America  . 2211 

DuPont  . 602 

Dynalith  . 405 

Eastman  Kodak  .  2321 

EOCOM  .  311 

Oscar  Fisher  .  138 

Fluorographic  Services  .  2633 

GAFCorp .  1205 

General  Photo  Products  . 2217 

W.R.  Grace  .  2111 

Graphic  Enterprises  .  1821 

HCM-Graphic  Systems  .  2327 

Heidelberg  Eastern  .  2449 

Hercules  .  1139 

Hope  Industries  .  1605 

Iconics  Control  .  123 

Imperial  Metal  . 951 

K&F  Mfg . 2133 

Kreonite  . 2127 
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LogEtronics  .  1639 

MADAX  .  263 

Master  Sales  &  Service  . 951 

Mita  Copystar  .  1305 

Mohr  Enterprises  .  1201 

Muirhead  .  1327 

NAPP  Systems  .  1433 

National  Machine  .  1905 

Newscolor  .  126 

nuArc  .  1427 

CK  Optical  .  2337 

Pako  Corp  .  1813 

Portage  . 605 

Remarco  .  1039 

Rutho-Graphics  .  2353 

Silver  Recovery  .  504 

Snook  Corp  . 2415 

Springfield  Silver  . 203 

3M  Co .  1955 

3M  Industrial  .  124 

VWR  Scientific  .  150 

Western  Litho  .  851 

X-Rite  .  1666 


ELECTRONIC 

SYSTEMS 

Exhibitor  Check  to  Visit  Booth 

AlphaKey  Systems  .  2163 

AM  ECRM-AM  International  . . .  1643 

AM  Varityper  .  1553 

Associated  Press  .  1013 

Atex  Inc . 2149 

Autologic  . 511 

Berthold  No.  America .  1723 

Business  Controls  .  1457 

Camex  .  1351 


Collier-Jackson  .  257 

Composition  Systems  .  1117 

Compugraphic  .  1143 

Compuscan  .  2421 

Computek  .  768,  1339 

Digital  Equipment  . 627 

Dissly  Research  .  1401 

Graphic  Products  .  1501 

Harris  Corp . 327 

Hastech  Inc.  . .  1363 

Hendrix  Electronics  .  1363 

IBM  Corp .  1561 

Itek  Composition  .  1911 

Kurzweil  Computer  .  156 

Logicon-Intercomp  .  2227 

Mead  Data  Control  .  802 

Mergenthaler  Linotype  .  1827 

Monotype  Inti .  2343 

Motorola  . 967 

Muirhead  .  1327 

Mycro-Tek  .  357 

Newspaper  Electronics  . 2143 

One  Systems  .  1627 

Peripheral  Systems  .  2543 

QL  Systems  .  205 

Qwip  Systems  .  1602 

Raytheon  .  1043,  1943 

Seaboard  Energy  .  1503 

Sperry  Univac  .  2205 

System  Development  . 817 

Telcon  Industries  . 761 

Teleram  .  1855 

Titus  Comm .  2427 

United  Press  Inti .  1021 

Westwood  Associates  .  136 

Xenotfpn  .  Ill 

Xitron  .  2063 
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Exhibitor  Check  to  Visit  Booth 


Baleking  Systems  .  142 

Butler  Automatic  .  1239 

Capital  Elevator  .  1203 

Cary  Co .  1611 

Control  Systems  . 868 

Custom-Built,  . 305 

Dahlgren  .  1127 

Dar  Mar  .  568 

Ebway  Industries  .  1202 

Eclectic  . 2412 

Enkel  Corp . 223 

Ersatech  .  134 

Faustel  .  2350 

Flint  Ink  .  160 

Graphic  Arts  Tech . 705 

Harris  Corp . 327 

IPEC  .  1405 

King  Press  . 649 

Lincoln  St.  Louis  .  2066 

Martin  Automatic  . 233 

Masthead  Inti .  146 

M.E.G . 343 

MGI  Inti .  2527 

Microtrol  . 227 

Pace  Pack  .  1451 

Pamarco  .  2539 

Publishers  Equip .  2460 

Rockwell-Goss  .  1311 


Rycoline  Solvent  .  105 

Safe  Walk  . 2411 

Scheffer  Automatic  .  1055 

Semler  . 543 

Smith  RPM  . 661 

Taft  Contracting  .  120 

Taft  Equip . 1543 

Tech-Energy  .  116 

Tingue,  Brown  . 467 

Web  Press  . 643 

Jarvis  B.  Webb  . 566 

Wood-Hoe  .  143 


MAILROOM 

DISTRIBUTION 

Exhibitor  Check  to  Visit  Booth 


Cpac  Inc . 503 

EDS-IDAB  . 443 

Erectoweld  . 863 

Ferag  Inc .  1843 

Graphic  Management  .  2339 

Hall  Systems  . 843 

Harris  Corp . 327 

Ideal  Equip .  1%3 

Mailroom  Systems  .  1661 

Malow  Corp .  2352 

McCain  Mfg .  157 

Mid-States  . 2123 


Muller-Martini  . 805 

Nolan  Systems  . 749 

Ovalstrapping  . 333 

Rockwell-Goss  .  1311 

Saxmayer  .  1357 

Signode  . 866 

Stepper  Assoc . 505 


MISCELLANEOUS 

Exhibitor  Check  to  Visit  Booth 


ANPA  .  1343 

Applied  Learning  .  1303 

Craig  Cold  Type  .  114 

Dunn  Technology  .  132 

Durbin  Assoc .  701 

Gannett  Foundation  .  2421 

Inland  Newspaper  . 505 

Insco  Systems  .  1623 

Inti.  Paper  Sales  . 743 

Kansa  Corp . 549 

K-Jack  Eng .  2552 

Lektro  Midwest  .  1443 

Midwest  Pub . 1027 

Multical  .  2459 

N.E.  Newspaper  .  2443 

Phillips  &  Jacobs  .  2450 

H.M.  Pitman  .  1505 

R.I.  Technology  . 423 

Bernard  Soep  .  1266 

Stauffer  Media  . 401 

Vision  Data  .  1111 

Whalen  Computer  . %3 


TV  Data's  well-knawn  •  Any  style  at  farmat. 


camera-ready  listings  are  ready  •  Custamized  feature  package, 
ta  rail.  We  presently  use  aver  •  Camplete  TV  booklets, 

twelve  miles  of  film  each  •  Special  ond  Children's 


month  to  bring  you  comero-  show  breakouts. 


ready  convenience  ond  quality. 
Or  you  moy  prefer  fast  wire 
delivery.  Eoch  offers  TV  Data's 
wide  range  of  typesetting  and 
editoriol  options— allowing  you 
to  custom-tailor  listings  to  fit 
your  publication. 


TV  Dota  is  reody  when  you  ore! 
For  more  information,  coll  our 
Hotline: 

(800)  833-9581 

New  York  Tie  Lir>e  Toronto  Tie  Line  Locol  Line 

(212)581-0169  (416)066-9019  (516)792-9914 


IIIIIIIIIIIIIITV 


Quaker  Village,  Glens  Falls,  New  Yarl^  12801 
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Syndicates 


By  Lenora  Williamson 


Comics  Council  holds  to  43-pica  measure 


The  Newspaper  Comics  Council  and 
the  syndicates  are  resisting  any  requests 
from  newspapers  to  reduce  the  estab¬ 
lished  standard  43-pica  measurement  for 
comic  strips. 

Richard  Pales,  national  sales  director 
of  King  Features  Syndicate,  speaking  be¬ 
fore  the  Council’s  spring  meeting  in  New 
York  City  May  5,  said  there  are  repeated 
requests  from  newspapers  to  reduce 
size.  “If  they  want  to  go  down  in  size. 


they  have  to  do  it  on  their  own.  We 
aren’t  going  to  help  them.” 

He  expressed  some  concern  over  the 
growing  number  of  broad  sheets  turning 
to  tab  size.  Some  comics  won’t  reduce, 
he  said. 

The  43-pica  standard  for  strips  and  21 
for  panels  was  set  by  the  council  and  the 
syndicates  as  a  standard  after  much 
cooperative  study  in  1978. 

The  Council  presented  its  1980  Jester 


Award  to  Charles  T.  Kline,  a  founder  of 
the  organization  and  its  current  presi¬ 
dent — and  a  veteran  of  45  years  in  the 
comics  business. 

The  newly  elected  chairman  of  the 
Council  as  of  this  Fall  is  Michael  Argir- 
ion  of  the  Chicago  Tribune,  and  the  new 
vice  chairman  will  be  Joseph  F. 
D’Angelo,  president  of  King  Features 
Syndicate. 

Elected  to  the  executive  committee 
were  Thomas  E.  Wark,  assistant  manag¬ 
ing  editor  of  the  Philadelphia  Inquirer, 
and  John  Cullen  Murphy,  president  of 
the  National  Cartoonist  Society.  Robert 
S.  Reed,  president,  Chicago  Tribune- 
New  York  News  Syndicate,  continues  as 
membership  chairman,  as  does  Toni 
Mendez  of  Toni  Mendez,  Inc.,  who  is 
projects  chairwoman.  John  W.  Koessler 
Jr.,  The  Greater  Buffalo  Press,  is  re¬ 
tiring  chairman  of  the  council. 

The  council  is  undertaking  a  study  of 
its  future  work,  exploring  what  it  should 
be  doing  to  help  the  industry  and  how  to 
secure  more  newspapjer  membership  ac¬ 
tivity,  and  also  how  to  develop  a 
methodology  for  conducting  readership 
surveys. 

The  entertainment  side  of  the  Council 
business  meeting  had  two  stars,  one 
being  Jules  Feiffer,  the  cartoonist  and 
author  who  wrote  the  screen  play  for  the 
new  “Popeye”  movie  musical  which  will 
be  released  around  Christmas  time. 

The  other  was  Mell  Lazarus  of 
“Momma”  and  “Miss  Peach”  fame, 
mainly  talking  about  his  mother,  who 
provides  continuing  copy  for  the 
“Momma”  strip.  Said  Lazarus,  “I’m 
probably  the  only  son  in  America  who 
(Continued  on  page  94) 


'‘Fantastic  Funnies” 
special  airs  May  15 

Celebrating  the  85th  year  of  comic 
strips  in  America,  an  hour-long  CBS 
Special  “The  Fantastic  Funnies”  will  be 
televised  May  15,  8-9  p.m.  with  car¬ 
toonists  from  many  major  syndicates  ap¬ 
pearing. 

The  special  was  written,  produced  and 
directed  by  Lee  Mendelson,  producer  of 
the  “Charlie  Brown”  specials,  in  coop¬ 
eration  with  the  National  Cartoonists 
Society. 

Mendelson  appeared  before  the  Spring 
meeting  of  the  Newspaper  Comics 
Council  in  New  York  City  May  5  and 
pointed  out  the  growing  number  of 
movies  being  made  from  newspaper 
comic  strips.  Mendelson  told  the  Council 
that  he  couldn’t  sell  the  “Charlie 
Brown”  (Peanuts)  special  idea  for  two 
years — all  networks  turned  him  down. 
Now  they  are  prime-time.  It’s  a  danger¬ 
ous  business  being  at  the  mercy  of  time 
periods,  Mendelson  declared. 


Two  years  and  more  than 
200  newspapers  since  GAR¬ 
FIELD  pounced  on  the 
scene,  this  incredible  cat  has 
clawed  his  way  to  the  top  of 
The  New  York  Times  best¬ 
seller  list. 

GARFIELD  A  T  LARGE,  just 
published  in  March  by  Ballan- 
tine  Books  made  an  unprece¬ 
dented  leap  in  one  week 
from  #14  to  #  1  on  The 
Times  trade  paperback  best¬ 
seller  list. 


GARFIELD:  get  him  now 
(before  he  becomes  catnip 
for  the  other  paper  in  town). 

CALL  COLLECT 
(212)  557-2833  FOR  RATES 
AND  AVAILABILITY 
Daily  and  Sunday 


UNITED 

FEATURE 

SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10166 
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To  the  guys  who  did  it 
this  time  for 


(Best  Syndicated  Panel) 

Bob  Dunn  &  Al  Scaduto 


To  the  man  who’s  done  it 
time  after  time  for 


(Best  Story  Strip) 


Milton  Can  iff 

Congratulations. 

King  Features  is  proud  of  its 
category  winners  in  the  1980  Reuben  Awards 
of  the  National  Cartoonists  Society. 

235  East  45th  Street,  New  York.  N.Y.  10017 


Syndicates 

(Continued  from  page  92) 


sits  and  talks  to  his  mother  for  commer¬ 
cial  purposes.”  The  cartoonist  shared 
favorite  family  jokes  and  comments.  His 
mother,  he  said,  does  not  indulge  in 
small  talk.  “Everything  she  says  has  a 
thrust.” 

Feiffer  reported  in  his  own  style  of 
cheerful  satire  some  inside  decisions  on 
the  “Popeye”  musical  and  how  they 
were  arrived  at.  For  instance,  his  was  a 
G-rated  script.  But  adults  won’t  go  to 
G-rated,  he  explained,  G  means  no 
money.  Throw  in  a  few  dirty  words:  PG 
rating.  “PG — means  money,  so  you  go 
PG.” 

♦  ♦  * 

Norman  Williams  is  the  newly  named 
assistant  national  sales  director  of  King 
Features  and  manager  of  the  syndicate’s 
fashion  pattern  services.  Joseph  F. 
D’Angelo,  president  of  King,  announced 
that  Williams  will  supervise  sales  of 
King’s  various  fashion  pattern  features, 
which  are  distributed  to  newspapers  and 
magazines  in  the  United  States  and 
Canada. 


Norman  Williams 


Williams  previously  was  King’s  sales 
representative  in  the  Mid-Atlantic  states. 
He  had  been  Newspictures  manager, 
Asia  Division,  United  Press  Interna¬ 
tional,  and  covered  the  Korean  War.  In 
1961  he  became  managing  director  of  the 
Pacific  edition  of  Newsweek  magazine  in 
Tokyo  and  in  1970  opened  the  Asia/Pa¬ 
cific  public  affairs  office  for  Citibank  of 
North  America,  managing  it  until  1976. 
He  was  one  of  the  founders  and  was  ad¬ 
vertising  director  of  the  defunct  New 
York  Trib. 

*  ♦  * 

In  one  powerful  leap,  “Garfield”,  the 
combative,  comic  strip  cat,  found  himself 
at  the  top  of  the  New  York  Times  Best 


Seller  list  for  trade  paperbacks  on  April 
27.  From  April  20  to  the  27,  “Garfield  at 
Large”,  the  first  collection  of  Jim  Davis’ 
comic  strip  made  it  from  14th  place  to 
#1. 

“Garfield”  himself  debuted  in  news¬ 
papers  two  years  ago  this  coming  June 
with  the  United  Feature,  Syndicate. 
Davis  formerly  was  an  assistant  to  T.K. 
Ryan,  creator  of  another  UFS  comic 
“Tumbleweeds.” 

The  paperback  collection  published  in 
March  by  Ballantine  Books  is  in  its  4th 
printing  with  144,000  copy  total. 

*  *  ♦ 

The  Connecticut  Education  Associa¬ 
tion  presented  its  annual  CEA  Friend  of 
Education  Award  to  cartoonist  Jack  Ber- 
rill,  who  does  the  “Gil  Thorp”  comic 
strip  for  the  Chicago  Tribune-New  York 
News  Syndicate.  The  award,  given  May 
2  at  the  Hartford  Civic  Center,  recog¬ 
nized  Berrill’s  efforts  to  achieve  under¬ 
standing  among  young  people  and  be¬ 
tween  adults  and  the  young. 

*  * 

For  the  first  time  in  their  history,  the 
Mystery  Writers  of  America  have  pre¬ 
sented  a  special  “Edgar”  award  to  a  car¬ 
toonist  and  comic  strip.  During  the  34th 


Chester  Gould 


annual  dinner  April  25  in  New  York  City, 
the  award  was  made  to  Chester  Gould, 
creator  of  “Dick  Tracy.” 

Mystery  writer  Donald  E.  Westlake,  in 
announcing  the  award  said  that  when 
Gould  created  “Dick  Tracy”  in  1931, 
“the  American  police  procedural  detec¬ 
tive  story  was  born.” 

Gould,  who  lives  in  Woodstock,  III.,  is 
recuperating  from  a  recent  automobile 
accident  and  could  not  attend.  Accepting 
for  him  was  mystery  writer  Max  Collins. 
Since  Gould’s  retirement  in  late  1977, 
Collins  has  written  the  strip  and  Gould’s 
long  time  associate  Rick  Fletcher  is  the 
artist.  “Dick  Tracy”  is  distributed  by 
the  Chicago  Tribune  New  York  News 
Syndicate. 


Iran  news  photos 
raise  issue: 
print  or  not 

Harsh  news  pictures:  print  or  pass? 

Hal  Buell,  assistant  general  manager- 
newsphotos  for  the  Associated  Press, 
comments  that  the  harsh  news  pictures 
showing  bodies  of  American  commandos 
in  Iran  once  again  forced  editors  to  an¬ 
swer  the  old  question. 

The  photos  showing  burned  bodies  of 
American  servicemen  who  died  in  the 
effort  to  rescue  the  U.S.  Embassy  hos¬ 
tages  moved  on  AP  Laserphoto  Sunday, 
April  27.  Monday  editions  used  them 
prominently. 

Buell  checked  30  metro  papers  and 
found  the  photos  mostly  on  the  front 
page.  The  pictures  were  made  by  Iranian 
photographer  Mohammed  Sayad. 

Reader  reaction  followed.  The  Boston 
Globe  got  more  than  200  phone  calls  with 
Newsday  and  the  Washington  Star, 
among  others,  receiving  numerous  calls. 
Buell  reports  reader  complaints  were 
similar  to  others  in  similar  situations. 
Readers  said  the  pictures  lacked  taste, 
were  undignified,  did  a  disservice  to  the 
men  who  died  and  were  cruel  in  their 
impact  on  families  of  the  dead. 

Buell  thinks  the  fact  that  the  pictures, 
although  taken  earlier,  were  in  Monday 
morning  editions  at  a  time  when  televi¬ 
sion  and  newspapers  were  describing  the 
gruesome  scenes  of  Iranian  militants  dis¬ 
playing  the  bodies  in  the  Embassy  court¬ 
yard,  increased  reader  reaction. 

AP  member  editors  are  the  ones  who 
have  to  make  the  final  decision  on  such 
pictures,  but  AP  is  not  merely  a  conduit, 
Buell  declares  in  the  AP  Log. 

“We  don’t  think  we  can  hide  behind 
the  notion  of  moving  everything  and  any¬ 
thing. 

“AP  picture  editors  are  acutely  aware 
of  their  responsibility.  They  exercised 
that  responsibility  on  one  picture  that 
was  transmitted  from  Iran  on  Sunday.” 

Photo  editors  in  New  York,  who  saw 
the  pictures  a  few  minutes  before  mem¬ 
bers  received  them  on  their  equipment 
(due  to  technicalities  in  relay)  aborted 
one  picture  and  members  received  only 
half  of  it.  One  member  insisted  on  seeing 
the  whole  frame — it  was  sent  via  private 
circuit.  The  member  did  not  publish  it. 
Explains  Buell,  the  photo  was  a  bold 
view  of  a  charred  body  with  facial  fea¬ 
tures  identifiable.  The  charred  arms 
reached  up  pleadingly. 

‘  ‘We  have  a  feel  for  what  newspapers 
will  and  will  not  publish.  I  suppose  it’s 
fair  to  say  we  base  our  picture  decisions 
on  instinct,  tempered  by  experience  and 
professionalism.” 

Finally,  he  points  out,  editors  tend  to 
apply  a  rule  of  critical  importance  to  pic¬ 
tures  that  readers  do  not:  “If  it’s  a  big 
story  and  the  picture  tells  it,  print  it.” 
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Calif.  C  of  C 
opposes  passage 
of  Prop.  5 

The  first  organized  opposition  has 
emerged  in  connection  with  Proposition 
5,  the  California  initiative  to  make  its 
Shield  Law  a  part  of  the  State  Constitu¬ 
tion. 

The  California  Chamber  of  Com¬ 
merce’s  board  of  directors,  in  a  split  vote 
in  Sacramento  recently,  went  on  record 
as  opposing  the  June  3  election  measure. 

The  action  surprised  the  California 
Newspaper  Publisher’s  Association, 
which  had  announced  in  April  (E  &  P, 
4/19/80)  that  there  was  no  organized  ob¬ 
jection  to  the  initiative. 

“We  believe  that  the  objection  within 
the  chamber  to  the  proposition  came 
from  business  lawyers  on  the  board  who 
are  not  client  oriented,’’  said  Michael 
Dorais,  CNPA’s  general  counsel  and 
general  manager. 

John  S.  Hay,  the  chamber’s  executive 
vicepresident,  told  E  &  P  that  the  board 
first  voted  to  take  no  position  on  the 
measure  on  the  recommendation  of  it’s 
executive  committee. 

“Later,’’  Hay  explained,  “there  was  a 
feeling  that  the  press  enjoyed  enough 
protection  under  the  First  .Amendment 
and  that  even  under  the  First  Amend¬ 
ment,  reporters  can  be  forced  to  divulge 
sources  under  certain  circumstances,  the 
majority  did  not  feel  the  California  con¬ 
stitution  should  go  beyond  the  Federal 


VDT  games 

(Continued  from  page  104) 


memory  has  become  one  of  the  few  ob¬ 
stacles. 

Newsday  has  overcome  this  by  asking 
its  reporters  to  store  books  on  disks  they 
are  writing  on  VDTs.  And  a  couple  of 
books  are  reportedly  in  the  works. 

Periodically  some  systems  erase  arti¬ 
cles  that  have  been  untouched  for  days. 
To  the  dismay  of  a  few,  but  not  all. 

Denver  Post  assistant  city  editor  Jim 
Duffy  was  given  an  $80  dinner  for  two  by 
the  paper  because  the  VDT  computers 
“ate”  one  of  his  stories. 

Duffy,  one  of  six  anonymous  con¬ 
tributors  to  the  Post’s  “Mile  High  Din¬ 
ing”  column  wrote  one  restaurant  re¬ 
view  and  left  it  in  the  computer. 

By  the  time  ihe  paper  was  ready  to  use 
it,  though,  the  story  was  gone. 

Faced  with  the  possibility  of  running  a 
logo  with  only  “computer  lost  it”,  Duffy 
was  given  a  second  chance  at  the  ex¬ 
pense  account. 

And  reviews  are  written  only  if  the 
meals  are  good. 
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constitution.” 

California  publishers  and  journalists 
have  argued  that  the  state  shield  law  has 
failed  to  protect  reporters  who  have  been 
subjected  to  subpoenas  for  names  of 
sources  or  unpublished  information. 

Hay,  who  said  he  personally  regretted 
the  vote  against  Proposition  5,  reacted 
quickly  when  asked  if  the  state  C  of  C 
planned  to  mount  a  campaign  against  the 
measure. 

“Oh  my  no,”  he  replied,  “this  will  be 
very  low  key.  We’re  sending  a  notice  of 
the  board’s  vote  in  our  newsletter  to 
members  but  that’s  all,  the  board’s  deci¬ 
sion  should  not  be  construed  as  an  attack 
upon  the  press.” 

Meanwhile,  CNPA  mailed  to  its  mem¬ 
bers  a  5-page,  single-spaced  “Proposi¬ 
tion  5  background  paper,”  which  traces 
the  history  of  the  shield  law  and  lists  the 
most  common  criticisms  of  including  the 
shield  law  into  the  constitution. 

And,  in  what  is  to  be  expected  to  be 
the  start  of  an  editorial  page  campaign  by 
several  California  newspapers,  the  Lodi 
News-Sentinel  said  in  an  editorial  on 
Proposition  5: 

“The  issue  here  is  the  state  Supreme 
Court’s  decision  which  has  created  ex¬ 
ceptions  to  the  newsman  shield  law,  a 
law  which  protects  the  confidentiality  of 
a  reporter’s  news  sources  by  forbidding 
the  government  to  force  reporters  to  re¬ 
veal  their  sources  of  published  or  broad¬ 
cast  facts  or  of  any  unpublished  or  un¬ 
broadcast  materials  the  court  may  want 
to  investigate. 

“This  has  led  to  the  most  serious  effort 
in  history  to  guard  the  press  against  in¬ 
timidation,  interference  and  manipula¬ 
tion  by  the  courts.” 


Deaths 


Robert  E.  Harrison,  58,  vicepresident 
of  the  Dallas  Morning  News  and  an  in¬ 
dustry  leader  in  newspaper  production 
technology;  April  23. 

♦  *  ♦ 

Earl  S.  Dapp,  63,  managing  editor  of 
the  West  Palm  Beach  Times;  was  news 
editor  of  the  Times  for  8  years  before 
being  named  managing  editor  in  1975; 
March  23. 

*  ♦  ♦ 

Donnell  Culpepper,  75,  outdoors 
editor,  55  years  with  the  Long  Beach 
(Calif.)  Independent  Press-Telegram, 
March  22. 

%  I|C  i(( 

William  Ratner,  84,  a  former 
sportswriter  for  the  Newark  (N.J.) 
News,  working  for  the  paper  from  1912 
until  it  ceased  publication  in  1972;  April 
3. 

*  *  * 

James  O’Brien,  55,  tv  critic  for  the 
New  York  Daily  News,  25-year  veteran 
at  the  News,  March  10. 


States  D.  Tompkins 


CWO&O  elects 
new  officers 

States  D.  Tompkins,  senior  vicepresi¬ 
dent  and  Western  manager  of  Cresmer, 
Woodward,  O’Mara  &  Ormsbee,  Inc. 
since  1%6,  was  named  president  and 
chief  executive  officer  of  the  company  at 
the  board  of  directors  meeting  following 
the  annual  company  meeting,  it  was  an¬ 
nounced  May  2. 

At  the  same  time,  Charles  L.  Healy, 
president  of  CWO&O  since  1968,  was 
named  chairman  of  the  board  of  direc¬ 
tors. 

Tompkins  has  been  with  the  company 
since  1960;  Healy  joined  the  company  in 
1945.  Both  will  be  located  in  the  New 
York  headquarters  office  of  CWO&O. 

Robert  C.  LaFontaine,  senior  vice- 
president,  was  named  Western  manager 
to  succeed  Tompkins  in  San  Francisco. 

Additionally,  senior  vicepresidents 
Thomas  V.  Clifford  and  Charles  S.  Mc¬ 
Nally  were  elected  to  the  board  of  direc¬ 
tors. 

Cresmer,  Woodward,  O’Mara  & 
Ormsbee  is  one  of  the  largest  newspaper 
representative  sales  firms  with  offices  in 
Atlanta,  Boston,  Chicago,  Dallas,  De¬ 
troit,  Los  Angeles,  Miami,  Minneapolis, 
Philadelphia  and  San  Francisco  as  well 
as  New  York. 

Sidney  R.  Cook 
retires  from  paper 

Sidney  R.  Cook  has  stepped  down  as 
president  and  treasurer  of  the  Springfield 
(Mass.)  Newspapers  (part  of  the 
Newhouse  Newspapers)  after  a  65-year 
affiliation. 

He  went  to  work  for  the  newspapers  at 
age  11  sixty-five  years  ago,  posting 
baseball  scores  on  an  outdoor 
scoreboard.  He  became  a  full-time 
employee  in  1920  following  graduation 
from  the  Springfield  High  School  of 
Commerce.  The  Springfield  Newspapers 
are  comprised  of  the  Morning  Union,  the 
Springfield  Daily  News  (afternoon)  and 
the  Springfield  Sunday  Republican. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY— Expansive 
how-to  manual  by  prominent  publisher, 
describes  every  step.  Details  from  Meadow 
Press,  Box  35-E,  Pt  Jefferson  NY  11777. 


FELLOWSHIPS  AVAILABLE 


FELLOWSHIPS  up  to  $1500  available  to 
journalists  and  journalism  students  to 
study  science/medical  writing  at  graduate 
lever.  Write  William  Cromie,  Council  for  the 
Advancement  of  Science  Writing,  618  N 
Elmwood,  Oak  Park  IL  60302. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  676M,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  “Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotitations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime;  (813)  446-0871  nights:  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington.  D.C.  20045 
(202)  National  8-1133 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 
CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr.  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


SYD  S.  GOULD  ASSOCIATES 
“The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte.  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 

(615)  756-7635. 

HEMPSTEAD  &  CO. 

Newsaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


HALF  CENTURY  OF  EXPERIENCE  in  get¬ 
ting  good  buyers  and  sellers  together. 
NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City,  FL  32401. 


CLASSIFIED 

ADVERTISING 

RATES 


AMERICANA 


HERITAGE  ROAD — Vivid  Americana  col¬ 
umn,  linked  with  your  dateline.  Weekly. 
Pro.  Camera-ready.  Samples.  Heritage 
Road,  Higganum  CT  06441. 

AUTOMOTIVE 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

BASEBALL 

HAVE  YOU  EVER  WONDERED  how 
Baseball’s  7th  inning  stretch  began?  You 
and  your  readers  can  find  out  in  Master 
of  Fact.  Allied  Press  International  (202) 
638-2749. 

BOOK  REVIEWS 

WISE,  WITTY  reviews  of  popular  culture 
non-fiction:  drugs,  sex,  social  issues. 
Ideal  for  lifestyle  section.  Samples  and 
rates:  Booklook,  PO  Box  10457,  Kansas 
City  MO  64111. 

CANADA 

SUNBELT — News  from  your  northern 
neighbor.  Weekly  Canadian  report. 
Samples.  Reasonable.  Box  34354, 
Editor  &  Publisher. 

COMIC  STRIPS 

NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free:  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N.  3rd 
St.  Joseph  MO  64501. 

“J  BURO  CRAT"  (strip).  The  life  and 
times  of  the  head  of  the  Bureau  of  Logis¬ 
tics  and  Unassembled  Research  (BLUR) 
in  Wonderland,  D.C.  Spoofs  Washington 
bureaucracy,  red  tape,  waste  and  boon¬ 
doggling.  Free  12-strip  introductory 
package.  Write  Irv  Shapiro,  DC  Produc¬ 
tions,  5480  Wisconsin  Av,  Rm  1511, 
Washington  DC  20015. 

EDUCATION 

TEACHER  FEATURE— Utilize  the 
“Newspaper  as  the  Textbook.”  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 

ENERGY 

ALTERNATE  ENERGIES— A  weekly  col¬ 
umn  about  solar  energy,  wood  stoves, 
bio-mass,  and  wind.  How  to  beat  the 
high  cost  of  energy.  Rates  and  samples: 
Down  To  Earth,  David  Ross  Stevens,  Box 
639-A,  Borden  IN  47106. 

GENERAL 

FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion — The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 
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GENERAL 


SYNDICATED  AND  PERSONALIZED 
COLUMNS  for  newspapers,  magazines, 
newsletters.  Specializing  in:  health  and 
fitness,  general  interest,  sports,  crazy 
California,  ask  Alex  (for  kids)  and 
U-name-it.  Light  humored,  thought-pro¬ 
voking  writing.  Reasonable,  reliable.  Jon 
Meade's  Meadia,  17231  Hillwood  Dr, 
Yorba  Linda  CA  92686. 

HUMOR 

“IN  THIS  CORNER  .  .  Rocky 

Armstrong  is  a  boxer  with  the  body  of  a 
bulldozer — and  the  heart  of  a  pussycat. 
Weekly  or  tri-weekly  panel  for  regular 
reader  chuckles.  Dickson,  17700  West¬ 
ern  69h,  Gardena  CA  90248. 

MONEY 

“MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 

7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 

OUTDOORS 

HUMOROUS  looks  at  nature  and  out¬ 
door  recreation.  Weekly,  700  words. 
3-Free  samples.  Outdoors  Naturally,  14 
Wilson  Av,  Poultney  VT  05764. 

REAL  ESTATE 

HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge,”  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way.  Rochester  NY  14620.  (716)  271- 
6230. 

SENIOR  CITIZENS 

FIGHT  AGEISM  A-Z!  Spirited  26-part 
series  promotes  protection  and  possi¬ 
bilities  of  older  persons.  Samples  and 
rates:  Ageism,  PO  Box  10457,  Kansas 
City  MO  64111. 

WEEKLY 

’’BOOTSTRAPS’’is  basic.  It’s  an  interest¬ 
ing,  competitive,  habit-forming,  800 
words  of  creative  entertainment  and  cul¬ 
tural  motivation  for  self-improvement 
$5  per  week,  4  weeks  free.  Elm  Hollow 
Syndicate,  Box  403,  Livingston  Manor 
NY  12758. 

VOICE  FROM  THE  WOODS.  500-word 
comments  by  a  modern  Thoreau.  Sam- 
g^e^s^.4 Walter  Gormly,  Mt  Vernon  lA 

Feature  Your  Feature 


In 

FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


UNE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.25  per  line 

2  weeks— $2.10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks— $1.70  per  line,  per  issue 

Add  $2.00  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year 

Editor  &  Publisher 

575  Lexington  Ave.,  NY,  N  Y  10022  (212)  752-7050 

EDITOR  &  PUBLISHER  for  May  10,  1980 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WANT  TO  SELL 
YOUR  NEWSPAPER  .  .  . 

•  At  terms  favorable  to  you! 

•  Discreetly! 

•  Without  business  disruption! 

•  Quickly! 

•  At  lowest  possible  cost! 

Start  the  process  today.  Call 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434 
(309)  932-2270  days,  932-2642  evenings 


NEWSPAPERS  FOR  SALE 


NORTH  CAROLINA  WEEKLY— 77,000 
gross.  Owner  retiring.  Excellent  terms. 
Award  winning  North  Carolina  weekly, 
$75,000  gross.  Write  today. 

Small  Zone  3  weekly.  Excellent  for  hus¬ 
band/wife  who  want  to  slow  down  to  small 
town  life.  Not  much  money  needed. 

Reply  to  Box  34143,  Editor  &  Publisher. 


BY  OWNER.  Zone  5  bi-weekly  in  metro 
area.  17,000  ABC  plus  30,000  non-dupli- 
cated,  non-paid  distribution.  Gross  nearly 
$2  million.  Excellent  plant.  Some  commer¬ 
cial  printing.  Principals  only.  Box  34053, 
Editor  &  Publisher. 


VACATION  AREA  Zone  1  rural  weekly, 
47(ra  paid  circulation,  $187,(X)0  gross  and 
growing.  127  years  of  community  leader¬ 
ship.  No  home  base  competition.  Serious 
inquiries  only.  Financing  available.  Box 
34232,  Editor  &  Publisher. 


LOVE  SPORTS?  Here  is  an  opportunity  for 
the  excitement  and  thrills  in  the  field  of 
auto  racing.  13  years  in  the  field— large 
circulation— known  throughout  the  East 
Coast  on  a  local  and  national  level — unlim¬ 
ited  opportunity  for  expansion  in  this  vast 
field.  With  or  without  camera  and  composi¬ 
tion  equipment.  Forced  to  sell  due  to 
health.  Serious  inquiries  only.  Box  34312, 
Editor  &  Publisher. 


GROUP  OF  THREE  Virginia  weeklies  priced 
well  below  annual  volume  of  $400,000. 
Terms  available,  with  10  year  pay  out, 
moderate  interest  rate.  Fully  equipped  ex¬ 
cept  for  press.  Building  included.  W  B 
Grimes  &  Co.,  Inc,  National  Press  Bldg, 
Washington  DC  20045. 


NORTHERN  CALIFORNIA  specialty 
monthly  newspaper  gross  $156,000,  cash 
flow  $33,000.  Price  $160,(100,  25%  down, 
10  years. 

MISSOURI  WEEKLY,  exclusive  in  entire 
county,  gross  $106,800.  Excellent  cash 
flow  to  publisher  of  $47,695;  highly  effi¬ 
cient.  Price  of  $145,000  includes  $20,000 
building.  29%  down,  8  years,  10%  inter¬ 
est. 

MICHIGAN  WEEKLIES  grossing  $300,000, 
free-paid,  growth  properties,  $30,000 
cash  flow.  $250,000,  29%,  9%,  10  years. 
KANSAS  EXCLUSIVE  weekly  gross 
$78,000,  $29,000  cash  flow.  Price 
$85,000  with  building,  $65,000  without, 
29%,  10  years. 

For  full  reports  contact 
ROBERT  N.  BOLITHO 
Box  7133, 

Shawnee  Mission,  Kansas  66207 


ENTERTAINMENT  TAB  at  Jersey  Shore 
(summer),  $20M  gross,  $30M  sale,  20% 
down,  balance  at  10%.  Box  305,  Rio 
Grande  NJ  08242. 


ZONE  2  weekly  newspaper,  $50,000  gross, 
2(X)0  circulation.  Ideal  for  husband-wife 
team,  small  town,  price  $42,000,  includes 
building.  Box  34341,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  $400,000  and  $3  mil¬ 
lion.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 

America's  Leading  Brokers 
Know  That  When  It  Comes  To 
Selling  Papers— 

We  Know  Our  Business 

EAP  aassifieds 
(212)  752-7053 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


PUBUCATIONS  FOR  SALE 


SUN  BELT  STATE  MAGAZINE.  Award  win¬ 
ning  monthly  currently  in  growth  situation 
grossing  over  $300,000.  Fully  paid  circula¬ 
tion.  Profitable  with  positive  cash  flow.  Fi¬ 
nancially  qualified  purchasers  write  Pub¬ 
lisher,  TO  Box  1668,  Columbia  SC  29202. 


WANTED  TO  BUY 


ALL  OLD  COMIC  BOOKS,  newspaper 
funnies,  paperback  books  ('39-’55),  maga¬ 
zines  (horror,  detective,  etc).  Original 
art.  Goggin,  Box  1435,  Woodbridge  VA 
22193. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS! 
(212)  752-7053 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


TMC  CONSULTING — Target  market  and 
TMC  household  data  base  development, 
computer  program  evaluation,  postal  car¬ 
rier  pre-sort  qualification,  non-subscriber 
routing,  zip  code  and  distribution  analysis. 
James  E.  Cannon,  50  Elm  St,  Windsor 
Locks  CT  06096.  (203)  623-3209. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PRESS  TIME  AVAILABLE 


WEB  PRESS  TIME  available.  Mid-Maine 
printing  company.  Newsprint— 33"  or  29" 
web  width.  Contact  R.W.  Bannister, 
Brunswick  Publishing  Company.  (207) 
729-3311. 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


IBM  SYSTEM  32  with  software  for  clas¬ 
sified,  circulation,  accounts  receivable,  ad 
set-up  and  labels.  Will  sell  at  fraction  of 
original  cost.  Call  (916)  547-3874  between 
6-9  pm. 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade-ins .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


ENCOMATIC  plate  processor,  good  condi¬ 
tion  and  several  other  items.  Call  (203) 
646-05(X),  ask  for  Whitney  Sutherland. 


COMPUTER  SOFTWARE 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION-draw  sheet,  all  ABC  re¬ 
ports  an^ime  and  at  end  of  month.  Ad¬ 
vance  of  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Authorized 

Classification 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Ron:  _ Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave.  •  New  York.  N  Y.  10022 
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The  Industry’s 

MEETING 
PLACE  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


NEWSPAPER  SIZE  Cheshire  and  Magna- 
craft  Labeling  Machines  with  single  wide 
or  computer  print  out  multiwide  label 
heads.  Plastic  strapping  machines.  Ed  or 
Scott  Heisley,  in  Texas  call  (214)  357- 
0196,  others  call  (800)  527-1668. 


CUTLER-HAMMER  Stack  Pak,  Model 
1020.  523409F-ST-73  manufactured  in 
1973.  Includes  stream  diverter.  In  working 
condition.  Acc^t  any  reasonable  offer. 
Art  Dieli  (315)  782-1000. 


SHERIDAN  48P  and  24P  inserters.  Very 
good  condition.  Available  immediately. 
Box  34252,  Editor  &  Publisher. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


COUNT-O-VEYOR  Model  105,  SCR  drive, 
excellent  condition,  new  1976.  $5950. 
Daily  Sentinel,  Le  Mars,  lA  51031.  (712) 
546-7031. 


STA  HI  257  COUNTER  STACKER. 
Excellent  condition. 

Box  34253,  Editor  &  Publisher. 


MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 


DIDDE-GLASER  3  station  newspaper  in¬ 
serter,  Model  320/3.  Price— $16,500.  Ex¬ 
cellent  condition.  Bill  Schneider  &  As¬ 
sociates,  Inc.,  2325  Bluemound  Rd, 
Waukesha  Wl  53186.  (414)  784-0110. 


MULLER-MARTINI 


M-M  EM-10  Inserting  Ma¬ 
chine  available  with  2 
or  3  insert  stations. 
Factory  rebuilt  and 
guaranteed. 

MULLER-MAIITINI  CORR 

40  RABRO  DRIVE 

/  HH  \  HAUPPAUGE,  N  Y.  11787 

(51$)  582-4343 


NEWSPRINT 


NEWSPRINT,  prompt  shipment 
Direct  from  mail 
Your  specifications 
Box  33675,  Editor  &  Publisher 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS  We  Buy/Sell.  Kramer 
&  Cramer  Inc,  550  Frontage  Rd,  Northfield 
IL  60093.  (312)  446-7017. 


NEWSPRINT  30  lb  rolls.  25  ,  28',  35", 
available  for  distribution  in  Western' 
states.  $425  per  ton  plus  freight.  Write 
Box  34348,  Editor  &  Publisher. 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54-14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (304)  233-5211 


MIDWEST 

ADVERTISERS 

Call  in  your  Help  Wanted  and 
Equipment  &  Supplies  ads  to  our 
Chicago  office.  Deadline:  12 
noon,  Tuesdays. 

Anna  Kopala 
(312)  565-0123 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  .Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


PHOTOTYPESETTERS— USED 
2961  High  Speed  2,950 

CompuTape  I  3,950 

CompuTape  II  4,950 

ACM  9000  w/DEK  6,950 

Unisetter  11,500 

Videosetter  16,900 

Mini-Disk  Reader  1,600 

The  above  units  are  available  with  a  written 
warranty.  Other  units  available  on  a  per 
quotation  basis. 

GRAPH-X,  Inc. 

17  Bucknell  (^urt 
Bethlehem,  PA.  18015 
(215)  868-1620 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


9100  AKI  COMPUGRAPHIC  tape  per¬ 
forator  with  spare  parts  kit.  Compugraphic 
Unisetter  Hi-range  serial  #719,  format  op¬ 
tion,  input  interface  dataport.  Compu¬ 
graphic  unified  composer,  expand^  mem¬ 
ory,  expanded  keyboard,  on-line  interface 
boards.  Equipment  being  up-dated.  Also 
available,  2  model  713  AKI  keyboards. 
Sold  as  package  or  separate.  Make  offer. 
Will  finance.  Mesabi  Ciaily  News,  Virginia 
MN.  (Contact  Jeff  Asbach  (218)  741-5544. 


COMPUGRAPHIC  Unified  composer,  with 
facit  punch;  eight-card  access  for  vid¬ 
eosetter  output.  Also  CG  floppy  disc 
reader.  (318)  255-8911. 


COMPUWRITER  II  with  mag-set,  spare 
parts  kit,  23  filmstrips.  Good  condition, 
used  daily.  $4000.  Bradford  VT.  (802) 
222-4776. 


A  NEW  DEVELOPMENT  HAS  BROUGHT 
THE  PRICE  OF  COMPUTERIZED  EDITING 
AND  TYPESETTING  TO  RECORD  LOW! 
Utilizing  your  present  phototypesetter  we 
can  enable  you  to  enter  and  edit  text  on  a 
screen,  save  it  on  a  disc  and  set  type  under 
computer  control — no  more  paper  tape. 
Our  system,  based  on  the  popular  TF:3-80 
microcomputer,  a  product  of  Radio  Shack, 
gives  large  system  capabilities  at  an  unbe¬ 
lievably  Tow  price.  More  rapid  text  ent^, 
and  on-screen  correction  capability  will 
make  your  publication  much  more  profit¬ 
able.  For  price  and  delivery  information 
contact: 

First  Main  Computer  Systems  Inc 
Newspaper  Products  Division 
8700  King  George  Dr,  Suite  103 
DalTas,  Texas  75235 
(214)  634-2860 


COMPSTAR  191-8K  Memory  Serial  No. 
249.  Complete,  ready  to  start  setting  type 
$1500.  Also  large  inventory  191  parts  at 
reasonable  prices.  The  Herald,  Killeen,  TX 
76541.  (817)  634-2125. 


COMP  4B,  48  with  5  fonts.  Like  new. 
$6200.  Call  Jerry: 

(404)  478-5385 


FOR  SALE 

7  Mark  3  Pacesetters 
3  Mark  3  microdata  pacesetters. 
2  Versatec  printers. 

Call  or  write: 
Danny  Collins 
Times-World  Corp 
201  Campbell  Av 
Roanoke  VA  24010 
(703)  981-3369 


E  &  P  CLASSIFIEDS 
Programmed  for  Selling 
(212)  752-7053 


PLATEMAKING 


LETTERFLEX  No.  135A  platemaking 
equipment.  Less  than  one  year  old.  Excel¬ 
lent  condition.  $35,000  including  spare 
parts.  Los  Angeles  Times,  (213)972-5186. 


ne:  12  4  UNIT  URBANITE,  complete,  2  years  old. 

Urbanite  Vz,  V»  folder  available  im¬ 
mediately.  4  unit  Goss  Community  with 
Suburban  folder,  available  immediately. 
Modiflex  distortion  camera,  20x24.  Call 
_  (617)  475-3210. 

EDITOR  &  PUBLISHER  for  May  10.  1980 


PUT  YOUR* 
MONEY  WHERE 
THE  MARKET  IS! 

It  you’re  involved  in  equip¬ 
ment,  products,  services  or 
systems  used  in  newspaper 
production  (or  if  you’re  a 
publisher  with  surplus 
equipment  on  hand  at  your 
plant),  we  can  save  you  a 
lot  of  wheeling  and  dealing! 


We’ll  be  in  Atlanta 
June  7-12  for  the 

ANPA/RI 

PRODUCTION 

CONFERENCE 

— newspaperdom’s  most 
impressive  gathering  of 
production  and  systems 
people.  And  we’ll  have  a 
copy  of  our  June  7  issue 
for  every  delegate  at  the 
convention! 

So  be  a  winner!  Let  an  E&P 
Classified  put  forth  a  spec¬ 
ial  sales  effort  on  your  be¬ 
half.  We’ve  been  moving 
equipment  for  years— for 
manufacturers  and  news¬ 
papers  alike.  Quickly. 
Economically. 

Use  the  order  form  in  this 
issue  to  schedule  your  ad 
for  presentation  to  the 
ANPA/RI  delegates. 

Rates  &  Info: 

E&P  CLASSIFIEDS 
I  (212)  752-7053 


EQUIPMENT  &  SUPPLIES 


PRESSES 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  ofset  and  letter- 
press.  25  years  experience.  CONTACT: 
ken  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(9131  432-8276 


TWO  COMPLETE  PLANTS 
2  unit  Goss  Community— grease, 
platemaker,  camera  &  auxiliary 
equipment. 

2  unit  Goss  Community— oil  platemaker, 
camera  and  auxiliary  equipment. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc 
7881  Mastin  Dr 
Overland  Park  KS  66204 
_ (913)  432-8276 _ 


5  UNIT  GOSS  MARK  I  Headliner,  press 
#2206,  Goss  DiLitho,  2:1  folder,  22V 
cutoff,  90°  plate  stagger,  40"  diameter 
rolls,  60''  web,  52,000  IPH,  Beach  saddles, 
compression  lock-up,  5  angle  bar  nest,  4 
semi-automatic  and  1  automatic  reel, 
Baldwin  automix  and  recirculating  system, 
plate  bender  and  punch.  Available  June  1, 
1980.  Can  be  seen  in  operation.  Box 
33612,  Editor  &  Publisher. 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  l%9-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Va  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22V. 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


HARRIS  V-15A,  Cottrell  3  units  plus  folder. 
Approximately  10  years  old.  Excellent  run¬ 
ning  condition.  Only  prints  once  a  week. 
Very  little  wear  and  tear,  low  usage  press, 
ideally  suited  to  print  weekly  newspapers, 
2  color  circulars,  24  page  tabloid  capacity. 
$110,000  or  best  offer.  (716)  896-6338. 


22V  CUTOFF  GOSS  HEADLINER,  4  Units 
2  half  decks,  2  to  1  folder,  available  now. 
21V  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22V  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  VISA. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unitVlSA. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


4  UNITS  GOSS  Community,  oil,  top  condi¬ 
tion.  Rotary  Offset  Sales,  18221  Andover 
Park  West,  Tukwila  WA  98188. 


HARRIS  V25  press,  5  units,  JF  4  and  JF  1 

folders.  1971.  Available  immediately. 
O.N.E.  Atlanta,  Georgia.  (404)  321-3992, 
telex  700563. 


NEW  5  UNIT  GOSS  with  Community  folder, 
circumferential  registers,  Baldwin  ink, 
water  and  Count-o-veyor.  $210,000  with 
six  (6)  month  warranty  and  full  ITC.  Call  Liz 
Jones  (916)  929-9481. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS  V  25,  4  or  5  units,  JF  4  Va,  Vfr 
double  parallel  folder  with  cross  perf, 
upper  balloon  former,  accumeter.  New  ap¬ 
proximately  1971.  Will  set  as  complete 
press  or  individual  components.  IPEC, 
INC,  401  N  Leavitt  St,  Chicago  IL  60612. 
(312)  738-1200,  Telex  25-4388. 


NEWS  KING,  3  unit  press  with  folder.  Ex¬ 
cellent  condition. 

(415)  495-6010 


ADD-ON  PRESS  COMPONENTS 
Goss  Suburban  “15(X)’  units,  folders. 
Goss  Urbanite  units,  folders,  balloons. 
Goss  SC  folder. 

Harris  845  unit. 

Harris  V25  units,  folders. 

Harris  V15-A  units,  folders. 

Color  King  units,  folders. 

News  King  units. 

Custom-Bilt  3  knife  trimmer. 

All  of  above  available  for  immediate  deliv¬ 
ery. 

O.N.E.  Atlanta,  Ga. 

(404)  321-3992  Telex  700563 


2  1972  DAILY  KING  add  on  units  with  roll 
stands. 

1  Reconditioned  Color  King  folder  with  30 
HP  GE  drive. 

Call  or  Write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


20  HP  CUTLER-HAMMER  press  drive  var¬ 
iator  and  motor,  with  control  panel.  (318) 
255-8911. 


COLOR  KING  units  and  rollstand.  Full  set 
of  rollers,  need  recovering.  Also  up  to  7 
Color  King  in-line  rollstands,  cheap.  (318) 
255-8911. 


4  SECTIONS  OF  URBANITE  rollstands,  2 
left  and  2  right.  Each  section  will  hold  4 
rolls.  4-high  rollstands  were  reduced  to 
2-high  and  these  sections  are  now  avail¬ 
able  for  sale.  Some  parts  missing  including 
hoist,  rollers  and  belts.  Make  an  offer. 
Roger  Williams,  Boca  Raton  (Fla.)  News, 
(305)  395-8300. 


CAPCO  portable  ink  fountains.  Wood  port¬ 
able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  2214.  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track.  1  single  width 
Goss  balloon. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


WOOD  250  Color  Flex,  4  Units  with  Vi  paw 
Folder,  with  Cole  Vi  Folder,  100  H.P. 
Drive 

KING  press  Model  587,  2  Units  (Daily),  Viz 
and  Vi  Folder,  Color  King  Folder,  2  posi¬ 
tion  stacked  roll  stand,  X  H.P.  Drive 
HARRIS  V-15-A,  6  Units,  1  Folder,  50  H.P. 
Drive  with  Vi  Folders  JF-7,  1  Folder  30 
H.P.  Drive  with  Vi  Folder  JF-8,  2-3  posi¬ 
tion  roll  stands,  3  Water  Circulators 
GOSS  SUBURBAN,  4  Units.  Folder,  drive, 
1(X)0  series 

UNIVERSAL  PRINTING  EQUIPMENT  CO., 
P.O.  Box  455 
Lyndhurst,  N.J.  07071 
(201)  438-3744 


COTTRELL  V-15A,  3  units,  folder. 
Cottrell  V-15A,  2  units,  folder  (recon¬ 
ditioned). 

News  King,  2  units,  folder(reconditioned). 
Goss  Community,  5  units,  folder. 

ATF  Sheeter  22%"  cut  off. 

Miehle  sheeter  221i"  cut  off. 

Butler  splicer  model  4042A. 

Baldwin  model  104A  count-o-veyor. 

Stobb  PB-1  stacker/bundler. 

Cottrell  single  V-15A  roll  stand. 

Cottrell  4  position  stacked  roll  stand. 
Cross  perf  for  Cottrell  folder. 

Stepper  5  station  newspaper  collator. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 


MACHINERY  FOR  SALE 
Second-hand  (Boss  Urbanite  and  Harris- 
845  Rollstands  immediately  available  and 
at  substantial  savings  over  cost  of  new 
rollstands. 

CARY  COMPANY,  INC. 

327  Pepper  Road 
Barrington  IL  60010 
(31^  381-4600 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


STA-HI  251  COUNTER  STACKER. 
Box  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation. 
Box  34255,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983.  Editor  & 
Publisher. 


2  or  3  GOSS  COMMUNITY  press  units,  oil 
bath,  late  1976  or  newer,  swing  down  ink 
fountains.  Call  or  write  Graph-Ads,  liK, 
Box  405,  Alma  Ml  48801.  (517)  463-6071. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


UTE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburgany  condition. 
Call  collect  Herb  (201)  289-7^  A.M.S.. 
1290  Central  Ave.,  Hillside.  NJ  07205. 


WILL  PAY  TOP  CASH  PRIZES  for  paper 
cutters,  Phillipstxirg  and  Pitney-Bowes  in¬ 
serting  machines;  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  will  assume  all  pick  up  and 
transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


BEST  $$$  FOR  YOUR  METAL  TYPE 
Lead  Department  Commercial  Metals  Co. 
Box  1046  Dallas,  Texas  75221 
(214)  631-4120  Ext.  215 


IBM  COMPOSER.  IBM  ESC.  IBM  fonts. 
IBM;  HekJelbergs.  N.  Gregory,  343  Clive 
Ave.,  Oceanside,  NY  11572.  (516)  764- 
2250. 

Help 

Wanted... 


ACADEMIC 


THE  SCHOOL  OF  COMMUNICATION,  Uni¬ 
versity  of  Houston,  seeks  applicants  for  a 
proposed  journalist-in-residence  position. 
Nine  month  appointment  beginning  Au¬ 
gust  25.  1980  with  possible  teaching  in 
the  summer  of  1981.  This  person  will 
teach  3  classes  in  the  news-editorial- 
sequence  and  work  with  the  student  news¬ 
paper.  Salary  is  competitive.  We  seek  a 
veteran  newsperson  with  metropolitan  daily 
experience  to  work  with  professionally  ori¬ 
ented  jourrralism  faculty.  The  University  of 
Houston  is  an  equal  opportunity,  affirma¬ 
tive  action  employer.  Send  resume  to  Dr 
Campbell  Titchener,  Executive  Officer 
Journalism,  School  of  Communication, 
University  of  Houston,  Houston  TX  77004. 

OHIO  STATE  UNIVERSITY  School  of  Jour¬ 
nalism  seeks  a  visiting  professor  or  lec¬ 
turer  in  journalism  law  and  news  editorial 
courses.  Position  is  available  beginning 
September  17  for  academic  year  or  for  a 
shorter  period  (in  3-month  quarters)  if 
applicant  desires.  Salary  $2(X)0-$4()00  per 
month,  depending  on  qualifications  and 
appointment.  Consider  the  prospect  of 
taking  leave  from  your  present  job  and 
teaching  in  a  stimulating  environment. 
Send  resume  before  May  20th  to  Director, 
School  of  Journalism,  Ohio  State  Univer¬ 
sity,  242  W  18th  Av.  Columbus  OH  43210, 
or  phone  (614)  422-6291.  OSU  is  an  equal 
opportunity  employer. 


To  answer  box  number  ads  In 
EDITOR  a  PUBLISHER 

Address  your  reply  to  the  box  number  given  in 
the  ad.  to  Editor  &  Publisher.  S7S  Lexington 
Ave  .  New  York.  N  Y.  10022. 

Please  be  selecbve  in  the  number  of  cbps 
submitted  in  response  to  an  ad  Include  only 
matenal  which  can  be  forwarded  in  a  large 
manila  envelope.  _ 


EDITOR  &  publisher  for  May  10,  1980 


HELP  WANTED 


ASSISTANT  PROFESSOR  to  teach  three 
courses  irt  news,  editorial  and  mass  com-  I 
munications.  MA  degree  in  journalism  and 
at  least  5  years  experience  on  weekly 
and/or  daily  newspapers  essential.  Salary  i 
negotiable,  depending  on  qualifications. 
Charles  Pearson,  chairperson.  Department  ' 
of  Journalism,  Wichita  State  University,  < 
Wichita  KS  67208.  (316)  689-3115. 
Wichita  State  is  an  affirmative  action 
employer.  Applications  from  minority  per¬ 
sons  and  women  are  encouraged. 

OPEN  RANK  POSITION  for  history 
specialist  with  PhD  and  mass  media  ex¬ 
perience  to  teach  historical  methods,  un¬ 
dergraduate  and  graduate  communica¬ 
tions  history  and  journalism  skills  courses; 
graduate  thesis/dissertation  advising.  Sal-  - 
ary  competitive.  Deadline  May  31,  1980. 
Employment  begins  August  16.  1980. 
Send  resume  to  Vernon  A.  Stone,  Director, 
School  of  Journalism,  Southern  Illinois 
University,  Carbondale  IL  62901.  SlU-C  is 
an  equal  opportunity,  affirmative  action 
employer, 

JOURNALISM  faculty  position  available. 
Master's  degree  and  media  experience 
preferable.  Teach  Mass  Media,  Reporting 
and  Newswriting  and  Copy  Editing.  One 
section  Freshman  Composition  and/or 
possibly  Photography.  Advise  student  pa¬ 
per.  Schedule  for  salary.  Send  letterof  ap¬ 
plication  and  credentials  to  Sinclair  Oren- 
dorff.  President,  Northwest  Community 
College,  Powell  WY  ^435. 

DIRECTOR 

SCHOOL  OF  JOURNALISM 

KENT  STATE  UNIVERSITY 
SEARCH  REOPENED 
Kent  State  University  invites  applications 
and  nominations  for  the  position  of  Direc¬ 
tor  of  the  School  of  Journalism.  Presently 
one  of  the  heaviest  enrolled  programs  on 
campus,  the  School  offers  an  under¬ 
graduate  as  well  as  a  Master’s  level  pro¬ 
gram. 

While  the  Ph.D.  is  desired  but  not  re¬ 
quired,  candidates  should  have  demon¬ 
strated  strength  and  achievement  as  a 
teacher-scholar  sufficient  for  appointment 
to  the  rank  of  Associate  or  Full  Professor, 
administrative  experience,  and  a  demon¬ 
strated  ability  to  communicate  with  a  vari¬ 
ety  of  groups  and  individuals  both  internal 
and  external  to  the  University.  Candidates 
should  also  have  substantial  experience  as 
a  working  journalist.  Additional  experience 
in  public  relations,  advertising,  and  broad¬ 
cast  news  is  desirable.  Salary  negotiable: 
$33,000  minimum;  starting  date:  July  1, 
1980. 

Kent  State  University  is  located  in  north¬ 
eastern  Ohio,  a  major  industrial  center  of 
the  United  States.  The  City  of  Kent  offers 
the  amenities  of  suburban  living  with  easy 
access  to  diverse  cultural  and  recreational 
opportunities  in  nearby  Akron  and  Cleve¬ 
land. 

Kent  State  University  is  an  equal  oppor¬ 
tunity/affirmative  action  employer.  A  letter 
of  application  (or  nomination),  vita,  and 
names  of  at  least  threee  current  refer¬ 
ences  should  be  sent,  not  later  than  May 
23,  1980,  to; 

Dr.  Stanley  J.  Hille,  Chairman 

Journalism  Search  Committee 
College  of  Business  Administration 
Kent  State  University 
Kent,  Ohio  44242 

ASSISTANT  PROFESSOR,  tenure  track. 
Required;  Minimum  3  years  significant 
professional  experience,  relevant  graduate 
degree.  Desired:  Teaching  capability  in  re¬ 
porting,  writing,  editing,  newspaper  man¬ 
agement  courses.  Salary  competitive. 
Send  application  by  May  31  to  Chairman, 
Newspaper  Department,  S.l.  Newhouse 
School  of  Public  Communications,  215 
University  PI,  Syracuse  NY  13210.  An 
Equal  Opportunity/Affirmative  Action 
employer. 

POSITION  VACANCY 
CHAIRPERSON 

DEPARTMENT  OF  ADVERTISING 

MICHIGAN  STATE  UNIVERSITY 
Required:  PhD;  professional  advertising 
experience;  demonstrated  administrative 
ability.  Individual  selected  must  be  de¬ 
voted  to  high  academic  standards  and 
show  evidence  of  scholarly/research  publi¬ 
cation.  MSU  is  an  affirmative  action/equal 
opportunity  institution. 

Send  vita  and  three  references  by  June  1, 
1980  to:  Professor  Martin  Block,  Chairper¬ 
son,  Search  Committee,  113  Auditorium, 
College  of  Communication  Arts  and  Sci¬ 
ences,  Michigan  State  University,  East 
Lansing  Ml  48824.  (517)  353-9317. 


HELP  WANTED 


TWO  ASSISTANT  to  full  professors  sought 
to  teach  reporting,  writing,  editing  and/or 
related  professional  courses.  Good  profes¬ 
sional  experience  plus  PhD.  Salary  com¬ 
mensurate  with  experience.  Contact  De¬ 
partment  of  Journalism,  Baylor  University, 
Waco  TX  76703.  An  equal  opportunity 
employer. 

ADMINISTRATIVE 

GENERAL  MANAGER  heading  administra¬ 
tion  and  production  for  growing  Zone  5 
weekly,  30,000+  circulation,  $1  million-r- 
annual  sales.  No  printing.  Shop  uses 
CRTs,  modern  equipment,  business  com¬ 
puter.  Salary  low  20s  with  excellent 
.growth,  profit-sharing  potential.  No  own¬ 
ership  available.  Box  34115,  Editor  & 
Publisher. 

CIRCULATION  ADMINISTRATION 
DATA  PROCESSING 

Basic  knowledge  of  circulation  plus  knowl¬ 
edge  of  data  processing  needed.  Head  of¬ 
fice  staff  of  circulation  department  of 
large  Northeast  daily.  Mid  $20s  to  start. 
Excellent  fringes.  Box  34240,  Editor  & 
Publisher. 

GENERAL  MANAGER 
Experienced,  shirt-sleeved  protorun  small 
weekly  group  in  tough  suburban  market. 
State  salary.  Sell  me.  Box  34373,  Editor  & 
Publisher. 

CORPORATE  FINANCIAL  OFFICER  for  pri¬ 
vately  owned  multi-media  company  head¬ 
quartered  in  Savannah,  Georgia.  Report  to 
CEO/owner. 

Duties: 

•  Overall  administration  of  all  accounting 
functions. 

•  Evaluation  of  investment  opportunities. 

•  Direct  tax  planning  strategy. 

Desirable  qualifications: 

•  CPA 

•  Ten  years  media  or  industrial  experience. 
Send  resume  and  salary  requirements  to 
Charles  H.  Morris,  President,  Morris 
Newspaper  Corp.,  Box  8167,  Savannah  GA 
31412.  All  replies  strictly  confidential. 


GENERAL  MANAGER 
Daily  and  Sunday  publication  located  in 
ideal  mid-southeastern  coast  state  is  in 
search  of  an  executive  officer.  Person 
must  have  had  previous  general  manager 
experience,  good  business  background, 
community  leadership.  Send  full  details  in 
first  resume  to:  Robert  John,  Consultant, 
RR  1,  Box  227-B,  Brookneal  VA  24528,  or 
call  (804)  376-3021. 


EXPERIENCED  husband-wife  combination 
to  operate  small  weekly  with  office 
supplies  in  central  states.  Conservative 
politically,  good  in  public  relations.  Good 
pay,  bonus,  insurance.  Box  34305,  Editor 
&  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  for  northern 
California  weekly  shopper,  over  $1  million 
gross.  If  you’re  strong  on  special  promo¬ 
tions,  have  knowledge  of  classified,  can 
motivate  a  staff  of  10  and  are  looking  for 
$20,(^0  plus,  reply  today.  Box  34128, 
Editor  &  Publisher. 

CREATIVE  SERVICES  DIRECTOR 
Challenging  Zone  3  position  requiring 
management  experience.  Would  provide 
direction  for  photography,  graphics, 
multi-media  and  research  sections  in  addi¬ 
tion  to  heavy  involvement  in  special  proj¬ 
ects.  Background  in  advertising  design 
and  production  preferred.  Salary  in  $20s. 
Box  34243,  Editor  &  Publisher. 

RETAIL  ADVERTISING  SALES 
Challenging  opportunity  for  one  of  New 
Jersey’s  largest  and  fastest  growing  news¬ 
papers.  Salary  (commensurate  with  ex¬ 
perience)  plus  commission,  expenses  and 
attractive  benefit  package.  Car  required. 
For  interview  appointment  send  complete 
resume  with  references  to  Box  34241, 
Editor  &  Publisher. 

EXCELLENT  OPPORTUNITY  as  sales  man¬ 
ager  of  weekly  newspapers  and  shopper. 
Vfe  need  an  efficient,  personable  person  . 
with  sales  and  administrative  ability.  Good 
salary,  fringe  benefits  and  plenty  of  room 
for  growth.  Send  letter  and  salary  require¬ 
ments  to  Ken  Blum,  The  Courier-Crescent, 
409  N  Main  St,  Orrville  OH  44667. 

AD  MANAGER/Assistant  Publisher  tor  es¬ 
tablished  Florida  golf  publication  with  infi¬ 
nite  potential.  Opportunity  for  part  owner¬ 
ship.  Mr  Stine,  (813)  294-5511. 

SALES  REPRESENTATIVE  needed  for  top 
newspaper  syndicate.  Must  be  strong  in 
feature  selling.  Send  resume  to  Box 
34361,  Editors  Publisher, 

ADVERTISING  SALESPERSONS— Appli¬ 
cations  are  being  accepted  on  a  south¬ 
western  Pennsylvania  PM  daily  for  perma¬ 
nent  positions  resulting  from  a  labor  dis¬ 
pute.  Excellent  wages,  fringe  benefits, 
working  conditions  and  advancement  op¬ 
portunities  for  qualified  personnel.  Appli¬ 
cations  must  include  complete  resume 
and  references.  Send  to  Robert  W Conroy, 
Publisher,  Valley  Independent,  Eastgate 
19,  Monessen  PA  15062. 

AD  MANAGER  to  supervise  retail  and  clas¬ 
sified  departments  in  Zone  5,  reporting  to 
general  manager.  Paper  is  6-day  daily  in 
new  plant  in  a  growing  community.  Super¬ 
visory  eimerience  necessary.  Reply  to  Box 
34347,  Editor  &  Publisher. 

AD  MANAGER  for  small,  vigorous  New  En¬ 
gland  daily.  Must  thrive  on  responsibility, 
know  how  to  manage  staff.  Opportunity  to 
win  advancement.  Send  resume,  salary  re- 

tuirement  and  references  to  Box  34331, 
ditor  &  Publisher. 


Sales  Reps  Wanted 

Selling  for  us  is  like  being  in  business  for  yourself! 

Ideal  position  for  self-starter  who  likes  to  work 
independently.  Initiative  builds  top  income  selling 
subscriptions  to  Clipper  Creative  Art  Service  and 
Print  Media  Service.  Your  primary  accounts  will  be 
newspapers,  commercial  printers  and  advertising 
agencies. 

We  now  have  several  four-state  territories  open, 
Zones  3.  7  and  8.  Our  top  producers  earn  in 
excess  of  40m  annually.  Your  income  potential  is 
limited  only  by  your  sales  ability.  Send  resume  in 
complete  confidence  to: 


HELP  WANTED 


ADVERTISING 


NEWSPAPER 

MANAGEMENT 

OPENINGS 

AD  DIRECTOR  To  $30,000 

Weekly/suburbar>  newspaper  operation  In 
New  England.  Have  suburban  newspaper 
experience,  be  knowledgeable  In  combina¬ 
tion  rates.  Prefer  someone  in  Northeast; 
degree  required. 

MARKETING  DIRECTOR  To  $30,000 

30,000  daily  in  the  Midwest.  Report  to 
publisher,  responsibility  for  advertising 
and  circulation.  Degree  required,  ad¬ 
vanced  business  degree  desirable.  Have 
strong  management  ability  with  proven 
track  record. 

AD  DIRECTOR  To  $26,000 

30,000  daily  in  the  Midwest.  Report  to 
general  manager.  Supenrise  staff  of  30; 
non-union  property.  Ciegree  required. 

AD  MANAGER  To  $25,000 

Large  weekly  in  the  East.  Report  to  general 
manager;  supervise  10.  Combination  paid 
and  free  distribution. 

AD  MANAGER  To  $25,000 

Large  weekly  in  the  Midwest.  Report  to 
marketing  manager,  responsibility  tor  half 
of  their  publications.  Degree  required;  ex¬ 
perience  in  competitive  market. 

AD  DIRECTOR  To  $25,000 

Large  weekly  in  the  West.  Report  to  gen- 
eraf  manager.  Must  be  motivator  and 
trainer.  Hire,  train  and  develop  manage¬ 
ment  staff.  Degree  required.  Base  salary 
plus  incentives. 


I  National  Sales  Manager 

Dynamic  Graphics,  Inc. 

P.O.  Box  1901 
Peoria,  IL  61656 

We  are  an  equal  opportunity  employer. 


port  to  publisher.  Supen/ise  staff  of  20. 
Have  proven  track  record  in  competitive 
market.  Degree  desirable,  not  required. 
Salary  plus  incentives. 

RAM  To  $20,000 

25,000  daily  in  the  Midwest.  Supervise  6 
salespeople.  Non-union/non-guild.  Have 
strong  retail  background  and  degree. 

AD  DIRECTOR  To  $20,000 

15,000  daily  in  the  Midwest  and  part  of  a 
newspaper  chain.  Report  to  publisher. 
Have  prior  management  experience  in 
comparable  size  property.  Degree  desira¬ 
ble.  Salary  plus  incentives. 

AD  MANAGER  To  $19,000 

15,000  daily  in  the  South.  Report  to  direc¬ 

tor  of  marketing.  Supervise  staff  of  10. 
Have  strong  background  in  retail  sales. 

RAM  To  $17,000 

25,000  daily  in  the  Southwest.  Report  to 
ad  director.  Be  a  proven  leader  and 
motivator.  Handle  several  key  accounts  on 
a  personal  basis. 

AD  MANAGER  To  $15,000 

10,000  daily  in  the  East.  Report  to  pub¬ 
lisher.  Supervise  staff  of  5.  Ideal  position 
for  entry  into  management.  Degree  pre¬ 
ferred,  not  required.  Salary  plus  commis¬ 
sion  and  bonus. 


AD  DIRECTOR  To  $25,000 

20,000  daily  in  the  Midwest.  Report  to  the 
publisher.  Have  prior  ad  management  ex¬ 
perience  in  a  comparable  size  property. 


ASST  AD  DIRECTOR  To  $25,000 

Medium  size  daily  in  the  Midwest.  Report 
to  ad  director.  Responsibility  for  half  of  ad 
staff,  15  people.  Must  have  growth  poten¬ 
tial  to  grow  in  the  ad  director’s  position. 
Degree  desirable. 


AD  DIRECTOR  To  $25,000 

50,000  weekly  in  the  Midwest.  Motivate 
and  train  an  ad  staff  and  handle  a  few 
selective  accounts.  Degree  preferred. 
Supervise  staff  of  15.  Non-union. 

All  positions  fee  paid. 

Send  resume  in  confidence  or  call: 
Patrick  J.  Quinn  Jr. 

GORDON  WAHLS  COMPANY 

•  Executive  Search  Consultants 
PO  Box  905,  610  E  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0800 

&  PUBLISHER  for  May  10,  1980 


HELP  WANTED 


ADVERTISING 


THE  DESERT  SUN 

Staff  expansion  due  to  growth  creates  the 
need  for  additional  retail  sales  reps.  Col¬ 
lege  degree,  entry  level  or  experienced. 
Possibly  the  greatest  place  to  work  and  live 
in  the  U.S.  Send  resume  to  Edd  Davis,  PO 
Box  190,  Palm  Springs  CA  92263. 


ARTIGRAPHICS 


TECHNICAL  SERVICE 

National  Graphic  Arts  Film  Manufacturer 
seeks  experienced  Technical  Representa¬ 
tive  for  Northern  California  region.  Indi¬ 
vidual  should  send  resume  and  salary  re¬ 
quirements  to: 

CHEMCO  PHOTO  PRODUCTS,  Inc. 
1223  Eighth  St,  Berkeley,  CA  94710 
An  Equal  Opportunity  Employer 


CIRCULATION 


MIDWEST  OPPORTUNITY— Midwest  uni¬ 
versity  city  offers  an  excellent  opportunity 
for  experienced  circulation  manager.  Fine 
editorial  and  advertising  product  to  sup¬ 
port  an  imaginative,  aggressive  promotion 
program.  Give  full  details  in  resume  to  Box 
34092,  Editor  &  Publisher. 


CIRCULATION  ADMINISTRATION 
DATA  PROCESSING 

Basic  knowledge  of  circulation  plus  knowl¬ 
edge  of  data  processing  needed.  Head  of¬ 
fice  staff  of  circulation  department  of 
large  Northeast  daily.  Mid  $20s  to  start. 
Excellent  fringes.  Box  34240,  Editor  & 
Publisher. 


25,000  + 

Assistant  Circulation  Manager  for  large  AM 
and  Sunday  in  Zone  2.  Little  Merchant  and 
motor  route  type  operation.  Non-union 
staff.  Should  have  experience  on  metro 
daily.  Advancement  opportunities.  Box 
34236,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  northern 
California  weekly  publication  over  200,000 
distribution.  Strong  background  in 
doorknob  TMC  distribution  essential.  Send 
resume  to  Box  33857,  Editor  &  Publisher. 


CIRCULATION  TRAINER 

We  recognize  the  importance  of  com¬ 
prehensive  training  in  the  Circulation  De¬ 
partment  and  are  seeking  that  certain  in¬ 
dividual  who  has  the  ability  to  do  just  that. 
This  new  position  in  the  Circulation  De¬ 
partment  offers  an  exciting  opportunity  for 
a  person  to  be  responsible  for  establishing 
training  policies,  materials  and  programs 
in  areas  such  as  Customer  Service.  Carrier 
Relations  and  District  Manag<)r  training. 
The  person  we  choose  will  be  a  motivator, 
articulate,  have  a  working  knowledge  of 
the  newspaper  industry  and  be  able  to 
communicate  with  all  levels  of  circulation 
management.  We  offer  a  benefit  package 
competitive  with  any  in  the  newspaper  in¬ 
dustry,  advancement  qpportunity  and  ex¬ 
cellent  working  conditions. 

If  you  are  interested  in  a  career,  not  just  a 
job,  send  a  complete  resume,  or  contact: 

Michael  J.  Murray 
Circulation  Department 
THE  DES  MOINES  REGISTER  &  TRIBUNE 
715  Locust 

Des  Moines,  Iowa  50304 


HELP  WANTED 


CIRCULATION 


CIRCULATION  SUPERVISORS— Applica¬ 
tions  are  being  accepted  on  a  southwest¬ 
ern  Pennsylvania  PM  daily  for  permanent 
positions  resulting  from  a  labor  dispute. 
Excellent  wages,  fringe  benefits,  working 
conditions  and  advancement  oppor¬ 
tunities  for  qualified  personnel.  Applica¬ 
tions  must  include  complete  resume  and 
references.  Send  to  Robert  W  Conroy,  Pub¬ 
lisher,  Valley  Independent,  Eastgate  19, 
Monessen  PA  15062. 


WANTED:  Editor  for  weekly.  Must  be  cost 
conscious  as  well  as  business  oriented, 
have  the  ability  to  lay  out  pages,  meet 
deadlines  and  fit  into  a  fast  growing  com¬ 
munity.  Send  resume  including  experi¬ 
ence,  salary,  history  and  references  to  Box 
337M,  Editor  &  Publisher. 


NIGHT  EDITOR 

50,000  PM  daily  covering  southeastern 
Massachusetts  wants  bright,  creative  copy 
editor  who  can  handle  responsible  position 
on  universal  desk.  Must  have  sound  news 
judgment,  creative  layouts,  polished  skills 
in  editing  and  headline  writing,  ability  to 
work  well  with  others,  and  more.  Send  re¬ 
sume,  references  and  tearsheets  to 
Jonathan  Miller,  Copy  Desk  Chief,  The 
Standard-Times,  555  Pleasant  St,  New 
Bedford  MA  02740,  An  affirmative  ac¬ 
tion/equal  opportunity  employer. 


INVESTIGATIVE 

REPORTER 

Someone  stole  my  Three  Mile  Island  re¬ 
porter.  Immediate  opening  for  hard-nosed 
digger  with  clips  to  prove  instincts.  Can't 
promise  another  TMl  but  try  Pennsylvania 
politics.  $275  per  week,  rare  opportunity 
to  advance.  Prefer  2  years  experience. 
Clips,  resume  and  references  to:  Richard 
C.  Halverson,  The  Guide,  2023  N  Second 
St.  Harrisburg  PA  17102. 


EXPERIENCED  REPORTER— National 
boating  and  waterfront  newspaper  with  9 
regional  editions  seeks  reporter  with  ex¬ 
perience  on  small  or  medium  daily  or  big 
weekly  and  some  boating  knowledge.  Send 
letter,  resume,  non-returnable  clips,  salary 
compensation  and  references  to  Christine 
Born,  Soundings,  Essex  CT  06426.  No 
phone  calls,  please. 


SPORTS  EDITOR 
Southeast  Florida 

One  of  the  South's  fastest  growing  AM 
newspapers  has  a  challenging  opportunity 
for  a  strong  inside  manager.  Respon¬ 
sibilities  will  include  the  daily  management 
of  a  12  member  sports  staff,  the  aggres¬ 
sive  pursuit  of  the  news  in  a  highly  com¬ 
petitive  market  and  the  development  and 
motivation  of  the  staff.  Successful  candi¬ 
date  will  have  a  minimum  of  5  years  daily 
newspaper  experience,  including  man¬ 
agement  responsibilities  and  extensive 
background  in  layout  and  editing.  This  is 
the  No.  1  sports  position,  writing  is  not 
required.  Salary  commensurate  with  ex¬ 
perience  and  excellent  fringe  benefit 
package.  Please  respond  detailing 
employment  history,  salary  requirements 
and  references  to  Box  34172,  Editor  & 
Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret— and  it's  strictly  classified  information!  We'll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don't  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'!l  discard  your  reply. 

IMPORTANT:  We  can't  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don't  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don't  be  like  the  fel¬ 
low  who  told  us  “destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper).”  With  the  volume  of  mail 
handled  by  this  office  each  day,  that's  really  taking  a  terrible  risk! 
And  if  you  don't  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it's  best  to  list  the  properties. 


HELP  WANTED 


INVESTIGATIVE/GENERAL  ASSIGNMENT 
REPORTER  wanted:  45,000  circulation — 
flagship  in  a  fleet  of  four  papers — after¬ 
noon  daily  in  San  Francisco  Bay  Area  is 
undergoing  sweeping  changes  in  form  and 
content.  Object:  to  become  aggressive, 
dramatic,  and  brightly  written  journalistic 
force  in  the  region.  Need  experienced  re¬ 
porter  with  ability  to  dig,  enterprise, 
analyze,  write — a  reporter  to  go  after  the 
tough,  hidden  story.  A  reporter  who  can 
explain  it  clearly  and  trenchantly.  Send 
clips  and  resume  tO:  John  Pachtner,  City 
Editor,  The  Daily  Review,  PO  Box  5050, 
Hayward  CA  94M0. 


SOUTH  FLORIDA  WEEKLY  is  looking  for  a 
community  oriented  husband-wife  team  to 
run  editonal,  advertising  and  circulation 
departments.  We  are  a  well-accepted 
home  town  paper  with  a  dedicated  staff. 
Excellent  incentive  program  and  benefit 
package.  Send  resume,  references  and 
salary  requirements.  All  replies  held  in 
confidence.  Box  34129,  Editor  & 
Publisher. 


FEATURE  WRITER  NEEDED  by  growing 
dynamic  Zone  5  weekly.  Should  have  at 
least  2  years  on  the  job  experience  and 
proven  ability  to  create  feature  material 
and  handle  general  assignment  reporting. 
Knowledge  of  photography,  darkroom 
techniques  and  layout  important.  Please 
send  resume  and  clips  along  with  salary 
requirement  to  Box  34038,  Editor  & 
Publisher. 


SPORTS  WRITER— Aggressive,  south 
Florida  PM  seeks  experienced  sports  re¬ 
porter  to  cover  everything  from  preps  to 
major  leagues.  Job  includes  pro  football 
beat.  Evening,  night  hours,  wx  34238, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  Mississippi  weekly 
in  4000  circulation  class.  F.W.  Buckley,  4 
Marseilles,  Brandon  MS  39042. 


REPORTER  to  cover  maritime  shipping  in¬ 
dustry  for  The  Journal  of  Commerce,  a  5 
day  a  week  business  new^aper  published 
in  New  York.  Transportation  news  experi¬ 
ence  helpful:  solid  newspaper  experience, 
ability  to  generate  stories  and  interviews  at 
executive  levels  are  essential.  Salary  open. 
Excellent  benefits  as  a  member  of 
Knight-Ridder  newspaper  group.  Send 
strong  letter  and  resume  to  Alan  Schoedel, 
The  Journal  of  Commerce,  110  Wall  St, 
New  York  NY  10005. 


EXPERIENCED  REPORTER  wanted  for  our 
expanding  news  team  serving  the  rapidly 
growing  area  of  northwest  New  Mexico.  We 
want  a  mature  individual  who  can  handle 

feneral  assignment  reporting.  Write  to 
erold  Johnson,  Managing  Editor,  Far¬ 
mington  Daily  Times,  Box  450,  Farmington 
NM  87401,  or  telephone  (505)  325-4S45. 


EXPERIENCED  WRITER— Growing  Zone  1 
23,000  circulation  PM  daily  seeks  experi¬ 
enced  writer  who  knows  how  to  handle  all 
assignments  from  city  council  to  investiga¬ 
tive  reporting  to  writing  local  editorials. 
Send  resume,  salary  requirements  to  Box 
34217,  Editor  4  Publisher. 


LABOR  WRITER — We’re  looking  for  an  ag¬ 
gressive,  innovative  reporter  who  can 
cover  the  world  of  work  from  the  assembly 
line  to  the  executive  suite  in  a  diverse 
economy.  You'll  be  joining  a  staff  with  a 
strong  commitment  to  quality  economic 

Siurnalism.  Send  resume  and  clips  to  Jerry 
easter.  Business  and  Financial  Editor. 
The  Kansas  City  Star,  1729  Grand  Av. 
Kansas  City  MO  64108. 


COPY  EDITOR 


Excellent  opportunity  for  copy 
editing  pro  at  one  of  New  En¬ 
gland's  top  metros.  Applicant 
should  have  reporting  background 
with  several  years  progressive 
desk  experience  with  a  daily. 
VDT  exposure  a  plus.  If  you 
feel  ready  to  move  up  to  a 
quality  operation,  we  want  to 
talk  with  you.  Excellent  salary 
and  benefits.  Send  resume  to; 

Daniel  V.  Donohue 
Personnel  Administrator 

PROVIDENCE  JOURNAL  CO. 

75  Fountain  St. 

Providence  R1  02902 
Equal  opportunity  employer 


HELP  WANTED 


REPORTER  to  work  in  rural  part  of  Zone  2 
covering  for  small  daily.  Entry  level.  Write 
Box  34178,  Editor  4  Publisher. 


JOURNALISTS 

AGENCE  FRANCE  PRESSE  seeks  experi¬ 
enced  American  sports  rewriters  for  AFFs 
international  English  wire  service  in  Paris, 
France.  Excellent  knowledge  of  French 
mandatory  (high  school  French  won't  do). 
5-day  week  (rotating  shifts).  Starting  sal¬ 
ary  $20,0(X).  Vacation:  4  weeks  summer 
arid  1  week  winter.  Retirement  fund.  Full 
coverage  national  health  plan.  Further  de¬ 
tails  regarding  career  and  benefits  pro¬ 
vided  in  Paris  where  applicants  will  have  to 
go  at  their  own  expense  for  testing  of  qual¬ 
ifications.  Apply  in  writing  together  with 
resume  to:  Michel  Garin,  Chief.  English 
Service,  Agence  France-Presse,  13  Place 
de  la  Bourse,  75002  Paris,  France. 


BUREAU  REPORTER 
Regional  Desk  seeks  an  experienced  re¬ 
porter  for  expanding  bureau  in  Oneida, 
New  York.  One  to  3  year’s  experience  and 
familiarity  with  bureau  vrork  preferable. 
Resume,  clips  to  Cliff  Hebard,  Regional 
Editor.  Syracuse  Newspapers.  Clinton 
Square.  Syracuse  NY  13271 


EDITORIAL  WRITER 

.  .  .  and  editorial  page  editor.  Applicants 
should  have  reporting  background,  some 
editorial  writing  experience  and  a  feel  for 
page  layout  and  copyediting.  The 
Waukesha  Freeman  tends  to  be  skeptical 
of  government  promise  and  performance, 
politically  independent,  and  absolute 
about  the  Bill  of  Rights.  Applicants  might 
be  editorial  writers  on  large  newspapers  or 
reporters  or  directing  editors  on  smaller 
ones.  Applications  should  include  a  re¬ 
sume,  writing  samples  and  sample  edito¬ 
rials  on:  1)  the  Progressive’s  decision  not 
to  cave  in.  a  first  day  view;  2)  a  presidential 
candidate:  and  3)  a  local  issue  about  which 
the  applicant  has  strong  feelings.  Send 
applications  to  James  L  Huston,  Waukesha 
Freeman,  200  Park  PI,  Waukesha  Wl 
53186. 


POLICE  REPORTER 

The  Missoulian,  a  31,000  circulation  daily 
in  western  Montana,  seeks  a  police/courts 
reporter.  Minimum  2  years  on  a  daily  paper 
and  previous  police  beat  experience  pref¬ 
erable.  Must  be  fair,  accurate,  aggressive 
and  an  excellent  writer.  Send  clips  and  re¬ 
sume  to  Bobbie  Englestad,  Personnel 
Coordinatorj^the  Missoulian,  PO  Box  8029, 
Missoula  Mt  59807. 


COPY  EDITOR 

We're  looking  for  an  aggressive  copy  editor 
who  can  find  holes  in  stories,  put  life  in 
routine  copy  and  write  crisp  headlines. 
We're  a  55.(J00  circulation  PM  in  Zone  5, 
paying  top  dollar  for  top  hands.  Excellent 
OFWortunity  for  growth.  Box  34369,  Editor 
4  Publisher. 


EDITORIAL 

WRITER/COLUMNIST 

The  Minneapolis  Star,  publish¬ 
ing  the  most  innovative  opinion 
pages  in  the  nation,  will  have 
an  opening  September  15  for 
an  experienced,  issues-oriented 
writer  of  editorials  and  columns 
on  the  environment,  energy 
and  K-12  education.  Long  re¬ 
spected  for  its  independent 
editorial  leadership,  the  Star 
has  made  its  opinion  pages  a 
true  community  forum  by  es¬ 
tablishing  a  board  of  35  local 
contributors,  and  by  expand¬ 
ing  space  for  guest  columns 
and  letters.  The  existing  staff 
includes  5  writers,  all  of  whom 
sign  their  work,  and  a  staff 
cartoonist.  If  you  are  a  produc¬ 
tive  self-starter  and  want  to 
participate  in  these  exciting 
changes,  enjoy  excellent  pay 
and  fringe  benefits  and  live  in 
one  of  the  most  attractive  areas 
of  the  country,  send  clips  and 
resume  to:  Robert  L.  Qirouard, 
Opinion  Editor,  Minneapolis 
Star,  425  Portland  Av,  Minne¬ 
apolis  MN  55488.  No  calls, 
please.  The  Star  is  an  equal 
opportunity  employer. 
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HELP  WANTED  HELP  WANTED  HELP  WANTED _ HELP  WANTED 

EDITORIAL  EDITORIAL  PRESSROOM  PRODUCTION 


SPORTS  EDITOR  to  cover  5  maior  high 
schools  in  county  together  with  heavy 
three  town  recreation  programs  for  award 
winning  major  semi-weekly  in  South 
Carolina.  Male  or  female.  Must  be  able  to 
handle  35mm  camera,  produce  two  sec¬ 
tion  front  pages,  one  for  Monday  and  one 
Wednesday  weekly.  Current  or  recent 
J-school  graduate  acceptable.  Job  open 
about  the  time  you  graduate  this  spring. 
Send  complete  resume.  Box  34183,  Editor 
&  Publisher. 


EDITOR/ WRITER— Experienced  editor, 
writer  and  interviewer  for  short  anecdotal 
narrative  articles  in  large-circulation 
monthly  magazine.  Experience  with 
scene-setting  and  dialogue  techniques  of 
fiction  helpful.  Must  be  comfortable  work¬ 
ing  with  inspirational  topics.  Generous  sal¬ 
ary  and  benefits.  Midtown  New  York  City 
location.  Write  in  confidence  to  Box 
342M,  Editor  &  Publisher. 


BUSINESS  REPORTER— San  Juan,  Puerto 
Rico.  Weekly  business  newspaper.  Over 
40,000  circulation.  We  seek  a  reporter 
with  at  least  2  years  experience  not  count¬ 
ing  school  papers.  Must  have  economics  or 
business  experience  to  work  with  this 
largest  English  language  and  business 
paper  in  the  Caribbean.  Spanish-bilingual. 
Resume  with  clippings  to: 

Publisher,  Caribbean  Business 
P.0,  Box  6253,  Loiza  Station 
Santurce,  Puerto  Rico  00914 


WIRE  EDITOR  needed  for  growing  Mid¬ 
western  daily  near  St  Louis.  Send  resume, 
clips  to  Joseph  Ostermeier,  News  Demo¬ 
crat,  Box  427,  Belleville  IL  62220. 


RAPIDLY  GROWING  7,000-plus  college 
town  daily  needs  good  entry  level  reporter 
and  a  journalist  with  2  to  3  years  reporting 
experience  and  some  layout  bacteround 
for  news  editor  position.  News  editor  job 
should  be  good  stepping  stone  to  a  city 
editor’s  job.  Community  is  near  New  Or¬ 
leans.  Write  managing  editor.  Daily  Star, 
Box  1319,  Hammond,  LA  70404  or  call 
(504)  345-2333. 


CITY  EDITOR  FOR  12M  afternoon  daily. 
This  is  a  combination  job— about  60% 
editor  40%  reporter  (installing  front-end 
system  end  of  May).  Good  pay,  benefits. 
Applicants  must  have  experience.  Either  a 
reporter  ready  to  make  move  to  desk  or 
copy  editor  who  enjoys  idea  of  combo  role. 
Write  John  Bowman,  Editor  and  Publisher, 
The  Times  Press,  122  S  Bloomington  St. 
Streator  IL  61364.  No  phone  calls,  please. 


MANAGING  EDITOR— Excellent  opportun¬ 
ity  for  a  take-charge  professional  with  solid 
experience  in  weekly  suburban  newspa¬ 
pers.  Supervisee  staff  of  14,  producing  18 
high  quality  community  papers  in  Santa 
Clara  County,  California.  (Jutstanding  ben¬ 
efits  program  and  advancement  potential. 
Send  resume  to  Kate  Wakerly,  Meredith 
Sun  Newspapers,  PO  Box  368,  Cupertino 
CA  95014. 


EDITOR  WANTED 

We  need  an  editor  for  our 
national  air  marketing  pub¬ 
lication,  Jet  Cargo  News, 
based  in  Houston.  This  is 
a  monthly,  tab-sized  peri¬ 
odical  that  goes  to  traffic 
managers,  marketing  and 
distribution  executives  of 
U.S.  firms  that  ship  cargo 
by  air.  It  requires  a  working 
knowledge  of  transporta¬ 
tion  modes  and  an  under¬ 
standing  of  how  cargoes 
get  to  their  markets  world¬ 
wide.  This  editor  must  be 
a  good  reporter-writer,  un¬ 
derstand  offset  production 
and  have  editorial  design 
skills.  Some  international 
travel  may  be  required.  For 
additional  information,  con¬ 
tact  Bob  Gray,  Publisher, 
Cordovan  Publications,  5314 
Single  Rd,  Houston  TX 
77092,  or  call  (713)  688- 
8811. 


JOB  HUNTING? 

Get  results  by  using  Journalists  Unlimited, 
the  nationwide  newspaper  personnel  ser¬ 
vice.  Many  jobs  available  now— reporters, 
copy  editors,  photographers,  editors.  We 
deal  with  client  newspapers  all  over  the 
U.S.  Small  registration  fee,  no  other 
charge  ever.  Write  for  details  to.  Jour¬ 
nalists  Unlimited,  9204  Cypresswood  Cir¬ 
cle,  Lutz  FL  33549. 


JOURNALIST  or  PR  person  with  state  gov¬ 
ernment  background.  Immediate  opening 
for  a  combination  New  York  City-Albany 
position.  Prefer  New  York  City  resident. 
Box  34364,  Editor  &  Publisher. 


REPORTERS/PHOTOGRAPHERS— Appli¬ 
cations  are  being  accepted  on  a  south¬ 
western  Pennsylvania  PM  daily  for  pemia- 
nent  positions  resulting  from  a  labor  dis¬ 
pute.  Excellent  wages,  fringe  benefits, 
working  conditions  and  advancement  op¬ 
portunities  for  qualified  personnel.  Ap¬ 
plications  must  include  complete  resume 
and  references.  Send  to  Robert  W.  Con¬ 
roy,  Publisher,  Valley  Independent,  East- 
gate  19,  Monessen  PA  15062. 


EDITOR/REPORTER  for  telecommunica¬ 
tions  newsletter  in  Washington  DC  area. 
Bacteround  in  telecommunications  help¬ 
ful.  Resume,  writing  samples  and  salary 
requirements  to  Box  34340,  Editor  & 
Publisher, 


HARD-WORKING,  growth-oriented  editor 
needed  by  AM  daily.  Zone  5.  13,500  paid 
circulation  has  climbed  10%  in  last  six 
months  against  chain-owned,  PM  daily 
four  times  our  size.  Fresh  ideas  in  news, 
features  and  organization  a  must  to  con¬ 
tinue  gains.  Salary  negotiable.  Resume  to 
Box  34323,  Editor  &  Publisher. 


TAKE-CHARGE  individual  needed  to  run 
news  desk  of  two-edition  30,000  AM 
seven-day  daily.  Zone  5.  Require  literate 
individual  with  good  editing  skills,  speed 
arrd  accuracy  under  pressure,  and  ability 
to  work  with  enthusiastic  young  staff  and 
help  many  of  them  raise  the  standard  of 
their  writing  to  that  of  their  reporting, 
which  is  above  average.  Work  with  wire, 
city,  state  and  makeup-layout  editors  to 
provide  a  complete  and  readable  product: 
we  are  more  content-oriented  than  ap¬ 
pearance-oriented  but  try  for  both.  This  is 
a  management  position.  Good  salary  and 
fringes;  excellent  university  city  environ¬ 
ment.  Write  Box  34317,  Editor  &  Pub¬ 
lisher,  Sound  references  required. 

ASSOCIATE 

EDITOR 

Experienced  journalist  with  strong  back- 
round  in  editing  and  layout,  able  to  coor- 
inate  various  aspects  of  production  for 
supplemental  magazine.  Able  to  work 
under  deadline  pressures,  handle  respon¬ 
sibilities  from  idea  through  paste-up. 
Three-five  years  experience  necessary, 
newspapers  and/or  magazines.  Location 
New  York  City.  Salary  in  mid-teens.  Please 
send  resume  to  Dept  ZN,  Suite  816,  50 
Rockefeller  Plaza,  New  York  NY  10020. 

An  equal  opportunity  employer  M/F 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman, 
68-38  Yellowstone.  Forest  Hills  NY  11375. 


MARKETING 


CIRCULATION  RESEARCH  MANAGER 
A  large  metropolitan  Zone  5  newspaper  is 
seeking  an  experienced  market  research 
analyst  (background  in  print  media  circu¬ 
lation  research  preferred),  (Jur  newly 
created  position  offers  a  unique  opportun¬ 
ity  for  the  successful  candidate  to  de¬ 
velop,  implement  and  analyze  market  re¬ 
search  programs  designed  to  assist  in 
managing  circulation  sales  and  service. 
The  position  is  part  of  our  enlarging  mar¬ 
keting  team  and  would  coordinate  with  ad¬ 
vertising  and  editorial  research  to  provide 
information  to  upper  management  for 
strategic  planning. 

We  offer  a  competitive  salary  and  an  out¬ 
standing  benefit  package  which  includes 
free  medical,  dental  and  pension  plans. 
To  be  considered  for  this  position,  please 
submit  a  resume  including  salary  require¬ 
ments  to; 

Box  34321,  Editor  &  Publisher 


WORKING  FOREMAN— Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. 


PRESSPERSON— Medium  sized  evening 
and  Sunday  newspaper  in  Zone  9  is  seek¬ 
ing  a  qualified  journeyman  web  letterpress 
or  offset  pressperson.  Experience  on  Di- 
Litho  and/or  direct  printing  system  pre¬ 
ferred.  Send  resume  and  salary  history  to 
Box  34192,  Editqr  &  Publisher. 


PRESSPERSON  or  Working  Supervisor  to 
operate  Goss  Suburban  or  Community 
press.  Experience  necessary.  Complete 
paid  health,  major  medical,  dental,  disabil¬ 
ity  and  life  insurance.  (Jail  Harry  Pagliaro 
or  Charles  Butler  at  (215)  365-1155,  Or 
send  resume  to  Bartash  Publications, 
7272  Woodland  Av,  Philadelphia  PA 
19142. 


PRESS  MACHINIST 

Need  experienced  press  machinist  for 
8-unit  Hoe  Colormatic  press.  Excellent 
starting  salaryand  fringe  benefits.  Contact 
Don  Lengling,  Production  Manager,  The 
McJasto  Bee,  PO  Box  3928,  Modesto  CA 
95352.  (209)  578-2130.  An  equal  oppor¬ 
tunity  employer. 


PRODUCTION  DIRECTOR— On  the  small 
side  in  size,  with  a  big  reputation  to  main¬ 
tain.  Texas  daily  with  central  plant  seeks 
motivated  individual  to  keep  us  on  top. 
Overall  management  of  production  opera¬ 
tions,  front-end  system,  web  offset.  Strong 
direction  is  the  key  we  seek,  and  we  pay  for 
it.  Applicants  send  resume  and  salary 
needs  to  Box  34160,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  COPYWRITER— Major  mid- 
western  metro  daily  and  Sunday  news¬ 
paper  has  an  immediate  opening  for  a 
promotion  copywriter  with  1-2  years  ex¬ 
perience.  This  person,  who  may  now  be 
doing  it  all  at  a  small  to  mid-sized  daily, 
will  act  as  a  copywriter  and  project  co¬ 
ordinator  reporting  to  the  promotion  man¬ 
ager.  Responsibilities  include  acting  as  a 
liaison  with  client  and  service  depart¬ 
ments,  writing  for;  In-paper;  direct  mail; 
marketing  brochures;  A/V  presentations; 
radio  spots;  trade  publication  advertising 
and  other  promotion  projects.  Starting 
salary  is  in  the  mid-teens  for  this  position 
offering  career-growth  and  advancement 
opportunities.  Please  send  resume  and 
samples  to  Box  34314,  Editor  &  Publisher. 


PRODUCTION 


SKILLED  PRODUCTION  MANAGER  for 
specialized  newspaper  producing  600  tab¬ 
loid  pages  per  month.  Required:  manage¬ 
ment  experience;  thorough  knowledge  of 
phototypesetting,  paste  up,  page  make  up, 
graphics,  camera,  proofreading,  offset 
printing.  Southeastern  Connecticut.  Box 
34251,  Editor  &  Publisher. 


PASTE-UP  PERSON,  experience  in  follow¬ 
ing  ad  layouts  and  pasting  up  tabloid 
newspapers.  Must  be  able  to  type.  Modern 
Compugraphic  equipment.  Call  Mr.  Bow¬ 
ers,  (7(13)  549-(X)04,  Alexandria  VA. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 

fiven  in  the  ad,  c/o  Editor  &  Publisher, 
75  Lexington  Ave.,  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad, 
include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 


PUBLIC  RELATIONS 


Major  national  insurance  company  with 
southern  headquarters  seeks  individual 
having  extensive  journalism  education  and 
experience,  plus  distinguished  communi¬ 
cations  service  with  major  U.S.  corpora¬ 
tion. 

Reporting  to  the  Vice  President,  Corporate 
Communications,  this  position  is  respon¬ 
sible  for  developing  and  maintaining 
sophisticated  internal  and  external  com¬ 
munication  programs,  for  complementing 
and  extending  the  department  vice  presi¬ 
dent's  activities  involving  senior  corporate 
management,  for  writing  executive 
speeches,  and  for  representing  the  com¬ 
pany  at  community  and  industry  func¬ 
tions.  The  Manager,  Public  Relations, 
serves  as  senior  editor  of  company  publi¬ 
cation  s  a  nd  manages  the  professional  writ¬ 
ing  staff. 

For  confidential  consideration,  please  for¬ 
ward  your  resume,  including  present  salary 
to: 

Personnel  Department 
PROVIDENT  LIFE  AND  ACCIDENT 
INSURANCE  COMPANY 
Fountain  Square 
Chattanooga,  Tennessee  37402 
Equal  opportunity  employer  M/F 


Wcb-Offset 
Training  Specialist 

A  unique  opportunity  exists  with  a  major  division  of  a  Fortune  100 
Corporation.  If  you  have  experience  in  operating  double  width  offset 
presses  and  the  desire  to  teach,  this  opening  at  one  of  the  world's 
largest  manufacturers  of  offset  printing  systems  can  offer  you  the 
professional  challenge  you've  been  looking  for. 

The  qualified  candidate  should  have  sound  experience  in  offset  printing 
at  the  superintendent  or  foreman  level.  Excellent  communications  and 
presentation  skills  are  essential.  The  position  involves  training  of  press¬ 
room  personnel,  at  customer  installations  throughout  the  U,S.,  using 
written  materials  and  slide/tape— audio/visual  materials  in  both  formal 
and  "hands  on"  set-up,  operation  and  maintenance  presentations. 
Willingness  to  travel  is  essential. 

We  offer  an  exceptional  salary  and  a  full  range  of  comprehensive 
benefits  that  include  major  medical,  life,  disability,  and  dental  insur¬ 
ance,  pension  and  savings  plan,  and  liberal  vacation/holiday  program. 
For  immediate  consideration,  send  a  letter  or  resume  in  confidence  to: 

Box  34071,  Editor  &  Publisher 
An  Equal  Opportunity / Affirmative  Action  Employer 
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Positions 


Wanted . . . 


ADMINISTRATIVE 


PUBLISHER-EDITOR,  seasoned  polished 
hard-wood,  profit-oriented,  employed, 
30K-40K  value.  Box  34146,  Editor  & 
Publisher. 


GENERAL  MANAGER— Looking  to  return 
to  full-time  newspaper  work  as  general 
manager,  publisher  or  assistant  to  the  pub¬ 
lisher  on  a  small  to  medium-sized  PM  daily. 
Have  run  both  daily  and  weekly  newspa¬ 
pers.  Will  also  consider  managing  editor 
and/or  city  editor  position  under  a  sound, 
progressive  “old-time"  newspaperman 
with  an  opportunity  to  move  up.  Prefer 
Zones  3,  4,  1,5  and  2,  in  that  order.  Write: 
Clarence  (Andy)  Anderson,  PO  Box  7C)5, 
Mexico  NY  13114. 


ADVERTISING 


ADVERTISING  SALESMAN’S  POST  on 
middle  size  or  small  daily  wanted.  More 
than  3  years  experience  with  same  news¬ 
paper  group.  Minimum  $14,000.  Write  Box 
34202,  Editor  &  Publisher. 


TOPNOTCH  ad  director,  48,  who  can  whip 
competition,  seeks  ultimate  challenge. 
Box  34103,  Editor  &  Publisher. 


ADVERTISING  REP 


HOT  SHOT  space  rep  looking  f  or  add  itional 
properties  to  represent  in  Southwest.  Con¬ 
tact  Marc  Bryant,  Marc  Bryant  Associates, 
PO  Box  38212,  Dallas  TX  75238,  or  call 
(214)  349-2756. 


ARTIST 


SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Graford  Lp, 
Stow  OH  44224. 


CARTOONIST  currently  employed  as  court¬ 
room  artist  for  television,  seeks  full  time 
position  with  daily.  Winner  of  state  and 
national  awards.  Member  of  National  Car¬ 
toonist  Society.  Four  years  experience  plus 
BA  degree  in  design.  Resume  and  sample 
on  request.  Box  34222,  Editor&  Publisher. 


CARTOONIST  seeks  job  with  small  town 
newspaper,  any  location.  Tony  Algiers, 
1130  Wanaka  St.  Honolulu  HI  %818. 


CARTOONIST 


TALENTED  CARTOONIST  with  daily  ex¬ 
perience  can  provide  humorous  cartoons 
and  strong  graphics.  Seekingstaff  position 
In  Zones  4-6.  Box  34313,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  PROMOTION— 40  year  old 
male  with  15  years  experience  (boy  crews) 
would  like  to  build  circulation  for  medium 
to  large  daily.  Top  producer  seeking  per¬ 
manent  position  as  outside  contractor. 
Top  references.  Box  34310,  Editor  & 
Publisher. 


COLLEGE  GRADUATE  seeks  entry  level 
circulation  position.  Limited  experience  in 
daily  delivery  and  total  market  coverage. 
Unlimited  potential.  Interested  in  Zones 
4-9.  Chauncey  Brandom,  506  E  Rollins, 
Columbia  MO  65201.  (314)  874-8797. 


YOU  CAN  BET  ON 
E&P  CLASSIFIEDS  .  .  . 

To  take  your  used  press, 
hardware,  (or  software)  that's 
been  sitting  idly  by  and  put  it 
back  into  production! 

For  as  little  as  $2.25  per  line,  an 
E&P  Classified  ad  can  sell  your 
equipment  and  produce  a  profit 
for  you! 

E&P  CLASSIFIEDS 
(212)  752-7053 


POSITIONS  WANTED 


EDITORIAL 


TOP-OF-THE-LINE  warmly  upbeat  colunv 
nist.  Choice  standout  in  troubled  times. 
Also,  eye-ball  reporting  with  unusual  situa¬ 
tion  sense.  Home  town  style  oriented 
against  background  as  former  daily  editor, 
trial  lawyer,  cleric  and  well  traveled  over¬ 
seas  press  representative.  Box  33707, 
Editor  &  Publisher. 


LOOK — Reporter  wants  to  move  up!  Wants 
spot  as  city  editor  or  assistant  with 
small-medium  daily,  any  Zone.  Four  years 
of  doing  everything  on  dailies  and 
magazines  says  I’m  ready.  Call  Rossi,  (414) 
774-6451  for  resume  and  clips. 


TALENTED  young  reporter  24,  seeks  entry 
level  position  on  paper  in  any  Zone.  Co¬ 
lumbia  J.D.,  college  Journalism  back- 

? round,  have  experience  in  news,  legal  af- 
airs,  sports,  reviews.  Robert  Kaplan,  604 
W  115  St,  1-D,  New  York  NY  10025. 


MANAGING  EDITOR,  hard-nosed,  no-non¬ 
sense,  good  teacher,  employed.  Seeking 
$30,000.  Box  34145,  Editor  &  Publisher. 


FORGET  LAS  VEGAS — Award-winning  Ac¬ 
tion  Line  Editor  with  proven  ability  to  draw 
and  hold  readers,  seeks  consumer  beat  or 
action  line  on  responsible,  public-spirited 
daily.  MA  and  3  years  daily  experience  at 
65,(500-f  circulation.  Anxious  to  relocate. 
Alan  Kianoff,  6720  W  Oak  Valley,  Las 
Vegas  NV  89103.  (702)  873-9129. 


EDITORIAL  WRITER,  special  assigriment 
reporter  with  extensive  Southeast  .Asia  and 
Pacific  experience.  Presently  executive 
editor  highly  successful  growing  Zone  5 
weekly  group.  Seeking  opportunity  for 
more  creative  application  of  talents.  Box 
34117,  Editor  &  Publisher. 


SPORTSWRITER,  4  years  part  time  experi¬ 
ence  at  Newsday,  seeks  entry  level  posi¬ 
tion  in  Zones  1,  2  or  3.  Extensive  VDT  ex¬ 
perience.  Box  34090,  Editor  &  Publisher. 


AWARD-WINNING  VETERAN  reporter, 
seven  years  experience,  seeks  Job  with 
large  metro,  any  Zone.  Has  covered  city 
hall,  politics,  energy/environment,  capitol, 
police.  Nuclear  power  a  specialty.  Box 
^4107,  Editor  &  Publisher. 


EDITORIAL  WRITER— Highly  experienced, 
skilled,  productive  page  editor  and  writer 
with  1(10, 000-class  newspapers.  Box 
341(X),  Editor  &  Publisher. 


SPORTS  WRITER,  29,  2-1-  years  on 
65,000+  Zone  4  daily  (7  years  in  busi¬ 
ness).  Not  quick  as  some,  but  above  aver¬ 
age  speed.  Dependable,  accurate,  con¬ 
cise,  hard-working,  anxious  for  chance  to 
excel.  Desk,  slot  experience.  Willing  to 
work  into  writing  spot  from  desk  or  split 
duty.  Relocate  anywhere.  Box  34162, 
Editor  &  Publisher. 


WRITER/PHOTOGRAPHER  seeks  start 
with  daily  or  weekly;  degrees  in  English 
and  photography  (Brooks  Institute);  4 
years  as  Navy  Journalist;  award-winner; 
Zones  1,  2,  5,  9;  slide-condensed  portfolio, 
resume,  excellent  references,  contact 
.  Dave  Hoch,  620  W.  Gutierrez  #257,  Santa 
Barbara,  CA  93101  (805)  963-5461. 

AMBITIOUS,  young  (27)  financial  Jour¬ 
nalist  looking  fbr  position  with  responsibil¬ 
ity.  Any  growth  position  considered.  Excel¬ 
lent  background  in  accounting  and  finan¬ 
cial  markets.  Box  34315,  Editor  & 
Publisher. 


BRIGHT,  IDEA-FILLED  copy  editor/report¬ 
er/photographer  on  25M  regional  weekly 
wants  to  settle  down  in  a  more  specialized 
osition  on  a  medium-sized  Zone  5  daily, 
his  award-winning  writer  prefers  a  copy 
editor’s  slot  with  the  chance  to  pound  out 
some  occasionai  features,  news  copy  or 
perspective  pieces.  Management  materiai 
ready  to  be  developed.  Box  34358,  Editor 
&  Publisher. 


BUSINESS  REPORTER  with  flair  for  fea¬ 
tures  seeks  position  on  Zone  2  or  Florida 
daily.  Box  34362,  Editor  &  Publisher. 


NEED  NEWSROOM  PERSONNEL? 
Journalists  Unlimited,  the  nationwide 
newsroom  personnel  service,  has  them. 
Reporters,  copy  editors,  photographers, 
news  editors,  managing  editors.  You  can 
get  fast  results  by  phoning  or  writing  us. 
No  fee  unless  we  place  applicant  with  you. 
Journalists  Unlimited,  (813)  973-3619,  or 
write  9204  Cypresswood  Circle,  Lutz  FL 
33549.  _ 


Circulate  Your  Jobs,  Services,  Talertts 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


POSITIONS  WANTED 

EDITORIAL 

TWO  TIME  Pulitzer  Prize  nominee,  11 
years  experience  seeks  challenging  report¬ 
ing  position.  Major  intemationalfellowship 
winner,  four  other  awards.  Now  available 
because  paper  folded.  Prefer  Zone  2,  will 
consider  all.  Box  34239,  Editor  & 
Publisher. 

ASSISTANT  state  editor  for  00,000  circu¬ 
lation  AM  daily  in  Zone  2  seeks  copy  editor 
position  on  large  metropolitan  AM  daily, 
preferably  in  Zone  2.  ASE  2  years,  copy 
editor  9  years.  Box  34231,  Editor  & 
Publisher. 

SPORTSWRITER,  VDT,  desk,  columns, 
editing  experience,  seeks  position  on 
50,000-plus  daily  on  East  Coast.  Box 
34228,  Editor  &  Publisher. 

SOME  ADJECTIVES  to  describe  myself: 
award-winning,  young  (26),  enthusiastic, 
hard-working,  self-motivating,  experi¬ 
enced.  After  4years  mostly  on  sports  copy 
desk  of  145,0(10  PM,  I’m  seeking  writing 
position  on  metro  daily.  Know  all  sports; 
especially  enjoy  horse  racing.  Features  a 
forte.  Layout,  VDT  experience.  Journalism 
MA  soon.  Box  34200,  Editor  &  Publisher. 

EDITOR-IN-CHIEF  of  college  paper  seeks 
full  time  entry  level  work  in  Zone  8  or  9. 
Ambitious,  energetic,  will  do  anything.  Tim 
Hayes,  Box  1076,  Gambier  OH  43022. 

REPORTING  spot  as  low  man  on  small 
daily  sought  by  high  honors  Michigan  State 
J-grad  with  2  years  on  campus  daily.  Box 
34356,  Editor  &  Publisher. 

REPORTER/EDITOR,  39,  married,  sons; 
back  to  the  business  from  10  years  teach¬ 
ing  at  top  university  J-school.  Starts  Sep¬ 
tember,  for  one  year.  Zones  1,  2,  5,  7,  9. 
Box  343K,  Editor  &  Publisher. 

AWARD-WINNING,  versatile  newsman- 
photographer,  30,  seeks  position  with 
weekly  or  small  daily  Zones  2,  3  or  4.  Have 
9  years  experience  including  tri-weekly 
with  AP  wire.  Experience  includes  manag¬ 
ing  editor,  news  editor,  editorial  writing, 
darkroom,  layoilt.  Specialty:  local  govern¬ 
ment,  jjeople  features,  investigative.  Box 
34342,  Editor  &  ^blisher. 

TAKE-CHARGE,  award-winning  photo- 
iournalist  seeks  return  to  editing  weekly  or 
fine  arts,  police  or  government  beat  for 
daily.  PR,  profit  oriented.  Zone  6.  Box 
34339,  Editor  &  Publisher. 

COPY  DESK  CHIEF  seeks  editor,  managing 
editor  smaller  daily;  news,  magazine  editor 
or  slot,  metro  Zones  1,  2,  Canada.  Box 
34334,  Editor  &  F^ublisher. 

PRIMED  for  big  step,  imaginative,  crea¬ 
tive,  hard-working  sports  deskman  in  Zone 
6  with  11  years  experience  (2  VDT)  seeks 
assistant  or  sports  editor  post.  Box  34333, 
Editor  &  PubMsher. 

NEED  LOCAL  COPY??? 

Highly  motivated  editor  (age  27)  seeks 
permanent  post  on  6-day  paper.  Proven 
organizationalist  on  6-day  PM,  weekly, 
corporate  monthly.  Knows  function  of 
community  paper  and  can  provide  likeable 
leadership.  Position  paper,  clips  and  re¬ 
sume  on  request.  Gre^  A.  Miller,  14628  E 
36  St,  Independence  MO  64055. 


POSITIONS  WANTED 


EDITORIAL 


LIFESTYLE,  features  or  Sunday  editor 
(female)  seeks  greater  challenge  on  small, 
medium  paper.  Very  graphics  oriented. 
Penney-Missouri  finalist.  Management  po¬ 
tential.  Box  34190,  Editor  &  Publisher. 


FREELANCE 


NEED  A  STRINGER?  37,  10  years  experi¬ 
ence  as  freelance,  accidents,  ^rts,  fea¬ 
tures,  the  unusual,  unique.  Will  send  re¬ 
sume,  pqrtfolio,  clippings.  Have  stock 
photos  with  captioned  stories  that  will  as¬ 
tonish  your  readers.  On  scene,  on  time, 
dependable,  capturing  at  moment.  Zone  2, 
3,  4,  have  worked  all  Zones.  Contact  Mike 
Grogan  Photography,  PO  Box  19342, 
Greensboro  NC  27410.  (919)  292-6900. 

CANADIAN  with  15  years  newspaper  ex¬ 
perience,  living  near  Toronto,  wants  free¬ 
lance  assignments  for  U.S.  (or  other  Cana¬ 
dian  cities).  Politics  or  sports;  music  or 
conventions;  profiles  or  columns.  Should 
appeal  to  large  U.S.  centers  or  simply  to 
Americans  seeking  more  news  from 
Canada.  Bruce  Laplaunte,  42  Briarlee, 
Guelth,  Ontario.  Canada.  (519)  836-0053. 


PHOTOJOURNAUSM 


EXPERIENCED — Six  years  on  metro,  three 
years  as  a  wire  service  staffer.  BA  in  Jour¬ 
nalism.  Family.  Seeks  return  to  Zone  5. 
Strong  in  sports  and  news  Judgment.  I  can 
produce  on  routine  as  well  as  the  big  as¬ 
signments.  Box  34032,  Editor  &  Publisher. 


PHOTO  DEPARTMENT  HEAD— Dedicated 
Journalist,  skilled  in  developing  creative 
news  and  feature  art  that  communicates 
with  readers.  No  prima  donha,  but  aggres¬ 
sive;  will  consider  competitive  market  a 
plus.  Experienced:  hiring,  training,  as¬ 
signments,  staff  motivation.  Make  your  in¬ 
vestment  count  as  newsprint  costs  soar. 
Reply  in  confidence.  Box  34109,  Editor  & 
Publisher. 


PHOTOJOURNALIST — forei^  correspon¬ 
dent,  investigative  reporter  (in  the  best 
tradition  and  front  page  quality);  strong  in 
both  editorial  and  photo  (black  &  white  and 
color);  plugged  intb  the  Third  World;  corv 
tacts  include  wide  political  spectrum  in 
the  Middle  East,  South  East  Aisia,  Africa; 
some  rddio;  consider  any  challenging  short 
or  long  term  news  or  feature  assi^ment 
overseas  or  ddmestiC:  Supporting  clips 
and  biography.  Indicate  nature  of  Job  first 
letter.  Available  for  personal  interview.  Box 
^079,  Editor  &  Publisher. 


PROPUCTION 


EXPERIENCED  SUPERVISOR.  Camera, 
color  separation,  conventional  and  laser 
platemaking  qualifications.  Newspaper. 
Box  32328,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  MANAGER — Experienced  in 
ad  agency  liaison,  radio-TV  promotion, 
trade  journal  advertising,  editorial  and  cir¬ 
culation  promotion,  internal  pronration, 
special  events  projects.  Box  34316,  Editor 
&  Publisher. 
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The  games  reporters 
play  on  their  VDTs 


By  Ted  Knutsm 

Use  a  VDT  for  fun  or  profit  and  you 
could  get  fired. 

Or  serialized. 

Policies  on  the  personal  use  of  the  t.v. 
screen  typewriters  that  have  emerged 
over  the  last  decade  vary  as  much  in 
levity  as  the  editors  and  news  organiza¬ 
tions  themselves. 

The  Dallas  Times-Herald  has  pretty 
much  given  its  reporters  and  copy 
editors  free  reign  over  their  machines. 

“Reporters  are  creative  people.  And 
they  should  be,”  is  how  one  Herald  news 
editor  put  it. 

On  a  different  VDT  channel  of 
thought,  the  Associated  Press  since  1977 
has  required  all  of  its  employees  to  sign  a 
pledge  they  will  use  the  equipment 
strictly  for  A.P.  business.  The  news  ser¬ 
vice  fired  one  worker  and  disciplined 
three  others  for  VDT  misuse  between 
1977  and  the  first  moon  mission  in  1969 
after  a  personal  note  accidentally  was 
transmitted  over  the  wires. 

But  occasionally,  a  potentially  em- 
barassing  in-house  use  of  a  VDT  for 
extra-curricular  activity  can  work  in  a 
newspaper’s  favor.  As  when  the  Long 
Island-based  Newsday  found  one  of  its 
reporters  typing  a  book  on  the  system. 

“In  one  sense  we  were  upset,”  says 
Harold  Beery,  senior  editor  for  technol¬ 
ogy.  “But  it  turned  out  to  our  advantage. 
The  book  was  published  a  year  later  and 
we  serialized  it.” 

Much  of  the  extraneous  prose  that 
comes  on  the  screen  isn’t  suitable  for  a 
family  newspaper,  however. 

Ben  Burns  of  the  Detroit  News  once 
observed  a  copy  boy  writing  a  torrid 
love-letter  on  a  VDT,  going  into  “great 
anatomical  detail”  about  what  he  (the 
copy  boy)  and  the  addressee  had  been 
doing  just  a  few  hours  before. 

"It  was  better  than  Hustler,”  said 
Burns. 

You  don’t  need  to  put  words  on  the 
screen  to  create  a  little  excitement  in  a 
newsroom. 

Pictures  work  quite  well,  too. 

A  while  ago  the  Arkansas  Gazette  in 
Little  Rock  decided  to  install  a  closed 
circuit  t.v.  camera  in  its  composing  room 
so  reporters  and  copy  editors  would  not 
have  to  leave  their  desks  to  explain  how 
to  cut  an  article. 

Not  too  many  people  at  the  paper 
knew  about  it,  including  copy  editor 
John  Portis.  So  as  Portis  sat  typing  one 
day,  a  picture  of  Gazette  executive 
editor  Carrick  Patterson  waving  to  him 
flashed  on  the  screen. 

One  observer  said  Portis  looked  star¬ 
tled  and  couldn’t  convince  anyone  of 
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what  had  happened. 

He  was  reportedly  left  twisting  slowly 
in  the  wind  for  hours. 

“It  was  Garrick’s  idea,”  a  staffer  said. 

There  have  been  times  when  a  VDT 
user  preferred  that  those  who  saw  some¬ 
thing  on  the  screen  didn’t  .  .  .  like  a 
resume. 

Vikki  Porter,  once  assistant  city  editor 
with  a  daily  in  Colorado  Springs,  typed 
her  resume  on  the  paper’s  VDT  and  lost 
it  in  the  system.  Several  editors  later 
found  it  popping  up  on  their  screens. 

The  resume  must  have  done  her  well, 
however.  She  has  since  advanced  to  the 
Tucson  Arizona  Star  and  now  works  for 
the  Denver  Post. 

The  games  reporters  have  learned  to 
play  on  what  sometimes  amount  to 
sophisticated  toys  include  pong,  chess, 
and  word  games. 

The  fascination  with  drawing  graphics 
on  the  VDTs  starts  as  soon  as  the 
machines  are  plugged  in,  E&P  was  told. 

The  problems  start  that  soon  as  well. 

A  newsperson  who  was  sitting  around, 
waiting  to  learn  how  to  put  weather  re¬ 
ports  into  the  new  VDTs  at  the  Detroit 
Free  Press,  casually  typed: 

“Sunrise:  early  in  the  day.” 

"Sunset:  most  likely  toward  evening.” 

The  item  appeared  word  for  word  in 
that  day’s  paper.  But  no  one  called  to 
complain,  according  to  Managing  Editor 
Neil  Shine,  “Because  it  was  accurate.” 

Each  system  seems  to  have  a  different 
capability,  or  lack  of  it,  for  keeping  some 
information  in  the  system  private. 

The  lack  of  privacy  in  some  VDTs  can 
keep  the  playing  around  to  a  minimum,  a 
Philadelphia  Inquirer  newsman  feels. 

“1  wouldn’t  write  down  a  list  of  some 
bills  1  had  to  pay  if  I  thought  everybody 
in  the  office  would  see  it,”  John  Bull, 
assistant  to  the  managing  editor  at  the 
Inquirer,  said. 

However,  reporters  at  the  Chicago 
Tribune  have  found  a  way  of  manipulat¬ 
ing  the  keys  so  what  they  are  typing  into 
the  system  does  not  appear  on  the 
screen. 

And  Burns  at  the  Detroit  News  won¬ 
ders  if  tight  security  is  really  possible  or 
even  necessary  for  a  computer  in  a  news¬ 
room. 

The  News  which  has  had  VDTs  longer 
than  any  major  daily  in  the  country, 
started  giving  passwords  to  editors  so 
they  could  have  access  to  computer  in¬ 
formation  no  one  else  can  find. 

When  Bums  came  on  board  in  the  mid 
’70s,  he  said  he  first  learned  the 
passwords  from  a  rewrite  man.  One  of 
the  two  secret  codes  was  password 
spelled  backwards. 

Now  editors  and  reporters  who  want 


to  keep  information  secret,  such  as  in¬ 
vestigative  stories,  use  cues  and  slug 
words  known  only  to  themselves. 

In  several  cases,  newspaper  manage¬ 
ment  would  rather  information  about 
VDT  games  and  troubles  be  kept  as  quiet 
as  possible. 

The  Boston  Globe  refuses  to  say 
whether  it  has  disciplined  an  editorial 
department  employee  who  slipped  in  a 
headline  reading  “More  mush  from  the 
wimp”  for  an  editorial  on  an  inflation 
policy  talk  by  President  Carter.  That 
headline  escaped  from  the  system  on  to 
the  pages  of  the  Globe  and  adding  insult 
to  alleged  injury,  it  appeared  in  Time 
magazine  as  well. 

For  newspapers  willing  to  let  their  re¬ 
porters  use  the  VDTs  for  outside  as¬ 
signments,  space  in  the  computer’s 
(Continued  on  page  95) 
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f*  L  “ Wre  printing 
4l  fasten  getting 
pi  better  quality  with 
^  ournewHarris 

2  v^isa” 

Edd  Bellatti,  President 
R.  Marsden  Bellatti,  Vice  President 
Nowata  Publishing  Co. 

_  ^  Nowata,  Oklahoma 


“As  former  newspaper  pub¬ 
lishers,  we’re  longtime  users  of 
Harris  V-Series  presses. 

“But  when  we  sold  our  paper  and 
started  specializing  in  commercial 
and  newspaper  printing,  we  needed 
equipment  that  was  even  more 
productive. 

“That’s  why  we  chose  the 
newest  Harris  web  offset,  the  V-15D. 

“It’s  faster.  Prints  up  to  25,000 
papers  per  hour  vs.  the  18,000  pph 
of  our  previous  Harris  presses. 

“And  the  print  quality,  which  has 
always  been  good.  Is  now  even  bet¬ 
ter.  A  new  feature,  brush  damp¬ 
ening,  improves  print  quality  by 
eliminating  ink  and  lint  feedback 
into  the  water  fountain.  We  think 
the  brush  system  is  the  chief  reason 
for  the  beautiful  open  dots  we’re 
getting’.’ 

The  new  Harris  V-15D.  It  prints 
better  and  faster.  Find  out  more 
about  it  by  writing  Harris  Corpora¬ 
tion,  Web  Press  Division,  Mechanic 
Street,  Westerly,  Rhode  Island  02891. 


Peer  Pressur 


We’ve  told  our  readers  and  m 
our  advertisers  . . .  Now  w^Knt 
to  tell  our  peers  . . .  The^r 
Citizen-Journal’s  circuwon 
has  been  on  the  clim^r. . 
Increases  in  32 

last  36  months^  . .  3  years  of 
nearly  perfectMrowth  performance. 

We  hope  Jou  can  stand  the 
peer  prey u re  . . .  We  intend  to 
keeiytf^wing! 


*Based  o^Kme  month,  previous  year. 
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Growing  Up! 


